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EDITORIAL  

Dr. Vinod Narayan Indurkar  
 The communicative and the informative function of art allows people to exchange ideas, 
and get acquainted with historical and national experience. Information passed through dance, 
drama, music, painting, sculpture and applied arts is easy to absorb than information 
transmitted in words. Art has a formative effect on the way man thinks and feels. Other forms 
of social consciousness have their own domain. For example, ethics shapes morals, politics-
political views and philosophy-the view of the world in general, science makes man a specialist 
in this or that sphere, while art affects simultaneously both mind and the heart, and there is no 
side of human spirit which is inaccessible to it. Art helps shape a harmonious personality. 
 The Pythagoreans interpreted art as purgation. Aristotle introduced into aesthetics the 
notion of catharsis (purification), a kind of relief from the passions through ‘’similar emotions’’. 
Why do we require similar emotion? As a diamond can be cut only by another diamond, so the 
human spirit is affected only by sublime manifestations of human spirit, as if illuminated by 
aesthetic ideal. The function of art as catharsis and compensation helping man to archive 
spiritual harmony are the two principal channels through which the educational and formative 
roles of art are fulfilled. Art expands the historically established boundaries of man’s experience 
giving him access to the historically varied experience of mankind, equips him with aesthetically 
organized, selected, generalized and thought-out experience. It is experience ‘’processed’’ by 
artist and it enables the individual to work out his own principles and approaches to typical life 
situations. It is condensed and crystallized experience.   
 The chief purpose of art is to ennoble man’s inner life and that in order to inspire, purify 
and ennoble, art must be beautiful. The aesthetic function of art is unique. It develops the 
aesthetic tastes, abilities and needs of man. Thus aesthetic provides man with a means of 
orientation in the world. It also awakens the creative spirit and puts to use his creative 
potential. Perfecting man’s value judgment, art teaches a man to see life in images. An 
aesthetically advanced consciousness is able to appreciate the aesthetic significance of life’s 
every manifestation. Nature itself becomes an object possessing aesthetic value. The universe 
turns into poetry and pictures. The artists sense of aesthetic importance of life helps him to get 
his ideas across to the audience providing people with value judgments in their perception of 
the world. By giving people to access to the artists work, art becomes a source of delight. It is 
absolutely impossible to find a range of real phenomena which could not become an object of 
art. The question is relevant. What is the purpose of art? One must remember, art exists for 
people, and it’s sublime goal is humanism, it is the happiness and meaningful existence of the 
individual considered analytically, art is poly-functional. It cognizes, educates, foretells the 
future and appeals to man’s emotions by the magic of word, shape, colour, and sound which 
sometimes have hypnotic effect upon the recipients. 

Art is research into existence of man. 
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dyk vkdyukps ekul’kkL=  

 

 

 

 

vfu:) okudj 

,e-,Q-, ¼Mªkek½ 

 

        (Abstract) 

vuqHkokPkk dykRed cks/k 

ekul’kkL=h; dykRed l`tu’khyrsph 

vkj’kkr fnl.kkjh izfrek vkgs- ys[kdkP;k 

fopkjkaekxhy rdZ tk.kwu ?ks.ks] R;kP;k 

Hkkofo’okpk izR;{k vuqHkOk ?ks.ks vkf.k 

lkaLd`frd thouk’kh R;kps vlysys 

lkgp;kZph  vuqHkwfr ?ks.ks ;k xks"Vhapk 

lekos’k dykRed cks/kkr gksrks- dysrhy  

izfrek vkf.k dysrhy fLFkrh cny.ks gh 

xks"V dykRed cks/kkrhy ,d egRokpk iSyq 

vkgs- dysrhy fLFkrh’kh vkiY;k Lor%P;k 

thoukrhy fLFkrha’kh tqGowu ?ks.;kpkgh ;kr 

iz;Ru vlrks- Lor%ph vksG[k dysrhy 

ik=k’kh dqBs gksrs dk gs gh dykRed 

cks/kkr vkiY;kyk tk.kwu ?;kosls okVrs- 

Lor%yk uk;dkP;k :ikr c?k.;kP;k 

iz;Rukr rks vkiY;kis{kk fHkUUk vkgs gs 

vki.k v’kk osGsl ekU; djr vlrks-  

mdy ’kCn (Keywords) 
dyk] dYiuk] vkdyu] ekul’kkL=] 

vodk’k] lkaLd`frd thou] iqokZuqHko 

izLrkouk 

vkiY;k izR;{k thoukr dysrhy 

v’kk fLFkrhpk vki.k vuqHko ?ksrysyk 

ulrks- Eg.kwu vki.k v’kk fLFkrhph 

dYiuk djk;yk ykxrks- ex vki.k 

dYiusr R;kpk vuqHko ?;k;yk ykxrks- gk 

,d izdkjpk dYiusryk [ksG vlrks tks 

izR;{k dysrhy [ksGkis{kk fHkUUk vlrks- 

dysrhy dykRedrspk cks/k gks.;kph 

’kD;rk bFks fuek.kZ gksrs- dysrhy [ksGkpk 

gk tks iSyq vlrks frFksp dykRed cks/kkps 

?kVd nMysys vlrkr- dysph fufeZrh 

thoukrhy xks"VhaP;k vuqdj.kkus >kysyh 

vlrs- dysrhy loZ ?kVdkaph izfprh 

dykRed cks/kkr gksrs- dykoarkus 

dykek/;ekrwu fuekZ.k dsysY;k izfrekaps 

uqlrs n’kZup ukgh rj R;kaPks izR;{k 

vuqHko isz{kd dykRed vkdyu djr 

vlrkuk] dYiusrp dk gksbZuk] i.k ?ksrks- 

dykRed cks/kkrhy d`fr’khy ?kVd 

fuekZ.kdR;kZ dykoarkP;k dysiklwu 

izs{kdkai;Zar izokfgr gksrs gh xks"V egRokph 

vkgs- dykRed cks/kkps ts O;kfeJ Lo:Ik 

vkgs R;kr n`d] JkO; o brj laosnuk 

bafnz;kaP;k vkarjfØ;kaph enr gksrs- 

dykd`rhps vkdyu 

 dykd`rhps vkdyu vodk’k o 

dkG ;kaP;krhy lkgp;kZus gksrs- ;k 

vkdyukr rhu ?kVdkapk varHkkZo vlrks- 

ifgyk ?kVd Eg.kts orZekukps vkdyu 

¼mnk- uqdrkp ,sdysyk vkokt] uqdrsp 

cf?krysys ,[kkns fp= bR;kfn½ nqljk ?kVd 

Eg.kts HkwrdkGkps voyksdu- ;kr 

HkwrdkGkrhy xks"Vhaph orZekudkGkrhy 

xks"Vha’kh rqyuk gksrs- frljk ?kVd Eg.kts 

Hkfo";kps vkdyu- ;kr dykoarkP;k 

oSpkfjdrspk vankt ?ksrk ;srks- dysrhy 

dykRed cks/kkP;k ckcrhr vk.k[kh ,d 

eqÌk egRokpk vkgs- rks vlk fd loZ 

izdkjP;k dyk ,dk vFkkZus izk;ksfxd 

dykp vlrkr- R;keqGs dfork vlks] 

ukV; vlks] fp=dyk vlks fdaok 

f’kYidyk vlks R;krwu dykoarkpk 

^ijQkWjEkal* fnlr vlrks vkf.k R;kaps 

vkdyu djrkuk dykoar vkf.k jfld 

,dkp ikrGhoj ;srkr- laxhrkps jlxzg.k 

gksrkuk ;krwu fu?kkysyk /ouh n`d&LOk:ikr 

fnlk;yk ykxrks- fp= dysrhy fp= 
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cksyk;yk ykxrs- dkO; fp=e; okVk;yk 

ykxrs rj fp= dkO;e; okVk;yk ykxrs- 

ex vki.kp fp=kyk cksyda dkO; rj 

dkO;kyk cksyda fp= Eg.kk;yk ykxrks- 

c?k.kkÚ;kyk vusd xks"Vh tk.kok;yk 

ykxrkr] T;k dnkfpr dyk jpukdkjkP;k 

eukr ns[khy d/kh&d/kh ulrkr-  

vkdyu vkf.k uohurspk 'kks/k 

 izR;sdkps lkaLd`frd thou vlrs- 

R;kph ikys&eqGs HkwrdkGkr [kksyoj 

:tysyh vlrkr- R;keqGs thouk’kh 

fuxMhr loZp xks"Vhaps jfldkps vkdyu 

>kysys vlrs- dykd`rhps vkdyu djr 

vlrkauk iwokZuqHkokpk tks Blk jfldkP;k 

eukr meVysyk vlrks R;kpk ifj.kke 

dykd`rhps jlxzg.k djrkuk gksrks- vki.k 

c?kr vlysyh dykd`frrhy izfrek 

vkiY;k iwokZuqHkok’kh dqBs tqGrkr dk ;kpk 

fopkj jfld djrks- vls tj ?kMr ulsy 

rj R;kyk R;kp dykd`frrwu uohurspk 

cks/k gksrks- ;k uohurspk Lohdkj jfldkus 

djk;yk gok- ts uohu vlsy rs dnkfpr 

jfldkyk iV.;klkj[ks ulsygh fdaok rs 

R;kP;k let.;kP;k ifydMps vlsy- rjh 

ns[khy uohu dykcks/kkpk >kysyk 

lk{kkRdkj dyk fodklkP;k n`"Vhus egRokpk 

vlrks- dyk bfrgklkr ?kM.kkÚ;k uohu 

xks"Vh vkEgkyk lrr tkx`r djhr 

vlrkr- jfldkus dykd`fr cÌypk vkiyk 

fu.kZ; ?ks.;kl ?kkbZ d: u;s ;klkBh 

bfrgklkrhy xks"Vh vkf.k ?kMkeksMh 

jfldkyk lrr psrko.kh nsr vlrkr- 

HkwrdkGkrhy lkSan;ZewY; tir vlrkukp 

dyk ukfoU;iw.kZ ledkyhu lkSan;ZewY;kapkgh 

’kks/k ?ksr vlrs- ;kpk dyk&cks/k gks.ks 

vko’;d vkgs- dysrhy ukfoU;rk fdaok 

dysr uohu lk/kukapk mi;ksx dj.ks ;kpk 

vFkZ tqU;k lkSan;ZewY;kapk vOgsj dj.ks vlk 

gksr ukgh- mRd`"V dyk ’kk’or rj vlrsp 

i.k R;kpcjkscj rh ledkyhugh vlrs-  

vkdyukrwu vankt 

 dyk vkdyukr Js"B dykd`rhP;k 

dykRed lRrspk mi;ksx gksrks- lkfgfR;d 

d`rhP;k vkdyukr vankt cka/krk ;srks- 

okpr vlrkukp rs fy[kk.k dkancjhps vkgs 

fd ukVdkps vkgs gs lkaxrk ;srs- 

fy[kk.kkP;k lq:okrhykp th ekfgrh feGrs 

R;ko:u ,dw.k fy[kk.kkpk vankt cka/krk 

;srks- iq<s vkiY;kyk d’kkpk cks/k gks.kkj 

vkgs fdaok d’kkps vkdyu djkos ykx.kkj 

vkgs gs gh dGrs- dysP;k ,d la?krsph 

tk.kho vxnh lq:okrhykp gksÅu tkrs- 

frps Lo:Ik ns[khy dGrs- dykRed 

,dla?ksrsph okgd vl.kkÚ;k ’kSyh eqGs 

Hkkoiw.kZ lkSan;kZRed ygjha’kh okpd ,d:Ik 

gksrks- ’kSyh vkdyukph laHkkO;’kfDr 

fuf’pr djrs- vkdyukP;k ;k laHkkO;’kDrh 

eqGs okpd fdaok jfldkps eu dykd`hrrwu 

feG.kkÚ;k iq<hy ekfgrhlkBh r;kj gksrs- 

dysrwu dkgh cks/k gksbZy ;kph vis{kk Bso.ks 

gh xks"V ;klkBh dkj.khHkwr Bjrs- ljrs’ksoVh 

;kpsp :ikarj.k ’kSyhr gksrs- 

dykRed vkdyu  

 dykRed vkdyu dfB.k xks"V 

vkgs- dkj.k dykRed vkdyu O;fDrfu"B 

vlrs] [kktxh Lo:ikps vlrs vkf.k 

oS;fDrd vlrs- dykRed vkdyu 

jfldkP;k tkx`r eukr gksrs vkf.k rs gksr 

vlrkauk R;kps Lej.k Bso.ks vR;ar dfB.k 

vlrs- dykRed vkdyukps Lo:Ik 

O;fDrxr vlY;keqGs O;DrhP;k lkaLd`frd 

ik’oZHkqehpk vkf.k R;kP;k ekufldrspk 

ifj.kke R;kus dsysY;k vkdyukr gksrks- 

dykREkd vkdyu jfldkP;k ekufldrsoj 

voyEcwu vlY;keqGs vkdyu fl)karkpk 

fodkl >kyk ukgh- vWfjLVkWVyP;k 

fojspukP;k fl)karkckcr lq)k gsp ?kMys 

vkgs- R;kyk okVrs n;k vkf.k Hkhfr ;k 

HkkoukaP;k vuqHkokus jfldkaph vkRe’kq)h 

gksbZy- ijarq vls ?kMrsp vls ukgh- 

vktP;k ;qxkr dykRed vkdyuklkBh 

izk;ksfxd Lo:ikps ekul ’kkfjfjd ra= 

fodflr >kys vkgs- dykRed vkdyukps 

eksteki vkrk ’kD; >kys vkgs- dykRed 
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vkdyukP;k ckcrhr ,dksf.klkO;k ’krdkr 

ifgyk iz;ksx dj.;kr vkyk- R;kr 

,sd.kkÚ;kauk ,sdrkuk ts n`’; R;kP;k 

MksG;kleksj mHks jkfgysr R;kps o.kZu R;kauk 

djk;yk lkax.;kr vkys- R;kpizek.ks R;kauk 

lokZale{k fopkjysY;k iz’ukauk Hkkofud 

izfrlkn fyf[kr Lo:ikr |k;yk lkax.;kr 

vkys- R;kpizek.ks R;kauk ,sdfo.;kr 

vkysY;k laxhrk ckcrP;k R;kaP;k Hkkofud 

izfrlknkauk rs ,dVs vlrkuk R;kauk 

fopkj.;kr >kys- lk/kkj.ki.ks yksdkauh 

dkYifud o.kZu dsY;kpsp y{kkr vkys- 

ifgyh ikrGh Eg.kts dykd`rhr dk; vkgs 

;kps vkdyu vkf.k nqljh ikrGh Eg.kts 

jfldkP;k eukr mRiUu >kysY;k Hkkoukaps 

Lo:Ik dk; ;kps vkdyu ek= vlsgh 

y{kkr vkys fd v’kk izdkjP;k iz;ksxkr 

jfld lrr nckok[kkyh vlrks-  

vkdyu vkf.k lkSan;kZuqHko 

 dyk&vkdyu fdaok dykcks/k 

jfldkP;k lkaLd`frd tM.k&?kM.khoj rlsp 

R;kP;k lkSan;kZuqHkokoj voyacwu vlrs- 

,[kk|k dysph R;kyk fdrir tk.k vkgs 

gk gh eqÌk dyk&vkdyukr egRokpk 

Bjrks- dykd`fr o vkLoknd ;kaP;krhy 

lEca/k dyk&vkdyukeqGs izLFkkfir gksrkr- 

vkLokndkP;k O;fDrxr vkoMh&fuoMh dyk 

vkdyukr EkgRokP;k Bjrkr- R;kpizek.ks 

Lor% dykd`rhps dk; oSf’k"Bî vkgs ;kpsgh 

egRo dyk&vkdyukr vlrs- ;kyk 

oLrqfu"B vkdyu Eg.krkr- ;kf’kok; 

dykRed ijEijk] lkekftd dy] 

Hkk"kkfo"k;d ladsrkapsgh egRRo dyk 

vkdyukr vlrs- ;kloZ dkj.khHkwr 

rRokaekxs ,sfrgkfld i`"BHkqeh vlrs- 

dyk&vkdyukP;k O;fDrfu"B iSywr 

vkLokndkP;k oS;fDrd vuqHko fo’okpk 

egRokpk okVk vlrks- R;kr R;kP;k 

lkekftd] vkfFkZd] lkaLd`frd vkf.k 

ekufld ?kMkeksMhapk lekos’k vlrks- 

dykRed fy[kk.k ys[kdkph ladYiuk 

dykRed :ikr nk[ko.;kps dk;Z djrs- ;k 

dykRed :ikrhy ?kVd&RkRos cnyrk ;sr 

ukghr- R;k vkLokndkP;k vkoMh&fuoMhoj 

voyacwu ulrkr- v’kk izdkjs fp=dyk 

fdaok f’kYidysps ^’kh"kZd* gs vkdyukps 

izR;{k :Ik ulysys ?kVd&RkRo vkgs- 

lkfgR;kr izkfrfuf/kd Lo:ikP;k ?kVd 

rRokr izR;{k:Ik ulysys ?kVd&RkRo 

usgehp vlrkr- ;kph [kk=h lkfgR;krhy 

vk’k;iw.kZ izfrdkRed izfrekaeqGs gksrs- 

fu"d"kZ% 

 vktP;k ;qxkr dykRed 

vkdyuklkBh izk;ksfxd Lo:ikps 

ekul ’kkfjfjd ra= fodflr >kys 

vkgs-  

 dykRed vkdyukps Lo:Ik 

O;fDrxr vlY;keqGs O;DrhP;k 

lkaLd`frd ik’oZHkwfepk vkf.k R;kP;k 

ekufldrspk ifj.kke R;kus dsysY;k 

vkdyukr gksrks-  

 dyk vkdyukr Js"B dykd`rhP;k 

dykRed lRrspk mi;ksx gksrks- 

lkfgfR;d d`rhP;k vkdyukr 

vankt cka/krk ;srks-  

 dysP;k dykRed Hkkoiw.kZ 

lkSan;kZRed ygjha’kh okpd ,d:Ik 

gksrks- R;keqGs  dykcks/k jfldkP;k 

lkaLd`frd tM.k&?kM.khoj rlsp 

R;kP;k lkSan;kZuqHkokoj voyacwu 

vlrs-  

lanHkZ xzaFk 

 ik’pkR; lkSan;Z’kkL= ys[kd MkW- 

fouksn banwjdj] fot; izdk’ku 

 Hkkjrh; lkSan;Z’kkL=] ys[kd 

t;izdk’k] txrki izdk’ku 

 vWLFksfVDl ys[kd ;qjh cksjso 

 dyk ,d [kkst] ys[kd jtuh 'kekZ] 

lkfgR; laxe bykgkckn izdk’k
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Art encourages social reform by 

involving people 

Lalit Kala Guru  
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Abstract 
Pictorial Signage is a visual sign used for 

communication of a common message to the 
mass. The study shows the history and 
evaluation of pictogram signage. In every stage 
of evolution pictograms have been seen as a way 
of communication. 

Pictogram signages being visual way of 
communication for instructions or way findings 
are self-explanatory even without the use of 
words. Even if a person is specially abled in 
some way or uneducated he must be able to 
understand the communication and act likewise. 
Because of this the character of symbol must not 
only be universal in nature but also simple, 
associative, clear and quick. 

The study shows the different types of 
pictograms used in different places. Pictogram 
Signage can be seen almost everywhere like 
roads, hospital, office, college etc.,  for instance 
the signage for toilets for men and women or 
handicapped signage or road signages like 
slippery road, direction, speed limit and so on. 
Visual communication of pictorial signages are 
used to convey social message like stop sound 
pollution, save trees, save water and many more. 

It also includes the study of elements and 
forms used to depict the message. Being a 
medium of visual communication the signage 
must not only be universal but also simple, 
associative, quick and clear. The forms used are 
abstract and simple in nature so that any person 
can easily understand a message. 

The study shows the application and 
pictograph signage in modern times and how 
they depict a social message including example 
of prevailing pandemic situations.  

The result shows that pictogram signage 
effectively communicates the message through 
informative visual signage without any confusion. 

Keywords 
Pictograms: Pictograms are symbols or icons 
used as a tool for visual communication without 
any written word. 
Signage: Signage’s are boards or sign which 

show direction or communicate a message 
through symbols and sometimes written text. 

Social message: Social message is common 
message given to public or a common appeal 
made to the society 

Introduction 
Pictographic signage as the word 

denotes is a visual way of showing or 
communicating a certain message. Pictographic 
signages are simplified universal expressions of a 
form. Pictogram signages make the 
communication of social message very easy and 
clear without any barriers. 

The presence of these signages are 
extremely important as they show directions, 
convey message of prohibition or regulation and 
also indication. This study shows that pictogram 
signage makes identification and understanding 
of message easy. Pictographic symbol can be 
perceived by various cultural groups irrespective 
of language. 
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According to Wikipedia article, India has 
122 major languages and 1599 other languages. 
In spite of India being a multilingual country 
signage communicates one common single 
message visually. 

The primary objectives of this study are 

to understand how effectively pictograph signage 
communicates social messages to mass. The 
other objective is to understand the structure and 
design of these signage’s and how they should 

be designed for quick and effective 
communication. 

History 
Pictograms have been in existence since 

history. They were used all over the world since 
9,000 BC and became popular around 4,000 
years later, when they began to develop into 
logo-graphic writing systems. But the first pictorial 
signs appeared in 30,000 BC, in the form of cave 

paintings.  
The 

invention of 
the printing 
press gave 
birth to some 
pictorial signs 
that come 

close to our 
pictographs. Because 
of all these influences 
now pictographs have 
developed in an 
incredibly efficient and 
simple way to represent 
and communicate ideas because they offer a 
clear and concrete explanation pointing to a 
simple fact. 

The most obvious type of Stone Age 
pictographs were the prehistoric abstract signs 

(circles, quadrangles, triangles etc.) which, 
experts believe, functioned as pictographs or 
pictograms, in that they were intended to express 
some simple message. Earlier people used to 
draw the process of hunting or farming on caves 
or stones to have it noted and pass on the 
information to the next generation. Later In 
present times pictogram signages are used to 
show direction or give information. Even after the 
change in nature of pictograms they have always 
proved to be useful for communication that is to 
be done visually. 

Case Studies-Types of Signages 
Pictorial Signages can broadly be classified in our 
main Categories: 
1. Identification 
2. Directional 
3. Informational 
4. Regulatory 

Identification: These signages are easily 
recognizable. A person can know what the 
symbolic stands for after looking at the signage. 
These are installed at specific destination to 
locate or identify something. They are often seen 
in common public places like malls, schools, 
offices, restaurants and almost everywhere. 
Signage for toilets is the best example for these 
types of signages other examples can be lifts, 
throw garbage here, Coffee/Café etc. 

Directional: These signages guide person to 
their destination. Different types of arrow showing 

directions are 
directional 

signages. They 
are meant for indication. These signs are mostly 
seen on roads for indicating directions. One can 
also find directional signs in malls showing 
direction towards different sections. Fire exit and 
emergency exit are also part of these directional 
signages. 

Informational: While identification relates to the 
needs information gives more knowledge about 
the message. It tells the facts or provides 
information to the viewer. Information signages 
can generally be seen in an area with broad 

Dinning 
signage
Paintin

Feeding 
Room 

Handicapped 
Signage 

Washroom 
Signage 

g from the Magura cave The Papyrus of Ani, cursive 
hieroglyphs. 
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exposure. Information signages have complex 
visuals as compared to other signages. Even 
after having more elements they must be 
understood universally and at a glance. 
Amenities or facilities signages are generally 
Informational Signages. Signages like wet floor or 
some road signages like slippery road falling 
roads school ahead, Cattles are also few 
examples of information signages. 

Regulatory: Regulatory signages are proactive 
in nature. It is mainly focused on safety and set 
boundaries of what is and is not allowed in 
certain facility. It is used to set and follow rules 
and safety measures. It is intended to be 
followed. They give message like either warning 
or prohibition. All the safety signs are a part of 
regulator signages. These are normally specified 
by ISO convention in terms of colours, size or 
symbol. The guidelines to this must be followed 
and cannot be tampered. These are seen almost 
everywhere.  

 

Shapes and General Considerations: 

The forms in pictogram signages are 
abstract yet simple form of a picture. The forms 
used must be simplified to an extent that the 
visibility and understanding is not lost and the 
message is recognized quickly and precisely. The 
colours used in the signage must also be 
standard as the meaning of colour differs from 
culture to culture. Only a few colours are used so 

that no cultures or religion is hurt in process. For 
instance red is common colour used to depict 
danger but in china it symbolizes good fortune so 
we see normal shop signages in red colour. 

It is difficult to show a wide idea in the 
form of pictograph signage in that case selection 
of pictograph should be made on basis of 
universal acceptance. Pictorial signages are not a 
media where creativity plays a role. All it requires 
is to be simple yet attractive and understood. 

The design and outlook of these 
signages have changed but the main element still 
remains constant. This is because the messages 
to be conveyed are still the same, the only 
change that has occurred in the outlook of these 
symbols. Pictorial symbols are generally 
constructed using basic shape to make the 
signage to the simplest form possible. 

Informational signages are generally 
rectangular. Warning/Regulatory signages are 
generally in red/yellow and triangular in shape to 
catch attraction and follow action. Interdiction 
signboards are mostly circular in shapes. 

General Consideration 
While construction of signage following points 

used to be taken into consideration: 
 Should be placed in open area and 

prominently visible. 
 It should be at minimum heights of 2000m 

from floor so it does not become an 
obstruction. 

 Cross sign should be avoided to avoid any 
kind of confusion. 

 They must be consistent and understood 
universally. 

 Signages on road should be placed so they 
don’t cause any obstruction. 

 Letter or numbers shall have ratio of width to 
height of 3:5 and 1:1 and stroke width to 
height ratio of 1:5 and 1:10  

 
Colour Usage 

Left 
Tur
n 

Right 

Turn 
U turn Fire 

Exit 

Throw  
garbage  

Ramped 
access  

Escalator  No spitting 

No smoking  Caution  Danger No Drinking 
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 Red is generally used for regulatory 
signages like prohibition, stop or fire fighting 

 Yellow is used for some regulatory and 
informational signages like caution or 
hazardous. 

 Blue is used for some regulatory signages 
like mandatory action.  

 Green is used for safety signages like First 
Aid. Emergency Exit Points etc. 

Increasing awareness through 
signages 

Signages as explained earlier are used 
for pictorial communication. Different types of 
signages as mentioned earlier are different in 
nature and create awareness in different way. 
The following are different types of signages 
creating different impact on the people. 
Identification signages is relatable in nature so 
when a person sees a signage he will understand 
it and identify what it stands for and so the 
purpose of showing a particular thing or object is 
achieved. These type of signage can be seen 
almost everywhere. Directional signage as the 
name says is directional in nature. It guides 
person to reach to his desired location, it shows 
direction and guides person and helps the 
common people. It is general seen on roads or in 
buildings where direction is necessary to be 
shown. Informational signage gives information 
so that people can understand the message to be 
conveyed. It guides people about safety 
precautions and makes them aware and cautious 
of the expected threat. If a person is unaware 
about a certain scenario the signage can give 
guidance and information for instance when the 
floor is wet or there is rockfall ahead one will be 
aware looking at the signage. Regulatory 
signages are strict in nature. It shows prohibition 
of certain activities and makes it mandatory for 
the people to follow it. People automatically follow 
the message shown in signage for instance when 
a person looks at stop sign anywhere he stops if 
a signage says no entry he does not enter the 
premises. Pictogram signage restricts, informs, or 
instructs people certain message. It creates 
consciousness among people. It warns them 

about possible threats and ensures safety. It also 
guides them to desired location. In present 
pandemic circumstance of corona also, pictogram 
signages can be seen to maintain social 
distancing and sanitizing hand. The sign 
constantly reminds people to take necessary 
precautions or safety. Signages therefore play a 
very important role for the safety of people and 
create awareness about possible threats and 
precautions to be taken. 

Conclusion 
Pictogram signage visually 

communicates a message. It not only guides and 
informs people but also warns them about threats 
and creates awareness about precautions to be 
taken.The study shows different forms of 
signages and where they are used and the 
awareness they create. Signages play different 
roles like guiding, informing, warning, restriction, 
safety precaution and many more which helps the 
people. These being prominently visible make it 
easy for people to see and understand the 
message. It also shows how the forms are 
constructed for the better understanding of 
people. Pictograms signage is hence a powerful 
tool in a multilingual country like India which 
creates awareness among mass. The study 
therefore concludes that Pictogram Signage 
communicates social message and increase 
awareness 
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Abstract  

This paper explores the connections 
between art, aesthetic, museums and digital 
museums. Art, to me, is a mirror, a reflection of 
the world the way it is, or the way we want it to be 
or fear it could become. This paper outlines the 
limitations of this perceived transition as museum 
services confront multiple exogenous and 
endogenous expectations, opportunities, 
pressures and threats.  

 

Keywords  
Museums, Exhibition, Concept, Design, Trends 

Introduction 
              Humans have always been expressing, 
imagining and imitating things around themselves 
aesthetically. Human quest to be surrounded by 
beauty and beautiful objects has been persistent 
which has evolved in form of “Museums”. 
Museums are more than containers of things; 
rather, they are complex reflections of the 
cultures that produced them, including their 
political, social structures, and systems of 
thought.  

Concept of Museum 
The English term “museum” originates 

from the Ancient Greek Μουσεῖον (Mouseion),
1 

which stands for a place or temple dedicated to 
the Muses (the patron divinities in Greek 
mythology of the arts; meaning the inspiration 
behind a work of art). They were considered the 
source of the knowledge embodied in the poetry, 
lyric, songs, and myths that were related orally for 
centuries in ancient Greek culture. 

Historical Perspective  
From its inception in the early nineteenth 

century, the museum has been more than a mere 
historical object; it has manufactured an image of 
history. Early museums began as private 
collections of wealthy individuals, families or 
institutions of art and rare or curious natural 
objects and artefacts.2 these were often displayed 
in so-called wonder rooms or cabinets of 
curiosities. All museums have a history to tell.   

Museums then were designed to provide 
learning opportunities to a wide audience, and 
visitors came with varied backgrounds, 
motivations, interests, and prior knowledge. 
Based on these factors, visitors regulate their 
learning experience; choosing what, where, and 
when to engage and learn.  

Modern Trends  
Today, museums are viewed in many 

different ways. A key challenge for museums is to 
connect exhibitions and visitors in ways that 
promote aesthetic, reflections and learning. They 
are seen as businesses, storehouses of 
collections, exhibition and display venues, 
educational establishments, research 
organisations, communal spaces and places of 
memorialisation. Museums are often driven in 
new directions by national and local government 
policies. Effective place-making demands 
sensitivity to, and cognisance of, power dynamics 
in and across urban space and its production. 
Designers thus need to understand the contexts 
within which they operate and the processes by 
which places and developments come about. As 
in many spheres, there is often an 
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implementation gap between theory and practice 
and, in the case of policy, between high-level, 
aspirational principles and local delivery. It is one 
of life’s only constants: we will always need to 
express through art what we carry inside. 
Imagining the museum as a laboratory of the 
Evolution of Humanity and to question the identity 
of museums and their place in society, it leaves 
behind a point to ponder “What is the value of the 

physical space? 

Significance  

Museums are in a unique position to 
engage the public in 
conversations about 
science topics that 
matter. However, 
when we attempt to 
systematically study 
the representation and 
dissemination of 
science in museums, 

we are confounded by the numerous and diverse 
conditions and constraints that influence those 
processes. As a response, we adapt a framework 
from the field of science didactics, the framework 
of didactic co-determination, to the museum 
context. We illustrate how the framework can be 
applied to a case of exhibit development to 
understand the influences that shape the final 
product. We then offer our perspectives on the 
framework, and suggest how its utility may go 
beyond the local application described here.  

From a visitor or community perspective, 
the purpose depends on one's point of view. A 
trip to these museums would be an educative, 
entertaining and enlightening way to spend the 
day. 

Projects on educative museum 

This was the soul of the three educative 
museums designed, developed and curated by 
me and developed by my team.  

1. History of Medicine (First of its kind in 
Asia) set at the Maharashtra University 
of Health Sciences (MUHS) campus in 
Nashik, Maharashtra. It’s a medical 

museum - an institution which stores 
and exhibits objects of historical, 
scientific, artistic, or cultural interest that 
have a link to medicine or health. It 
reflects specialized medical areas in 
Indian Medicine, along with dentistry, 
nursing, history of specific hospitals, and 
historic naval medicine and pharmacies. 

2. The museum is spread over 7,100 sq. 
ft., which has close to 200 historical 
items on display; including posters, 
pictures, portraits, documents, time-line 
charts, sculptures, dioramas & life-size 

replicas etc. 

Along with the Deans of 
several medical faculties, 
we have worked for three 
years to bring together 
the various items that 
have created this first of 

its kind museum in Asia.  

This was the first medical 
museum open to masses 
which gives them the 
insight of this subject 
systematically. Since its 
inception more than 
15,000 visitors, national 
and international have 

enjoyed it. Not only students and teachers but 
common people also visiting this Museum at 
large. 

3. The Haffkine Museum – it is situated in 
the Historic renowned mansion with 
Portuguese architecture at the Haffkine 
Institute that unveils Life Sciences, 
Microbiology and the glorious past of 
this Institute along with inspirational 
work of Dr. Waldemar Mordecai 
Haffkine. This is country's first bio-
medical research institute’s Museum 

Fig 3. Opening Sculpture on 
Pioneers in Medicine History 

of Medicine- Nasik 

Figure2. Diorama on 
Sushruta- Father of Indian 

medicine 

 

Figure1. History of Medicine - 
Maharashtra University of Health 

Sciences (MUHS) 
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which is placed on the tourist map of not 
only Mumbai but also Maharashtra. This 
institute’s museum is a major centre for 
'Medical Science Tourism'' approved by 
MTDC and tourism department. 

The museum is 
spread across 3,000 
sq ft and is part of the 
Haffkine Institute for 
Training, Research 
and Testing in 
Mumbai. The institute, 
established over a 

century ago, was named after Dr. Waldemar 
Mordecai Haffkine, a Ukrainian scientist and 
bacteriologist who worked mainly in India, 
developing vaccines for cholera and bubonic 
plague. There were titbits of information lying 
around about the history 
of plague and how this 
biomedical institute 
came to the public's aid. 
Touch screen kiosks 
inform visitors about the 
various guests that 
have visited the institute 
since 1914. The 
signatures of visitors, including scientists, Nobel 
laureates and political dignitaries, have been 
digitised for public viewing on the kiosks; some 
famous names include Mahatma Gandhi, CV 
Raman, Sardar Vallabhbhai Patel and Rajendra 
Prasad. The museum has had some royal visitors 
as well. In 1895, King Edward VII, who was then 
the Prince of Wales, visited India. The Durbar 
Hall, a ballroom in the premises is a testimony to 
this, and to showcase this landmark moment in 
the institute's history, a miniature replica of the 
ballroom is also housed in the museum. 

Moving on, there is also a section 
dedicated to the evolution of microscopes and 
includes a model of Anton van Leeuwenhoek, the 
father of microscopy, involved in the process of 
creating the device. 

This is also among the first institutes 
where venomous animals were kept; in fact, it still 
boasts a snake farm. The wet and dry specimens 

of the various categories of snakes (venomous, 
semi-venomous and nonvenomous), other 
reptiles, bugs and insects have been preserved 
and are on display. Video files explain how 
different snakes are milked for venom extraction 
at the snake farm. Another kiosk in the museum 
displays the advances in microbiology, informing 
about different microorganisms, their 

characteristics and the 
diseases caused by 
them. 

There is a 
section where one can 
get information about 
Nobel laureates in the 
fields of medicine, 
chemistry and physics 

whose findings and research were integral to the 
development of medicine. The museum also 
houses old equipment and medical instruments 
that are no longer used at the institute. Various 
museums in London house glass sculptures of 
pathogens and viruses created by celebrated 
artist Luke Jerram. The Haffkine museum 
displays acrylic replicas of five of these 
sculptures.  

As an ode to the inspiration behind the 
museum, a life-size diorama of Haffkine, 
administering a cholera vaccine to a girl in 
Kolkata, has been created based on an old 
photograph.  

The story of his life is also on display in 
the museum. A must-see is an 18-feet-long spiral 
model of DNA that hangs from the museum's 
ceiling. Also interesting is a mural on the wall that 
depicts the evolution of life on earth.  

Just outside the museum, there are giant 
cracked eggshells - mock seats for children to sit 
on - to bring in the fun element. The museum 
aims to enrich the lives of school children, 
scientists and researchers. There is something in 
it for everybody, besides, there is information 
about microbiology and bacteriology, and 
interesting displays such as a diorama depicting 
cloning. 

4. Disaster Management- Educational 
Art Gallery 

Fig-3 The Haffkine Museum- 
Entrance 

 

Fig.4 The Haffkine Museum- 
Mezzanine floor view 

 

Fig.5 The Haffkine Museum- 
Lifesize Diorama of Dr. Haffkine 
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The third educative museum designed by 
us, is “Disaster Management- Educational Art 
Gallery” for the Municipal Corporation of Greater 

Mumbai at Parel, Mumbai. This Gallery is totally 
digital with Live models of several natural and 
manmade disasters which make the entire 
learning process scientifically virtual. This Gallery 
has been visited by more than 7,000 national and 
international visitors who have been trained 
towards Disaster management in the last 15 
months.  

The visits also include higher school 
children, college going students and industrial 

officers who are 
totally happy and 
satisfied with their 
journey and training 
given in the Gallery. 
The educational art 
gallery with working 
models of disaster 

which have and could hit the city. It gives 
scientific information on the disasters along with 
it’s preparedness. The Live models and 

interactive hands-on exhibits on earthquake, 
tsunami Cyclone and global warming 
demonstrates that learning from museums can be 
meaningfully analysed and described. 

The best available evidence indicates 
that if you want to understand learning at the 
level of individuals within the real world, learning 
does functionally differ depending upon the 
conditions, i.e., the context, under which it 
occurs.  One of the cubicles traces the History of 
Mumbai Fire Brigade from the time of its 
inception, when firemen used to go to attend calls 
using steam engines drawn by horses and 
followed by dogs in form of dioramas to current 
times when its boasts of sophisticated drones 
and equipment’s today.

6 These are displayed in 
form of smaller replicas of the actual equipment’s 

which are the part of attraction.  Hence, learning 
in museums is different than learning in any other 
setting. The exhibits are used here show how this 
model elucidates the complex nature of science 
learning from museums.  

Thus, contextual model of learning 
provides a way to organize the myriad specifics 
and details that give richness and authenticity to 
the museum learning process while still allowing 
a holistic picture of visitor learning. There has 
been an expectation that museums are changing 

from an ‘old’ to a ‘new 

museology’ that has 

shaped museum 
functions and roles. 
Curators continue to 
curate exhibitions and 
displays, shaping the 

main historical narratives and object 
interpretation alongside their colleagues involved 
in what is now called ‘learning’.  

The future direction of historical 
interpretation in museums is quite uncertain. The 
futuristic museums would be more adaptable, 
creative and confident, enabling it to survive and 
thrive in times of change. Technology will offer 
opportunities to capture new audiences 

The next face of the museums is the 
“online or digital exhibition”, for rich museum 
content presented online. Probably the result of 
museums gradually embracing digital in 
collections, curatorial and exhibitions 
departments, beyond putting collections online, 
managing a museum website and establishing a 
social media presence? Or a sign of museums 
not completely grasping what the museum 
without walls actually means? Today the term 
has been embraced by quite a few museums 
displaying “online exhibitions” on their websites. 

Google Arts offer “Online exhibits” There are 

even a development of digital only museums, 
such as the Virtual Museum of Canada and few 
other. Thus Museum experiences being delivered 
both within and outside the museum walls, across 
physical and online platforms, and across the 
public ecosystem, allow for museums to 
become “magic circles”  where magic happens. 

How will COVID-19 change the way 
that museums operate and engage with 
audiences in the future? 

 

Fig.6 Entrance of the 
Educational Art Gallery 

Fig.7 Diorama Inception of 
Mumbai Fire Brigade 

https://medium.com/@sebchan/on-immersion-interactivity-via-mw2019-ac72d9c700bd
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Conclusion 

The reality is that, many museums are going 
to be impacted financially for a long time. Some 
will take years to recover, some will go under and 
others might have to contract or adjust to very 
different kind of programs for the coming years. 
However, one of the silver linings with institutions, 
museums, libraries and other cultural 
organizations are really coming together and 
working together out of necessity.7 Talking about 
broad shared marketing strategies, collections 
sharing initiatives to save money and producing 
exhibitions collectively for when we eventually 
reopen. We should hang on to this collaborative 
spirit both because it’s an effective way to work. 
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समाज जागरूकता में विज्ञापनकला का सामाजजक दायित्ि  
 

डॉ. अमोल कृष्णराि गुल्हाने 
सहािक प्राध्िापक, 

लललत कला विभाग,  
राष्रसंत तुकडोजी महाराज नागपुर विद्िापीठ, नागपुर 

 

    (Abstract)   

विज्ञापनकला की दयुनिा मािािी है। बाजारीकरण 

के दौर में विज्ञापनों का महत्त्ि प्रयतददन बढ़ता ही जा रहा है 

| विज्ञापन का पूरा कारोबार ‘जो ददखता है िही बबकता है’ 

की तजज पर चलता है। आज इन विज्ञापनों के माध्िम से 

मांग को पैदा ककिा जाता है| आज उत्पादक ककसी भी तरह 

से अपने उत्पाद को बाज़ार में बेचना चाहता है और इसके 

ललए िह विज्ञापनकला का सहारा लेकर अपने उत्पाद के 

ललए उपभोक्ताओं को यनमाजण करता है| परन्तु इस 

व्िािसायिकता की दौड़ में दौड़त े हुए हमें िह अिश्ि ध्िान 

में रखना चादहए कक हमारा समाज के प्रयत भी कुछ दायित्ि 

बनता है| 

dwV’kCn (Keywords) 

विज्ञापनकला, समाज जागरूकता, उत्पादक, अलभिान 

        
समाज जागरूकता में विज्ञापन कला का 

सामाजजक दायित्ि है। जैसे मन चाहा िैसे ककसी बात को 
विज्ञापन द्िारा प्रस्तुत करना िह भी एक कला है। इसे 

लेखन श्रिण अथिा दृष्िांकन मे जजतना आकर्जण बनािा 
जािेगा, िह उतनी तीव्रता से ग्राहको िा दर्जकों के हृदि पर 

अपनी छाप छोड़ देगा। विज्ञापनदाता को यनलमजती और 

कल्पक प्रितृ्ती का तथा बुविमत्ताका उपिोग करना होता है 

इसललिे विज्ञापन एक कला हैं। इसललिे विज्ञापनदाता को 

विज्ञापनकला के रूप बंध की बररककिों का भी ज्ञान होना 
अयनिािज हैं। विज्ञापन विर्ेर्ज्ञ कॊ इस क्षेत्र मे सफल होने के 

ललए विज्ञापनदाता के अंदर अंतर पे्ररणा...अंतदृजष्टी अथिा 
एक प्रकार के छटिे ज्ञानेजन्िि का होना जरुरी होता है। 

प्रत्िक्ष काम, अभ्िास, अनुभि, अिलोकन, िाचन, 

प्रिोगीकरण और ग्रहनक्षम मन इस पर अंतदृजष्टी का 
अिलंबन होता है। 

विज्ञापन की पररभार्ा 
विज्ञापन की पररभार्ा एच. फे्रजर मूर के अनुसार - 

"विज्ञापन लोकदहत के प्रोत्साहन के ललए ककिा जाता है। 

अतः िह लोकसेिा है।" तथा नाइस्रोम के अनुसार - 

"विज्ञापन िह िाहक अथिा माध्िम है जजसके द्िारा 
विज्ञावपत संदेर् एक व्िजक्त िा समुदाि को प्रभावित करने 
की दृजष्ट से पहुुँचािा जाता है।" 

 

विज्ञापनकला का सामाजजक प्रभाि  
विज्ञापनकला का व्िजक्त के /ग्राहक के आर्थजक 

व्ििहार और सामाजजक जीिन पर प्रभाि पड़ता है। 
ककसी भी प्रकार के ज़बरदस्ती के बबना विज्ञापन कला 
इंसान पर मनोिैज्ञायनक दबाि लाता है। इस आधुयनक 
िुग में, हमे कैसे रहना चादहए िह विज्ञापनकला हमें 
       है। विज्ञापन समाज और हमारे जीिन को 
दृश्ि कला और श्राव्ि कला के साथ बदल देता है। 
उसी तरह िह समाज के लोगों को जागतृ करके उन्हें 
जगाने का काम करता है और सामाजजक समस्िाओं 
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का समाधान देकर उनको हल करन ेकी कोलर्र् करता 
है। उदाहरणके रूप में..... लसगरेट और र्राब स्िास््ि 
के ललए घातक है।  पररिार यनिोजन, संबंर्धत 
जानकारी विज्ञापन कला समाज को प्रदान करता है 
और समाज को रोजगार उपलजधधिों, यनिेर् 
सािधायनिों आदद के बारे में जानकारी दे के लर्क्षक्षत 
करने का महत्िपूणज कािज करता हैं। 

           
१  स्िच्छ भारत ममशन   

िह भारत सरकार की राष्रीि िोजना है। इस 
अलभिान का मुख्ि उद्देश्ि र्ौचालिों का यनमाजण, 
ग्रामीण तथा र्हरी क्षेत्रों में साफ-सफाई की आदत 
विकलसत करना है। इस अलभिान के तहत भारत 
सरकार ने 2 अक्टूबर 2019 तक भारत को 
स्िच्छ रखने का उद्देश्ि रखा गिा था। प्रस्तुत 
र्ोध ग्रामीण भारत पर ककिा गिा है। इसललए 
स्िच्छता अलभिान के तरह यनमजल भारत 
अलभिान के विज्ञापन को ललिा है। जजसका प्रमुख 
उद्देश्ि ग्रामीण में विकलसत खुले में र्ौच की 
आदत से मुजक्त ददलाना है। इस िोजना के प्रसार 
के ललए यनरतंर विज्ञापनकला का सहारा ललिा है। 
िे विज्ञापन भारत सरकार द्िारा जनदहत में जारी 
ककए जा रहे हैं। इसके विज्ञापन का यनमाजण सूचना 
एि ंप्रसारण मंत्रालि ने ककिा है। 

विज्ञापन क्र.-१ र्ीर्ज:- दरिाजा बंद, बीमारी बंद 
उपर्ीर्ज:  र्ौचालि अपनाओ, भारत को स्िच्छ 
बनाओ। इस विज्ञापन कला के ब्ांड एंबेसडर अलमताभ 
बच्चन इस विज्ञापन में पररिार के साथ सामाजजक 
संदेर् को प्रक्षेवपत कर रहे हैं। 

विज्ञापन क्र.-२ र्ीर्ज:- स्िच्छता को अपनाना है, गंदगी 
को दरू भगाना है। भारत के प्रधानमंत्री नरेंि मोदीजी 
इस विज्ञापन में हाथ जोड़कर विनती करते हुए दर्ाजए 
गए हैं। भारत सरकार के स्िास््ि मंत्रालि विभाग से 
प्रसाररत निभारत टाइम्स, मुंबई दैयनक अखबार में 
पजधलर् विज्ञापन है। 

२) महात्मा गाांधी रोजगार गारांटी (मनरेगा) 
िह भारत सरकार की बहुत ही महत्िपूणज 

सामाजजक सुरक्षा की िोजना है। जजसके तहत ग्रामीण 
स्त्री और पुरुर् जनता को 100 ददन का रोजगार 
उपलधध कराने का प्रािधान है। NFDC के द्िारा 
यनदेलर्त िह विज्ञापन भारत सरकार के ग्रामीण 
मंत्रालि द्िारा जारी ककिा गिा है। इस विज्ञापन में 
जॉब काडज कहाुँ से बनेगा? मजदरूी कहाुँ से लमलेगी? 
संपूणज जानकारी सरल भार्ा और साधारण र्धदों में 
ग्रामीण समूह तक पहुुँचाने का प्रिास करता है।  
३) खाद्ि सुरक्षा िोजना 

इस िोजना में गरीब पररिारों को कम मूल्ि 
पर अनाज उपलधध कराने का प्रािधान है। िह 
विज्ञापन भारत सरकार के सूचना एिं प्रसारण मंत्रालि 
द्िारा जारी ककिा गिा है। इसे भारत सरकार की 
विज्ञापन संस्था डािरेक्टरेट ऑफ एडिरटाइजजंग एंड 
विज्िूअल पजधललसटी द्िारा बनािा गिा है। जजसका 
उद्देश्ि लोगों को जागरूक करना है। विज्ञापन की 
पषृ्ठभूलम में गरीबों की िास्तविक जस्थयत को ददखाने 
का प्रिास ककिा गिा है।  
४) डािरेक्ट बेयनफिट ट्ाांसिर िोजना 
अनुवप्रिा गोिंका द्िारा यनदेलर्त िह विज्ञापन भारत 
सरकार के सूचना एिं प्रसारण मंत्रालि द्िारा 
विज्ञावपत ककिा गिा है। इसके तहत छात्रों की 
छात्रिजृत्त, सजधसडी, विधिा पेंर्न, ििृा पेंर्न, मनरेगा 
का पैसा, आदद का भुगतान सीधे लाभाथी के बैंक खाते 
में ककिा जाता है। हमारे देर् की जनता अलर्क्षक्षत है। 
अपने कािज को करने उन्हें दसूरों का सहारा लेना पड़ता 
हैं। इसी समस्िा को सुलझाने विज्ञापनकला द्िारा 
लोगों को जागरूक तथा लर्क्षक्षत करने की कोलर्र् की 
गई है। 
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५) समाज मे जागकृता  
बच्चों की वििाह का रेखार्चत्र द्िारा संदेर् 

प्रक्षेवपत ककिा गिा है। सूचना एिं जनसंपकज  विभाग 
से प्रसाररत िह सामाजजक विज्ञापन है । इस प्रकार 
स्िच्छ भारत अलभिान, बाल श्रलमक, व्िसन मुजक्त 
अलभिान, पोलीओ ( दो बूुँद जजंदगी के ) पौढ लर्क्षा, 
कृवर् एि ं स्िास््ि संबंधी जानकारी समाज तक 
पहंुचाने का कािज विज्ञापन कला द्िारा ककिा गिा है। 
अभी कोिीड १९ के महामारी के इस दौर में समाज को 
कोरोना िािरस से सुरक्षक्षत रखने के संदभज में सरकारी 
विज्ञापन कलाओ से समाज मे जागकृता लाने की 
कोलर्र् करी गई है। 
विज्ञापन क्र.-१ र्ीर्ज:- बाल वििाह का पररत्िाग, बनाए 
खुर्हाल समाज   
उपर्ीर्ज: आओ लमलकर आिाज उठाएं, बाल वििाह 
मुक्त समाज बनाएं। 
विज्ञापन क्र.-२ र्ीर्ज:- हाथ धोकर पीछे पड़ जाओ।    
-फाइट अगेन कोरोना िािरस इन महाराष्र 
विज्ञापन क्र.-३ र्ीर्ज:- कोरोनािािरस से लड़ने में 
सहािक 
उपर्ीर्ज:-  आिुिेददक ईमूनी टी काढा। 
विज्ञापनकताज :- ईमूयनटी 

कोको स्कू, बैद्िनाथ आिुिेददक लल., विको, 
डाबर, उंझा, इम्िूयनटी बूस्टर, इम्िूयनटी, पतंजलल, 
प्लास्टो आदद कंपयनिों ने भी इस करोना महामारी के 
संकट के दौर में अपने उत्पाद को प्रस्तुत करत ेसमि 
समाज के प्रयत अपने दायित्ि का भान रखा है क्िोंकक 
इस संकट के समि में लोगों की रोग प्रयतकार 
क्षमताओं को बढ़ाने उत्पाद कैसे काम करते हैं िह 
लोगों को समझाते हुए करोना महामारी के बारे में 
जागरूकता लाने की भी कोलर्र् विज्ञापन कला द्िारा 
की गई है। 
६) नारी के सांदभभ में दृजटटकोण  
विज्ञापन क्र.-१ र्ीर्ज:- आिुिेददक टूथपेस्ट, आपके 
पररिार के ललए 
उपर्ीर्ज:-  डाबर बबुल पेस्ट अब घर-घर में  

विज्ञापन कताज:-  बबूल प्राइिेट लललमटेड. 
प्रस्तुत विज्ञापन कला में एक गहृीणी अपने 

पररिार के बच्चों और बूढ़ों के स्िास््ि की र्चतंा है 
करती हुई बबूल पेस्ट को प्राथलमकता दे देती है। 

विज्ञापनों में अर्धकांर्तः जस्त्रिों की दो तरह 
की छवििाुँ परोसी जाती है, पहली में सुबह से दौड़ती-
भागती पयत को ऑकफस और बच्चों को स्कूल भेजती 
स्त्री। दसूरी छवि में पर्फिूजम, पुरुर्ों के अंतिजस्त्र, कोंडम 
के विज्ञापनों में कामुकता को दर्ाजनेिाली है। कफर भी 
विज्ञापन के इस कला में जस्त्रिों की गररमा तथा 
उनकी अजस्मता पर कही पर भी दाग लगाने का कािज 
नहीं ककिा है।  

उदाहरण:-  टेलीविजन पर प्रक्षेवपत बाइक के 
एक कलाविज्ञापन में बाइक पर लेटी हुई एक स्त्री 
बाइक के रूप में बदल जाती है, उसी दौरान उस पर 
एक पुरुर् सिार होता ददखािा जाता है। इस विज्ञापन 
से स्पष्ट हो जाता है कक िह स्त्री बाइक की खूबबिों 
का एक प्रतीक बनाकर प्रस्तुत की गई है। िह कला 
माध्िम बाइक ककतनी स्त्री के माफीक आरामदािक 
और आनंददािक, संतुजष्ट देने िाली है िे बताता है । 
इस कला में कही पर भी गलत नजर नहीं आ रहा 
है...कोई इसे कामुक भाि के दृष्टी से स्त्री के सौंदिज 
को देखतें होंगे िो उनकी समस्िा है.....िह समस्िा 
विज्ञापनकला कक नही है। हम विज्ञापनकला के नारी 
के सामाजजक सकक्रिताओं तथा सकारात्मक पैलू  को 
देखते है। अमूल बटर, पॉडं्स, फेिर एंड लिली, बबमा 
एिं बैंककंग, पाररिाररक विज्ञापनों में इस कला ने नारी 
को सोज्िल, सालस तौर पर प्रस्तुत करा है।  

 
७) सामाजजक पाररिाररक मलू्ि 
विज्ञापन शीर्भ:- जजांदगी के साथ भी, जजांदगी के बाद 
भी.  
उप-शीर्भ:- एल.आई.सी. न्िू जीिन आनांद बबमा 
पॉमलसी  

भारतीि जीिन बीमा यनगम के इस प्रस्तुत 
विज्ञापनकला में एकबत्रत आनंदी पररिार को हंसते 
खेलत ेकी खखलात ेहुए ददखािा गिा है। 
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भारत की संस्कृयत में संिुक्त पररिार को महत्िपूणज 
स्थान है और कहीं सारे विज्ञापन में सुखी संिुक्त 
पररिार को दर्ाजिा जाता है । एक साथ लमलकर रहने 
का संदेर् ददिा जाता है। एकबत्रत घूमना, खाना खाना, 
उत्सि मनाना, रीयत-ररिाजों, रस्मों को यनभाना, आदद 
गयतविर्धिों में स्त्री की महत्िपूणज भूलमका को 
विज्ञापन कला में प्रित्न ककिा गिा है। सामाजजक 
पाररिाररक मूल्िों का जतन ककिा गिा है। 
 
८) सामाजजक जीिनमान 
विज्ञापन र्ीर्ज:- अभी नहीं तो कभी नहीं  
उपर्ीर्ज :- सबसे अच्छा समि अपनी मारुयत सुजुकी 
कार खरीदने का  
जल्दी के करें और कीमतें बढ़ाने से पहले खरीदे    
विज्ञापनकताज-  मारुयत सुजुकी प्रा. लल. इस विज्ञापन 
कलाकृयत में मारुयत की नई नई विविध रंगों की 
कारओंको लोगों के सामने प्रस्तुत ककिा गिा है। 

बाजार में रोजाना निे निे उत्पाद आत ेरहते 
हैं। उनकी जानकारी विज्ञापनकला समाज तक पहंुचाती 
रहती है और उपभोक्ता ने एक उत्पाद के साथ ढेर 
सारे उत्पाद को खरीदी करने के ललए विज्ञापन कला 
प्रोत्सादहत करती है। उत्पाद के खरीदी प्रयत इच्छािे 
जागतृ करती है। निे-निे सूख भोर्गिों को खरीदने को 
पे्रररत करती है। बाईक, ऑटोमेदटक कार, मोबाइल्स, 
कंप्िूटर आधुयनक जीिन को संपन्न सुख िस्तु को 
खरीदने पे्रररत कर समाज के लोगों का जीिन का स्तर 
ऊंचा करने को सुधारने के ललए विज्ञापन कला सहािक 
करती है। सामाजजक जीिनमान के स्तर को बढ़ाने का 
प्रिास करती है। 
९) देश की अखांडता 
विज्ञापन शीर्भ :- अमर हो गए सदा के मलए, जो 
झुकने ना ददिा पर सर काट गए, 
सलाम है उन िीरों को मेरा इयतहास को अपना बना 
गए। 
उपशीर्भ :- गणतांत्र ददिस की हाददभक शुभकामनाएां 
विज्ञापनकताभ-  भारत सरकार 

भारत में विलभन्न जायत, पंथ, समूह, धमज, 
तथा संस्कृयत के लोगों को एक सूत्र के बंधन में 

जखड़कर ददखाने िाली काफी विज्ञापन प्रसाररत कराए 
जात ेहैं। इस प्रकार से भारतीि एकात्मता का प्रदर्जन 
कर एकजुटता ददखाई जाती है। सामाजजक एकता को 
बनाए रखने का प्रिास विज्ञापन कला द्िारा ककिा 
जाता है । इससे देर् के प्रयत देर्पे्रम जगाके देर् की 
अखंडता को और मजबूत करने का प्रिास करािा 
जाता है। 

 
१०) विज्ञापनकला एक व्ििसाि 

विज्ञापन की िह कला अनेक लोगों को 
रोजगार उपलधध करा रहा है। क्िोंकक िह कला खुद 
ही एक बड़ा व्ििसाि.... धंधा है। इससे जुड़ े काफी 
लोग जैसे कक अखबार िाले, (वप्रटं मीडडिा) 
इलेक्रॉयनक मीडडिा, नि मीडडिा मतलब िेब मीडडिा, 
प्रकार्न संस्था, उत्पादक, पररिहन, व्िापारी और 
व्ििसाि में कािज करने िाले श्रलमक तथा ग्राहक भी 
विज्ञापन कला के माध्िम से प्रत्िक्ष एिं अप्रत्िक्ष रूप 
में रोजगार प्राप्त कर रहे हैं। 
 
यनटकर्भ:-  

विज्ञापन कला का सामाजजक दायित्ि के 
दजॄष्टकोण से अध्िन के बाद इस यनष्कर्ज यनकाला है.  
विज्ञापन कला राष्रीि स्तर पर समाज कािज के ललए 
प्रचार करने का महत्िपूणज कािज करती है। समाज 
कल्िाण, कुटंुब यनिोजन, राष्रीि एकात्मता, प्रौढ़ 
साक्षरता, स्िच्छ भारत अलभिान, पोललिो यनमूजलन, 
अंधश्रिा प्रबोधन, जाती यनमूजलन आदद सामाजजक 
प्रबोधनपर कल्पनाओंका प्रसार करके समाज को 
लर्क्षक्षत करन ेका महत्िपूणज सामाजजक कािज करती है। 
पिाजिरण संरक्षण, दारूबंदी आदद विर्िों पर समाज में 
विज्ञापन कला जागरूकता लाती है अथाजत विज्ञापन 
कला सामाजजक मूल्ि का संरक्षण करने के ललए सदैि 
तत्पर रहती है। समिृ राष्र यनमाजण, राष्रीि उत्पादन 
में बढ़ोतरी, र्हरी एिं ग्रामीण लोगों के जीिन स्तर 
ऊंचा रखने, उद्िोजक ककसान तथा सभी जनता का 
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सपोटज लमलने हेतु विज्ञापन कला हमेर्ा कािजरत रहती 
है। िही सबसे बड़ा विज्ञापन कलाकृती का सामाजजक 
कािज है। 
सरकारी लर्क्षा विर्िक संदेर् को विज्ञापनकला दृश्ि 
तथा श्राव्ि माध्िमों के जररए र्हरी और ग्रामीण 
देहातों में संदेर् को पहंुचाता है। स्िच्छ भारत, 
र्ौचालि सुविधाएं, स्िास््ि संदेर्, बाल वििाह, 
अंधविश्िास, कुटंुब यनिोजन, आदद विर्िों को लोगों 
को जानकारी देकर लर्क्षक्षत करती है। ककसानों को 
खेती से ज्िादा उत्पादन बढ़ाने का मागजदर्जन करती है। 
इस प्रकार के विर्ि िस्तु को विज्ञापन कला 
सफलतापूिजक प्रस्तुत करता है अंत: सामाजजक कािज के 
प्रितजन के ललए लर्क्षा देना और ध्िान बटोरना िही 
सबसे उच्च सामाजजक जागरूकता का कािज है। 
सांक्षेप में विज्ञापनकला यनम्न प्रकार से सामाजजक 
दायित्ि यनभाती है। 
१) सामाजजक मूल्िों का संरक्षण करती है। 
२) संस्कृयतक मूल्िों की जतन करती है। 
३) नारी के संदभज में सकारात्मक दृजष्टकोण रखती है। 
४) समाज को जागरूक एिं लर्क्षक्षत करने का महत्तम 
कािज करती है। 
५) पाररिाररक मूल्िों का जतन करना िह भी उसका 
कािज है। 

६) रोजगार को प्रोत्सादहत करती है। 
७) देर् की अखंडता को बनाए रखने का महत्िपूणज 
काम करती है। 
८) लोगों के सामाजजक जीिनमान के उच्च स्तर को 
बढ़ाने का प्रिास करती है। 
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dyk o lkekftd pSrU; 
 

 

 

 

 

MkW- vpZuk >ksMkis 

,e-,Q-,-] ih- ,p- Mh- ¼isfVax½ 

 

Xkks"kokjk (Abstract) 
dyk lkekftd pSrU;kP;k :ikrgh 

c?kk;yk feGrs fdacgquk frps lkekftd 

pSrU;e; :Ik nsf[ky vkgs- dyk 

euq";kP;k eukph pkSdV vkf.k lektkrhy 

fufr&fu;e ;kaP;k la;ksxkrwu fuekZ.k gksrs 

vlsgh ,d er vkgs- ,[kk|k lektkrhy 

yksd d’kkizdkjps thou txrkr ;kojgh 

dyk fufeZrh gksr vlrs- dysrhy vk’k; 

lekt thoukeqGs Bjr vlrks- lekt 

pSrU;kph vusd :is vlq ’kdrkr- mRiknu 

i)fr ;krysp ,d :Ik vkgs- vuqHko 

fl) Kku oLrq] fo"k; vkf.k i)fr ;koj 

voyEcwu vlrs- lkekftd thou o 

euq";kP;k eukph pkSdV vkf.k lektkrhy 

fufr&fu;e ;kaP;k la;ksxkrwu fuekZ.k gksrs- 

dysrhy vk’k; lekt thoukeqGs Bjr 

vlrks- lkekftd thou o euq";kP;k 

vkarfjd thoukP;k xjtk vusd izdkjP;k 

vlrkr- R;keqGs lekt&pSrU; fofo/k 

:ikr c?kk;yk feGrs- 

  

mdy ’kCn (Keywords) 
dyk] lkekftdrk] pSrU; izfrdkRedrk] 

vfHktkrokn] LoPNanokn vkdyu] 

ekul’kkL=] lkSn;Z’kkL=h;] fufr&fu;e] 

lkaLd`frd thou 

 

izLrkouk 

n’kZu’kkL=] dyk] fufr’kkL=] /keZ] 

jktdkj.k] U;k; O;oLFkk vkf.k vkn’kZ ;k 

:ikr lekt pSrU;kps izdVhdj.k gksrs- 

;kloZ izdkjP;k lekt pSrU;kP;k :ikr 

dkgh xks"Vh lkekU; vkgsr-  

gsxsyP;k ers oSf’od ikrGhoj T;k 

mRØkafr ckcrhrhy ?kMkeksMh >kY;k R;kpk 

ifj.kke dyk fufeZrhr >kyk- 

izfrdkRedrk] vfHktkrokn] LoPNanokn 

bR;kfn vusd dyk izokgkaP;k ek/;ekrwu 

dyk fodkl lk/kyk xsyk- 

 

lkekftd pSrU;kph fofo/k :is 

Ikfgyh xks"V Eg.kts izR;{k fl) 

,sfrgkfld lanHkkZr euq";kps ckSf)d vkf.k 

lkaLd`frd thou vkdkj ?ksrs- lkekftdrk 

gk lxGÓk izdkjP;k lekt&pSrU;kpk ik;k 

vkgs- ek= gk ik;k vFkZdkj.kkeqGs etcqr 

curks- nqljh xks"V Eg.kts lkekftd 

pSrU;kph loZ :is LorU= vkgsr- gh xks"V 

;keqGs fl) gksrs fd dyk&fodkl vkf.k 

vFkZ&fodklkph ikrGh d/khp ,d lkj[kh 

ulrs- ’ksDlfi;jP;k dkGkr baXYk.M ;k 

ns’kkph vkfFkZd ifjfLFkrh xaHkhj gksrh- 

,dksf.klkO;k ’krdkrhy jf’k;kr vkfFkZd 

eanhP;k dkGkrgh dyk ek= mPp ikrGhoj 

gksrh- v’kk izdkjs lkekftd pSrU; 

lkekftd la?k"kZ] lkaLd`frd la?k"kZ] 

lkaLd`frd ewY;] ijEijk] rkaf=d dkS’kY; 

bR;kfn xks"Vhaoj voyEcwu vlrs- frljh 

xks"V Eg.kts loZp izdkjP;k lkekftd 

pSrU;kph :is dsoG thoukps izfrfcEcp 

n’kZfor ukgh rj thoukyk rs izHkkfor 

nsf[ky djrs- ;k njE;ku KkukP;k 

vuqHkokph izfØ;k gh fparukiklwu lq: 

gksÅu d`fr Ik;Zar lairs- Lkekftd 

pSrU;kP;k :ikae/;s vusd xks"Vh lkekU; 

vlY;k rjh izR;sd lkekftd pSrU;kps 
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:Ik Lora=i.ks ekuoh; ewY;kapk vkf.k 

thoukpk fopkj djrs-  

 

Lkkekftd pSrU; :ikpk izHkko 

izR;sd :ikph Lora= dk;Z i)fr] 

LOkra= dk;Zs] Lora= fu;e vkf.k vk’k; 

vlrkr- lkekftd pSrU;kps fof’k"V :Ik 

fulxkZr vkf.k lkekftd lEcU/kkr 

vk<Grkr- euq";kps nSuafnu thou ;k 

oSf’k"VÓkaeqGs fuf’Pkr gksrs- dysoj lq)k 

rRoKku] uhfreÙkk] jktdkj.k] /keZ vkf.k 

lkekftd pSrU;kP;k brj :ikapk izHkko 

iMr vlrks vkf.k R;k varxZr frpk 

fodklgh gksrks vkf.k v/kksxrhgh gksrs- 

O;fDreRo vkf.k ekuoh;rk rlsp 

oS;fDrdrk vkf.k oSf’odrk ;kr dkgh 

lEca/k izLFkkfir gksÅ ’kdrkr dk gk 

fopkj dysph lkekftd Hkwfedk Bjo.;kr 

enr djrks- O;fDreRo] ntkZ] yksd vkf.k 

ekuoh;rk gs loZ izR;{kn’khZ ,sfrgkfld 

/kkj.kk vkgsr- Rks lkekftd L=ksr vkgsr- 

R;kaP;kr >kYksY;k ijLij fØ;k dykdkjkph 

ekufldrk fuf’pr djrkr- dykoar 

izfrekae/;s fopkj djrks- dfo 

yksd&ca/kukaP;k ifydMs tkrks- ;k ijLij 

fØ;kaP;k ca/kukr rks vMdr ukgh- 

Lo&yksdkaP;k ifydMhy yksdkapk ¼jk"Vª½ rks 

fopkj djrks- oS;fDrd O;fDrps] lkekU;kaps 

vkf.k oSf’odrs ekxhy rdZ’kkL= [kjs 

Eg.kts izR;sd dykRed l`tu’khyrspk 

ik;k vlrks- 

 

lkekftd pSrU; vkf.k laLd`rh 

lkSan;Z izR;sd dykd`rhps vko’;d 

vax vkgs- ekuoh;rsP;k n`f"Vus lkSan;kZps 

eksy dk; ;kpk fopkj dykoar djrks- 

v’kk izdkjs dysps oSf’od eksy dysP;k 

ewyHkwr v’kk ekuoh; eksykoj voyEcwu 

vlrs- ek= oSf’odrs brdsp jk"Vªh; vkf.k 

oxZ Eg.ktsp ntkZRed ewY;gh rso<sp 

egRokps vlrs- ;k loZ brj ewY;ko:u 

oSf’od ewY; fuf’pr gksrs gs letwu ?ksrys 

ikfgts- dykoarkpk n`f"Vdksu ftrdk vf/kd 

ewyHkwr Lo:ikpk vlsy frrdh R;krhy 

ekfgrh vf/kd vk’k;?ku vlsy- 

ekuoh;rsph vkf.k vkarjjk"Vh;Rokph xqaQ.k  

ftrdh ntsZnkj vlsy rso<h dyk vf/kd 

lkoZHkkSfed Lo:ikph cusy- dyspk ntkZ 

fo’o O;kid Ogk;pk vlsy rj gh ’krZ 

egRokph vkgs- fudksyk; xksxksy ;kus 

jk"Vªh;rk lkSan;Z’kkL=h; oxZokjhr d’kh 

eksMrs ;k fo"k;h EgVys fd] [kÚ;k 

jk"Vªh;Rokr yksd&ekulkps n’kZu ?kMrs- 

yksdkaP;k n`f"Vus txkdMs ikg.;kph n`f"V 

dykdkjkr fodflr >kyh ikfgts- dfoph 

n`f"V dohph u okVrk rh yksd&n`f"V okVyh 

ikfgts- jk"Vªh; laLd`fr ;k ckcr xSjlet 

fuekZ.k >kys vlY;keqGs leL;kgh fuekZ.k 

>kY;k vkgsr- ns’kHkfDr vkf.k jk"VªHkfDr 

;karhy Hksn Li"V Ogk;yk gok- ns’kkrhy 

^yksd* Eg.kts ^jk"Vª*- ijarq dks.krs yksd rj 

T;kauk R;k Hkqehfo"k;h izse vkgs vkf.k 

J)k vkgs vls yksd- Tks vkiY;k 

tUeHkqehyk ekr`Hkqeh ekurkr v’kk yksdkaps 

^jk"Vª* curs gs letwu ?ksrys ikfgts- 

ns’kkpk laca/k lhes’kh ;srks- frps j{k.k 

dj.kkjk rks ns’kHkDr- 

 ijarq jk"Vªkis{kk jk"Vªkph laLd`fr egRokph 

vkgs- laLd`fr d/kh xfrghu ulrs- unhP;k 

izokgkizek.ks rh lnSo xfr’khy vlrs- vls 

vlys rjh izR;sd LkaLd`rhps oSf’k"VÓ vlrs- 

xfr’khyrsrgh rs tiys tkrs- vkiY;k 

vkf.k brjgh ns’kkrhy lkfgR;] dyk] 

n’kZu] Le`fr] ’kkL=] lekt jpuk] bfrgkl 

vkf.k lH;rk ;keqGs frps ^fo’ks"k* tiys 

tkrkr vkf.k R;kr uohu n`f"Vph Hkj gh 

iMrs- ek= d/kh&d/kh cká n`f"VeqGs R;kr 

vojks/k mRiUu gksrks- gk vojks/k gVowu 

jk"Vª&HkfDrph Hkkouk fuekZ.k d:u R;kyk 

lkdkj Lo:Ik ns.;kps dk;Z jk"Vªh; 

lkaLd`frd Hkkoukp djrs gs gh y{kkr 

Bso.ks vko’;d vkgs- [kjs Eg.kts laLd`rhp 

jk"Vªh; e;kZnk ikj d:u ekuorsP;k 

,dkRerspk vuqHko iznku djrs- Eg.kqup 

laLd`rhps Lokra= vckf/kr jkfgys ikfgts- 

rjp jk"Vª Lora= jkgw ’kdrs- 

pSrU; vkf.k jk"Vªh;Ro 
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dykoarkP;k ,desokf}rh; ekufldrseqGs 

dysph jk"Vªh; y{k.ks izdV gksrkr- dysps 

ewG rRo bFksp nMys vkgs- dykRed 

fopkjkaph jk"Vªh; jpuk i zR;sd ns’kkr osxGh 

vlrs- Eg.kwu R;kaP;krhy Hkkoukapk vkf.k 

jaxkapk izokg osxosxGÓk LOk:ikpk vlrks gs 

y{kkr ?ksrys ikfgts- jk"Vªh; ikrGhojhy 

thoukuqHko o dykuqHko ,deso izdkjpk 

vlrks- dkj.k ;k vuqHkokps izdVhdj.k 

’kD; vkgs- ;kpsgh dkj.k vls dh txkrhy 

yksd o Sf’od lkekftd dk;|kaps ikyu 

djrkr- ;k fu;ekauk oS;fDrd vfHkO;fDr 

feGrs- loZ jk"Vªh;&vkarjjk"Vªh;rsps] ntkZps 

vkf.k oSf’odrsps rdZ ’kq) foospu gksrs-  

 

dyk vkf.k oSf’odrk 

dysr ^oSf’od* dk; vkgs\ ;kps 

nksu iSyq vkgsr- ,d ^vkarjjk"Vªh;* T;kr 

loZp ledkyhu yksdkaP;k vfHk:Pkh 

lEiUUkrspk lekos’k gksrks nqljk iSyq 

^oSf’od* Lo:ikpk vlrks T;kr ekuoh; 

ewY;kapk lekos’k gksrks- dykoarkyk Lor%ps 

O;fDreRo vlrs- rs R;kP;k dysrwu izdV 

gksrs- dykoar ,dk jk"Vªkr vkf.k fof’k"V 

dkGkr tUekyk vkysyk vlrks- rks 

R;kposGsl ekuoh; iztkfrpk lnL; nsf[ky 

vlrks- R;kyk R;kp n`f"Vus loZ c?krkr- 

dysr ^oSf’od ekuork* vkf.k 

^vkarjjk"Vªh;rs* ps L=ksr Eg.kts& thoukrwu 

feGkysY;k lkeqxzhP;k lkSan;kZRed 

ewY;kadukOk:u vkf.k ;k lkeqxzhyk 

vkRelkr dj.;kPkh izfØ;k vkf.k mPp 

dykd`fr oSf’od leL;kaps lek/kku ns.;kl 

lkeF;Zoku vlrs-  

 

fu"d"kZ% 

 dysP;k loZO;kid dykRedrsP;k 

fu;ekauk oS;fDrd vfHkO;fDr 

feGrs- ;kr jk"Vªh;&vkarjjk"Vªh;rsps] 

ntkZps vkf.k oSf’odrsps rdZ ’kq) 

foospu gksrs- 

 ^vkarjjk"Vªh;* T;kr loZp 

ledkyhu yksdkaP;k vfHk:Pkh 

lEiUUkrspk lekos’k gksrks rl sp iSyq 

^oSf’od* Lo:ikpk vlqu R;kr 

ekuoh; ewY;kapk lekos’k gksrks- 

 dykoarkps Lor%ps O;fDreRo dysrwu 

izdV gksrs-  

 dykoar ,dk jk"Vªkr vkf.k fof’k"V 

dkGkr tUekyk vkysyk vlrks- rks 

R;kposGsl ekuoh; iztkfrpk lnL; 

nsf[ky vlrks-  

 mPp dykd`fr oSf’od leL;kaps 

lek/kku ns.;kl dyk gh 

lkeF;Zoku vlrs- 

 

lanHkZ xzaFk 

 

 lkSan;Z feekalk] ys[kd jk-Hkk- 

ikV.kdj] ekSt izdk’ku 

 dyk vfHkO;fDRk] ys[kd t;izdk’k] 

izdk’kd txrki 

 dyk ,d [kkst] ys[kd jtuh 'kekZ] 

izdk’kd lkfgR; laxe bykgckn 

 dyk lk/kuk] izk/;kid cky d`".k 

nkHkkMs] BksdG izdk’ku] iq.ks 

 lkSan;kZUkqHko] ys[kd izHkkdj ik/;s] 

ekSt izdk’ku 

 

 
 
 

  

Art makes an individual a truly human being 
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dykRed laokn 

 

 

 

  -                   
              

                              
                              

 

xks"kokjk (Abstract) 

lqizfl) xzhd fopkjoar IysVksP;k ^^vk;u** 

;k laokn xzaFkkr dysrwu laokn izfØ;k d’kh 

?kMrs ;kpk fopkj dj.;kr vkyk- ;kr IysVksus 

dysrhy l`tu’khyrk vkf.k dysps dk;Z 

;kfo"k;h ppkZ dsyh vkgs- fo|k vkf.k dyk 

;kauk LQwfrZ ns.kkÚ;k uÅ nsork vFkkZr okXnsork 

(The Muse) ;kaP;k iklwu dykoarkyk izsj.kk 

feGrs vkf.k dykoarkP;k dyk lt̀ukiklwu rh 

brjkauk feGrs vlk fopkj ;kr IysVksus ekaMyk 

vkgs- dyk&lafgrk (Text) ladYiukauh vkf.k 

ewY;oku ekfgrhus ;qDr vlrs- dysrhy 

laoknkpk izokg lans’k ikBfo.kkÚ;k iklwu lq: 

gksrks vkf.k rks xzg.kdR;kZi;Zar iksprks- gh th 

dykREkd ekfgrh xzg.kdR;kZi;Zar iksprs frps 

Lo:Ik dykREkd lafgrsrhy ewY;oku vk’k; 

rlsp xzg.kdR;kZP;k ckSf)d vkf.k lkaLd`frd 

{kersoj voYkacqu vlrs- v’kk izdkjs dyk 

dk;Z Eg.kts lans’k okgd vkf.k lans’k 

xzg.kdrkZ ;kaP;krhy rk.k&r.kkokpk Hkkx gks;-  

mdy 'kCn (Keywords)    

laokn] vFkZ?kVu] izfrek] lafgrk] vkdyu] 

jfld 

  

izLrkouk  

dykoLrwP;k feekalkph ifgyh ik;jh 

Eg.kts frps >kysys vkdyu- dysph lkekftd 

O;kfIr vkf.k frpk lkekftd dy rlsp frps 

lkekftd dk;Z dk; vlsy gh xks"V dysps 

vkdyu ’kkL= Bjors- dysfo"k;h jfldkyk 

dk; tk.koys vkgs vkf.k R;kyk ts tk.koys 

vlsy rsp R;kP;klkBh lR; vlrs gk eqÌk 

vfr’k; egRokpk vkgs- dykoar vkf.k jfld 

;kaP;kr bFksp laokn lk/kyk tkrks- dykoar 

vkiY;k izfrHksus dysrwu izfrekaph fufeZrh 

djrks- ;k izfrekaP;k ek/;ekrwu R;kph 

ladYiuk jfldkai;Zar iksprs- jfld izfrekaps 

vkdyu vkiY;k {kersuqlkj d:u dysps 

ewY; fu/kkZfjr djrks- gs djk;P;k vk/kh rks 

R;k izfrekaPkk lekt vkf.k laLd`fr’kh lEcU/k 

tksMk;pk Ikz;Ru djrks- dykoar izfrek fuekZ.k 

djr vlrkuk izLrqfrdj.kkph ’kSyh Lor% 

fuoMrks- gh ’kSyh OkS;fDrd Lo:ikph vlrs- 

;k ’kSyheqGs lq)k dysrhy vk’k; let.;kl 

enr gksrs- dykoarkP;k dkYifud fo’okrhy 

xks"Vh fof’k"V ’kSyheqGs n`’; :Ik /kkj.k djrkr- 

;krwup dykd`frpk varHkkZo izdV gksrks- 

laokn’kkL=kr ;k ’kSyhyk egRo vlrs dkj.k 

frP;keqGsp dykoar vkf.k jfld ;kaP;k 

lEcU/kkrhy nqok lk/kyk tkrks- 

 

voyksdukps Lo:Ik 

dykoarkP;k  jpuspk ,dq.k ntkZ vkf.k xq.k 

dk; vkgs ;koj voyksdukpk izdkj o Lo:Ik 

voyEcqu vlrks- laoknkps lRo nsf[ky 

dykd`frP;k xq.kkREkd ntkZoj voyEcqu vlrs- 

dykRed lafgrsph lpksVh vkf.k frps vFkZ?kVu 

(Interpretation) okLrors’kh frus izLFkkfir 

dsysY;k lk/kE;kZo:u dsys tkrs- dykREkd 

lafgrk vkf.k oSKkfud lafgrsrhy Hksn bFks Li"V 

gksrks- dykRed lafgrsps okpu vusd osGk gksrs- 

njosGsl R;krwu fofo/k vFkZ NVk tk.ko.;kph 

’kD;rk vlrs- ijarq ;kykgh vFkkZrp e;kZnk 

vlrs- lafgrspk tks usedk vk’k; vlsy 

lk/kkj.ki.ks R;kP;k vorh Hkksorhrp fdaok 

R;kP;k toGiklpkp vFkZ jfld okpdkl 

tk.kor vlrks- [kwi tkLr Vksdkpk vFkZ okpd 

R;krwu dk<r ulrks- dykREkd lafgrsP;k 

vkdyukus tjh fofo/k izdkjps vFkZ?kVu ’kD; 

vlys rjh dkgh u cny.kkjs vk’k; nsf[ky 
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R;kr vlw ’kdrkr- dys dMs c?k.;kpk izR;sd 

okpdkpk n`f"Vdksu R;kP;k O;fDreÙkk  izek.ks 

fodflr gksr vlyk rjh dyk&lafgrsrhy 

vk’k; ’kk’or Lo:ikpk vlw ’kdrks- [kjs 

Eg.kts ;ko:up frps [kjs ewY;ekiu gksr 

vlrs- dykRed laokn izfØ;sr oLrqfu"B 

vkdyu vkf.k O;fDrfu"B vkdyu vls nksUgh 

izdkjps vkdyu egRokps vlrs- oLrqfu"B 

vkdyukr dykRed lafgrspk vk’k; vkf.k 

frps jpukRed Lo:Ik tls vkgs rlsp rs 

xzg.k dj.ks gs visf{kr vkgs- rj O;fDrfu"B 

vkdyukr xzg.kdrkZ Lor%P;k vkoMh&fuoMh 

izek.ks R;kps jlxzg.k djrks- jfld 

xzg.kdR;kZP;k ,dq.kp R;kP;k txkfo"k;hP;k 

vlysY;k n`f"Vdksukpk izHkko R;kP;k 

vkdyukoj iMrks- R;kph Lor%ph lkaLd`frd 

ik’oZHkwfe dk; vkgs] R;kps Hkkofo’o o vuqHko 

fo’o dk; vkgs ;koj nsf[ky O;fDrfu"B 

vkdyu voyEcqu vlrs- 

 

dykRed laokn dsOgk lk/kyk tkrks\ 

tsOgk xzg.kdrkZ vkf.k lans’kokgd ;kaP;kr 

vk’k;kP;k ckcrhr lkeatL; izLFkkfir gksrs 

rsOgk R;kaP;kr dykRed laokn lk/kyk tkrks- 

;klkBh dykRed lafgrk gh ifjiw.kZ vlyh 

ikfgts- frP;krhy vk’k; lafgrsrp nMyk 

vlyk ikfgts- lans’kokgd vkf.k xzg.kdrkZ 

;kaP;krhy lEcU/k vkdyukuarjp izLFkkfir 

gksrks- ,[kknh lafgrk okpY;koj okpdkyk dk; 

okVrs gh xks"V dykRed laoknkr egRokph 

Bjrs-  

 

dysph Hkk"kk 

dykRed laokn let.;klkBh dysph Hkk"kk 

let.ks vko’;d vkgs-  

 dysph Hkk"kk osxG;k izdkjph vlrs 

dk\  

 r’kh rh vlrs rj rh dks.krh 

vlrs- frps Lo:Ik dk;\ 

 frP;kr d’kkpk okij gksrks vls 

ewyHkwr iz’u mifLFkr gksrkr- 

 loZp yfyr dykaph ,d 

loZlk/kkj.k Hkk"kk vlq ’kdrs dk\   

 

vfydMhy dkGkr ;k ckcrhr fopkj >kyk 

vlY;kps y{kkr ;srs- ukVdkP;k Hkk"ksPkk fopkj 

dsY;kl vls y{kkr ;srs fd ukVdkph Hkk"kk 

’kCnkaph Hkk"kk vkgs- u`R;kr deh ’kCnkapk okij 

gksrks rj laxhrkph Hkk"kk gh lqjkaph Hkk"kk 

vlrs- fp=dyk vkf.k f’kYidysr ’kCn 

ulrkr- Eg.kwu ;k dyk Jo.kh; dyk ukghr- 

R;k nz`ddyk vkgsr- fp=dysph Hkk"kk gh 

jax&:ikaph Hkk"kk vlrs rj f’kYidyk :ikaph 

f=ferh; Hkk"kk vlrs- 

;koj vesfjdu rÙoosÙks pkYlZ fi;lZ vkf.k 

pkYlZ ekWfjl ;kauh fopkj dsyk- R;kauh vlk 

eqÌk ekaaMyk fd yfyr dykae/;s fpUgkapk okij 

gksrks- vkf.k Eg.kwu fpUgkaph ,d loZlk/kkj.k 

Hkk"kk vlq ’kdrs- ^fPkUg* okijkpsgh dkgh 

fl)kar vlq ’kdrkr- fpUgkaph O;oLFkk ykork 

;sÅ ’kdrs vkf.k fpUg iz.kkyh fodflr gksÅ 

’kdrs- ;kp ladYiusyk R;kauh ^lsfevkWfVDl* 

vls EgVys- 

 

ekfgrh o loakn dk;Z  

ekfgrh iqjfo.;kps vkf.k loakn 

lk/k.;kps dysps dk;Z vR;ar egRokps vkgs- 

dyk fof’k"V izdkjpk laokn lk/krs- ysflax] 

Øksps ;klkj[;k lkSan;ZosR;kauh ;k fo"k;h vkiys 

fopkj ekaMys- vWfjLVkWVyus EgVysp vkgs fd 

dysrwu th ekfgrh feGrs frps Lo:Ik 

laHkouh;rsps vlrs- dykoar dyk ek/;ekrwu 

izdV djrks fd vls ?kMw ’kdrs- v’kh ’kD;rk 

vkgs- ts d/khp >kys ukgh ek= ts ?ks.;kph 

’kD;rk vkgs ;kpk fopkj dysrwu gksr vlsy 

rj R;kr dkghp xSj ukgh- vk/kqfud ekfgrh 

fl)karkuqlkj laHkouh;rspk rRokoj vk/kkjhr 

ekfgrhps laokn’kkL=kr egRo vkgs-  

dysr ,sfrgkfld vkf.k jk"Vªh; ladsr 

vlrkr- jk"Vª vkf.k laLd`fr ;kaP;kr laca/k 

vlY;keqGs vls ladsr oSf’od Lo:ikps 

vlrkr- dysP;k ekfgrh iqjfo.;kP;k vkf.k 

laokn lk/k.;kP;k dk;kZeqGs dYiukaph 

nsok.k&?ksok.k ’kD; gksrs- R;keqGs ekuoh; ,sD; 

lk/kY;k tkrs- ’kCnkais{kk u`R;] ukV;] laxhr] 

fp=] f’kYi vkf.k okLrqdyk rlsp mi;ksftr 

dykaP;k ek/;ekrwu ekfgrh vxnh lgt o 

ifj.kkedkjd fjR;k ikspfoyh tkrs- R;keqGs 

dysph ekfgrh iznku dj.;kph {kerk Hkk"ksis{kk 

vf/kd vlrs- vyx&vyx Hkk"kk cksy.kkÚ;kauk 

,desdkaph Hkk"kk letr ukgh- R;keqGs rs 

ekufld n`"Vîk ,desdkaiklwu nwj vlrkr- 

ek= u`R;kpk rky o u`R;kph Hkk"kk R;kauk 

toG vk.kq ’kdrs- Hkkjrkr vusd Hkk"kk vkgsr- 

ek= dykfo"dkjkeqGs ,desdkaP;k Hkko&Hkkouk 
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dGrkr- ;kp dkj.kkeqGs Hkkjrkr brds fofo/k 

izkar vkf.k pkyhjhfr vlwu lq)k dsoG dysus 

R;kauk ,d lw=kr cka/kwu Bsoys vkgs- ns’kkarxZr 

,sD;p uOgs rj vkarjjk"Vªh; ,sD; izLFkkfir 

dj.;kr lq)k dyspk gkrHkkj ykxrks-  

dyk&dk;Z ’kS{kf.kd ns[khy vlrs- 

ekuokP;k fopkj’kDrhoj dyspk :ikRed 

ifj.kke gksrks- R;kP;k Hkkofud fo’okph 

vfHkO;fDr dysrwu gksrs lekt pSrU;kP;k 

osx&osxG;k {ks=kr dyk&dk;kZpk ifj.kke gksrks- 

uhfr’kkL= uSfrdrsyk vkdkj nsrs- jktfufr’kkL= 

jktfufrd ekxZ lqpors- rRoKkukeqGs 

loZlk/kkj.k txkcÌypk fopkj n`f"ViFkkr ;srks- 

foKku ekuokyk ;k uk R;k {ks=kr vpwd 

cuors- dyk ek= ekuokP;k eu o Hkkouk ;k 

nksgksaoj b"V ifj.kke lk/krs- ekuoh; 

ladYiuspk vlk ,dgh Hkkx ukgh ftFks dyspk 

izHkko ukgh- ex gh ladYiuk ekuokP;k 

’kjhjk’kh] ekufldrs’kh] vk/;kfRedrs’kh vlks 

fd R;kP;k dkYifud fo’ok’kh lacaf/kr vlks- 

dyk lqlaxr O;fDreRo cu.;kl enr  djrs- 

dyk laoknkps dk;Z  

xzhd xf.kr’kkL=K ik;FkWxksjl vkf.k 

R;kP;k vuq;k;kauh dyk Hkkoukaps ’kq)hdj.k 

djrs] gs rRo Lohdkjys- vWfjLVkWVyus Hkkoukaps 

fojspu dj.ks gs dysps dk;Z vkgs vls lqpoys- 

Hkjrequhauh jlfu"iRrhpk ekxZ lkafxryk- 

ukVdkrhy uk;dkyk T;k fnO;krwu tkos 

ykxrs- th LkRRoifj{kk R;kyk |koh ykxrs 

R;kosGP;k  R;kP;k Hkkouk ;k t.kqdkgh 

vkiY;kp vkgsr vls izs{kdkyk okVk;yk yko.ks 

vkf.k v’kkizdkjs rksp Hkkofud vuqHko R;kaukgh 

feGkok vkf.k R;kaph R;k iklwu lqVdk Ogkoh 

vlk gsrq ukVîfo"dkjkrwu lk/kyk tkrks- 

Hkjrkus jl fufeZrhpk fl)kar ekaMyk- visf{kr 

jlkphp fufeZrh d:u vkuankph izkIrh dj.ks 

gk ukVdkpk gsrq R;kauh Li"V dsyk- T;k izek.ks 

,[kknk ghjkp ghÚ;kyk vf/kd nSfnI;eku 

cuorks R;kpizek.ks dysps vk/;kfRed :ip 

ekuokP;k vk/;kfRed Lo:ikl mRrsftr 

dj.;kps dk;Z djrs- dyk ekuoh; Hkkokauk 

mnkRrrk iznku djrs- 

 

lekt&mUu;u 

dysps gs dk;Z lekt&mUu;kP;k n`f"Vus 

egRokps vkgs- mnkRrrsph Hkkouk lektkr 

:t.ks fdrh egRokps vkgs gs ekuoh; 

bfrgklkus okjaokj iVowu fnys vkgs- dysps gs 

dk;Z lkekftd ewY; ok<o.;kl enr djrs- 

ek.klkP;k thoukrhy dyg] =kl] izkxk] 

osnuk vkf.k rk.k gydk dj.;kl dyk enr 

djrs- laxhr Fksjih gk R;krykp ,d Hkkx 

vkgs- dyspk izHkko lekt eukP;k 

ekufldrsoj gksrks- dyseqGs euq";kps O;fDrxr 

thou ns[khy izHkkfor gksrs- thoukr tks 

rksp&rkspi.kk vkysyk vlrks rks ukghlk 

dj.;kps dk;Z djrs ex Hkysgh rs deh 

izek.kkr dk vlsuk- 

 

dykRed laokn vkf.k ’kS{kf.kd dk;Z 

dysps ’kS{kf.kd dk;Z rhu izdkjs 

laHkors- euksjatkukP;k ek/;ekrwu f’k{k.k] 

Hkkofud vknku&iznku ek/;ekrwu ,desdkauk 

tk.kwu ?ks.ks ] Hkkofud HkjikbZ d:u ?ks.ks- 

Hkkoukaps fojspu Lkk/k.ks dysr vkarfjd 

lqlaxrrk vlrs- ;kpk izHkko O;fDreRokP;k 

vkarfjd lqlaxrsoj gksrks- R;keqGs O;fDreRokpk 

ekufld rksy lkaHkkGyk tkrks- dyk 

ek/;ekrwu vfHkO;Dr >kysY;k Hkkoukaps :Ik o 

izdkj dykoarkP;k thoukuqHkokoj vkf.k 

jfldkP;k laosnu {kersoj voyacwu vlrs- 

v’kk izdkjs dysps ’kS{kf.kd o :idkRed dk;Z 

Hkkouk fojspu o Hkkouk ’kq)hdj.k  vkf.k 

Hkkofud HkjikbZ ;kaP;k }kjs lk/; gksrs- 

dyk iz;ksxkrwu laokn 

dysojhy Hkk"k.k o dyk&iz;ksx ;k 

osxosxG;k xks"Vh vkgsr- dyk&iz;ksxkpk laca/k 

jfldkaP;k laosnukRed o lkSan;kZRed :ika’kh 

vlrks- ;k laosnuk loZp izdkjP;k ik=kae/;s 

vlrkr- nqljs thou dls txys ;kpk vuqHko 

dyk vkEgkyk nsrs- dkgh dkG dk gksbZuk ijarq 

rs thou tx.;kph la/kh dyk vkEgkyk nsrs- 

R;kaps vuqHko vkiY;kyk vkiysp okVk;yk 

ykxrkr- dyspk gk ,d peRedkjp Eg.kkok 

ykxsy- Eg.kqup fd dk; dyk vkeP;k laiw.kZ 

O;fDreRokyk izHkkfor djrs- 

 

dysrwu izkIr vuqHko 

dykoarkus T;k n`f"Vus txkdMs ikfgys 

vlrs o R;kyk tx tls tk.koys vlrs rs 

tx ikg.;kl dykoar vkEgkyk ck/; djrks- 

gsp R;kps dkS’kY; vlrs- R;kPkk n`f"Vdksu 

vkepk n`f"Vdksu Ogk;yk ykxrks- vkeP;k 
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O;fDreRokr dkgh izek.kkr dk gksbZuk i.k 

cny ?kMk;yk ykxrks- vkiP;k oS;fDrd 

vuqHkokr R;kewGs Hkj iMrs- bfrgklkus vk[kwu 

fnysY;k e;kZns ifydMpk vuqHko dyk 

vkEgkyk nsrs- dkj.k dysyk cjspnk dYiusps 

vf/k"Bku izkIr >kys vlrs- okLrfodrsps Hkku 

BsÅu lq)k dykoar vkEgkyk vkiY;k dYiuk 

fo’okr ?ksÅu tkrks uOgs gh fde;kp rks 

d:u nk[korks- dkGkyk ns[khy cafnLr 

dj.;kph dlc dyk nk[kors- Eg.kqup 

rktegky c?krkp vkEgh pkj’ks o"kZ ekxs 

tkrks- ;kpk vFkZ rktegkykr pkj’ks o"kkZapk 

dkG cafnLr vkgs- ekuokyk bfrgklkr ts 

osxosxGs oSfp=iw.kZ vuqHko feGkys R;kph 

f’knksjh ?ksÅup dyk vkeP;k iq<s mHkh jkgrs- 

;k f’knksjhr orZekukrhy vuqHkokph Hkj iMrs-  

;k lokZaP;k  Hkjo’kkoj dyk Hkfo";kpk os/k 

?ksrs vkf.k ekuokyk tkx:d dj.;kps eksykps 

dk;Z djrs- v’kk izdkjs dyk ekuokyk f’kf{kr 

djrs- izf’kf{kr djrs vkf.k fo|k&foHkwf"kr 

djrs-  

 

fu"d"kZ 

dyk ekuokyk laxfBr lkSan;kZuqHko iznku 

djrs-  R;kpcjkscj R;kyk oSpkfjd vf/k"Bku 

feGowu nsrs dykuqHko fuoMd vlrks ek= gk 

vuqHko fo’ks"kkdMwu lkekU;RokdMs ?ksÅu 

tk.kkjk vuqHko vlrks- d/kh&d/kh dyk oSf’od 

vuqHkokph ikrGh xkBrs- ^dyk* dykoarkyk 

R;kP;k rRokuqlkj o ethZuqlkj okxk;ps Lokraa= 

nsrs- ;k dkj.kkauhp dyk lt̀u’khy curs- 

R;keqGsp dysr ewyHkwrrk o ukfoU;rk vlrs- 

vxnh NksVîk dyk d`frrwu gh xks"V lk/krk 

;srs- usedsi.kk lk/k.ks o fLFkj vuqHkokph 

izkIrh d:u ns.ks gs dysps oSf’k"Bî vkgs- 

Eg.kqup ,[kknk nksu rklkpk fp=iV tsOgk 

vkEgkyk vkeP;kp okLro thoukrhy okLro 

iznf’kZr djrks rsOgk R;kyk lkekftd vFkZ 

vlrks- ;krwup lkekftd tkx:drsr 

,dla/krk vkf.k ,dlq=hi.kk ;srks- 

lanHkZ  

 dyk lk/kuk] ys[kd MkW- fouksn 

banwjdj] izdk’kd dyk Hkkjrh] ukxiwj 

 dyk vfHkO;fDr] ys[kd t;izdk’k] 

izdk’kd txrki 

 dyk ,d [kkst] ys[kd jtuh 'kekZ] 

izdk’kd] lkfgR; laxe] bykgkckn 
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dyk] dyk ds fy;s  

 

           

Qj[kUnk [kkWau 

,e-,Q-,] ih-,p-Mh¼isfVax½ 

 

Lkkj (Abstract) 

^dyk dyk ds fy;s* vkVZ QkWj n lsd 

vkWQ vkVZ* bl ladYiuk dks ysdj lar 

lkeksuh ,oa Hkkooknh foOnkuksa us u, lekt ds 

fuekZ.k ds fy;s u, uSfrd ewY;ksa dh ek¡x 

dhA vkS|ksfxd {ksa=ksa esa dke djusokys 

ekuo&lewg dh osnukvksa dh vksj vke turk 

dk /;ku vkdf"kZr fd;kA dykdkjksaus muds 

uSjk’;iw.kZ thou esa vkuan ykus dk iz;kl 

djuk pkfg;s rFkk mudh vksj lgkuqHkwfriw.kZ 

n`f"Vdksu viukuk pkfg;s bl rjg dh vis{kk 

muls dh xbZA  

dwV’kCn (Keywords) 

Hkkookn] jkse¡fVdokn] n’̀;eku lkSan;Z] mUekn] 

Nan&;kstuk] Hkkofo/kku] izHkkoksRiknu 

 

izLrkouk 

fOgDVj g;wxks bl miU;kldkjus vius 

^ys fe>jscy* bl miU;kl esa dfo dks uSfrd 

rFkk HkkSfrd iwfrZ dk lk/ku cuk;kA uSfrd 

ewY; ,oa ca/ku eqDrrk ds fy;s dfo dks 

leku :Ik ls tokcnkj Bgjk;k x;kA bldk 

ifj.kke ;g gqvk fd dykdkj ds le{k nks 

Ik;kZ; cpsA ,d ;g fd turk dks uSr`Ro 

Lohdkj dj mldk lsod cuuk vFkok mldks 

Bqdjkdj viuk u;k ekxZ [kkstukA dBksj Je 

,oa /ku&ykylk ls dyk dks eqDr dSls djuk 

;g iz’u FkkA bl vkOgku ¼pWysast½ ds dkj.k 

ys[kd&dfo ,oa dykdjksa dk ,d ,slk oxZ 

r;kj gqvk ftUgksaus n`<+rk&iwoZd vk/kqfud txr 

ds dyk&laLdkjksa dk lkeuk fd;kA  

 

ladYiuk dk iqjLdkj 

^dyk dyk ds fy;s* bl ladYiuk dk 

iqjLdkj Ýkal esa ¶ykoj ¼1821&1880½ rFkk 

xkfr;j ¼1811&1872½ rFkk cksnysj 

¼1821&1867½ bUgksaus fd;kA baXyaM esa bl 

vkanksyu dk izfrfuf/kRo okWYVj isVj 

¼1834&1854½ rFkk vkWDlj okbZYM 

¼1854&1900½ bUgksaus fd;kA ,Mxj ,yu iks 

¼1809&1849½ uked vesfjdu foOnku us 

Hkh bl ladYiuk dk iqjLdkj fd;kA ;s lHkh 

dykdkj] ys[kd] dfo ,d nwljs ds fe= FksA 

os ,d&nwljs ds iz’kald Fks rFkk thou dh 

vksj ns[kus dk mudk n`f"Vdksu Hkh ,d&leku 

FkkA mUgksaus vius dyk fopkjksa dks ,d&lw= esa 

ykus dk dHkh iz;kl ugha fd;kA bfrgkl dh 

n`f"V ls fopkj fd;k tk; rks ;g vkanksyu 

jkse¡fVdokn dk gh izlkj djusokyk vkanksyu 

bl :Ik esa tkuk x;kA 

vkS|ksfxdj.k dk izHkko 

;g ogh dky Fkk tc lqlaLd`r txr 

dk vkS|ksfxdj.k rhoz xrhls gks jgk FkkA 

ekuo&lewg dk Hk;kog n`’; izdV gks jgk 

FkkA fdUrq ^dyk dyk ds fy;s* bl ladYiuk 

dks ekuusokys dfo] ys[kd ;k dykdkjksa us 

Lo;a dks bl n`’; ls nwj j[kkA cgksr gh 

Hkkoqdrk ls mUgksaus viuh jpukvksa ds ek/;e 

ls viuh lkSan;Z iwtk vckf/kr j[khA n`’;eku 

lkSan;Z ds izse ls vius O;fDreRo dks iw.kZrk 

nsus dk dk;Z mUgksaus vO;kgr fd;kA mudh 

ok.kh ls rhoz vklfDr ds ekfeZd Loj lquus 

dks feysA cksnysj us viuh dfork ^lqanj* ds 

ckjs esa ¼fge vkWQ fcÅVh½ bl dfork ds 

ek/;e ls ;g dgk fd ^^bZ’ojh; d`fr gks ;k 

lSrku dh d`fr gks] nksuksa lqanj gSA** rkRi;Z 

;g fd lkSan;Z dks loZd"k ,oa loZfujis{k ewY; 

ekuk x;kA thou dks lqanj fØM+k&Hkwfe ekuk 

x;kA f’ko ¼eaxy½] lR;] fu"Bk] cks/k ;s lHkh 

xq.k ^lkSan;Z* ds vax cu x, rFkk mlesa 

foyhu gks x,A 

ubZ laosnuk,Wa 

fddsZxknZ rFkk fuR’ks buesa 

lkSan;Z&lk/kuk dh bZ’ojh;rk ,oa nq%[ke;rk dk 
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tks :I gesa ns[kus dks feyrk gS og vU; 

ys[kdksa esa ns[kus dks ugha feyrkA blds 

ckotwn okWYVj isaVj rFkk vkWLdj okbZYM budh 

d`fr;ksa ls mUuhloh lnh ds Hkksxokn 

¼,fi¶;qfjvkfu>e½ ds :Ik esa lkSan;Z ds 

bgykSfdd mikluk dk laiw.kZ <kapk ns[kus dks 

feyrk gSA ifj.kkeLo:Ik dykdkj uohure 

laosnukvksa esa jl ysus yxkA ekuoh; thou 

dh foLe;rk dk vk/kkj ysus ds fy;s og 

oftZr {ks= ,oa ikih nqfu;k rd igq¡p x;kA 

vkf[kjdkj dyk dks ^okLro* eku fy;k x;kA 

thou dks dsoy ^dYiuk* ekuk x;kA 

dykdkj fofp=rk dk mikld cu x;kA 

fofp= os’kHkw"kk] yacs cky] pje Lora=rk] 

fujadq’krkA ;g eku fy;k x;k fd mikns;rk 

dk lqanjrk ls dksbZ laca/k ugha gSA ftl oLrq 

dk mi;ksx gks pqdk gS og vc laqnj ugha 

jghA ;g Hkh eku fy;k x;k fd lt̀u ds 

le; dykdkj furkar vdsyk gSA ekuork dh 

’krZ esa mls dgh Hkh fgLlk ugha ysuk gSA og 

fujis{k jgdj gh ihM+k dk vuqHko djsxkA 

vkWLdj okbZYM us rks ;gk¡ rd dg Mkyk fd 

dyk ,oa uhfreRrk ds {ks= fHkUu ,oa Li"V 

gSaA dyk&lfe{kd ds fy;s ;g igyk ikB gSA 

 

fl)kar Lo:i 

^dyk dyk ds fy;s* bl fl/nkar ds 

mikldksa us ftu fo’kq/n dykvksa dh jpuk dh 

;s jpuk,¡ iwoZ dh jpukvksa ls vf/kd rdZiw.kZ 

fdarq vf/kd jgL;e; jghA muesa cq/nh dk 

fojks/k Li"V:Ik ls ifjyf{kr gSA bu jpukvksa 

esa ’kCn] Hkko] Nan] :Ik buds pquko dks ysdj 

Nkuchu dh xbZA ’kkL=h; ¼Dykfldy½ dyk 

esa cqf/n rFkk Hkkouk] rdZ rFkk vuqHkwfr buesa 

larqyu j[kus dk iz;kl fd;k x;kA fdUrq 

blds lkFk&lkFk jgL;e;rk ykus dk Hkh 

iz;kl uohu dykvksa esa gqvkA ;gk¡ dykdkj 

fdlh f’kYidkj dh Hkk¡fr dk;Z djrk fn[kkbZ 

nsrk gSA ,d ,slk f’kYih] tks viuh d`fr dks 

ckSf/nd psruk ds izdk’k esa cM+h lrdZrk ds 

lkFk ,oa la;e j[kdj lkdkj djrk gSA 

viuh d`fr dks og vkyksd ¼y’pj] Oghtu½ 

rFkk Li"Vrk iznku djrk gSA bl dkj.ko’k 

d`fr dk eq[k vf/kd iznhIr gksrk gSA fdUrq 

leLr nsg vkHkkflr ugha gksrkA fdlh 

jtokMsdk eq[; izosOnkj rks izdkf’kr djuk 

fdarq mldk vanj dk Hkkx fdlh jgL;e; 

va/ksjs ls O;kIr j[kuk dqN bl izdkj dk ;g 

fp=.k gSA mnkgj.k dh rkSj ij ns[kk tk; rks 

,Mxj ,yu iks dh ^jsfou* ;g dfork gesa 

foLe; esa Mky nsrh gSA ;g dfork ,d izdkj 

dk ^mUekn* ge esa ykrh gSA fdarq var esa 

gesa dsoy ^,dkar* dh izkfIr gksrh gS vkSj bl 

dkj.k fuekZ.k gqvk Hk;A vius izfl/n fuca/k 

^n fQykWlkWQh vkWQ dEiksf>’ku* esa mUgksaus 

viuh jpuk&’kSyh ij izdk’k Mkyk gSA fo’kq/n 

ds mikldksa us bls Lohd`fr nh gSA  

 

jpuk&dkS’kY; 

^jsfou* bl dfork ds ek/;e ls 

,Mxj ,yu iks us viuh jpuk&dkS’kY; dks 

Li"V fd;k gSA mUgsa yxrk Fkk fd viuh 

dfork banzh;iw.kZ laqnj ,oa ifjiw.kZ gksA bl 

izdkj viuh dfork us vkfRed mUu;u djuk 

pkfg;sA muds vuqlkj ^’kCn* ;g Hkh ,d dyk 

gS] vr,o] mls dkO;&lkSan;Z dh y;c/n l`f"V 

Hkh dgk tk ldrk gSA dkO;&jl mldk izk.k 

gSA cqf/n psruk ls mldk laca/k ijaijk ls 

pyrk vk jgk gSA bl vkn’kZ dks lkeus j[kus 

ds dkj.k ,Mxj dks viuh d`fr ds foLrkj] 

Nan&;kstuk] Hkkofo/kku ij xaHkhjrk ls fopkj 

djuk iM+kA ,Mxj dk dguk gS fd dyk dh 

ekSfydrk ,oa dykdkj dh O;fDrxr laosnuk 

budk vkil esa dksbZ laca/k ugha gSA bl 

izdkj dyk O;fDr&fujis{k gSA viuh euksn’kk 

dks dfo us viuh d`fr esa gh O;Dr djuk 

pkfg;s ;g drbZ vko’;d ugha gSA ;gk¡ dkO; 

dk y{; ^vkRevfHkO;atuk* ugha] cfYd] 

^izHkkoksRiknu* gSA blhfy;s ;gk¡ O;fDrxr 

laosnuk dk iz’u gh fuekZ.k ugha gksrkA cksnysj 

bUgsa ,Mxj ds ;s fopkj ekU; FksA 

viuh banzh; laosnukvksa ds dkj.k 

,Mxj dk dyk&n’kZu jgL;e;h dyk&psruk 

dk vkoj.k iznku djrk gSA blesa dyk dk 

laiw.kZ psgjk fn[kkbZ ugha nsrkA okLro dyk esa 

rRdkfyu lkSan;Z dh vk’kalk ek= ugha gksrh] 

cfYd] mlesa ijkRij lkSan;Z dh vksj igq¡pus 

dk ,d iz;kl gksrk gsA ;g ijkRij lkSan;Z 

IysVks ds pje lkSan;Z ls fdl rjg fHkUu gS 

;g Li"V djuk laHko ugha gS] fdUrq fQj Hkh 

bldk v/;kRe ls dksbZ laca/k ugha gSA 

 

Hkk"kk dk egÙo 
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eqls rFkk ykekfrZu bUgksaus Hkk"kkds 

larqyuiw.kZ ,oa viz;kl izokg dks dkO; dk 

Js"Bre :Ik ekukA ^dyk dyk ds fy;s* bl 

vkanksyu ds pyrs ,d u, ckSf/nd dyk us 

tUe fy;kA blesa jpuk ds foLr`r fu;eksa dk 

ikyu gksus yxkA QyLo:Ik dyk f’kYiiz/kku 

,oa vyadkfjd cuhA dyk ds bl :Ik ds 

¶ykosj rFkk eksikalk izeq[k izoDrk cusA ¶ykosj 

dk fo’okl Fkk fd Hkkoksa ds vfHkO;atuk ds 

fy;s fdlh fo’ks"k ’kCn] fo’ks"k.k rFkk fo’ks"k 

fØ;kin dh vko’;drk gksrh gSA blds fy;s 

dykdkj dks vFkd ifjJe dh vko’;drk 

gksrh gSA bl ckr ds pyrs egku ,oa pquh 

gqbZ vfHkO;fDr dh egRrk c<+ xbZA okYVj 

isVj blh lEiUu dyk&’kSyh ds mikld FksA 

mUgksaus lkfgR;iw.kZ jpuk dh rqyuk okLrqf’kYi 

ls dhA d`rh esa lkfRodrk rFkk lkeF;Z ykus 

ds fy;s bl izdkj dk lq{e vkys[k vko’;d 

gS ;g ekuk x;kA izR;sd ’kCn] okD;&iz;ksx] 

,oa okD;jpuk dks vyadkfjd djds th.kZ ,oa 

vLi"V izfrekvksa ds LFkku ij rkth izfrekvksa 

dk vkxzg fd;k x;kA  

 

vfr’k;ksfDr 

;g ckr rks Li"V gS fd bl izdkj dh 

egku ’kSyh FkksM+h d`f=e jgsxhA dkykarj l s 

izkd`r ,oa LokHkkfod ckrksa dks fiNM+k] {kqnz ,oa 

?k`f.kr ekuk x;kA bl izdkj dyk&{ks= ls 

thou dk fu"dklu gqvkA dykdkj d`f=e 

txr esa fogkj djus yxkA fdUrq le>us 

okyh ckr g gS fd d`f=e izdkj dh o`{koYyh 

dks lgt laqnj Qwy yxrs ughaA vkf[kjdkj 

bl fopkj/kkjk ds dykdkj ;g dgus yxs fd 

laqnj cuus ds fy;s izd`fr dyk ls m/kkj ysrh 

gSA dykd`fr esa tks gS og izd`fr esa ugha ;gk¡ 

rd dgk x;kA fdUrq okLrfodrk ;g gS fd 

ml izdkj dh fopkj/kkjk ,d izdkj dk foM+cu 

gS vkSj blhfy;s LoLFk dyk dk fl/nkar bl 

izdkj dh /kkj.kk ls mRiUu ugha gks ldrkA 

vkxs pydj ;g Hkh dgk x;k fd oLrq dk 

ewy :Ik flQZ dyk ds dkj.k Kkr gksrk gSA 

mYVk] izd`fr gh dyk dh vuqd`fr gSA bl 

fopkj/kkjk ls ^dyk dyk ds fy;s* ;g 

fopkj/kkjk izfrf"Br gqbZA blds O;frfjDr ;g 

Hkh ekuk x;k fd ikjaikfjd izfØ;k] cqf/noku] 

la;qDr vFkok ifj"d`r gksdj fl/n ,oa ifjf{kr 

i/nfr ds :Ik esa fodflr gksrs gSaA okLrfodrk 

dks gh vlqfo/kktud ,oa vM+pu ekudj dyk 

esa vuqdj.k dh ijaijk dks c<+kok feyk rFkk 

blhdks thou dh lapkfydk ’kfDr ds :Ik esa 

fLFkj fd;k x;kA  

 

vkWLdj okbZYM bUgksaus vius fdlh ik= 

ls ;g vfHkO;Dr fd;k fd ^^tSlk&tSlk 

lH;rk dk fodkl gksxk vkSj ge vf/kd 

la?kfVr gks tk,axs] oSls&oSls lfe{kd ,oa 

vf/kd lalaLd`r O;fDr okLrfod thou esa 

de :ph ysaxs ,oa os izR;sd izsj.kk dyk ls 

izkIr djsaxsA thou ls ugha] vfirq] dyk ls 

dyk dh f’k{kk feysxhA dyk thou dh bruh 

vuqd`rh ugha ftruh thou dyk dh vuqd`fr 

gS**A 

 

fu"d"kZ 

 dykdkj] fopkj ls vf/kd :i&rRo 

ij vf/kd tksj nsrk gS ;g vkjksi tks 

dykdkjksa ij yxk;k tkrk gS og 

vlR; gSA bldk dkj.k ;g gS fd 

fopkj ¼;k vuqHkwfr½ ,oa :Ik ¼;k 

vfHkO;fDr½ bUgsa i`Fkd ugha fd;k tk 

ldrkA  

 izd`fr dks gh dsoy egku le>usokys 

jksekapokfn;ksa dk mUgksaus fojks/k fd;kA 

vkReLQqj.k bl jksekapoknh rRo dks 

mUgksaus Lohdkj ugha fd;kA  

 dyk esa lqanj rFkk vlaqnj nksUgksa dks 

LFkku nsuk] thou dks fod`r ekudj 

?k`.kk djuk rFkk izd`fr ,oa thou ds 

ckjs esa vukLFkk j[kuk ;g cqf/nokn 

rFkk foKkuokn dh nsu gSA  

 blesa /keZ rFkk v/;kRe dks LFkku ugha 

gSA 

 bl fopkj/kkjk us dykdkj esa fofp=rk 

dh Hkkouk] vkReihM+k ,oa fod`fr] 

milukvksa dks tUe fn;kA 

 vkf[kjdkj dykdkj ^vckf/kr Hkksxokn* 

,oa ^,safnz; vklfDr* ;gk¡ vkdj Fke 

tkrk gSA 

 

lanHkZ  

 n fgLVªh vkWQ osLVuZ vkVZ] ys[kd 

txrki] izdk’kd t;izdk’k 

 dyk ,d [kkst ys[kd jtuh 'kekZ] 

izdk’kd lkfgR; laxe 

 lkSan;kZuqHko] ys[kd izHkkdj ik/;s] ekSt 

izdk’ku 
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foKku ;qx esa dyk&fopkj  

 

 

 

MkW- gjh’k okyds 

,e-,Q-,] ih-,p-Mh ¼mi;ksftr dyk½ 

 
Lkkj (Abstract) 

foKku ;qx esa ftl lkSan;Z’kkL= dk 

tUe gqvk og mlds iwoZ ;qx ds lkSan;Z’kkL= 

ls fHkUu gSA bl ;qx esa fo’k q/n fopkj ds {ks= 

esa vc iz;ksx] ifj{kk ,oa fu"d"kZ dks egRo 

izkIr gqvkA foKku ;qx ds izoDrkvksa us ?kksf"kr 

fd;k fd lkSan;Zfo"k;d fopkjksa dks rF;ksa dk 

vk/kkj jguk pkfg;sA blh dk vHkko lkSan;Z 

fo"k; dh /kkj.kkvksa ds ckjs esa blds iwwoZ ds 

;qx esa fn[kkbZ nsrk gSA gsxsy ,oa gcZVZ jhM 

dh /kkj.kkvksa dks vusZLV xzwl ¼1862&1927½ 

bUgksaus dsssssssoy ,sfrgkfld egRo dh oLrq dgkA 

mUgksaus buds fopkjksa dks dyk&fparu dks 

rkfRod vf/k"Bku ds :Ik esa Lohdkj ugha 

fd;kA dyk foKku esa ^fufj{k.k* ;g fl/nkar 

gksus ds dkj.k dyk foKku vU; foKku ds 

leku gh gSA blhfy;s og izkfpu vk/kkj ij 

[kM+k ugha jg ldrkA foKku&;qx ds 

dyk&fopkj dks u;k vk/kkj [kkstuk gksxkA 

dwV’kCn (Keywords) 

foKku] lkSan;Z’kkL=] dyk fparu] dykd`fr] 

mikns;rk] vuqd`fr] mn~ns’kewyd 

 

izLrkouk 

foKku dyk&fparu dh ’kq:okr Qspuj 

¼1834&1887½ ds iz;ksx’khy lkSan;Z’kkL= ls 

gksrh gSA bl ;qx ds iwoZ ds lkSan;Z’kkfL=;ksa us 

lukru lR; dh [kkst esa fparu djds mls 

fof’k"V dyk—fr ij vkjksfir fd;kA ’ksfyax] 

gsxsy] dkaV budk ;gh n`f"Vdksu jgkA blds 

foijhr dyk dks ftUgksaus oSKkfud :Ik fn;k 

mUgksaus iz;ksx rRo ds vk/kkj ij lkSan;Zn’kZu 

dk izklkn fuekZ.k djus dk iz;kl fd;kA 

iz;ksx{ke izfØ;k ds dkj.k tho’kkL=] 

ouLirh’kkL=] euksfo’ys"k.k ’kkL=] lekt’kkL= 

bR;kfn ’kkL=ksa ls oSKkfud n`f"Vdksu j[kusokyksa 

dks dbZ ubZ ckrksa dks viukuk iM+kA bl 

izdkj [kkst ’kkL= dk foLrkj gqvkA foLrkj 

dks ns’k&dky dh O;kid Hkwfedk izkIr gqbZA 

dyk dh voLFkkvksa dh vksj mudk /;ku 

x;kA iwoZ ds ns’kksa dh dyk dk Hkh mUgksaus 

ijke’kZ fy;kA QyLo:Ik muds iwoZxzg lekIr 

gq,A ,d iwoZxzg ,slk Fkk fd dsoy xzhd 

n’kZu ds vk/kkj ij nqfu;k dh lHkh dyk—

fr;ksa dh lfe{kk gks ldrh gSA dyk—fr dh 

fofo/krk ,oa mlds fofo/k :iksa ds dkj.k 

^^vuq—fr fl/nkar** ij vk?kkr gqvkA 

vkn’kZoknh nk’kZfudksa dk dguk Fkk fd 

dykdkj oLrq ds HkkorRo vFkok lkjrRo dk 

vuqdj.k djrk gSA bl fopkj dk vc fojks/k 

gksus yxkA ^dyk dyk ds fy;s* bl fopkj 

dh ^vlkFkZdrk* lkeus vkbZA ;g ekuk tkus 

yxk fd dykRed LQwfrZ dh lgt vfHkO;fDr 

dyk dk ’kk’or lR; gSA lekt’kkL=h; 

v/;;u ls ;g Li"V gqvk fd vius mRd"kZ 

ds dky esa dyk mn~ns’kewyd jghA mlus 

fofo/k {ks= esa ^mikns;rk* izkIr dhA dyk tc 

fo’ks"k oxZ] vkanksyu ;k fdlh /;s;&izkfIr ls 

tksM+h xbZ rHkh dyk Lora= :Ik ls dk;Z djus 

yxhA iqujmRFkku ;qx esa ekuorkokfn;ksa us 

dyk ek/;e ls viuk dk;Z pyk;kA mUuhloh 

lnh esa cqtqZok dykdkj vis{kk—r Lora= jgsa 

D;ksafd blls iwWaftiRkh oxZ dks ekU;rk izkIr 

gksrh gSA 

 

u;k n`f"Vdksu 

 u, n`f"Vdksu ds dkj.k dyk dh 

^LOkk;RRkrk* ladV esa vk xbZA Lisalj ds 

fØMk&fl/nkar ¼Iys Fksvjh½ us] dyk] fØMk ls 

vf/kd cM+h gS bldks Hkqyk fn;kA blh izdkj 

vkfne ;qx ds iwoZxzg ds ^^VksVse best** dks 

jkQsy dh dyk—fr ls vf/kd egRo fn;k 

x;kA blds iwoZ dh fopkj/kkjk esa 

dyk&lfe{kd ds fy;s fo|kFkhZ;ksa dh fodflr 

dyk laosnuk egRoiw.kZ jgh] ijarq blh ckr 
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dks vc oSKkfud vHkko ekuk x;kA xzkaV 

,yu ¼1848&1899½ bUgksaus vius 

^fQftvkWykWftdy vWLFksfVDl* bl xzaFk esa ;g 

fo’kn fd;k fd Js"Bre dyk—fr ls eafMr 

laosnuk ls vc og dSls oSKkfud i/nfr ls 

dyk—fr dk voyksdu djrk gSA oSKkfud 

n`f"Vdksu esa fdlh Hkh izdkj dh vuqHkwfr dh 

vko’;drk ugha ;g ekuk x;kA /khjs&/khjs 

lkSan;Z&fparu dykdkj dh d{kk ls ckgj gks 

x;k ,oa og O;k[;ku d{k rFkk iz;ksx’kkyk 

dk fo"k; cu x;kA 

 

nk’kZfud dh fLFkfr 

 nk’kZfud vc v/;kid ds in ls 

inP;qr gks x;kA ijarq loky ;g [kM+k gks 

x;k fd mldh txg dkSu ysxk\ 

euksoSKkfud] lekt’kkL=h; vFkok 

dyk&bfrgkldkj buesa ls dkSu ;g 

mRrjnkf;Ro laHkkysxk\ dyk dh lkekftdrk 

dks ysdj Lisalj] xzkSl bR;kfn lkSan;Z’kkL=h;ksa 

us lkSan;Z&vuqHkwfr ls ekuork dh vfHko`/nh 

gksrh gS ;g fopkj izLrqr fd;kA Qspuj us 

iz;ksxiw.kZ lkSan;Z ds foKku dks izLrqr fd;kA 

fdUrq blds lkFk gh mUgksaus ;g Hkh fopkj 

j[kk fd lkSan;Z dk ewy L=ksr bZ’oj gSA vkxs 

pydj vU; oSKkfudksa ds ncko ds dkj.k 

mUgksaus viuk fopkj cny MkykA Qspuj ds 

dkj.k euksfoKkfud lkSan;Z’kkL= dk tUe 

gqvkA Ýsap ,oa fczfV’k foOnkuksa us dyk dh 

lkekftd thou ,oa lkekftd izxfr esa D;k 

Hkwfedk gS bl ij xaHkhjrk ls fopkj fd;kA 

bl fopkj/kkjkus Hkfo"; esa oSKkfud 

lkSan;Z’kkL= ds fodkloknh laiznk; dks tUe 

fn;kA tSls tSls bu fopkj/kkjkvksa esa izxfr gqbZ 

oSls&oSls os ,d:Ik gksrs pys x;sA iz;ksxiw.kZ 

lkSan;Z’kkL= dk izkjaHk Qspuj ds ^Ogks’kqZysMj 

vWLFksfVDl* ¼1876½ bl xzaFk ls gqvkA fdarq 

blds iwoZ 1871 esa mudk ^izk;ksfxd 

lkSan;Z’kkL=* ;g vfHkHkk"k.k izdkf’kr gqvk FkkA 

bl xzaFk esa mUgksaus dksbZ Hkh fl/nkar izLFkkfir 

ugha fd;k D;ksafd blds fy;s lkSan;Z dh 

ifjHkk"kk djuh iM+rh gSA lkSan;Z’kkL= dk fo"k; 

^lkSan;Z* ;g gSA tks oLrq ge esa izR;{k rFkk 

rRdkfyd lq[k dh Hkkouk fuekZ.k djrh gS 

ml oLrq ds fy;s ^lkSan;Z* ;g ’kCn ykxw gksrk 

gSA 

 bl lq[k dh Hkkouk dk fo’ys"k.k 

dykeeZK us djuk dyk&/keZ gSA Qspuj ds 

vuqlkj lkSSan;kZREkd vuqHkwfr] tks lkekU; 

lq[k&vuqHkwfr ,oa nq%[k dh vuqHkwfr dk 

:ikarj.k gksrh gS] ekuo&vkRek dh izkFkfed 

,oa ljy fo’ks"krk gSA ;s Hkkouk,Wa eukse; 

rRo gSA ;s Hkkouk,Wa u"V Hkh ugha gksrh vkSj 

,d nwljs ls mudk la;ksx Hkh ugha gksrkA 

dkSulh oLrq gesa vkuan iznku djrh gS vkSj 

dkSulh nq%[k iznku djrh gS bl izdkj dk 

iz’u oSKkfud Lo:Ik dk gSSA bl iz’u dk 

mRrj ;g fuf’pr djsxk fd dk;Z djus ds 

:Ik esa ckº;&oLrq rFkk vkuan dh Hkkouk esa 

D;k laca/k gSA ftlizdkj dksbZ HkkSfrd’kkL=h 

xzgksa ds xrh laca/kh fu;e fuf’pr djrk gS 

mlh rjg ckº;&oLrq ,oa vkuan&Hkkouk buds 

chp ds laca/kksa dks iz;ksx ds }kjk ifjiq"V 

djuk gksxk] ;g Qspuj dk dguk gSA 

 

u;s fl)kar 

 ftu fl/nkarksa ij euks&foKkfud 

lkSan;Zokn vk/kkfjr gS os fl/nkar gekjh 

ekufld fØ;k’khyrk ds fo"k; ds ekul’kkL= 

dh :ijs[kk fuf’pr djrs gSaA ;s fl/nkar rhu 

izdkj ds gSa& 

1- fofHkUu varlwZ=kas ds dkj.k mRiUu 

,drk 

2- lR;] ,dfu"Bk ,oa leo;rk 
3- Li"Vrk  

 Ikjarq Qspuj bu fl/nkarks dks izk;ksfxd 

fu.kZ; dk fo"k; ugha cukrsA mudk iz;ksx bu 

ckrksa dks idM+dj gS fd ftudks lkSan;Z ds 

fy;s vk/kkjHkwr ekuk tk ldsxk bl izdkj ds 

vkdkj ,oa izdkjksa dks rFkk muds laca/kksa dks 

D;k fu/kkZfjr fd;k tk ldsxk\ bu ewyc/n 

,oa lkekU; vuqikrksa dk vUos"k.k lkSan;Z dk 

xf.kr’kkL=h; jgL; gSA nk’kZfudksa us dbZ ckj 

bl ij fopkj fd;kA Qspuj ds xf.krh; 

iz;ksxksa us dbZ lkSan;Z’kkL=h dks izHkkfor fd;kA 

mUgksaus bu iz;ksxksa ds nks"k Hkh crk,A 

 

dyk esa oSKkfud iz;ksx 

 Qspuj rFkk muds ledkfyu fopkjdksa 

ds fy;s ^iz;ksx* ;kus oSKkfud lR; ds 

izek.kfpUg jgsA fdUrq vM+pu ;g Fkh fd ftu 

rhu iz;ksxkRed lR; dks mUgksaus ewyHkwr 

fl/nkarksa ds :Ik esa izLFkkfir fd;k mUgsa iz;ksx 
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ds ek/;e ls fl/n djuk laHko ugha FkkA 

Qspuj dks ;g ckr izLrqr djuh Fkh fd 

rksy&eki dj rFkk foHkktu djds dqN va’k 

esa izek.kc/nrk ykbZ tk ldrh gS tks gesa 

lkSan;Z&laosnuk iznku djrh gSA bl izdkj dh 

izek.kc/nrk dh [kkst djuk vko’;d gSA 

fdUrq ;g laHko ugha gqvkA lkSan;Z dks xf.kr 

ds lkFk tksM+dj bu fopkjdksa us jgL;kREkd 

xf.kr dh l`f"V fuekZ.k dh ;g Loh—r djuk 

iM+sxkA bl iz’u dks iwoZxzgksa ls eqDr dj mls 

oSKkfud ifj{k.k dk fo"k; cukdj Qspuj us 

yfyr&dyk ds fo"k;ksa dh [kkst esa ,d u;k 

n`f"Vdksu fn;k vkSj mls fodflr fd;kA 

mUgksaus rhu izdkj ds iz;ksx ds fof/k;ksa dks 

tUe fn;k ,oa xf.krh; lkSan;Z’kkL= dks u;k 

izfrfuf/k iznku fd;kA fdUrq iz;ksxiw.kZ Hkwfe 

ij dqN =`fV;kWa jg xbZ ,oa muds fu"d’kksZ ij 

cgl gqbZA bUgha lw=ksa dk mi;ksx djds vkxs 

gjeu gEcksYVl~ ¼1821&1894½ buds }kjk 

fd;k x;k laxhr&{ks= dk dk;Z vfoLej.kh; 

lkfcr gqvkA mUgksaus laxhr ds HkkSfrd fl/nkarks 

dks tUe fn;kA muds ^lsals’ku vkWQ Vksu* bl 

xzaFk dk mYys[k djuk vko’;d gSA loZizFke 

bl laca/k ds fopkj xzhd foOnku ik;FkWxksjl 

us izLrqr fd;sA mUgksaus laxhr ds fØ;k&dykiksa 

,oa muls izkIr vkuan dks la[;k’kkL= esa 

cka/kus dk iz;kl fd;kA mudh n`f"V ls bl 

l`f"V esa tks Hkh og la[;kRed ,oa 

laxhrkREkd gSSA gEcksYVl~ us bu iz’uksa dk 

mRrj iz;ksxkRed jhfr ls fn;kA  

 

fodkloknh lkSan;Z’kkL=  

MkfoZu ¼1809&1832½ ,oa Lisalj us 

ekufld rRoksa ds LFkku ij iztukRed vkfne 

rRoksa dks vk/kkj ekukA fodkloknh lkSan;Z’kkL= 

dh ’kq:okr dhA MkfoZu us vius ^n MhlsaV 

vkWQ esu* bl xzaFk ds ek/;e ls fyax&p;u 

esa lkSan;Z dh Hkwfedk egRo fo’kn fd;kA 

dsoy efgyk gh ugha] vfirq] iq:"k Hkh 

vkdf"kZr djrs gSa ;g Loh—r djrs gq, dgk 

fd iz—fr us iq:"kksa dks tks izo`fRr;kWa iznku 

dh gS muds dkj.k og vfr’k;ksfDriw.kZ gjdrsa 

djrk gSA MkfoZu ds fopkjksa dks vkxs pydj 

Lisalj rFkk xzkaV ,yu bUgksaus fodflr fd;kA 

,ysl dyk dks mnkRr ¼lCykbZe½ izo`fRr ekurs 

gaSA Lisalj us ¼1820&1903½ MkfoZu dh rjg] 

dyk dh ifjHkk"kk dh [kkst ^dyk* esa u 

djds O;kid lanHkZ esa dhA muds vuqlkj 

dyk dk L=ksr dsoy Ik’kq&iz—fr ugha ijarq og 

iz—fr ,oa lekt dk ;kSfxd :Ik gSA mudh 

ifjHkk"kk esa ekuonsg’kkL= ,oa lekt’kkL= 

ijLij vareqZDr gSaA mUgksaus f’kyj ds ^Iys 

gk;iksfFkfll* bl dyk laca/kh fl/nkar dk 

mi;ksx u, lanHkZ esa fd;kA iz—fr ,oa ekuo 

lekt dh la?kVukvksa esa izR;sd oLrq dk 

egRo mldh mi;ksfxrk ij vk/kkfjr gSA 

gekjh ’kkfjfjd ,oa ekufld {kerk] izo`fRr 

,oa vkdka{kk budk laca/k Fkk rks O;fDr dh 

lqjf{krrk ij ;k fQj ^tkfr* ds ’kks"k.kij 

fuHkZj gSA dsoy dyk ,oa fØMk viokn gaSA 

buesa gekjh vfrfjDr ’kfDr;ksa dk izlkj gksrk 

gSA ’kfDr ds bl fujFkZd mi;ksx dks ge 

^fØMk* ;g uke nsrs gSa rks ^dyk* fØMk ds gh 

varxZr vkrh gSA [ksy ds laca/k dk Lisalj dk 

;g fl/nkar fdruk Hkh lVhd gks] dyk dks 

fØMk dguk leL;k fuekZ.k djuk gSA muds 

bl fl/nkar dks O;kid leFkZu izkIr gqvk] 

fdUrq vkxs pydj bl fl/nkar dh ^Hkzkedrk* 

,oa ^vfrokfnrk* dh vksj yksxksa dk /;ku 

x;kA 

 

gsulfyl dk euksfoKku 

 gsulfyl  ¼1825&1908½ bUgksaus 

laxhr dks /ouh dk ewfrZeku Lo:Ik ekukA 

laxhr esa fo"k; oLrq ,oa ukniw.kZ vfHkO;fDr 

nks fHkUu oLrq ugha gSA tgkWa ’kCnksa dk mi;ksx 

gS ogkWa os lafxre; rRoksa ls ,d:Ik gks tkrs 

gSaA blhfy;s vfHkO;fDr ;g ’kCn Hkh ;gkWa 

vkSipkfjd cudj jg tkrk gSA laxhr Hkkouk 

dk fØ;k’khy <kpk izLrqr djrk gSA fdarq 

mlesa ls vkuan] nq%[k] izse] vklfDr bu Hkkoksa 

dh vfHkO;fDr laHko ugha gSA fp=dyk ds {ks= 

esa dksukdZ QkbMyj ¼1841&1895½ Hkh 

vdykRed rRo ,oa fo’kq/n :Ik rRoksa esa Hksn 

djrs gSaA muds vuqlkj fp=dkj dk Lo;a dk 

viuk txr gksrk gSA blesa jax] :Ik] izdk’k] 

Nk;k gksrh gS ftudks rdksZ esa cka/kk ugha tk 

ldrkA rkfdZd Kku ,oa O;ogkfjd ewY; bu 

ckrksa dks fp=dkj us Vkyuk pkfg;sA dykdkj 

dh —fr&n`f"V vkfne izsj.kkvksa ls fHkUu ugha 

gSA euksoSKkfud foKkuoknh vFkok fodkloknh 

fopkjdksa ,oa fØMk fl/nkarks ds leFkZdksa ls 

ysdj :eksgj rFkk jkbXy rd ds lHkh teZu 

lkSan;Zokfn;ksa esa fopkjksa dh fHkUurk fn[kkbZ nsrh 
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gSA e/;e oxZ ds yksx dyk ls lqifjfpr FksA 

ijarq muds fopkj dyk&laosnuk ij gkoh ugha 

gksrsA vius dyk fl/nkar ij os eqX/k FksA 

Hkysgh mUgsa mldk vFkZ u le÷krk gksA mUgsa 

bfrgkl dk Hkh Kku ugha FkkA QkbZMj dh 

fo’kq/n n`’;ekurk ¼I;qvj fOgftfcfyVh½ ,oa 

jkbXy dh dyk ladYi ¼foy Vw vWDV½ ;g 

ladYiuk,Wa euksfoKku ,oa n’kZu ls lacaf/kr gSaA 

;s ys[kd lqlaL—r oxZ ls FksA nwljh vksj 

euksoSKkfud liaznk; ds ys[kd lkSan;kZRed 

vfHk:ph rFkk laosnukvksa ls vifjfpr FksA 

iz’u ;g Fkk dh D;k ,d gh izdkj ds 

ekufldrk dh dYiuk dh tk ldrh gS\ 

,slh ekufldrk tks dyk dks mldk okLrfod 

LFkku iznku djsxh\ mldk fuekZ.k bZ’oj us 

u fd;k gks\ mldk voeku Hkh u gksxk\ 

bl izdkj dh ekufldrk fuf’pr :Ik ls 

dyk&:Ik ekuo&thou ds fy;s egRoiw.kZ oLrq 

gS fdarq mls vokLrfod egRo nsuk fujFkZd gSA  

 

dyk esa tkx`drk 

dyk dks ysdj ;g ,d ubZ 

tkx:drk FkhA vrhr ,oa uohurk esa laidZ 

izLFkkfir djuk ;gkWa visf{kr FkkA lkSan;Z’kkL= 

ds ,sfrgkfld fodkl ds v/;;u dh 

QyLo:Ik bl tkx:drk dk tUe gqvkA 

mUuhloh lnh ds lkSan;Zfo"k;d fopkj/kkjk ds 

vafre iqjLdrkZ cksalkds ¼1848&1927½ rFkk 

fcYVsu fMY;h ¼1833&1911½ ;s nksuksa jgsA 

cksalkds ;g gsxsyoknh fczfV’k lkSsan;Z’kkL=Kksa ds 

ijaijk esa lekfo"V gSA mudh jpuk,Wa 

ledkyhu jpukdkjksa ls vf/kd izklkfnd rFkk 

fparu’khy gSsaA bu jpukvksa esa mi&i{kh;rk dk 

vHkko gSA ’kfDr&laiUu fparu dh mnkj 

ifjiw.kZrk budh jpukvksa dk fo’ks"k gSA mUgksaus 

^lgosnu* bl fl/nkar dk fojks/k fd;kA 

fo’ks"krkiw.kZ ifjHkk"kk lansgtud gksrh gS ;g 

mudk izfriknu FkkA ltZukRed dYiuk dks 

,dkUrfHkUu oLrq u ekudj mls mUgksaus lgt 

ekufld izfØ;k ekukA muds vuqlkj 

,sfrgkfld izfØ;k dYiuk dks l`tukRedrk 

iznku djrh gSA QyLo:Ik muds }kjk LFkkfir 

fl/nkar bfrgkl ls layfXur gSaA blhfy;s 

muesa uohurk gSA 

 

fu"d"kZ% 

 fl/nkarksa ij euks&foKkfud lkSan;Zokn 

vk/kkfjr gS os fl/nkar gekjh ekufld 

fØ;k’khyrk ds fo"k; ds ekul’kkL= 

dh :ijs[kk fuf’pr djrs gSaA 

 lkSSan;kZREkd vuqHkwfr] tks lkekU; 

lq[k&vuqHkwfr ,oa nq%[k dh vuqHkwfr dk 

:ikarj.k gksrh gS] ekuo&vkRek dh 

izkFkfed ,oa ljy fo’ks"krk gSA ; s 

Hkkouk,Wa eukse; rRo gSA  

 ;s Hkkouk,Wa u"V Hkh ugha gksrh vkSj 

,d nwljs ls mudk la;ksx Hkh ugha 

gksrkA  

 fofHkUu varlwZ=kas ds dkj.k mRiUu 

,drk ftlesa lR;] ,dfu"Bk ,oa 

leo;rk] Li"Vrk- Hkkouk,Wa eukse; 

rRo gSA  

 dkSulh oLrq gesa vkuan iznku djrh gS 

vkSj dkSulh nq%[k iznku djrh gS bl 

izdkj dk iz’u oSKkfud Lo:Ik dk gSSA  

 iz—fr ,oa ekuo lekt dh la?kVukvksa 

esa izR;sd oLrq dk egRo mldh 

mi;ksfxrk ij vk/kkfjr gksrh gSA 

 

lanHkZ xazFk 

 vWLFksfVDl ys[kd ;qjh cksjso 

 ik’pkR; lkSan;Z’kkL= ys[kd MkW- fouksn 

banwjdj] fot; izdk’ku 

 Hkkjrh; lkSan;Z’kkL=] ys[kd t;izdk’k] 

txrki izdk’ku 

 dyk ,d [kkst] ys[kd jtuh 'kekZ] 

lkfgR; laxe bykgkckn izdk’ku 
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Nk;kfp=.kdyk ,oa lkSan;Z 

 
 

 
MkW- eaxs’k jkÅr 

ih-,p-Mh- QksVksxzkQh] ,e-,Q-,-] fMIyksek] ,-b-fM- 

QkmaMj vW.M Mk;jsDVj] odZLVs’ku LVwfMvks] ukxiwj 

 

lkj (Abstract) 

tc Hkh ge dksbZ jlizn ¼lkSan;kZRed½ 

Nk;kfp=.k ns[krs gS] rc ge ml Nk;kadu dks 

/;ku ls ns[kdj eu gh eu mu lHkh 

lkSan;Z&xq.kksa dk jlxzg.k rFkk fo’ys"k.k djds 

lkSan;Z&xq.k fo’ks"kksa dk ekinaM fuf’pr djrs gS 

ftlesa n`’;:i es l`"Vh ds vlhe lkSan;Z dk 

jl varHkqZr gSA tSls dh izdk’k&lkSan;Z] 

jax&lkSan;Z] Nk;k&lkSan;Z] la;kstu ’kSyh bR;knhA 

tks dh uoksfnr rFkk fo’k;rK Nk;kfp=dkj 

^^Nk;kfp=.k dyk ,oa lkSan;Z** dk vH;kl dj 

mls dykRed ,oa jpukRed <ax ls izLFkkfir 

djus dh dksf’k’k djrs gSsA blls gekjs 

efLr"d es lkSan;Z xq.k fo’ks"kksa ds ekinaM 

fuf’pr gks vkSj gekjh lkSan;kZRed dyk&n`"Vh 

dk fujarj fodkl gksA  

 

dwV’kCn ¼Keywords½ 

Nk;kadu ] lkSan;Z xq.k fo’ks"k] l`"Vh 

lkSan;Z] izdk’k lkSan;Z] jax lkSan;Z] Nk;k lkSan;Z] 

la;kstu 

 

izLrkouk  

dykdkj ds mRlkgh eu ls rFkk 

varjeu ls fudyh Hkkouk,sa vn`’; :i ls] 

^n`’;* Lo:i es Nk;kfp=.k dyk ds ek/;e 

ls izLrqr gksrh gSA dykdkj ds mRlkgh eu es 

mldh reke bPNkvksa ,oa dYiuk] izLrko] 

fopkj] fofo/krk vkSj lkSan;Z bu lHkh dh 

d’ed’k pyrh jgrh gSA tSls tSls ;g 

eufLFkfr c<rsa tkrh gS] oSls&oSls ;g 

Nk;kfp=ksa ds ek/;e ls izLrqr gksrs tkrh gSA 

bl le; dykRed ,oa jpukRed fopkjksa ls 

eu dh ,dkxz fLFkrh lgh ek;us es 

Nk;kfp=.k dyk ds mRiRrh dk izlkj djrh 

gSA ,sls eufLFkrh es Nk;kfp=dkj ^laqnj ,oa 

vlqanj* dk Hksn vfPN rjg le>rk gSA 

^Nk;kadu* ge s’kk ls ,d lR; n`’;:i n’kkZrk 

vk jgk gSA lkSan;Z] ;k rks fdlhdks cgksr lqanj 

eglql gksrk gS] ;k fQj  vlqanj izrhr gksrk 

gSA fof’k"V ifjfLFkfrvksa esa varjeu dh 

Hkkoukvksa dks Nk;kfp=.k dyk ds ek/;e ls 

laqnj ,oa ewrZ Lo:i nsuk ;gh ^Nk;kadu* dk 

egRRoiw.kZ /;s; gSA ;gA  

 

Nk;kfp=dkj ls vis{kk,Wa 

,d Nk;kfp=dkj ds fy, ^l`f"V&lkSan;Z* 

dks fugkjus ds fy,s fujarj ;k=kWa djuk 

vR;ko’;d gS] ugh rks og vius Nk;kadu esa 

fofHkUu lkSan;Z:iksa dk n`’;kRed :i&Lo:i 

ugha fn[kk ldrkA ;k fQj ;g dg ldrs gS] 

fd l`f"V ds fujarj cnyrs fu;eksa ds pyrs 

jax] :i] vkdkj] izdk’k] Nk;k:i] inkFkZ ,sls 

lkSan;Z xq.kfo’ks"kksa dks Nk;kfpf=r ugha dj 

ldrkA blhfy, cnyrs izdk’k izokg ds lkFk 

lkFk ,oa cnyrs ekSle ds lkFk l`f"V ds 

vufxur lkSan;Z xq.kfo’ks"kksa dk s lrr fpf=r 

djuk gh Nk;kfp=dkjh dk igyk fu;e gSA 

^Nk;kadu* ,d ,slk fo"k; gS] tks ge s’kk 

dykRedrk rFkk dYidrk dks c<krs tkrk gSA 

tru fd;s x;s lHkh Nk;kfp= ,sfrgkfld gks 

tkrs gSA D;ksadh l`f"V izokg oLrqdk jax] 

vkdkj] <kapk lHkh cnyrs jgrk gSA exj ,d 

ckj Nk;kfp= esa vafdr lR;:i ges ckj ckj 

ml ,sfrgkfld {k.k dks ;kn fnykrs jgrk gSA 

vxj vki Nk;kfp=dkj dh Hkwfedk es gks rks 

vkidh ;g ftEesnkjha gS] fd vki Nk;kfp=.k 

dyk ds ek/;e ls vkids dykRed ,oa 

lkSan;kZRed n`f"Vdksu dks ;Fkk;ksX; izLrqr djsaA 

 

Nk;kfp=.k dyk ds izeq[k lkSan;Z xq.k fo'ks"k 

l`"Vh lkSan;Z 
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lkSan;Z Hkh nks izdkj ds gksrs gaSA ,d izkd`frd 

lkSan;Z vkSj nwljk ekuofufeZr lkSan;ZA l`"Vh esa 

izkd`frd fu;eksa ds izokg }kjk mRiUu gksus 

okys n`’; Lo:i dks lkSan;Z dgrs gSA l`"Vh es 

gj txg lkSan;Z fc[kjk iMk gSA vkleku] 

isMikS/ks] Qwy] unh] leanj] igkM] fHkUu 

_qrq&ekSle esa ,sls vusd izd`frd lkSan;Z 

'kkfey gSA oSls gh euq"; fufeZr 

^dyk&lkSan;Z* Hkh gS] og vf}rh; gSA tSls 

vkxzk dk rktegy] dqrqcfeukj] vftaBk] 

os:G xqQkW,asA vU; es tSls fp=dyk] ukV;] 

u`R;] okn;] xk;u] Nk;kfp=.k dyk bu 

dykvksa esa lkSan;Z dk leko s’k gSA Nk;kfp=dkj 

fu%lansg fo"k; ds vuwlkj fujUrj viuh 

dyk&lk/kuk djrk gSA dyk&lkSan;Z ds 

vkuankuqHkwfr ,oa lq[kkuqHkwfr dh izkIrh ds fy, 

Nk;kfp=.k dyk dk fuekZ.k djrk gSA 

izdk’k&lkSan;Z  % izdk’k gh Nk;kfp= dk 

tUenkrk gSA izdk’k&lkSan;Z dk Kku ,oa 

lajpuk dk izHkko Nk;kfp=dkj dks Hkyh&HkkWafr 

tkuuk pkfg,A izdk’k fdlh Hkh rjg dk gks 

ldrk gS & lw;Z dk] cYc dk ;k rjg&rjg 

dh d`f=e :i ls yxkbZ xbZ jax&fcjaxh 

jks’kfu;ksa dkA rdfudh n`’Vh ls rks izd’k 

vius vki esa ,d fo’kky fo"k; gSA fdUrq 

izdk’k dh cukoV] izdk’k ds O;ogkj rFkk 

fQYe ij iM+us okys izdk’k ds ckjsa esa 

lk/kkj.k tkudkjh cgqr vko’;d gSA dksbZ 

O;fDr  gtkjksa&yk[kksa fp= [khap ldrk gSA 

muesa ls lSadM+ksa fp= vPNs Hkh fudy ldrs 

gSA fdUrq dqN [kjkc D;ksa fudys] bl ij 

izdk’k ds ifji s{; esa fopkj fd;k tk, rks 

Nk;kadu dh fo/kk vPNh rjg le> esa vk 

ldsxhA  ,slk Nk;kfp= ftlesa flQZ isM+ frjN+s 

izdk’k esa Mwck gqvk gS vkSj i`"BHkwfe Nk;k esa 

gS] blds fy, ifjiw.kZ jks’kuh dh jkg ns[kuk 

t:jh gSA vki uk rks jk s’kuh ij dkcq ik 

ldrs gS] uk gh vkids Nk;kfp= ij] D;ksadh 

;g ,d dyk gS] tks fd fujarj cnyrs izdk’k 

izokg ij fuHkZj gS A vH;kl ds tfj, ;g 

lh[kk tk ldrk gSA  

 

izdk’k&lkSan;Z ds xq.k fo’ks"k % 

jax] rhozrk] xw.koRrk] ikjHkkldrk] ifjiw.kZrk] 

ped  

 

jax&lkSan;Z dh 'kks/k&n`"Vha % l`"Vh&lkSan;Z dh 

vlhe lqanjrk dks ns[k ea=eqX/k gksdj ml 

lkSan;Z&l`"Vh dks iyHkj es dSn djus dh tYnh 

esa vkSj mRre la;kstu cukus dh dksf’k’k esa 

ge vDlj ,d egRoiw.kZ lkSan;kZRed xq.k 

fo’ks"k dks vuns[kk djrs g aS vkSj ;g xq.kfo’ks"k 

gS fofo/k jaxksa ls Hkjk oLrqdk thoA 

^^jax&lkSan;Z** Nk;kfp= esa lcls egRRoiw.kZ 

vax gSA ;g izdk’k&izokg dh rhozrk ij 

fodflr gksrk gS vkSj fdlh Hkh Nk;kfp= esa 

lcls igys fn[kkbZ nsrk gSA ge jaxks dks dSls 

ns[krs ,oa le>rs gS vkSj Nk;kfp= ds ek/;e 

ls ge bUgs dSls n’kkZrs gSa blij gekjk 

utfj;k fuHkZj gSA 

 

Nk;k:i vkdyu ,oa lkSan;Z % lw;ksZn; vkSj 

lw;kZLr ds le; ijNkbZ yach vkSj etcwr 

fn[krh gSaA ;g Nk;kfp= dks ;FkkFkZ ;k 

jgL;e;rk dk ,sglkl fnykrk gSA fdlh Hkh 

ckgjh Nk;kfp= dh ijNkbZ dks ns[kdj ge ;g 

crk ldrs gSa fd rLohj fdl le; yh xbZ 

Fkh vkSj izdk’k L=ksr fdl rjQ FkkA ladyu 

cukrs le; bl ckr dk /;ku nhft, dh 

ijNkbZa fdl rjQ iM+ jgh gSA ^Nk;k* ;g 

Nk;kfp= ds ukV;kRed jax dk og izFke 

lkSan;Z xq.k fo’ks" gS] tks ns[kusokys dk /;ku 

viuh vksj [khaprk gSA 

 

dqN iz’u 

 D;k Nk;kfp=.k dyk es lkSan;Z rFkk 

dyk lk/kuk dh vR;ko’;drk gS \ 

 D;k dyk vkSj lkSan;Z ds fcuk 

Nk;kfp=.k gks ldrk gS \ 

 ^Nk;kadu* fufeZrh djrs le; l`"Vh 

rRF;ksa dk Kku vko’;d gS \ 

 Nk;kfp=.k dyk esa fo"k;kuq:i 

ifj.kke fofHkUu D;ksa vkrsa gS \ 

 

Nk;kfp=.k dyk ,oa lkSan;Z xq.k fo’ks"k  

 

euq’; dk eu papy gS] og oDr ds 

pyrs cnyrs jgrk gSA gekjh lksp&le>] 

vPNk&cqjk] de&T;knk ;g lcdqN le;kuqlkj 

vFkok vuqHkokuqlkj cnyrs tkrk gSA tks phts 

gesa cpiu es cgqr vkdf"kZr yxrh Fkh og 
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vHkh mruh vPNh ugh yxrhA ,slk ugh gS 

fd mldh lqanjrk de gks x;h ;k fQj og 

oLrq iqjkuh gks x;h gSA le;kuqlkj 

ifjfLFkrh;kWa cny tkrh gS] oSls gh ml oLrq 

dks ns[kus dk rFkk le>us dk utfj;k cny 

tkrk gSA ml fo"k;&oLrq dh lqanjrk es dksbZ 

deh ugh vkbZ gSA exj euq"; dh pkgr 

cny pqdh gS] mls ns[kus rFkk mi;ksx esa 

cnyko vk;k gS vkSj ;g t:jr ls tqMk 

fofHkUu n`"Vhdksu] izR;sd euq"; }kjk fofo/k 

Lrj ij fn[kkbZ nsrk gSA 

Nk;kfp=dkj us vius vkl ikl dh 

izkd`frd vkd`fr;ksa ij /;ku nsus ls lkSan;Z 

l`"Vh xq.k fo"ks’kksa dh laHkkouk,Wa vf/kd c< 

tkrh gSA izkd`frds Nk;kfp=.k es dWesjk ysdj 

?kqers jgus ls vPNk gS fd pyrs fQjrs NksVh 

NksVh fo"k;&oLrq&thaoks dh vksj /;ku nsdj 

mls Nk;kadu es izLrqr djsA izd`rh es vn~Hkqr 

lkSan;kZRed fo"k; g tks vkidk bartkj dj 

jgs gSA dykdkjh blh es gS fd ge bu 

lkSan;Z xq.k fo"ks’kksa dks ns[ksa vkSj csgrjhu 

lkSan;kZRed Nk;kfp=.k djsaA bu vkd`fr;ksa dks 

igpkuus ds fy, Nk;kfp=dkj dk jpukRed 

,oa dykRed gksuk vfuok;Z gSA mlls vki 

dks  l`"Vh dh gj oLrq esa lkSan;Z fn[kkbZ 

iMsxk vkSj ;gh vkidk Nk;kfp=.k dyk djus 

dk fo"ks’k ea= gksxkA bu lHkh vkdkjksa dks 

csgrjhu Nk;kfp= esa rCnhy djus ds fy, 

dykRed lksp vkSaj mUgs eglql djus dh 

mRlqdrk gksuh pkfg,A tc vki fdlh ,d 

Qwy dks ns[ksaxs rks vyx vkSj mldk vkdkj 

ns[ksaxs rks Hkh vyx fn[ksxkA mlh ,d Qwy 

dh ia[kqMhvksa dks djhc ls ns[krs gS] rks og 

,d vyx vkdkj dh rjg fn[krh gS] oSls 

vkdkj nks izdkj ds gksrs gSA ,d tks dh 

izd`rh ds cus fu;eksa ls curk vkSj cnyrs 

jgrk gS vkSj nwljk ftls ge fHkUu nq"Vhdksu 

ls ns[krs gS vkSj mldk vkdkj xfreku rjhds 

ls cnykrk tkrk gSA dbZ vkdkj vkSj cukoVsa 

izkd`frd :i ls vfLrRo esa gSa vkSj ,d nwljsa 

ls tqMs gq, gSaA vius la;kstu ,oa cukoV dks 

,d tSls vkdkj es lhfer er jf[k,A dbZ 

lkjs lkSan;Z fo’k; xq.kksa dks ,d gh Nk;kadu 

Qzse es izHkkoiq.kZ <ax ls lEefyr dj ds 

vius jpukRed 'kfDr dks iz;ksx dhft,A ;g 

laEiq.kZr% Nk;kfp=dkj dk futh QSlyk gks 

ldrk gSA js[kkvksa ,oa odz ja[kkvksa dk 

rqyukRed vH;kl dhft,A  ,d gh la;kstu 

es dbZ rjg ds lkSan;Z xq.kksa dk ehyu 

dhft,A tSls iRFkj vkSj iRrs] leanj vkSj 

ckny] igkM vkSj ikuh] ?kkl vksj Qwy 

bR;kfn- 

fu"d"kZ 

 ^n`"Vh* ugh rks ^l`"Vh* ugh] loZ= flQZ 

va/kdkj gh va/kdkjA blhfy, 

Nk;kfp=.k dyk esa ^ l`"Vha&lkSan;Z* dks 

ns[kus es ^n`"Vh&lkSan;Z* dk egRRoiw.kZ 

;ksxnku rFkk mPp LFkku gSA  

 gekjs vn~Hkqr l`"Vha esa vxj lkSan;Z dks 

ns[kus fd fo"ks’k n`"Vh uk gks] rks ges 

dHkh Hkh l`"Vh es lkSan;Z fn[ksxk gh 

ughaA vkSj gekjs Nk;kfp= Hkh Hkjiwj 

ek=k esa lkSan;Zghu gh fn[kkbZ nsaxsA  

 blesa dksbZ Hkh nks jk; ugh gS] fd 

dHkh Hkh dksbZ Nk;kfp= vPNk ;k cqjk 

ugha gksrkA mlesa vPNs vFkok cqjs 

lkSan;Z xq.krRoksa dk rkyesy de&T;knk 

ek=k esa gksrk gSA  

 csgrj Nk;kfp=dkj cuus dk ,d ek= 

ea= gS viuh jpuk’kDrh dks [kksy 

nhft, vkSaj nwljks ls vyx n`"Vhdksu 

jf[k,A  

 izR;{k vkSj vklkuh ls fn[kus okyh 

fo’k; oLrqvksa ls nqj jgsaA mlh 

fo’k;&oLrq ds nwljs frljs igyw dks 

ns[kus dk iz;kl djsaA  

 ;kn jf[k, nqfu;k ogh ns[ksxh tks vki 

vius Nk;kfp= ds ek/;e ls fn[kka,sxsA 

vxj vki dk ns[kus dk nq"VhdksUk 

lekjkRed gksxk rks vkids Nk;kfp=.k 

dk ifj.kke Hkh ldkjkRed gh  

 ^^Nk;kfp=.k dh dyk i<usa ls csgrj] 

^dyk dk Nk;kfp=.k* fl[kuk mfpr 

gSA** 

 

lanHkZ  

 Nk;kfp=.k if=dk,Wa % csVj QksVksxzkQh 

,oa LekVZ QksVksxzkQh 

 Learning to See Creatively : 
Bryan_Peterson 

 Mastering Digital SLR Photography : 
Thomson 
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Abstract: 
The paper makes an attempt to understand 

the Rembrandt lighting technique that is used in 

studio portrait photography. It is said, ‘Text has a 

beginning to an end, but a Photograph is something 

that one falls into, it catches our gaze and does not let 

go.’ Photographs are images produced by apparatus 

that gives them semblance of objectivity. It is also 

understood that part of physical reality falls into the 

apparatus and the photograph becomes an indexical 

impression of this. A photograph is an image, 

produced by camera, which is an interpretation of 

reality, but understood as an imprint of reality. It is 

also said, that a photograph is an instant image of 

reality. Hence to explore the liberties and limitations 

of various techniques in Photography, this study of 

studio lighting techniques are undertaken. 

Photography is used as a qualitative research method 

in this article. 

Key words: Rembrandt lighting techniques, Portrait 

Photography, Apparatus, indexical, impression, 

interpretation, image, reality. 

Introduction 
Rembrandt lighting is a lighting technique 

that is used in studio portrait photography. It can be 

achieved using one light and a reflector, or two lights, 

and is popular because it is capable of producing 

images which appear both natural and compelling 

with a minimum of equipment.  

Rembrandt lighting was named after of the 

great master, who often used it in his own portraits. 

The idea is to create a small inverted triangle of light 

on the subject's cheek that is opposite the light 

source. Rembrandt belongs to The Dutch Golden Age, 

a unique era of political, economics and cultural 

greatness. Rembrandt enjoyed his greatest period of 

financial success during this time as a young 

amsterdam portraitist. He established a good 

reputation for himself. The period is most notable for 

a huge variety of genres, subdivided into numerous 

specialized categories, such as scenes of peasant life, 

landscapes, townscapes, landscapes with animals, 

maritime paintings, flower paintings, still life and 

portrait paintings. The development of many of these 

types of painting was decisively influenced by 17
th

 

century Dutch artists. The widely held theory of the 

‘hierarchy of genres’ in painting, whereby some types 

were regarded as most prestigious than others. The 

Dutch painting broke decisively from the Baroque 

style typified by Rubens in neighbouring Flanders into 

a more realistic style of depiction, very much 

concerned with the real world. Portrait painting 

thrived in the Netherlands in the 17
th

 Century, and 

hence, the period of Rembrandt paintings are marked 

as Baroque. Rembrandt Lighting is named after the 

great master, who often used the technique in his 

own portrait paintings. The idea is to create a small 

inverted triangle of light on the subject's cheek that is 

opposite the light source, the Rembrandt way. 

A True – Rembrandt triangle – one light; a true 

Rembrandt triangle is achieved with one source of 

light.    

Research Question 
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R1:  Why is the contrast between light 

and shade so compelling and mysterious  that it 

makes for an interesting and engaging studio 

portrait? 

HYPOTHESIS:  

H0:  To prove that Rembrandt lighting is a 

standard lighting technique used in  studio 

portrait photography. 

H1: The standard lighting techniques used in 

studio portrait photography are  independent of 

Rembrandt lighting techniques. 

RESEARCH DESIGN 

The research design is experimental to 

understand the Rembrandt lighting techniques as 

standard lighting techniques. A series of Creative 

photography workshops on Studio lighting techniques 

to examine the null and alternate hypothesis. Also to 

briefly answer the research question on the role of 

light and shade in photography. Photography as 

stated is used as a tool for qualitative research 

method; hence the mixed methodology has been 

used to achieve results.   

 

RESEARCH METHOD 

Portrait photography or portraiture in 

photography is a photograph of a person or group of 

people that captures the personality of the subject by 

using effective lighting, backdrops, and poses. A 

portrait picture might be artistic, revealing certain 

character of the subject. A recreation of images from 

painting to instant image of reality was done with the 

help of series of Workshop conducted on lighting in 

Amity School of Communication. Where the 

researcher explored various lighting techniques, to 

successfully carry out Portrait Lighting techniques. 

Data Analysis 

Procedure 1: In order to find out the result for the H0, 

we conducted a test shoot at the lab using Rembrandt 

Lighting technique to prove that one light can be used 

to achieve the desired inverted pyramid triangle on 

the face of the subject. SPLIT LIGHT - A split light cuts 

the face in half, one completely in shadow, and the 

other lit. To do this we moved the light so it would be 

parallel to our model. 

Figure 1: Split light technique, Rembrandt, Inverted 

triangle. 

One Light to Rule Them All – Every person 

looks different and it’s our job as the photographer to 

experiment and try new things. Identify with the face 

of the subject and work upon the lighting setup. Do 

not get stuck in one position or one style. All of these 

lights will also convey a different message and tone to 

the viewer. A butterfly light could come across as 

more innocent, whereas as split light is more 

aggressive and conveys 

danger and not knowing 

what lurks beyond the 

shadows thing.  

Figure 2: Using 

one light source.  

Right now we are just working with one light. But one 

can expand this concept to cover two, three and four 

light setups. One light is good for more dramatic 

shadows and is a great learning tool when one is just 

starting out. By using one light, we can see the 

direction of the light 

clearer 

and 

hopefully, this gives us a better 

understanding of light overall. 

Figure 3: One light source. 

Result: 

H0:  To prove that Rembrandt lighting is 

a standard lighting technique used in studio portrait 

photography.  Explanation1: Yes, Rembrandt lighting 

is definitely a standard lighting technique  that can 

be used in studio portrait photography. As you can 

see Rembrandt is a dramatic light setup, it uses 

chiaroscuro to set the mood in images. It is a sharp 

contrast technique that can be used from paintings to 

light up an image in a lighting studio. It is bold 

contrast that impacts the entire composition. 

Rembrandt is a kind of lighting that suits Low-key 

photography. It draws the attention of the where the 

light triangle is formed. This is because of the dark 

and the light, hence giving a mysterious feel. 

Procedure2:  
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Photography is a tool for qualitative research 

methods, following are some of the Recreation of 

portraits from painting, to prove that by adding more 

light we can prove that studio lighting techniques are 

independent of Rembrandt Lighting techniques. A 

series of portrait workshops were conducted to 

understand the visual aesthetics and role played by 

light and shade in the recreation work.  

‘That Faint Glimmer’ Dario 

Moschetta is an 

experienced Italian painter 

and draftsman with 

international exposure. He 

composes works with a 

torn-up effect, intended to 

be reminiscent of 

weathered posters one finds in the street. While he 

mostly brings this effect to urban landscapes, he also 

creates portraits of ancient statues as well as 

contemporary, everyday people. His process includes 

gluing layers of printed-paper on top of one another 

to achieve a photographic base, before tearing and 

scarring the surface with chisels and spatulas on a 

wooden frame. 

 Figure 4: That Faint Glimmer.      

After setting up the light and the camera, the 

makeup and outfit, to matche the portrait painting 

with accuracy. The process of recreation, thanks to 

the patience of the model sweating terribly due to 

the harsh light. 

Girl with a pearl earring’ is an oil painting by 

Dutch Golden age painter Johannes Vermeer in the 

year 1665. This painting has 

been known with various 

names over the centuries, but 

towards the end of the 20th 

century after the large pearl 

earring worn by the girl was 

portrayed there, it was known 

as the girl with a pearl earring.  

Figure 5: Girl with a pearl earring 

Inspired by Vermeer, the idea of recreating the 

painting to a portrait photography was a quite a 

challenge. The main and the at most factor that 

mattered the portrait photograph is the lighting and 

the angle. As the painting described the lighting to be 

one sided, with the pearl earring highlighted and a bit 

of it falling on the girl’s back and her turban, it was 

made sure that the lighting has to be done very 

smartly. So to get the result, 2 point lighting was 

used, one lighting with high intensity was placed 

almost 45 degree to the subject’s right facing the 

subject and the other lighting was set up almost 90 

degree to the subject’s left with low intensity as this 

light would only highlight the pearl earring. This setup 

of lighting helped me to recreate the painting almost 

similar to the original one. 

Result:  

H1: The standard lighting techniques used in 

studios are independent of Rembrandt lighting 

techniques. 

Explanation2:  Indeed standard lighting techniques 

are independent of Rembrandt Lighting techniques in 

studio portrait photography. The reason is because 

photography definitely is a technical tool driven by a 

creative mind of the photography. Photography leaps 

into an art when intrinsic aesthetic values are added 

to create a visual image. We have observed through 

our experiment that allot can be achieved with the 

help of Rembrandt lighting techniques as well as by 

breaking the standard notions of lighting techniques 

and going beyond to achieve far more fascination 

visuals. Hence, it would be easy to conclude that the 

contrast between light and shade is so compelling and 

mysterious that it does makes for an interesting 

engaging studio portrait. 

References: 

(Fletcher, 2001/01/01) 

(Painting in the Dutch Golden Age, 2007) (Begleiter, 

2008) 
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Abstract  

Where, art is an expression of emotion; 

Calligraphy is the perpetual elevation of emotion. 

Calligraphy is an illumination of feeling, a living 

quintessence of art. Over centuries and across 

continents, Calligraphy has proven its prosperity 

through documented evidences. The basic technique 

is taught in most schools today; and major styles are 

known to audiences. But, Calligraphy tutoring lacks 

attention and reaction of today’s young generation 

towards this expressive art form. It is merely looked 

upon as a hobby, a trend and fails to imbibe the 

importance of expression to many. The study 

explored four major calligraphy styles and considered 

various master calligraphers views to understand one 

common factor, that, Calligraphy emotes. The 

research came to this hypothesis by studying forty-

five observations in India, divided into three groups 

(twenty to thirty year- students, fresh graduates and 

early employees) to understand impact of Calligraphy 

on their mindset. Results indicated; this generation 

absorbed in technology, exhibited a feeling of 

catharsis with Calligraphy designs. This study 

establishes the fact that Calligraphy not only is 

honesty of letters, harmony of fundamentals, 

mindfulness of heritage, and rhythm; it is undeniably 

an art which emotes and connects one’s souls.       

Keywords: Art, Visual Art, Expression, Words, 

Handwriting, Calligraphy, Emotion 

Introduction 

Art, per se, has a distinctive relationship between 

expressive object and emotion of realization and not 

of interpretation (Collingwood 1938). Art has 

acquired multiple meanings, of being a philosophical 

theory of phenomenon of expression; of being a 

necessary element needed to show as an essential 

part mind, thinking and beyond (Davies 2008). An 

expression is the achievement of clarity, and focus of 

mind which intensifies the feeling of a good or bad 

design. According to Calligrapher Yu Greschuk, 

calligraphy as a good flourish is the mood and soul of 

an artist who creates variable and delicate beauty 

with a tool. World renowned Indian Designer, 

Calligrapher and Type Designer, late Professor R. K. 

Joshi, mentioned on writing a poem beautifully first 

as this would appeal to the reader to read it. His 

thought that, “people see poetry first, and then they 

read it”, explains the importance of writing beautifully 

(audio interview 2008). Every calligrapher develops a 

piece of work by using traditional and/or modern 

styles with their personal identity and feelings. Thus, 

various strokes are drawn by using different devices 

bringing creative meaning to letters. 

The basics of calligraphy are taught in most design 

schools or by Calligraphy tutors. The scripts, strokes, 

sequence of strokes, angle of writing, tools, surface is 

all exposed to a new calligrapher. Few sessions are 

conducted on how to express, emote or connect to 

the viewer. For documentation purposes or as 

aesthetic, all calligraphy is an effective mode of 

communication. But very few studies state whether it 

is an effective mode of emotion or expression for the 

young viewer. 

This lack of study of the young viewers perception of 

emoting through calligraphy became an opportunity 
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for a planned research survey, that aimed at 

observing sample groups’ views about calligraphy, its 

expression, and its connection with the mind. 

Research focussed on reviewing mindsets and views 

by gauging their ability to endeavour different 

calligraphy design, or judge between good and bad 

calligraphy. The research studied young adults and 

understood their thinking capacity (of knowing the 

subject), grasp (of learning the subject), and ability to 

connect (approach and attitude towards the subject) 

to calligraphy designs. Study impacted, motivated and 

established significance of Calligraphic Designs in 

Visual Art by determining the aesthetic and 

commercial value. 

Research revolved around hypothesis that, 

Calligraphy motivates and communicates effectively 

through Visual Designs; and there is a significant 

change in the viewers’ comprehension of Calligraphy. 

Research Method 

Sample Size: 

The qualitative study based on bipolar Likert scale 

methodology, focussed on three appropriate 

variables (twenty to thirty-year-old equal number of 

males and females as sample group) from metro city; 

students (with or without design background); fresh 

graduates (from design schools); and early employees 

(any stream), to study the effect of Calligraphy 

expressions. To achieve this aim, forty-five 

observations- sample size of fifteen (each group)- 

were given a detail form divided into four sections to 

study, read and react to. Collective responses to the 

set of statements in each section were symmetric or 

balanced by the equal positive-negative positions. 

The range captured intensity of samples’ feelings for a 

given statement and analysis of multiple such 

responses revealed a pattern that scaled properties. 

The respondents’ evaluation to subjective/objective 

agree or disagree binomial level responses were 

combined into two categories of either accept or 

reject. The data statistics gathered (calculated and 

justified) was tested for validity, reliability and 

interpreted (as result) in a percentile.  

Section A had a set of 25 statements to be answered 

as agree or disagree to study the level of 

communication and understanding of Calligraphy. The 

statements varied from definition, impact on viewers’ 

mind, tools-surfaces-process, aesthetics and 

applications in use for Calligraphy. Section B had 

comparative images and six statements related to it. 

The answers would determine audiences’ attitude 

and change in mentality towards Calligraphy. Section 

C had four Calligraphy images that intended to 

provoke the sample to think beyond a regular design 

pattern. The images motivated viewer towards Music, 

Dance, Meditation and Performance Arts. Section D 

made the sample write down and express in their 

own words what they felt or knew about Calligraphy. 

The answers would reflect upon and help understand 

effectiveness of Calligraphy as Visual Design. 

Result: 

Results achieved from each section of the research 

study gave a clear picture of Calligraphy and its 

emotional expression (catharsis) to viewers. Details of 

the study are illustrated in Tables 1, 2, 3 and 4.  

Table 1: Responses from Section A 

Sr. 

No. 

Question 

Number 

Statement/s 

‘Agree’ 

Group  

A 

Group  

B 

Group  

C 
Total 

1. 1-9 know calligraphy 14 15 15 44 

2. 10-11 have a psychological impact 11 14 14 39 

3. 12-16 
are aware of  

the calligraphy process 
10 14 15 39 

4. 17-19 understand the aesthetics 12 13 15 40 

5. 20-25 
are aware of  

different applications 
12 15 15 42 

Source: Data Adapted from Doctoral Thesis, 

Parvatikar 2008 

Table 2: Responses from Section B 

Sr. 

No. 

Question 

Number 

Statement/s 

‘Agree’ 

Group  

A 

Group  

B 

Group  

C 
Total 

1. 1-2 Calligraphy looks better 14 15 15 44 

2. 3-4 Calligraphy is a better style 13 14 15 42 
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3. 5-6 
Calligraphy is readable or 

appropriate 
14 14 15 43 

Source: Data Adapted from Doctoral Thesis, 

Parvatikar 2008 

Table 3: Responses from Section C 

Sr. 

No. 

Question 

Number 

Statement/s 

‘Agree’ 

Group  

A 

Group  

B 

Group  

C 
Total 

1. 1 Calligraphy motivates 13 14 15 42 

2. 2-3 
Calligraphy forms a 

catharsis 
11 13 14 38 

3. 4 Calligraphy creates empathy 10 12 14 36 

Source: Data Adapted from Doctoral Thesis, 

Parvatikar 2008 

Table 4: Responses from Section D 

Sr. 

No. 

Common Statement/s 

‘Agree’ 

Group  

A 

Group  

B 

Group  

C 
Total 

1. I know Calligraphy 13 15 15 43 

2. 
Calligraphy is effective medium 

of communication 
12 14 14 40 

3. 
Calligraphy can be explored in 

various areas than paper alone 
13 14 15 42 

Source: Data Adapted from Doctoral Thesis, 

Parvatikar 2008 

Through section A, it was observed that overall, 

90.6% knew what Calligraphy was, were aware of the 

various tools, surfaces, application and process too. 

The groups could appreciate the aesthetics of 

Calligraphy and felt that it does have an impact on 

their mind. Evaluating section B, noted that overall, 

95.5% felt Calligraphy style was suitable, looked 

better than regular writing, and created a logical 

reading pattern because it looked good. Section C 

observed that overall, 85.9% felt that Calligraphy had 

a therapeutic effect. Lord Vitthal calligraphy image 

had feeling of catharsis and inspired chanting Vitthal-

Vitthal-Vitthal-Vitthal instantly, as the composition 

conveyed a different meaning beyond simple strokes 

and words. This section also noted an element of 

empathy through Calligraphy Designs. 92.5% 

responses from section D proved that maximum 

sample groups confidently know about Calligraphy 

being an effective medium of communication. 

Discussion 

Exposure: 

Be it an artist or a common man, Calligraphy designs 

influenced and overcame mundane thinking barriers. 

Through various styles and compositions, the designs 

emotionally conveyed deeper meanings to text. The 

student group without design background (Medical, 

Finance, Navy, Management, Engineer, Poet, Music 

composer, Psychology, Mass Media among others) 

was eager to know about areas of Calligraphy 

explorations. Fresh graduates from Design schools 

had their pre-set notions and opinions set about 

Calligraphy while learning; but were the most 

interesting lot as they had this budding artist 

mentality to decode. The newly recruited employees 

(Art and Dance teachers, Architects, Bankers among 

others) set the path of new generation point-of-view 

thereby opening up a wide scope for recognition and 

creative exposure to application and effectiveness of 

Calligraphy designs. 

Interest: 

Calligraphy is a capable medium for writing, an 

effective, eye-pleasing and impressive tool of Visual 

communication. Calligraphy is recorded in history 

from the early ages of civilisation as medium of 

decoration and documentation. Western Calligraphy 

spread extensively as compared to the Eastern 

version. Roman script and styles are used in 

abundance much earlier. Islamic, Oriental, Indian 

scripts and styles were considered more in religious 

contexts earlier. With advent of worldwide web, 

current generation is exposed to many Calligraphy 

styles and techniques. This has generated enough 

curiosity to explore wider, better and unique versions 

of Calligraphy designs. In all probabilities though, 

depending on their surroundings, exposure and level 

of perception, different viewers perceived Calligraphy 

in a different manner. 

Perception: 
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The research turned an eye-opener as different 

associations of the same calligraphy image were 

interpreted by different sample groups. 

 
Figure 1: Devanagari ‘KA’ Interpreted Through Various 

Expressions 

Source: Sudeep Gandhi 

2008 

To some, the Devanagari 

‘KA’ resembled a king 

with crown, to some it 

was a man’s face with 

moustache, many 

thought it looked like a 

dancing figure. 

The research also 

observed how human 

mind perceives a 

Calligraphic image; 

where some thought the 

calligraphy-painting connected with them developing 

a rhythmic pause, others got connected because of 

the calm colours and way of writing. 

 

Conclusion 

The purpose of this study was to understand 

whether Calligraphy has feelings, and emanates 

catharsis or emotions. Through sample groups and 

detail positive-negative opinions about Calligraphy 

expressions, the study analysed and understood one’s 

ability to connect with what they understood as art. 

Whether simple text, expressive words, artistic 

compositions or abstract paintings; Calligraphy as an 

Art-expression communicated emotions and feelings 

with the viewer in a rhythmic manner.  

The study noted that energy in the expression of 

strokes transferred from artists’ mind through tool to 

the surface; and the result though silent in nature, 

talked volumes to the viewer like a theatrical routine 

through words. 

This experience is similar to every Calligraphy master 

interviewed during the research; and their works 

emoted expressions. Observations through this study 

can be, in future, made useful to motivate 

subconscious Calligraphy expressions with catharsis of 

conscious emotions and feelings.  
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Figure 2: Devanagari 
‘VITTHAL’ Poster 

Source: Achyut Palav 
2006 
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Abstract 

We discuss in the present paper about the 

digital libraries in performing arts. The emerging field 

of digital libraries brings together participants from 

many existing areas of NSD Library. The traditional 

text based information data accessible through the 

digital library system includes text information like 

photographs, drawings, illustrations work of 

performing arts, theatre, music, dance streams of 

numeric data; digitized sound and moving visual 

images and 3D representations. 

Keywords: Digital Library, Electronic Library, 

Modern Library, NSD, Virtual Library  

INTRODUCTION 

Regarded as the "oldest living civilization of 

Earth", India is the only country in the world to have 

many faiths and beliefs. Its languages,  

religions, dance,  music, architecture as well as other 

aspects of culture differ from place to place within 

the country,  but nevertheless possess a 

commonality.  The culture of India is an 

amalgamation of these diverse sub-cultures spread all 

over the Indian subcontinent and traditions that are 

several millennia old.  Indian dance has 

diverse folk and classical forms such as bhangra, bihu, 

chhau, Odisi,  ghoomar, dandiya, garba, 

lavani and Dekhnni etc. while dance forms, such as 

bharatanatyam,  mohiniattam, kuchipudi , manipuri 

odissi with their narrative forms and mythological 

elements have been accorded classical dance status.  

On the other hand, Indian drama and theatre has a 

long history alongside its music and dance.  Kalidasa's 

plays like Shakuntala and epic 

poems Meghadoota are some of the older literature 

following those of Bhasa.  One of the oldest surviving 

theatre traditions of the world is the 1,000 year 

old Kutiyattam of Kerala which strictly follows 

the Natya Shastra. There is a long way from the 

Sanskrit drama to modern Indian drama.  The music 

of India includes multiple varieties of religious, 

classical, folk, popular and pop music.  The oldest 

preserved examples of Indian music are the melodies 

of the Samaveda which influenced India's classical 

music tradition.  Today it is in two distinct 

styles Carnatic and Hindustani music. Both the 

Carnatic music and Hindustani music systems are 

based on the melodic mode (known as Rāga), sung to 

a rhythmic cycle (known as Tāla); these principles 

were refined in the Nātyaśāstra and the Dattilam. 

 

Impact of advanced technology  
With fantastic developments in electronics, 

computer having acquired enormous power to wield, and 

touching our daily lives in one-way-or-the-other, 

changing on our work life altogether. This study 

facilitates  to procure and digitize documents of the art 

forms be it music, dance and drama of Indian Performing 

Arts.  With Computers storing data in digital code, with 

their ability to communicate in network mode, holding 

volumes of information in a manner compact. Made they 

have, on library management a great impact. The ever 

increasing number of  users of information and the 

difficulty in having informal, personal communication; 

the large geographic distances involved in certain 

routines of information acquisition; the urge to use 

modern developments in the related fields of electronics, 
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computers; and telecommunication; the increasing role 

of information in shaping the performing arts in the 

society.  

OBJECTIVES 

Digital libraries as a manifestation of changes in 

the information media, will not be a thing of the distant 

future, but will start gaining ground in India in the 

present century. Therefore, it is not hyperbolic to say 

that we are heading towards a digital environment in 

which digital information may substitute to a large extent 

the print-based information.  

 Even then, this paper is developed on the 
premise that a library is an organization with an 
object which transcends the barriers of space 
and time, and its existence is not dependent on 
the physical form of documents.  

 Its object is to provide a link between the past 
and the present and shape the future of society 
by preserving the records of human culture, as 
well as, enhance access to global information by 
integrating the emerging information 
technologies.  

 

FUNCTION 

The drawn of information revolution is 

considered to be one of the marvels of twentieth 

century. The new technology has not only transformed 

the shape of modern libraries but also created very many 

exciting possibilities and opportunities. With radio, 

television, computers, communication satellites, cable 

TV, multimedia, local and wide area networks we are 

often referred to be living in an “Information Society”. 

In addition to traditional text based information 

data accessible through the digital library system 

includes text information (photographs, drawings, 

illustrations, work of performing arts like Theatre, 

Sangeet, Dance); streams of numeric data (satellite 

information, cosmological data); digitized sound and 

moving visual images and 3D representations 

(holograms).  

 

The details of 

examples are 

given below:- 

Digital Imaging: - 

The collections  of libraries and archives, the primary 

repository of analog form of information constitute print 

(documents) image from (map & photographs) and 

Sound formats (records and videotapes) converted in 

DVD/Hard Disk.  

An image Database: With true color, DVD/Hard Disk can 

bring images of very high quality. An image database 

seems a near perfect replacement for traditional 

methods of access, which required the handling of 

original non-textual format. With numerous advantages 

it is clear that digital image databases will be used to 

greater extent in the future. In the building of image 

database-includes phases such as scanning source 

material interfacing the images with a database tool or 

delivering the images to the user. 

 

Image & Data Capture and Processing: Image and Data 

processing involves the use of high resolution scanning 

cameras. But how does a camera record and transform a 

‘document page’ into a ‘digital page’ which can be read 

and manipulated by a computer? To generate a digital 

representation of a document page, cameras divide the 

page into minute areas called picture elements (pixels) 

and produce an array of binary digits, each representing 

the brightness of pixel. The resulting stream of bits is 

enhanced, compressed and stored in high density 

storage media such as DVDs/Hard disks etc. 

 

Data Compression: - Multimedia research has mainly 

focused on real time data capturing and display, 

combined with compression storages and transmission of 

data. The concept of video compression is driven by 

many of the new applications in multimedia, image 

databases, Zoom, Google Duo, Watesup video 

conferencing, interactive training broadcast service, 

medical imaging and the national information 

infrastructure. Compressions means removing of 

unnecessary data such as spaces, which is stored when 

the data is decompressed.  

 

Document Delivery: - The physical supports in common 

use for document storage are: paper, magnetic media 

(tape, diskette, Winchester, etc.), optical media – (DVD, 

Hard Disks etc.), static semiconductor (ROM), engravings 

(plastic records, stone tablets etc.). A document store or 
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archive (a sending station), a means of delivery, i.e. 

transmission/telecoms system, a receiving station. We 

are concentrating on digital document delivery between 

computers via networks i.e. email, whatsapp etc.  

 

Document store or archive: - First, we shall consider the 

main physical modules and functions of the document 

store or archive. Typically an archive can be a basic, 

minimal storage Telecopier, a PC with a data 

communications interface to either a wide area network 

or a local area network; or a mainframe with data 

communication hardware and software. 

Operating System: - Operating Systems in the era of 

Window-10 operting system, LUNIX could  become the 

de facto standard, LUNIX is a multi-tasking, multi user 

operating system.  

Communications: - Insertion of digital representations of 

documents into telecommunications networks for 

delivery requires one or more communications modules 

in the document archive. 

The document receiving station: - Typically, a document 

receiving station will be a desktop computer with a 

suitable operator interface (keyboard, screen, pointer) 

printer, a memory buffer and of course the telecom’s 

interface necessary to receive documents. 

Networks and Services: - In networking service is an 

application running at the network application layer that 

provides data storage, manipulation, presentation, 

communication or other capabilities which is often 

implemented using a client-server or peer-to-peer 

architecture based on application layer network. Each 

service is provided by a server component running on 

one or more computers. Setting aside the network, 

which although useful for the purpose we are discussing, 

namely, document delivery in speed. 

Satellites :- Satellite internet access provide through 

communication with networks for document delivery 

high speed data services either have one central hub 

station near to the source of documents and several or 

many receive-only stations. Thus they allow several 

transmitting stations located near to document sources 

(archives) and many receive-only stations. These 

configurations are well suited to documents delivery 

applications in which one or a few centers are the 

sources of documents to be distributed to many widely 

dispersed receiving locations.  

 

CONCLUSION 

As indicated earlier digital imaging technology is 

still new and changing fast. So rapid is the pace of 

revolution that it is difficult to assess its true state of 

development or to gain an overview of its impact on 

other fields. But as this field is concerned with 

visualization of our knowledge, culture, performing arts 

and literature, we must recognize that advances in 

imaging science will inevitably improve quality of our 

lives in general and the efficiency of our performing arts 

libraries in particular.The multimedia, through imaging 

technology and networking can be effectively used for 

performing arts library management in National School 

of Drama, Sahitya Akademi, Sangeet Natak Akademi, Lalit 

Kala Akademi, Indira Gandhi National Centre for the Arts 

and Indira Kala Sangit Vishwavidyalaya for database 

transportation and collection exhibition. Libraries and 

museums should recognize this potential of digital 

imaging for enhancing the coverage and improving the 

efficiency of their user service.  
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dyspk vuqdj.kkpk fl)kar 

 

 

MkW- lat; okudj 

,e-,Q-,] ih-,p-Mh ¼Mªkek½ 

        (Abstract) 

vkiY;k vareZukr vlysY;k 

vuqdj.kkP;k izo`ŸkheqGs ,d izdkjps lkekftd 

,sD; izLFkkfir gksrs- vki.k vuqdj.k ,dk 

dkj.kklkBh djrks- rs dkj.k Eg.kts iqu%fufeZrh 

dj.ks o R;krwu Lor%ps o brjkaps euksjatu 

dj.ks- dykdkjkP;k fufeZr dyk dkS’kY;kps 

dkSrqd gksr vlrs- dkj.k dykoarkus 

fulxkZrhy ewG oLrwauk uohu vkdkj fnysyk 

vlrks- R;kauk ,d uos :Ik fnysys vlrs-  

 

mdy ’kCn (Keywords) 

izfrHkk] vuqdj.k] vareZu] iqu%fufeZrh] 

var%LQwrhZ] dkS’kY;kps dkSrqd] izdfVdj.k] 

okLrooknh 

 

izLRkkouk 

 vki.k fulxkZr vusd xks"Vh c?krks- 

R;kaps vuqdj.k dj.;kph fulxZnŸk ns.kxh 

vkiY;kr vlrs- ,d uSlfxZd var%LQwrhZ 

vlrs- gh fulXkZnŸk ns.kxh vxnh tukojkae/;s 

ns[khy vlrs- ekdM gk izk.kh brj izk.;kps 

vuqdj.k dj.;kr iVkbZr vlrks- vWfjLVkWVyP;k 

ers vkiY;kr gh th vuqdj.k dj.;kph 

var%LQwrhZ vlrs ;keqGsp vkiY;k ijEijk o 

ikjEifjd i)rh ftoar jkgrkr- R;k fVdwu 

jkgrkr- vkiY;k ;k vuqdj.kkP;k izo`fŸkeqGsp 

lkekftd thoukr ,dtholhi.kk jkgrks- 

vkiY;k iwoZtkauh ts dsys rsp iqUk% dj.;kr 

vkiY;kyk jl okVrks- R;kp i)rhapk vki.k 

iqUgk%iqUgk okij djrks- ;keqGs vkiyh 

vkpkj&fopkjkaph vkf.k /kkj.kkaph ,d ijEijk 

fuekZ.k gksrs-  

vuqdj.kkph izo`Rrh 

vkiY;k vuqdj.k dj.;kP;k izo`ŸkheqGs 

iwokZikj pkyr vkysY;k ijEijk o pkyhjhfr 

;kaps Li"Vhdj.k vki.k d: ’kdrks- vkiY;k 

vareZukr vlysY;k ;k vuqdj.kkP;k izo`ŸkheqGs 

,d izdkjps lkekftd ,sD; izLFkkfir gksrs- 

vki.k vuqdj.k vtwu ,dk dkj.kklkBh djrks- 

rs dkj.k Eg.kts iqu%fufeZrh dj.ks o R;krwu 

Lor%ps o brjkaps euksjatu dj.ks- ewdvfHku;] 

ewdukVÓ] ukVÓ] u`R; bR;kfn dykaps ewG ;k 

vuqdj.kkP;k izo`Ÿkhr lkiMrs- okLrors’kh lkE; 

izLFkkfir dj.;klkBh vki.k vtwu ,dk 

i)rhpk okij djrks- ,[kknk fp=dkj ,[kkns 

n`’; fulxkZr c?krks o R;kps gqcsgwc fp=.k 

dWuOgkloj djrks- fulxkZrhy vusd oLrwaps 

vuqdj.k d:u fp=dkj fp= dk<rks- 

R;kpizek.ks ,[kknk f’kYidkj ekuoh; vkd`R;kaps 

f’kYi fuekZ.k djrks- nsoh nsork fdaok 

nsonwrkapsgh fp= fdaok f’kYi fuekZ.k djrkuk 

vki.k fulxkZrhy okLrfod oLrwapk vk/kkj 

?ksrks- vkiY;k dYiusus R;kaps osxGsp :Ik r;kj 

djrks- unh] i{kh] izk.kh] lqanj Qqys] >kMa 

;kaP;k fp=:Ik n’kZukus dykdkjkyk 

c?k.kkÚ;kpsgh eu izlUUk gksrs-  

vuqdj.kkrwu okLrookn 

xzhd dfo gksej us vkiY;k ^bfy;M* 

;k egkdkO;kph jpuk dsyh- nsoh nsorkaph dFkk 

;krwu lkafxryh vkgs- R;kaP;kr ?kM.kkÚ;k 

;q)kaps izlax] R;kaP;krhy gsos&nkos] jkx&yksHk 

bR;kfn equ";kP;k thou&ln`’; xks"Vhaps 

vuqdj.k ;kr dsysys fnlrs- dykoarkus 

vkiY;k izfrHksus fuekZ.k dsysyh gh ik=s vkgsr- 

’kkfjjhd o ekufld n`"VÓk gh ik=s vxnh 

lkekU; ek.klkalkj[kh okVrkr- Qjd ,o<kp 

dh lkekU; ek.kklkais{kk rs vf/kd ’kfDr’kkyh 

okVrkr- uk;dkyk ’kksHkrhy v’kk R;kaP;k 

d`R;kaeqGs ;k ik=kafo"k;h lkekU; tursyk 

dqrqgy o vkd"kZ.k okVk;ps- gh ik=s Eg.kts 

t.kq dkgh vki.kp vkgksr vls R;kauk okVk;ps- 

ik=kaph dFkkud o`Ÿkkarkph i)r vxnhp lksih 
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o ljG vlk;ph- ik=kaps ’kkjhfjd fnl.ks lq)k 

okp.kkÚ;kyk vkiysls okVk;ps brds R;kaps o.kZu 

;FkkFkZ Lo:ikps vlk;ps- bFkwup iq<s dysr 

okLrooknh ’kSyh xzhd e/;s mn;kl vkyh- 

xzhd dyk fo’okr nxM] laxejej vkf.k 

ykdMkP;k ek/;ekrwu vusd ;qodkaph lqanj 

f’kYi r;kj dj.;kph izof̀Ÿk ok<hl ykxyh o 

dyk fo’okr R;kapk ,d ncnck fuekZ.k >kyk- 

fulxkZrhy ygku ekBs tho&tUrq] Qqys] >kMs 

bR;knh vusd oLrwaps vuqdj.k d:u 

uofufeZrh dj.ks gk t.kq dkgh ,d Nanp 

gksÅu clyk- QDr dykoarp uOgs rj dyspk 

vkLokn ?ks.kkjk lq)k dykoLrwaiklwu vkuan ?ksÅ 

ykxyk- iq<s v’kk egku o mnkŸk ’kSyhaP;k 

dykd`rha fo"k;h nardFkk fuek.kZ gksÅ ykxY;k- 

;k dykd`rhrhy ikSjkf.kd iq:"kkaph iwtk gksÅ 

ykxyh- R;kaP;k fo"k;h yksdkaP;k eukr vknj 

o Hkhfr fuekZ.k gksÅ ykxyh- ;krwup ex iq<s 

xzhd e/;s va/kJ)k ok<hl ykxyh- gksej 

frFkyk yksdfiz; dfo Bjyk- 

 

vuqdj.k gsp /;s; 

vuqdj.kkP;k fl)karkyk xzhd dysr 

egRokps LFkku izkIr >kys- fulxkZrhy oLrwaP;k 

gqcsgwc izfrd`fr fuekZ.k dj.ks gsp R;k 

dykoarkaps /;s; Bjys- ;krwu R;kauk vkuan 

feGr vls- R;kaukp uOgs rj dyk&oLrq ikgwu 

c?k.kkjsgh vkuan ?ksÅ ykxys- gqcsgwci.kk gkp 

rsOgk dykd`rhpk ekin.M Bjyk- fulxkZrhy 

oLrwauk thou&lkn’̀; cufo.ks gk ,dp /;kl 

xzhd dykoarkauk ykxyk- leh{kd ns[khy 

dykd`rhaph leh{kk ;kp /krhZoj d: ykxys- 

f’kYidkj o fp=dkj gqcsgwc izfrd`fr 

cufo.;kr /kU;rk ekuhr vlr- 

xzhdkauk lkSan;kZfo"k;h vkd"kZ.k gksrs- 

Eg.kwup dykoarkauh f’kYikd`rh fuekZ.k djrkuk 

lqanj fnl.kkÚ;k ;qodkaph fuoM dsyh- 

leizek.krk] cka/kslwni.kk] ,dokD;rk gs xq.k 

lkSan;kZps fud"k cuys- f’kYi fuekZ.k djrkuk 

xzhd dykoar ;k xks"Vhaph fo’ks"k dkGth ?ksr 

vlr- fulxZpa R;kaP;klkBh lkSan;Z&oLrw 

vlY;keqGs R;kr Lor%P;k dYiuk’kDrhph Hkj 

Vkdk;ph xjt R;kauk d/kh okVyh ukgh- 

 

vuqdj.k fl)karkpk fojks/k 

xzhd fopkjoarke/;s lkWØsVhl o IysVksps 

uko vknjkus ?ksrys tkrs- R;kaP;k vk/khp xzhd 

dykoarkauh mRd`"V f’kYi o fp=kaph fufeZrh 

dsyh gksrh vkf.k vuqd`rhpk fl)kar R;kauh 

izLFkkfir dsyk gksrk- R;kauh Lorkph ’kSyh 

fodlhr dsyh gksrh- ;k ’kSyhps loZlk/kkj.k 

izs{kdkauh o leh{kdakuh Hkjiwj dkSrqd dsys- 

dykd`fr fuekZ.k dj.;kph ghp ,d mRd`"V 

i)r vkgs v’khp R;kaph /kkj.kk >kyh gksrh- 

ek= R;kosGsP;k izeq[k foraMok|kauh v’kk 

dykd`rhaoj iz[kj fVdk dsyh- R;kaP;k ers 

vuqdj.kkeqGs dykoar dykoLrwauk izk.kghu :Ik 

nsrks- v’kk izk.kghu :ikps nSuafnu thoukr 

dkghp vkSfpR; ukgh- lkWØsVhlus gkp eqÌk iq<s 

jsVr vls EgVys dh v’kk izdkjP;k 

f’kYikd`rhae/;s fulxZ oLrwaP;k ds soG ckgÓ 

Hkkxkapsp vuqdj.k lk/; gksrs- R;keqGs fulxZ 

oLrwaP;k vkarfjd lajpusps o frP;krhy lRokps 

n’kZu ?kMr ukgh- ftoar o lqanj ;qodkauk 

ekWMsy oki:u fuekZ.k dsysyh f’kYis R;krhy 

vkREkk gjoY;keqGs “kouk’kqU; okVrkr vlsgh 

R;kus EgVys- xzhd fopkjoarkauk ifgY;kankp gs 

tk.koys dh fulxkZps vuqdj.k d:u gqcsgqc 

izfrd`fr fuekZ.k dj.;kykp dyk eku.ks 

Eg.kts vijhiDo ekufldrsps y{k.k gks;- 

loksZRd`"V dysps dsoG vuqdj.k fud"k jkgw 

’kdr ukgh gs lkWØsVhlps Bke er gksrs- ek= 

R;kP;k toG lq)k vuqdj.kk O;frfjDr ,[kknk 

nqljk vkn’kZ dyk fl)kar UkOgrk- iq<s R;kPkk 

f’k"; IysVks ;kus vkiY;k xq:pk eqÌk mpywu 

/kjyk o R;kph ekaM.kh osxGÓk izdkjs dsyh- 

 

vuqdj.kkoj IysVksps fo’ys"k.k 

IysVksus vuqdj.kkpk fl)kar ekaMyk 

ukgh- ek= ;k fl)karkps R;kus O;ofLFkr 

fo’ys"k.k dsys- R;krhy mf.kok R;kus 

lkafxrY;k- ,[kk|k loZlk/kkj.k ek.klkizek.ks 

R;kus dyspk fopkj dsyk ukgh- R;kus ,d 

fopkjoar Eg.kwu dyspk fopkj dsyk- gs djhr 

vlrkuk R;kus vkiY;k ladYi fl)karkP;k 

lanHkkZr dysoj izdk’k Vkdyk- R;kP;k ers 

ladYi gh ,d okLro xks"V vkgs- fulxkZrhy 

oLrq ;k dsoG ladYi Lo:ikP;k izfrfcachr 

vkd`R;k vkgsr- ;k vkd`R;k d/kh pkSdksuh rj 

d/kh orqZGkdkj fdaok vtwu dqBY;k vkdjkP;k 

vlrkr- ek= vkd`R;k fuekZ.k gks.;kiwohZ ts 

nzO; vlrs rs pkSdksuh fdaok orqZGkdkj fdaok 

dks.kR;kgh vkdkjkps ulrs- ek= gs nzO; 

vkd`rhr :ikarjhr gksrs rs R;kP;k pkSdksuhi.kk 
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fdaok orqZGi.kk ;k ladYi Lo:ikeqGs- rsp 

R;kps LkRo vkgs- gs lRo izR;{k vkd`rh /kkj.k 

dsysY;k nzO;kP;k vk/khps lRo vkgs- Eg.ktsp 

ladYi] vkd`rh /kkj.k dsysY;k oLrwaP;k 

vfLrRokps dkj.k vkgs- vkeP;k banzh;kauk 

fulxZ oLrwaps ts :Ik fnlrs rs :Ik ;k 

ladYikph izfrd`rh vkgs vls IysVksps Eg.k.ks 

vkgs- 

IysVksP;k ers euq";kps vfLRkRo nksu 

ikrGÓkaoj vlrs-  

ifgyh ikrGh ’kq) ladYi Lo:ikph 

vlrs- rh okLro vlrs- rh ’kk’or vlrs o 

fuxzgh u cny.kkjh vlrs- nqljh ikrGh gh 

fulxkZrhy oLrqaP;k cká:ikr fnl.;kph 

ikrGh vlrs- ;k oLrw ewG ladYi Lo:ikP;k 

izfrd`rh vlrkr- o R;k fnl.;kP;k 

Lo:ikrY;k vlrkr- ladYi Lo:i ,dp 

vlrs- ek= frP;k izfrd`rh vusd vlrkr- 

LkadYi Lo:Ik vpwd o funksZ"k vlrs- oLrq 

Lo:ikr fnl.kkÚ;k izfrd`rh fud`"V vlrkr- 

ladYi Lo:Ik ’kk’or] fufoZdkj vpy vlrs 

rj frps fnl.kkjs Lo:Ik mFkG o papy vlrs- 

ladYi Lo:ikpk cks/k ?ksr ukgh- ek= ;k 

Lo:ikph eu%dYiuk dsyh tkÅ ’kdrs- ;k 

eu%dYius ekxhy fo"k; oLrq vlrs- v’kk 

izdkjs ^>kM* ukokps ladYi Lo:Ik ,dp 

vlrs- ek= fulxkZr vusd >kMkaph fufeZrh 

gksrs-  

 

lkW sfVl us dsysys fo’ys"k.k 

lkWØsfVl o R;kP;k ,dk f’k";kr 

>kysY;k laoknkpk lanHkZ IysVksus vkiyk gk eqÌk 

vf/kd Li"V dj.;klkBh fnyk vkgs- lkWØsfVl 

vkiY;k f’k";kauk ogh oj dkgh js"kk o orqZGs 

dk<k;yk lkaxrks vkf.k R;kauk fopkjrks dh 

R;kauh dk<ysY;k vkd`R;k vpwd o funksZ"k 

vkgsr dk\ f’k"; ;koj ^ukgh* vls mŸkj 

nsrkr- ex rks f’k";kauk fopkjrks dh ;k 

vkd`R;k dk<k;P;k vk/kh R;kauh d/kh funksZ"k 

vkd`R;k cf?kRkY;k gksR;k dk;\ ;koj f’k"; 

^ukgh* gsp mŸkj nsrkr- ;kpkp vFkZ vlk gksrks 

dh funksZ"kk cÌyps Kku funksZ"k oLrq izR;{k 

dk<k;P;k vk/khp vkiY;kyk vlrs- oLrq 

cÌYkP;k funksZ"ki.kk ckcrps gs Kku vewrZ 

LOk:ikr vlrs- rs vkeP;k vkRE;kr vlrs- 

oLrwaP;k izR;{k fnl.;krwu vkEgkyk 

vkeP;krhy ;k vewrZ Kkukph izfprh ;srs- ;k 

vkReKkukph tk.kho gksrs- fulxZ oLrwrhy 

lkSan;Z c?krkuk ns[khy lkSan;kZfo"k;hP;k vkeP;k 

vewrZ Kkukph vkEgkyk tk.kho gksrs- v’kk 

izdkjs oLrwps lRo oLrq fnl.;kP;k vk/khp 

vewrZ Lo:ikr vlrs- 

 

fu"d"kZ 

 dyk thoukPkh izfrfcafcr eqG ikrGh 

’kq) ladYi Lo:ikph vlrs- rh 

okLro vlrs- rh ’kk’or vlrs o 

fuxzgh u cny.kkjh vlrs-  

 uarjph ikrGh gh fulxkZrhy oLrqaP;k 

cká:ikr fnl.;kph ikrGh vlrs- ;k 

oLrw ewG ladYi Lo:ikP;k izfrd`rh 

vlrkr-  

 dyk fulxkZps vuqdj.k vkgs- vFkkZr 

dyk ek.klkP;k ckSf)drseqGs ukgh rj 

R;kP;k Hkkofud uknkeqGs fuekZ.k gksrs- 

R;krqup thoukP;k dsoG ckákaxkpsp 

n’kZu dysrwu ?kMrs-  

 thoukP;k lRokps n’kZu dyk ?kMow 

’kdr ukgh dkj.k lRokps vuqdj.k 

gksÅ ’kdr ukgh-  

 fofo/k thoukP;k vuqHkokrqu dyk tj 

vuqdj.k vlsy rj rh dsoG vFkZghu 

Hkkle; fulxkZpsp n’kZu ?kMfors-  

 dyk fdaok dkO;&fufeZrh izsj.kseqGs gksrs- 

eukP;k lkekU; fLFkrhr gh fufeZrh 

gksr ukgh- 

 

lanHkZ xzaFk 

 

 ik’pkR; lkSan;Z’kkL=] ys[kd Mk W- fouksn 

banwjdj] fot; izdk’ku 

 ik’;kR; dyspk bfrgkl] ys[kd laKk 

dsrdj] T;ksRluk izdk’ku 

 n fgLVªh vkWQ osLVuZ vkVZ] ys[kd 

txrki] izdk’kd t;izdk’k 

 lkSan;Z feekalk ys[kd jk-Hkk-ikV.kdj] 

ekSt izdk’ku 
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Abstract  
‘Art is a human activity consisting in this, that 

one man consciously, by means of certain external 

signs, hands on to other feelings he has lived through, 

and that other people are infected by these feelings 

and also experience them’ - Leo Tolstoy.  

The qualities and functions of art contribute 

to the inconceivable influence it has in human 

behavior, belief and lifestyle. It’s as good as saying 

that if water comprises sixty percent of the human 

body, art occupies more than fifty percent of our 

mind. 

 

Keywords  
Human activity and art, social reflection on art, 

civilization 

 

Introduction  
Art is a diverse range of human activities and 

the products of those activities, usually involving 

imaginative or technical skill. In their most general 

form these activities include the production of works 

of art, the criticism of art, the study of the history of 

art, and the aesthetic dissemination of art. This paper 

focuses primarily on the visual arts, which includes 

the creation of images or objects in fields including 

painting, sculpture, printmaking, photography, and 

other visual media. Art hold an honored place in 

every great civilization, since beauty is a means of 

enriching our souls of supreme joy. Human beings 

have an inborn love for beautifying themselves and 

their surroundings as well as the intense desire to 

share their feelings and ideas with others.  

Significance of Mimesis  
Traditionally, we have believed that art 

imitates life. The painter translates what he or she 

sees by producing a scene on a canvas. The sculptor 

does the same with bronze or stone. A photographer 

or film maker does it even more directly. A writer 

describes life in his or her books. This simple concept 

is known as mimesis. Art may be characterized in 

terms of mimesis its representation of reality, 

expression, communication of emotion, or other 

qualities. During the Romantic period art came to be 

seen as “a special faculty of human mind to be 

classified with religion and science” though the 

definition of art is disputed and has changed over 

time , general descriptions mention an idea of 

imaginative or technical skill steaming from human 

agency and creation.  

Historical perspective and depiction  
In the perspective of the history of art, 

artistic works have existed for almost as long as 

humankind: from early pre-historic art to 

contemporary art. When we study the human 

activities from pre historic to romantic era to world 

war, we have observed that humans have recorded 

every emotional, scientific, industrial development in 

art. For example cave paintings from Bhimbetaka 

caves are one of the oldest known human 

habitations, dating back to some 10,000 years ago. 

The rocks here are estimated from the time when the 

area was probably ocean. Animals form the primary 

subject of paintings, followed by humans and 

occasional trees and flowers. Zoo rock, one of the 

most famous rocks here, depicts all kinds of animals, 



 

 Page 61 
 

October -2020  
Issue-1, Vol-01 

MHA/MUL 000000 
ISSN:00000 

primarily in white color and some in red. It can be a 

good exercise to stand below this rock and identify 

animals. There are scenes depicting wars with the 

kings and the soldiers on horses. You can make out 

the king from his decorated horse and at times with 

an umbrella on top of his head. You can see the 

swords and other weapons used in warfare then. 

There are scenes depicting community living. Groups 

of people dancing, drinking, playing musical 

instruments, performing rituals and enjoying life.  

Religious Impact  
If we look at the Indian miniature paintings 

like Kangra, Basoli, Pahadi, Mughal, Kalighat, 

Pattachitra paintings, we can see the religious impact 

and narratives from Bhagwat puran, Ramayana, 

Mahabharat. But the style of representation is totally 

different from western art. But it was the 

documentation of religious thoughts of human kind. 

We can see narrative paintings in this period till 17th 

centuary in India.  

Social and Political Scenario  
For centuries, art has been used for all sorts 

of social commentary: to express political beliefs, 

attack social ills, criticize war and poverty, send up 

kings and queens, and more. Just as important, artists 

have devoted themselves to simply showing how 

everyday people live and enjoy their lives. Thanks to 

these efforts, we know a lot about the past. Studying 

art can open the door to understanding everything 

about a historical period: its political and social 

events, fashions and pastimes, scientific 

achievements, you name it. As we discussed about 

Pre Historic era, Baroque art focused on the realistic 

depiction of people and events. The themes could be 

joyous or quite somber. In the Baroque era, artists 

began to explore social themes as a reaction to the 

idealization of reality in Renaissance art. It was an 

exciting time. Artists began to open their eyes and 

use their surroundings as subject matter. They were 

convinced that if they represented the events of the 

everyday world, the themes they depicted would be 

appreciated for generations to come. Jan Steen 

(1626-1679), also Dutch, painted many lively and 

humorous works celebrating everyday events such as 

schoolroom activities, festive customs, and holiday 

celebrations. Steen's colorful compositions are 

crowded with people of all ages, laughing, drinking, 

eating, playing games, and dancing. Steen was an 

innkeeper by trade, which perhaps explains his keen 

insight into casual human behavior. In the painting 

Eve of St. Nicholas (1660), he depicts a family 

gathering enjoying the Christmas season. He also 

painted works based on popular proverbs, inscribing 

them clearly in his paintings in an attempt to teach 

moral lessons. In contrast to Steen, Dutchman Jan 

Vermeer (1632-1675) created paintings without any 

clear moral or dramatic narrative. Vermeer's works 

showed single figures, generally women, engaged in 

simple everyday tasks in a domestic interior setting. 

Vermeer's compositions were very simple but 

beautiful; everyday activities shine with an intimate 

splendor. Vermeer left no more than 35 pictures in 

all, but through them we can understand a lot about 

Dutch society at the time.  

Expression of Satire  
Rococo was a cousin of Baroque, and the 

painting style can seem very similar, however the 

themes (and hence the tone and drama of Rococo 

painting) are quite different. The Rococo style 

developed in France after the death of Louis XIV in 

1715. Rococo artists depicted aristocratic decadence 

and the birth of bourgeoisie, the French middle class. 

The paintings were an expression of wit and frivolity, 

with a satirical undercurrent. Though much Rococo 

art appears to depict a world of fantasy and grace, it 

includes an underlying emphasis on facts and is highly 

symbolic. An ironic tone implies an awareness of the 

state of corruption and triviality into which European 

society was falling.  

Individual Expression 
The Romantics had an idealistic nostalgia for 

the past, and a desire to express an individual's 

innermost beliefs, feelings, or emotions. They were 

also advocates for returning to nature—hence many 

Romantics were landscapers (planners of parks and 

gardens) as well as artists. Though most Romantic 

artists were detached from contemporary life—off 

painting faraway, exotic, and emotional subjects—
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some were deeply rooted in reality and felt a 

responsibility to respond to the events of the day in 

their work. The Spanish painter Francisco Goya (1746-

1828) displayed throughout his work his support for 

the causes of intellectual and political freedom. He 

mixed educational and social messages in his etching 

series Los Caprichos (1799). In his painting The 

Executions of the Third of May, 1808 (1814), he 

depicted the massacre committed by the French army 

in Madrid and other Spanish towns after two Spanish 

rebels fired on fifteen soldiers of Napoleon's army. 

The French killed over 1,000 Spaniards in retaliation. 

By dramatically juxtaposing the visible faces of the 

victims with the covered faces of the executioners, 

Goya champions Enlightenment views of individual 

freedom against political oppression.  

Futurism  
Futurism was an artistic movement with 

political implications founded in 1909 by the poet 

Marinetti. Futurism glorified the so-called "machine 

age" of modernity in a series of exuberant 

manifestos. Power, speed, machinery, technology, 

travel, and violence were among the preferred 

subjects of the Futurists. They attempted to represent 

movement in their work by breaking up realistic 

forms into multiple images and overlapping 

fragments of color.  

Expressionism  
Expressionism was an art movement that 

flourished in the early 1900s. The Expressionists 

adopted a very subjective approach to portraying 

social reality. In order to represent the human 

experience, they looked inward to their strong inner 

feelings, and portrayed life as modified and distorted 

by their personal interpretation of reality. The 

emotional range of Expressionists encompassed both 

intense joy and deep despair, with a distinct 

undertone of anguish and irony. This is another case 

in which art reflects the time period. Expressionism 

began when Europe was experiencing the turbulence 

that led to World War I and the movement continued 

while the continent was engulfed by the horrors of 

war. The word expressionism not only accurately 

describes the subject matter and general feeling of 

the movement, it also describes the passionate 

technique used by Expressionists, who usually painted 

with savage and slashing brush-stokes that were 

consistent with their passion and rage. Color was 

applied in rich impastos to enhance the shocking 

compositions. Shapes were usually distorted and 

exaggerated. It takes a lot to draw the entire world 

into a war. And with an event that affects so many 

people, there's a pretty noticeable impact on society. 

Kind of like how a giant meteor could impact the 

dinosaurs. Big difference. So, it's no surprise that the 

world wars influenced the arts in some dramatic 

ways. Many artists dealt with WWI by focusing on the 

destruction of the war.  

Community Living  

For example if we observe cave painting 

from prehistoric period, there are scenes depicting 

community living. Groups of people dancing, drinking, 

playing musical instruments, performing rituals and 

enjoying life. There are couples depicted. This is the 

reflection of the activity and emotions. Going further, 

from renaissance period[ 15 th century,] Mannerism, 

Baroque, Rococo till neoclassicism paintings reflects 

the religious impact on society. Narratives from the 

holy book of Bible, were seen on the huge walls of 

chapel, churches and basilica. Christian religion was 

all over the western European countries.  

Questions Raised  

What would be the best way today to 

protest against a war? How could you influence the 

largest number of people? In 1937, Picasso expressed 

his outrage against war with Guernica, his enormous 

mural-sized painting displayed to millions of visitors 

at the Paris World’s Fair. Its title refers to the city of 

the same name that was bombed by Nazi planes 

during the Spanish Civil War, an event that destroyed 

three-quarters of the ancient town,  

20th Century Expression  
Killing and wounding hundreds of civilians in 

the process. It has since become the twentieth 

century’s most powerful indictment against war, a 

painting that still feels intensely relevant today. 

Standing at 3.49 meters (11 ft 5 in) tall and 7.76 

meters (25 ft 6 in) wide, the painting shows the 
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suffering of people wrenched by violence and chaos. 

The picture is full of symbols and its overall theme is 

one of suffering. The piece portrays a frenzied tangle 

of six human figures (four women, a man and a child), 

a horse and a bull. Most direct figures are the 

contorted expressions of the women suffering 

physical agony and anguish. Their desperation is 

presented through sharp, pointed tongues and their 

sorrow through tear-shaped eyes. On the far left of 

the Guernica painting, one woman wails towards the 

sky while cradling a lifeless child in her arms; another 

roars, her arms shooting upward as she’s consumed 

in flames; another emerges from an open window, 

wielding a torch and breathing hope into the piece as 

if she's telling that all is not lost.On the floor, a figure 

who has been identified as a soldier, lies in pieces, 

probably a personification of the fledgling Republic. 

He holds a flower in his hand.  

Conclusion  
From cave painting to Guernica we have 

observed that art is the reflection of human activity 

and emotions. As a student of Art we should study 

the history of art that will give you more picture of 

how artist react to the social and political events 

throughout the era. 
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tkfgjkrhrhy n`d~ladYikpk oLrq [kjsnhoj gks.kkjk ekul”kkL=h; izHkko   

 

MkW- mToy dkMksns 

,e-,Q- ,-] ih-,p-Mh 

vfl-izks- QWdYVh vkWQ foT;qvy vkVZ] 

ih-,y-lh- LVsV ;qfuoflZVh vkWQ  

ijQkWfeZax vW.M foT;qvy vkVZLk~] jksgrd] gj;k.kk 

Lkkj (Abstract) 
dYid n`d~ladYih; tkfgjkr gh dykRed oSf”k’V;kauh fuekZ.k 

dsyh tkrs- tkfgjkrhr xzkgdkaph] oLrq [kjsnhrhy ekufldrk] 

ekul”kkL=h; rRos xzkgdkaph [kjsnh lanHkkZrhy izsj.kk] fof”k’V mfí’Vkauk 

leksj Bsowu dsyh tkrs- vkd’kZd] n`d~ladYikph ekaM.kh ;kstuk xzkgdkyk 

f[kGowu Bso.;klkBh tkfgjkrhe/khy nd̀~ladYi tkfgjkr dykdkj fu;kstu 

djrks- tkfgjkr gs fopkj izlkj.kkps ek/;e vlY;keqGs tkfgjkrh}kjk 

ekfgrhps o oLrqaps eqY;ekiu d:u xzkgd rh oLrq fodr ?ksrks- 

tkfgjkrhph fufeZrh djrkauk n`d~ladYi gs dYid o oSfo/;iw.kZ vkdkjkps 

vlrs- R;k n`d~ladYikps oSfo/;dj.kkP;k i)rh] rlsp xzkgdkaps 

tkfgjkrhdMs /;kukd"kZu ?kMorkr] xzkgd rs c?kqu&okpqu letwu ?ksrkr o 

vko”;drsuqlkj fodr ?;k;ps iz;Ru djrkr- gs loZ n`d~ladYikOnkjs 

xzkgdkaP;k ekufldrsoj d”;kizdkjs izHkko djrkr rlsp rs dls ?kMqu 

;srs g;kpk vH;kl ;kr dsyk vkgs- 

mdy “kCn (Keywords) 
n`d~ladYi] dYiuk] vaUrjZlacU/k] vuqHkwrh] O;k[;k] fMftVy ek/;esa] 

l`tu'khyrk 

 

izLrkouk 

mRiknukph ekfgrh xzkgdkauk ns.;klkBh tkfgjkrhph vk/kqfud 

fMftVy ek/;esa] vf/kdkf/kd O;kid vkf.k vR;ko';d >kys vkgs- 

O;kid o xfr'khyrseqGs uo&uohu ç;ksx tkfgjkr {ks=kr gksr vkgsr- 

çk;ksfxd cnykeqGs cktkjisBsrhy mRiknu gs xzkgdki;±r dls iksgkspok;ps 

fdaok mRiknukph ekfgrh dYidrsus iksgpfo.;klkBh fofo/k n`dladYih; 

dYiuk tkfgjkrhr d”kk okijk;P;k ;kpk fopkj djkok ykxrks- ifj.kkeh 

mRiknukpk [ki ok<rks- tkfgjkrhrhy dYiuk ;ksftr vlrkauk R;k 

tkfgjkrheqGs xzkgd mRiknukdMs vkd`"V gksrkr] vls iz;Ru tkfgjkr 

fufeZrhdkj djrks- v”;k izfl/n >kysY;k tkfgjkr laHkkO; xzkgd okprks 

o vkdf"kZr gksrks] rh oLrq@lsok [kjsnh djrks- 

n`d~ladYi Eg.kts dk;\ 

^^n`d~ ek/;e tkLr ifj.kkedkjd Bjrs R;k}kjs 'kCn@xzaFkkpk 

eqGHkkx fp=s] lax.kdkOnkjs fufeZr n`d~ ifj.kke lk/k.kkjs vkdkj vkf.k 

;k lok±ps o brjkaps ,dhdj.k d:u ikfgts rks lans'k nsrk ;s.kkjs lk/ku 

Eg.kts n`d~~ladYi**- 

^^n`d~ladYi Eg.kts n`d~ i)rhus tk.kowu ns.;kph dkS'kY;iw.kZ 

v”kh 'kCn jpuk] lans'kkpk ewG Hkkx tks tkfgjkrhr okijko;kps fp= 

fdaok lqpd vkdkj fuehZrh v'kh ljfelG d#u dsysyh ^n`d~vkdkj* 

jpuk vlrs- ák ekxs n`d~ fufeZrhdkjkph ç;ksx”khyrk vlrs- dyspk 

ekuoh thoukr çR;sd {ks=k'kh laca/k vlrks- cz'k o isLV ps vkos’Vu] 

fp=iVkph tkfgjkr dj.kkjs Qyd] foekukojhy cWulZ v'kk ek/;ekaoj 

n`d~ladYi okijrkr- lsok ns.ks] oLrw fod.ks] ekuoh eu Bjkfod 

xksf"VlkBh oGfo.ks fdaok dsoG mÙksftr dj.;klkBh ákapk mi;ksx dsyk 

tkrks- pkaxY;k jhrhus dsysys n`d~ladYi laHkkO; xzkgdkyk] okpdkyk 

vkdf"kZr djrs- n`d~ladYikackcr çs{kdkauk Bjkfod fopkj djk;yk ço`Ùk 

djrs rlsp oLrw [kjsnh dj.;kl ço`Ùk djrs] oSpkfjd fparu djk;yk 

ykors- n`d~ladYi ekuoh cq)h o Hkkoukauk pkyuk nsrs- 

n`d~ladYi fufeZrhph O;kIrh 

 lS)kafrd #ikr n`d~ladYikpk vFkZ] O;oLFkk vFkok ekaM.kh 

dj.ks gks;- Eg.kts n`d~ladYi foifjr vFkZ vO;oLFksdMwu 

O;oLFksdMs dsyk tkrks- ^^n`d~ladYi fufeZrh gh ,d 

laosnu'khy izfdz;k vkgs- n`d~ladYidkj gk laosnu'khyrsP;k 

#ikr vkiY;k lHkksorh fofHkUu rdkZuqlkj O;kolkf;d txkr 

c?kr vlrks** 

 gh laosnu'khyrk nksu çdkjph vlrs&O;fDrxr vkf.k 

O;kolkf;d- fufj{k.k dsY;kl vls vk<Gsy dh fuf'pr 

#ikrhy ekaM.khe/;s n`d~ladYikps vfLrRo fnlqu ;sbZy- R;kr 

vO;ofLFkr ekaM.khps osxGs Lo#i vlsy- cdfeuLVj 

QqyjP;k ers ^^n`d~ladYidkj dks.kR;kgh uohu n`d~ladYikph 

fufeZrh djrks rsOgk cq)hthoh }kjk fofo/k ?kVdkyk o 

?kVusyk ex rks dks.krkgh n`d~ladYi vlsy g;kph ekaM.kh 

fof'k"V Lo#ikr djrks-**  

 okLrfodi.ks n`d~ladYi gs vFkZiw.kZ ekaM.khps ,d çek.k vkgs- 

ekuo fulxkZe/khy fofo/k oLrwaP;k HkO;rsdMs] lkSan;Z vkf.k 

ukfo.;kdMs vkdf"kZr gksrks-  

 okLrfod n`d~ladYi vpkud fuekZ.k gksr ukgh] R;kekxs 

fuf'pr mís'; fdaok ;kstuk vlrs- g;k lkscr rs vFkZiw.kZ 

vkf.k cks/kd vlrs- n`d~ladYi QDr n`d~ladYikiqjrs e;kZfnr 

vlrs- ,dk fu;kstukr iw.kZ vkdkj vkf.k ekaM.kh gÓk 

ekxhy mís'k vlrks- n`d~ladYi gs vFkZiw.kZ vlys ikfgts 

dkj.k rs euq";kP;k HkkSfrd i;kZoj.kh; bPNk] vkdka{kk 

xjtkaP;k leL;kaps lek/kku djrs- Eg.ktsp n`d~ladYih; 

jpuk ekuoh; vko';drk vkf.k R;kaP;k leL;kps lek/kku 

vkgs-  

 n`d~ladYih; jpuk vkf.k R;ke/khy folaxrh R;kps 

dYiusçek.ks fofo/k Lo#i vkf.k vFkZ ,dk vkdkjkph fufeZrh 

djrkauk R;ke/;s js[kkadu o ekaM.kh rFkk fofHkUu ladYi] 
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vkWCtsDV] ns[kkok bR;knh n'kZfo.;klkBh fofo/k ra=akpk okij 

dsyk tkrks- 

foDVj iSiusd ;kaps er 

 ^^foDVj iSiusd** P;k ers ^^dk;Zlk/kdrk vkf.k lkSan;kZe/khy 

Qjd o nks?kkae/khy vuko';d fHkar u"V dsyh ikfgts dkj.k dks.kR;kgh 

oLrwsps] vkdkjkps] jpusph  lkSan;kZbrdsp egRo vlrs- ^^Tkkfgjkr 

^dksdkdksyk* ph vlwu vk/kqfud dYidrsps mRd`"V mnkgj.k vkgs- 

l`tu'khy dYiukauk HkkSfrd Lo#i çnku dj.ks Eg.ktsp n`d~ladYiukdkj 

vkiyh O;fDrxr {kerk vkf.k n{krkiwoZd ç;ksx d#u iw.kZ dj.;kpk 

ç;Ru djrks- dYidrk@l`tu'khyrk gs usgehp vO;kogkfjd fopkj gksÅ 

'kdr ukgh] Eg.kwu n`d~ladYiukdkjkyk gh ckc y{kkr ?ks.ks vko';d 

vlrs- xzkgdkapk R;k mRiknukP;k Hkksxhrsoj vf/kd fo'okl vlrks Eg.kwu 

n`d~ladYi dlkgh fuekZ.k >kyk vlsy o fdrhgh çHkkoh vlsy rjh 

R;kpk laca/k xzkgdkaP;k ftKklk] R;kph vkoM o xjt iw.kZ dj.kkjh 

vlyh ikfgts] rjp n`d~ladYih; vkdkj çHkkoh o ifj.kkedkjd vlsy- 

n`d~ladYi] jpuk fdaok vkdkj g;k}kjs xzkgdkaP;k xjtk iw.kZ djrs vkf.k 

xzkgdkaP;k ekufldrse/;s ifj.kkedkjd ifjorZu djrss- tkfgjkrhe/khy 

n`d~ladYi gs cktkjisBsrhy mRiknu vkf.k xzkgdkaP;k ftKklsyk] xjtsyk 

çHkkfor rj djrsp ijarq g;k O;frfjDr vusd izdkjs R;kps izeks”ku 

djrs- 

tkfgjkrhe/khy n`d~ladYih; jpuk gh çs"kd vkf.k xzkgd] 

g;kaP;ke/;s çHkko'kkyh lapkjlw=rk LFkkfir djrs- ex rh lkekftd 

ekdsZfVax vlks] lsok ekdsZfVax vlks fd mRiknu ekdsZfVax vlks-  

fofHkUUk ek/;ekapk mi;ksx 

1- ;ksX; ekdsZfVax lkBh fofHkUu lapkj ek/;e o fM>kbZu ek/;e 

tls vkWfM;ks] vkWfM;ks foT;qvy] fotqvy] xzkfQDl] 

,sfues'ku] fçafVax bR;knhapk ç;ksx d#u mRiknukps lkSan;Z] 

çLrqrhdj.kkph fofo/k i)rh rFkk bfPNr lans'k gs vkiY;k 

y{; xzkgdkP;k e/;s çHkko'kkyh i)rhus çLrqr dsYks tkrs-  

2- lapkj lajpusr n`d~ladYih; jpuk vkt tkfgjkr] QksVksxzkQh] 

flusesVksxzkfQ] çn'kZuh vkf.k fofHkUu çdk'ku bR;knhaP;k 

ek/;ekrwu vkiY;k leksj çLrqr dsY;k tkrkr- n`d~ladYikpk 

ç;ksx mRiknukph Noh] çfrek r;kj d#u R;k mRiknukps 

egRo ok<ow 'kdsy Eg.ktsp ,d çHkkoh] mRÑ"V n`d~ladYi 

oki#u r;kj dsysyh tkfgjkr gh xzkgdkaP;k o mRiknukP;k 

e/;s ,d mÙke laidZ dk;e d#u mRiknukph çfrek o 

oSf'k"VÓ iw.kZrsr ok< ?kMowu vk.krs- 

3- mRiknu gs xq.koÙksP;k n`"Vhdksukrwu 'kaHkj Vôs ifjiw.kZ vlys 

rj R;kP;k tkfgjkrhus xzkgdkps y{k os/kys tkrs vkf.k  

mRiknukpk [ki ok<rks- mRikndkpk vkfFkZd uQk gksrks- rs 

mRiknu cktkjisBsr te clors- tkfgjkrhus gs ?kMrs- 

4- tkfgjkrhr ;kstysys n`d~ladYi oSf”kVîiw.kZ Bjrkr vls 

la”kks/kdkps er vkgs- n`d~ladYikph egÙoiw.kZ Hkwfedk y{kkr 

?ksÅu dks.kdks.krs n`d~ ladYi] dks.kR;k f”kDD;klg ;kstukc/n 

d:u] lans”kkps çlkj.k laHkkO; xzkgdkalkBh dls dsys xsys 

ákpk “kks/k ák la”kks/kukr lekfo’V dsyk vkgs-  

tkfgjkr dysr dYiusps egRo 

dYiuk fuekZ.k gks.;klkBh fofo/k fo"k;kps lq{e i.k 

FkksMs&FkksMs Kku vl.ks tkfgjkrdkjkyk vko';d vlrs- fparukrwup 

dYiusps fofo/k vax r;kj gksrkr- ákyk çfrHkk vls Eg.krkr- 

tkfgjkrhrhy dYiuk laHkkO; xzkgdkaps y{k os/krs- rh tkfgjkrhps O;kid 

vkarfjd vax vlrs- eksfgesps o i;kZ;kus mRikfnr oLrwps cktkjisBsr 

HkforO; uDdh dk; rs dYiuseqGs Bjrs- tkfgjkrhrhy dYiuk ák 

oLrwP;k xq.koÙksoj vk/kkjhr vlrkr vls ukgh rj mRiknukph xq.koÙkk 

lR;krwu iVowu lkaxrs- vf/kdkf/kd xzkgdkauk vkdf"kZr dj.ks] f[kGowu 

Bso.ks vkf.k fod.ks] rh oLrw ok lsok fodr ?ks.;kl ço`Ùk dj.ks] gs 

dYid tkfgjkrhps dk;Z vkgs- tkfgjkrhrhy çHkkoh dYiuk gh oLrwP;k 

xq.koÙkslaca/kh fopkjkaph nsok.k?ksok.k djrs- ,[kknh oLrw cktkjisBsr 

vxnhp uohu vlrs- R;k oLrwph cktkjisB cusy vls vkys[ku 

n`d~çfrekadudkjkyk djkos ykxrs- gs vkys[ku r'kkp çdkjP;k tqU;k 

oLrw'kh frph rqyuk d:u vkf.k uO;k oLrwP;k uohu lks;h dks.kR;k gs 

tkfgjkrhr n'kZfo.;kr ;srs- mnk- vfr'k; çHkkoh ?kVd vlysyk lkc.k 

cktkjisBsr çLrqr djko;kpk vlrkauk tkfgjkrdrkZ tkfgjkrh}kjk vls 

lkaxrks dh rks okijk;yk lksik o lqyHkrsus okijrk ;srks Eg.kts 

n`d~çrhekadudkjkus R;k oLrwph oSf'k"Vs xzkgdkaleksj lknj dsyh vkgsr-  

n`d~ladYikP;k Js.kh 

n`dladYikph O;k[;k vkf.k {kerk] n`d~ladYi fufeZrh ekxhy 

fopkj] Øfed ppkZ g;kph O;k[;k dj.ks n`dladYiklkBh ifj.kke dkjd 

gksbZy- n`d~ladYikph yksdfç;rk o R;kps egÙo] n`d~ladYikP;k :ikr 

n`dladYikP;k n`f"Vdksukrwu oLrwph fodzh fdaok mnn~s”k MksG;kleksj BsÅu 

bZfPNr Qyfu’irh injkr ikM.;klkBh n`d~ladYikph fufeZrh dsyh tkrs- 

Eg.kwu n`dladYikyk rhu Js.khaae/;s oxhZÑr djrk ;srs- 1½ n`d~ladYi 2½ 

fp=s@fof”k’V vkdkj 3½ leL;k lksMohus-  

fof'k"V ?kVuk rFkk fopkj O;Dr dj.;klkBh n`d~ladYikph 

fufeZrh dsyh tkrs Eg.kts fopkjkaps çfrfuf/kRo djrs rlsp vkn'kZ 

Js.khsrhy n`d~ladYi gs jpuk çfØ;sP;k :ikr ifjHkkf"kr dsysyh vlrs 

Eg.kwu ekuo O;ogkj] lalk/ku ;kstuk lkscr n`d~ladYikaph fufeZrh vkf.k 

R;kps egÙo] {kerk] ekSfydrk] gs loZ lacfa/kr O;ogkfjd dk;kZlkBh 

n`d~ladYikpk fopkj dsYkk tkrks- 

n`d~ çfrekadu vkf.k foØh dYiuk 

tkfgjkrhe/khy fofo/k ?kVd] ekaM.kh] dYid fo"k;kyk 

vuql:u dYidrsph ik'oZ ladYiuk çLrqr dj.;klkBh ewyHkwr 

ladYiuslaca/kh fopkj] fu;kstu o ppkZ fooj.k ;k}kjs fofo/k çdkjs foØh 

dYiuspk fodkl djrk ;srks- xzkgdkleksj vlysY;k tkfgjkrfo"k;d 

fofo/k ç'u@leL;k ákaph mÙkjs 'kks/k.;klkBh cgqrsd tkfgjkrhe/;s 

fu;kstu rRlca/kh LohÑrh] cny ?kMfoyk tkrks- tkfgjkrhP;k fufeZrhlkBh 

o egÙoiw.kZ eq|koj dPph js[kkVus dsyh tkrkr] la'kks/ku dsys tkrs] 

R;ke/;s vko';d lq/kkj.kk gksrs- lkekU;r% gs lkjs fofo/k Lrjkarwu 

dYid n`f"Vdksukrwu lapkfyr gksrs- tkfgjkrhe/khy n`d~ladYi çxYHk 

voLFksr iksprs&rRlca/kh çFke dYiuk lqpfoyh tkrs- R;k {k.kkiklwu 

vafre ekaM.kh vkf.k tkfgjkrnkj ;kauk ilar djs i;±r loZ çfØ;k 

gksrkr- tkfgjkr leL;syk nksu fdaok vf/kd mÙkjs vlw 'kdrhy- 

dks.kR;kgh foØh lans'kkps :ikarj fdaok vkfo"dkjkyk fofo/k i)rhauh 

djrk ;srs- utjsleksjhy leL;sP;k lanHkkZr fo”ks’k ukVîiw.kZ] mÙkstd] 

dk;Z{ke o ifj.kkedkjdjhR;k foØhfo"k;d dFku dj.ks gh xks"V R;k&R;k 

leL;soj n`d~çfrekadudkjkP;k fufeZrh dkS'kY;koj voyacwu vlrs- 

n`d~ladYi o ladYiuk% 

mRiknukP;k tkfgjkrhlkBh okij.;kr ;s.kkjk n`d~ladYi ;krwu 

foØh oLrwckcrph ladYiuk ekaMyh tkrs- ladYiuk d”kh lkdkjk;ph 

T;krwu foØh oLrwaps varjax] oLrwpk mi;ksx o brj ckchaph laiw.kZ 

dYiuk xzkgdkyk letsy ;kpk fopkj djkok ykxrks- 
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^loZ vkd`rh gs tqU;kps uwruhdj.k vlrs* oLrwP;k foØhlkBh 

n`d~çR;;h ladYi gh lq;ksX; ekfgrhoj voyacwu vlrs- R;k iw.kZ dkyhu 

ç'ukaph vk/kqfud mÙkjs] cktkjkrhy ekfgrh vkf.k uO;k ra=KkukP;k foØh 

oLrwr dsysyk mi;ksx ;k lok±ph ekfgrh |ko;kph vlrs- vFkkZrxzkgdkyk 

oLrq fodr ?ks.;kpk eksg mRiUu gksbZy- fofo/k n`d~ladYikps fu;kstu 

d:u tkfgjkrhlkBhpk vafre n`d~ladYi ?kMok;pk vlrks gs n`d~ladYi 

dsoG lgk;dkps dke djrkr- v'kkçdkjP;k vkd`rhps leqPp;kRed 

midj.k loZ tkfgjkr laLFkk vkiY;k n`d~çfrekadudkjkyk Lor%rhy 

dkS'kY;kpk okij d:u uohu n`d~ladYih; vkd`rhca/k r;kj djkok gh 

leqPp;kRed midj.k n`d~çfrekadudkjkyk iqjohrkr- T;keqGs okpd 

mRiknu “kCn vkdkjkr f[kGqu jkgkrks- gh ekfgrh lgti.ks miyC/k gksrs 

o gkrkGrk ;srs- iqUgk&iqUgk ikgwu] fodzh;qDr ifj.kke lk/krk ;srks- v'kk 

^n`d~ladYiukRed vkd`rhca/kkP;k* okijkeqGs tkfgjkrdkjkph l`tu'khyrk 

ok<hl ykxrs- Lora= n`d~çfrekadudkj fdaok ,df=r dke dj.kkjs 

n`d~çfrekadudkj feGwu ,desdkaP;k fopkjfofue;krwu ç'u lksMfo.kkÚ;k 

n`d~ladYikph fufeZrh djrkr-foØhoLrwP;k vkarfjd xq.kkaps lanHkZ ekaM.kkjk 

n`d~ladYi r;kj djrkr- 

ladYi vkd`rhrwu fuekZ.k gks.kkjh mÙkstuk 

foØh oLRkwaps n`d~ladYi] vkdkj] Lo:i o dke dj.;kph 

i/nr o ra= R;kekxhy ;a=.kk ;krwu mÙkstuk fuekZ.k djrk ;srs- R;keqGs 

O;fDrxr LFkkfud tkxk ftFks oLrwph foØh djko;kph vkgs fdaok 

txHkjkrhy cktkjisBke/;s v'kk loZ fBdk.kklkBh foØhoLrqP;k n`”; 

vkdkjkrwu oLrqaps varckZá xq.k/keZ] mi;ksx n`d~çfrekadhr djkO;k 

ykxrkr] ts.ks d:u gh v'kh cgqmi;qDr oLrq vkiY;ktoG gohp v'kh 

bPNk xzkgdkaP;k o c?k.kkÚ;kP;k eukr fuekZ.k gksbZy- tkxfrd LFkjkofjy 

fofo/k izfl/n~ dai.;kP;k cks/kfpUgkaph vkd"kZd ekaM.kh d:u laHkkO; 

xzkgdkauk gh tkfgjkr okpuh; o f[kGoqu Bso.;kl izo`Rr djrs- 

^'ksMªksQ*(1999);kauh oSf'od LFkkfud O;fDrxr ikrGhoj 

foØhoLrq n`d~ladYik}kjs fnY;k tk.kkÚ;k ekfgrhckcrph oSf'k"Vs [kkyh 

ueqn dsyh vkgsr- 

1- oSf'od LFkrjkoj tj oLrwP;k mi;ksxkph ekfgrh feGr 

vlsy rj rh lanHkkZlg vl.ks xjtsps ulrs-  

2- LFkkfud ckcrhr feG.kkjh ekfgrh R;k&R;k HkkSxksfyd Hkkxkrhy 

xjtk] yksdkaP;k vkfFkZd Hkkofud Lrj ;kckcr vlkoh- 

3- O;fDrxr ekfgrh gh oLrw mRiknd xVkus R;k&R;k O;DrhP;k 

cq/nhfu"V ts.ksd:u Hkkofudrspk dkgh laca/k u Bsork 

tk.khokapk vankt ?ksÅu feGokoh- 

4- oLrw mRiknd O;oLFkkiukus loZ çdkjP;k ekfgrhps xq.kkRed 

foospu d:u fofo/k xq.k çdV dj.kkjs ?kVd ,df=r d:u 

lqcks/ki.ks R;kaph ekfgrh vkd`rh}kjs tkfgjkrdkj xzkgd 

miyC/k d:u] R;kaP;k eukr oLrq[kjsnhph bPNk mRiUu gksbZy 

;kckcr ç;Ru'khy vlkos vkf.k R;klkBh oLrqrhy xq.k o 

dk;Z ;kaP;k tkLrhr tkLr veqrZ laca/kkpk ekxksok ?;kok- 

5- foØh oLrqP;k nh?kZdkyhu o deh dkyko/khrhy 

mi;ksxkckcrP;k çsj.kk  oLrq'kh lqlaca/n vlkO;kr- 

6- n`d~ladYihr vkd`rh oLrqaph vkarjhd ekfgrh o oLrqps 

Lo:i Li"V dj.kkjh vlkoh- oLRkwpk mi;ksx T;k HkwHkkxkoj 

gks.kkj vkgs R;kçek.ks rsFkhy xzkgdke/;s oLrq [kjsnhP;k çsj.kk 

fuekZ.k dj.kkÚ;k vlkO;k- 

 

fu’d’kZ 

 xzkgdkae/;s ladYihr vkdkjkph vksG[k fuekZ.k d:u ;ksX; 

fodzh ifj.kke ?kMqu ;srs- ,dq.kp ladYiukoj vk/kkjhr fp= vkd`rh 

vankt ?kVdkps dk;Z lkax.;kis{kk lqyHk] oSKkfud i/nrhpk voyac 

djkok- xzkgdkaP;k iwoZKkukP;k vk/kkjkoj gh vkd`rh ?kMfoY;kl R;ke/kwu 

oLrw okijkckcr mn~Hko.kkÚ;k eq|kapk] vMp.khapk iwoZekxksok ?ksÅu 

feG.kkÚ;k ekfgrhpk okij d:u vafre oLrw vkd`rh ?kMfo.ks gh O;kikj 

ok<fo.kkjh xq:fdYyh Bjrs- 
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lHkh ’kk[kkvksa dh f’k{kkiz.kkyh esa ukV;f’k{kk dk ;ksxnku  

 

MkW- oS’kkyh ds’ko cksnsys 

,e-,Q-,- ih-,p-Mh- Mªkek 

Lkgk¸;d v/;kid] ukV;’kkL= foHkkx 

MkW- ck- vka- e- fo- vkSjaxkckn 

 

lkj (Abstract) 

ukV;dyk ;g ,d ,slh ’kk[kk gS ftldk 

lHkh fo"k;ksa ls laca/k tqMk gSA vk/kqfud f’k{kk 

iz.kkyh ukV;dyk ds flok; lk/; ugha gks ldrhA 

ukV;’kk[kk dk egRo le>us ls igys gesa 

vk/kqfud f’k{kkiz.kkyh dks le>uk t:jh gSA mlh 

ds ek/;e ls ge vkt ukV;f’k{kk dk egRo 

le> ldrs gaSA gekjh jkstejkZ fd ftanxh esa ge 

jkst ubZ ckrsa dgha&uk&dgha ls lh[krs jgrs gSaA 

bldk vFkZ ;g gS fd vuqHko gesa cgqr dqN 

fl[kkrk gSA euq"; ds fodkl esa v/;;u dk 

egRo ge lHkh dks ekywe gSA  

dwV ’kCn (Keywords) 

ckáfodkl] van:uh fodkl] f’k{kkuhfr] 

f’k{kkiz.kkyh 

izLrkouk 

ftls ge lgh ek;us essa fodkl dgrs gSa 

og nks rjhds ls gksrk gS  

ƒ½ cká fodklA 

„½ van:uh fodkl  

 

cká fodkl le`) djus ds fy, cgqrlh 

ckrsa ge vius vki ;k fdlhdks ns[kdj lh[krs gS 

tSls fd] pyuk] cksyuk] mBuk] cSBuk] ,oa lkspuk 

;g lkjh ckrsa vuqHkwfr ls gesa fodflr djrh 

jgrh gS fdarq tgkWa vkarfjd ckSf)d Kku dh 

t:jr iMrh gS rc lgh ek;us esa ‘fodkl* dh 

izfØ;k ’kq: gksrh gS ,slk dgus esa dksbZ fnDdr 

ughaA 

ƒ- ^f’k{kkfurhps jkTkdkj.k* bl fdrkc ds 

tfj, izfl) UkkV;ys[kd izHkkdj ekaMs th fy[krs 

gSa] ßizkphu dky esa f’k{kk dk Lo:Ik eq[kt 

i)rh}kjk Fkk ftlesa Jo.k] euu] fparu] Lok/;k; 

,oa iqujko`fRr ;g f’k{kk’kk[kk ds izeq[k vax gqvk 

djr s FksA vFkkZr izkPkhu Hkkjr esa f’k{kk dk mís’k 

vuqHko] Kku] fpRr] pfj=lao/kZu] vk/;kfRed] 

uSfrd] O;fDrRo fodkl] drZO; ikyu] lkekftd 

dq’kyrk] jk"Vªh; laLÑfr f’k{kk ,oa laj{k.k bl 

vk/kkjij gqvk djrh FkhA** bUgh lkjh ckrksa dks 

vkt f’k{kk ’kk[kk esa varHkqZr djus ds fy, lcls 

cM+h ftEesnkjh v/;kidksa ij gSA rHkh v/;;u }kjk 

blls lacaf/kr vFkkZr la’kks/ku lk/; gks ldrk gSA 

ukV;Ñfr ds ek/;e ls dksbZ Hkh fo"k; lgtrk ls 

le>us esa vklkuh gksrh gSA  

vk/kqfud f’k{kk iz.kkyh 

vk/kqfud f’k{kk iz.kkyh esa dsoy if’pe ns’kk sa 

esa gh ugha cfYd Hkkjr ds dbZ fgLlksa esa ^dyk 

f’k{kd* dh fu;qDrh dh tkrh gS fQj pkgs oks 

lkbaUl] ;k baftfuvjhax dh gh ’kk[kk D;ksa u gks] 

lHkh ’kk[kkvksa esa ,d dyk f’k{kd vfuok;Z gksrk 

gSA blls dyk ds izfr yksxksa dk :>ku rks c<rk 

gh gS lkFk esa v/;;u esa vk;h gqbZ dbZa :dkoVksa 

dks nwj fd;k tkrk gSA bl ek/;e ls v/;;u ,oa 

v/;kiu vkSj Hkh T;knk jkspd gks tkrk gSA 

ikB’kkykvksa esa cPpksa ds Kku] {kerk ,oa van:uh 

xq.kksa dks mtkxj dj mldk van:uh fodkl djkus 

ds fy, ukV;dyk ,oa ukV;f’k{kk dk mi;ksx fd;k 

tkrk gSA blls vanj Nwih izfrHkk dks ckgj ykdj 

mldk vkRecy vius vki c<+us yxrk gSA fdarq 

bu lkjh ckrksa dh ftEesnkjh ,d vPNs v/;kid 

}kjk gh iw.kZ gks ldrh gSA 

iokj ,u- th- vius] Hkkjrh; f’k{k.kkrhy 

vk/kqfud fopkjizokg bl fdrkc ds tfj, dgrs gSa] 

ßHkk"kk iz;ksx ’kkyk ds ek/;e ls] cPpksa ds 

mPpkj.k] Hkk"kk dkS’kY; esa o`)h gksrh gSA ftlesa 

og ckj&ckj dksbZ tkudkjh VsifjdkWMZj vFkok] flMh 

ds ek/;e lqudj v/;;u djrk gSA bl v/;;u 

ls mlds Hkk"kk ,oa mPpkj.k ds fodkl esa o`)h dh 

tkrh gSAÞ  

cyoar ns’keq[k izFke Hkk"kk ejkBh ds ek/;e 

ls fy[krs gS] ßcPpksa ds van:uh fodkl gsrq muesa 

Nwih izfrHkkvksa ds ek/;e ls ukV; izLrqfr djus ls 
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og [kqn ds Hkhrj Nwih izfrHkk dksa yksxksaa ds le{k 

izLrqr dj ikrk gSA ysfdu fo|kFkhZ ukV;Ñfr ds 

ek/;e dks v/;kiu esa viukus ds fy, v/;kid 

dks ukV; esa ,oa ukV;Ñfr esa :fp gksuh pkfg,A 

blls og vfHkO;Dr gksus esa fgpfdpkgV ugha djrs 

vkSj okLrfod :Ik esa thou dk vuqHko fo|kfFkZ;ksa 

dksa vius vki fey tkrk gSA blls og vkSj Hkh 

T;knk ltx gks tkrk gSAÞ 

 

dk;Z’kkykvksa dk vk;kstu 

 ikB’kkykvksa esa vk/kqfud f’k{kk iz.kkyh ds 

tfj, tks dk;Z’kkyk,Wa dh tkrh gSaA muls fo|kfFkZ;ksa 

dks v/;kiu esa lgk;rk feyrh gS tSls fd] 

ppkZ,Wa] oknfookn] fuca/k iBu] dkO; iBu] dFkk 

dFku] xzaFk izn’kZu] xkus] [ksy] ukV;Ñfr] 

fidfud] ukV;NVkvksa dk vk;kstu] egkiq:"kksa dk 

tUefnu ,oa Le`frfnu] jk"Vªh; R;kSgkj] oDrkvksa ds 

laHkk"k.k] vFkkZr n`d&JkO; ek/;e ls cPpksa ds 

v/;;u esa :fp yk;h tkrh gSA dyk dh ;g 

izfØ;k cgksr T;knk l`tukRed rkSjis vkus ls 

v/;;u dh [kkfe;ksa dks nwj fd;k tk ldrk gSA 

vFkkZr f’k{kk ds vusd ’kk[kkvksa esa dyk dk Kkrk 

gksuk ;g vkt ds lekt dh t:jr gS] ftls ge 

utjvankt ugha dj ldrsA fo|kfFZk;ksa dk ’kS{kf.kd 

fodkl gksus esa ^ukV; v/;;u* vkt egRoiw.kZ 

;ksxnku fuHkk jgk gSA blhfy, dsoy ikB’kkyk] 

egkfo|ky; ,oa fo’ofo|ky; gh ugha cfYd izk;osV 

vkWQhl] dkiksZjsV vkWfQl] ljdkjh n¶rjks eas Hkh 

dk;Z’kkYkkvksa dk vk;kstu vkt cMh ek=k esa fd;k 

tkrk gSA NksVs&eksVs dk;Z’kkykvksa ds tfj, uk dsoy 

euksjatu gksrk gS fdarq Kku esa o`f) dh tkrh gSA 

blhfy, ukV;’kk[kk ds la’kks/ku dh vkt t:jr 

c<+ jgh gSA 

 

ukVîdyk dk mi;ksx 

ukV; ;g ,d lkewfgd dyk gSA fcuk Vhe ds 

ukV;Ñfr mtkxj ugha gksrhA blh Team Spirit ds 

tfj, dbZa bfrgkl ?kfVr gq, gSaA ,d l`tu’khy 

O;fDr ds :Ik esa dykdkj dsoy mHkjrk gh ugha 

cfYd fu[kjrk Hkh gS] vkSj vius ls tqMs+ gq, vU; 

yksxksa ds fopkjksa esa Hkh o`)h ykrk gSA  

’kSyj ,oa csVh dk dguk gS] ‘’Creativity is an 

application of knowledge and skill in new ways to 

value goal’’ euq"; l`tu’khy gks mldk fodkl gks 

bl mís’k ls gh] ukV;f’k{kk dks ,d ‘mipkj 
izfØ;k* ds :Ik esa ns[kk tkrk gSA 

ukV;f’k{kk euq"; dks fo}ku gh ugha cukrh 

mls tkx`drk Hkh iznku djrh gSA vPNh&cqjha ckrsa 

[kqn ns[k dj] le>dj og yksxksa ds le{k ys 

vkrk gS] blhfy, vPNk bUlku cuus gsrq] 

ukV;f’k{kk dk egRo gSA ’kq:vkrh nkSj esa 

‘dykf’k{kd* dsoy fp=dyk ,oa iSafVax dk Kku 

j[kus okyk gh ekuk tkrk Fkk] fdarq dyk ds izfr 

ukV;’kk[kk dk egRo tkuus ds ckn] u`R;] ukV;] 

laxhr ,oa vU; dykvksa dk Kku j[kus okyk 

f’k{kd gh ‘dykf’k{kd* dgykrk gSA  

vkt ds nkSj esa dyk ds izfr fuekZ.k gqbZ ;g 

,d cgqr cM+h tkx`drk gh dguh pkfg,A bldk 

,d vFkZ ;g Hkh gS fd ukV;f’k{kk] Classroom 

Teaching ls ckgj fudydj Activity base ds 

vk/kkjij l{ke gksrh gSA  
 

lh[kus dk rjhdk    

Edagar Dale bUgksaus ƒ‹ˆ‚ esa vius iz;ksx 

ds tfj, ‘Cone of Learning’ dk vfo"dkj fl) 

fd;k bldk vH;kl vxj ge djsa rks irk pyrk 

gSS ge tks jkst ns[krs gS] lqurs gS] le>rs gS ;k 

v/;;u djrs gS mls cgqr T;knk le; rd ge 

;kn ugha j[k ikrsA ml ckr dks Lej.k esa j[kus 

dk ,d le; fu/kkZfjr gksrk gS] bl dksu dks 

le>us ds ckn ;g irk pyrk gS dh dgh gqbZ] 

ckrs ge dsoy nl izfr’kr gh ;kn j[k ikrs gSA 

tks ckrs gesa lwuus ls Kkr gksrh gS og „‚ izfr’kr 

gh ge ;kn j[k ikrs gSSA ns[k dj lh[kh gqbZ ckrsa 

dsoy 30 izfr’kr gh ;kn jgrh gSA ek= tc ge 

dksbZ ckr ns[kdj lqudj le>rs gSa rks gekjs 

Lej.k’kfDr esa ‡‚ izfr’kr o`)h gks tkrh gSA ;g 

lkjh ckrs le>us ds ckn tc ge [kqn vuqHko 

ysdj dFku djrs gS rks mls Lej.k esa j[kus dk 

dk;Zdky ‰‚ izfr’kr c<+ tkrk gS] ysfdu tc ge 

dgdj] djrs gS vFkkZr ukV;Ñfr }kjk dksbZ ckr 

le>rs gS ;k le>krs gS rks og lkjh ckrs ‹‚ 

izfr’kr ge ugha Hk wy ikrsA vFkkZr gekjh 

Lej.k’kfDr ‹‚ izfr’kr ;kn j[krh gS ftlls Kku 

esa o`)h gksrh gS vkSj v/;;u vkSj Hkh T;knk ljy 

gks tkrk gSA bldk vFkZ ;g gS fd] ukV;Ñfr }kjk 

dksbZ Hkh ckr] vklkuh ls le>h Hkh tkrh gS] 

le>k;h Hkh tkrh gSA  

‘Cone of Learning’ v/;;u djus dk ,d 

ljy mik; gS ftlls dsoy vkSj dsoy Kku esa 

o`)h gksrh gSA tc lk;Ul us bl ckr dks Lohdkjk 

rks gesa Lohdkjus esa dksbZ ijgst ugh gksuh pkgh,] 

,slk eq>s yxrk gSA oSls Hkh] fdlh Hkh ns’k ;k 

jkT; dk fodkl ogkWa ds i<s+ fy[ks yksxksa ij fuHkZj 

gS] vxj ukV;’kk[kk gesa ljy f’k{kk iz.kkyh iznku 

dj jgh gS] rks gesa Lohdkjus esa fgpfdpkgV ugha 

gksuh pkfg,A ;g ckr lpeqp cgqr vPNh gS] fd 

ns’k ds dbZa jkT;ksa esa ukV;’kk[kk }kjk f’k{kk iznku 

dh tkrh gSA fQj pkgs fo"k; dksbZ Hkh D;ksa uk gksA 

Hkwxksy] bfrgkl] jkT;’kkL=] Ik;ZVu] LkkSan;Z’kkL=] 

ekul’kkL=] lekt’kkL=] lk;dkWykWth] yfyr 

dyk,Wa] f’k{k.k’kkL=] izkphu bfrgkl] yksdiz’kklu] 
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lkfgR; ;k dksbZ Hkh Hkk"kk ’kkL= lHkh fo"k; 

ukV;}kjk i<+k;sa tk ldrs gSA bldk lh/kk lk/kk 

mnkgj.k ;g gS fd] tc ge NksVs gksrs gS rc 

f’k{kd gesa xhr xkdj vfHku; djds dfork,Wa] 

;kn djkrs gS] vkSj gesa Hkh ogh djus yxkrs gSA 

tc ge dforkvksa esa viuh Hkkouk;sa ,oa vfHku; 

Hkjrs gS rks ml dfork dks ge cM+s gksus ds ckotwn 

dHkh Hkwy ugha ikrs ;g ckr dsoy ukV;dyk ls 

gh laHko gks ikrh gSA cpiu esa i<+h gqbZ dfork 

;k ikB ge dHkh Hkwygh ugha ikrsaA bfrgkl ds 

iUukas dks iyVdj tc ge] eqxydky N=irh 

f’kokth ;k laHkkth ds ckjs esa i<+rs gS rks mrus gh 

tYnh Hkwy Hkh tkrs gS] ysfdu ogh ckr tc ge 

ukV;dyk }kjk vFkkZr ukVd }kjk ns[krs gS rks ogh 

N=irh f’kokth dh dgkuh le>us esa gesa vklkuh 

gksrh gSA lekt esa Nqih okLrfodrk dk n’kZu gesa 

ukVd djkrk gSA  

fu"d"kZ 

 ukVd dsoy yksaxksa esa tkx`drk gh ugha 

ykrk cfYd Økafr djus dh izsj.kk Hkh og 

yksxksa ds ân; esa esa mHkkjrk gSA rHkh rks] 

lR;’kks/kh tylk] vkacsMdjh tylk] 

xka/khokn] ;k vk/kqfud lekt dh 

fopkj/kkjk,Wa] ;g lkjh ckrsa ukV;dyk }kjk 

vkSj Hkh l{ke ,oa etcwr cu tkrh gSA 

 vkt cMh ek=k esa ukV;{ks= ds izfr 

tkx`drk fuekZ.k gks pqdh gS rHkh rks] 

Vsyhfotu ls tqMh dbZa ’kk[kkvksa esa 

ukV;dyk dk vk/kkj fy;k tkrk gSA 

 ukV;’kk[kk dh ;g izfØ;k bUlku esa 

ifjorZu yk ldrh gS vkSj ifjorZu rks 

izd`fr dk fu;e gS] ;gh lekt dh 

lPpkbZ Hkh gSA cl ukV;f’k{kk dk mi;ksx 

ge gekjs thou esa lgh ek;us esa dj 

lds vkSj yksxksa dks Hkh blds izfr tkx`d 

dj ldsa rks lgh ek;us esa ge ukVdksa ds 

ek/;e ls f’k{kkiz.kkfy esa lq/kkj yk ldrs 

gSaA ,d dykdkj gksus ds ukrs ;g gekjk 

QtZ gSa] ,slk eq>s yxrk gSA 

 

lanHkZ xzaFk%  

1- f’k{k.kfufrps jktdkj.k] izHkkdj ekaMs] i`"B 
Ø- ƒ„ 

2- iokj ,u- th- Hkkjrh; f’k{k.kkrhy 

vk/kqfud izokg  

3- cyoar ns’keq[k & izFke Hkk"kk ejkBh] 

ufyuh izdk’ku] ukxiwj] izFke vko`Rrh 

„‚‚‡ 

4- †- Qzkscsy & ,T;qds’ku ck; MsOgyiesaV & 
’ksyj vWaM csjh 

5- ,Mxj Msy & dksu vkWQ yfuZax 
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Abstract 

Childrens’ picture books are a powerful tool 

for teaching important values. They affect their 

intellectual development, help children develop a 

love of reading, build confidence, give ideas about 

something unknown, create curiosity, improve 

childrens’ skills, strengthen visual thinking, enhance 

supervision, help to become an intelligent, 

responsible citizen.  

The mental health of children is very 

important. Great efforts should be made for its 

intellectual development. Picture-books help to 

understand the meaning of a book and relate it to 

their own lives. 

Colorful pictures in a children's book are very 

appealing to children who are just about to start 

learning and reading. 

Keywords  
Books, Illustration, Children, social, Educational, 

psychology, creative, design, benefits, intellectual 

Introduction  
Pre-primary education in India through kindergarten, 

playway or play schools has become popular.  It is 

supplied to children over the years. These schools 

have different terminologies for different levels of 

classes starting from pre-nursery, Nursery, KG, LKG 

(Lower Kindergarten) and UKG (Upper Kindergarten). 

There are four levels of school system in India:  

 Lower Primary (ages 6 to 10),  

 Upper Primary (11 and 12),  

 Higher (13 to 15) and Higher Secondary (17 
and 18).  

These stages are very important for holistic 

development of children. Books are very important 

for children’s social, psychological, and emotional 

growth. Emotions like Sympathy, respect, care, and 

love should be incorporated in parents and citizens. 

Porpose of illustrations 

The main purpose of illustration is to get a 

message across to the readers or viewers. Some of 

the illustrations are absolutely breath taking but their 

job is to elaborate and clarify the meaning of the text. 

In the books meant for children, illustrations are used 

to make the children learn how to read. Illustrations 

are capable of transforming a simple story into an 

exciting and fascinating one.  Learning through books 

The colorful illustrative books play vital role in 

developing the thought process of children. Books are 

powerful media for teaching ethics and values to 

children. They can relate the illustrations with their 

personal lives. They get the opportunity to learn 

many things through these books.  

Imagination and creativity  
Imagination is an important aspect for 

creativity and novelty. When children develop their 

ideas, they think out of the box. They obtain the 

ability to defend with any misfortune in future. 

Children learn to fight with challenges. They get new 

perspective. Our problems can be easily overcome by 

imagination. It is important for healthy growth of 

children.  

Illustrative books  
Illustrative books play very important role in 

development of childrens’ personal improvement as 

well as social growth. Illustrated books influence on 

children’s mind. 

Kids get inspired for reading through colorful 

illustrated books. Parents Provide colorful books to 

keep them engaged, kids do not understand what the 
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story is and what its purpose is. However, they keep 

looking at them with colorful pictures. They try to 

understand that these children become the first 

element in creating interest and developing habit of 

reading. 

Factors affecting children 

The following factors affect children 

keeping students engaged in colourful books. 

engaging children in the story part of book. 

strengthing the visual thinking by showing them 

picturs. understanding through visualization. 

Encouraging children to read a book 

Confidence building  
A picture-book gives the child the chance to 

become part of the storyline and controls the actual 

speed of the shore. Reading a page, reading, gradually 

or fast reading, going back. This makes reading 

confidence in them and creating control over them. 

Improveing children's skills 
A child can understand only incomparable in 

the world. With the picture, things are conceptual 

and its ideas are triggered; The ideas in it are strong. 

The relations between the objects and the contents 

related to it begin to match the interconnected 

relationship. This action starts to increase the 

temperature. 

Handy Interaction tools  
The picture book discusses many things 

about today, dealing with abuse, security, jealousy, 

customs, sexual problems, atrocities, etc. Normally 

teachers and parents fail to communicate these 

things properly, in such cases books can be very 

helpful, because the child may feel hesitant to talk to 

their parents or teachers. 

word collection 
Children follow the illustrated book and they 

slowly understand things. New words often appear in 

him and attach to the given picture. Illustrative 

suggestions help them understand the most complex 

concepts. Reading books based on the pictures are 

fun for kids and they can be read again with interest. 

In this way, they effectively prepare their vocabulary. 

 

Effective education tools 

Pictures are curious, since you are speech-

friendly in your language; illustrated books are used 

to teach children. It is used effectively even from 

kindergarten to higher education. In kindergarten, 

children get an idea of things that were previously 

completely unknown to them. Many things in nature, 

as well as the identity of the surrounding world, such 

as the sky, sun moon, stars, fruits, flowers, leaves, 

vegetables, birds. Animal e Recognition is done by 

new ones. Good and bad habits, relationships, animal 

love, bird love, social brotherhood, love, 

communication, health, cleanliness e. These include 

many vital things. For older ages, the interactive 

drawing design helps in the difficult issues of scientific 

understanding of children and lessons in history. The 

system is organized using a pictorial book to show all 

these topics. Lack of pages without any interaction or 

pictures can remove the child. There are various 

engineering and conceptual concepts taught by 

students in graduate level at even graduate level. It is 

through some of the Hindi films that we have seen 

that the children express their emotions through the 

picture, on the back side of it, they get their 

emotional depiction. 

Conclusion  
Learning how to use the tools available can 

dramatically improve the learning process for 

children. Book Illustrations teach valuable lessons and 

give mental relaxation This has been proven in school 

textbooks The pages contain thousands of graphs, 

models and pictures. This is because our brain is 

multifaceted. The effect of a realistic or abstract 

picture can affect childrens mind. The explanation in 

the children's book helps the child to take the first 

step into the world of words values. 
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  A work of art is an integrated system 
of images 
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Abstract 
Considering the rapid advancement of 

technology and the change in the mindset of the 

people today, consumers consider advertising media 

like newspapers, magazines, TV as “Old Age Media”. 

Consumers look to media as a "New Age Media" and 

exchange messages, communicate, express their 

feelings, and enjoy, such as Facebook, Twitter, 

Instagram, etc. People are more eager to choose new 

mediums in the new age. The present paper discusses 

digital advertising techniques and advertising 

innovations. The content of this paper will definitely 

make you aware of the new and emerging digital 

media advertising that is transforming the medium of 

advertising through the incredible innovations and 

technologies used by advertisers.  

Keywords 
Digital advertising, Digital Media, Mobile 

Advertising, Social Media Advertising   

Introduction 
Advertising has changed dramatically in 

recent years, and technology has become increasingly 

difficult to handle. What used to be dominated by 

television and print media is now increasingly 

confused and different mediums are used to reach 

the target audience. The future of advertising as 

advertising agencies and businesses lies in the ability 

to stay creative and swim towards technology at the 

same time. Of course this is not an easy task and 

there are many ways in which technology has shaped 

the future of advertising at every moment. The www 

(World Wide Web) has become the fastest growing 

advertising medium in this decade as the number of 

Internet users around the world continues to grow 

rapidly. According to a report by the Bureau of 

Interactive Advertising (AIB), advertising revenue has 

increased almost tenfold in 2019-20. The tenfold 

increase in advertising revenue reflects not only the 

changes in advertising and the media, as well as the 

importance of online advertising to the industry, but 

also its rapid impact on consumers. Advances in 

technology, online ad distribution, and display 

formats in which researchers need to help media and 

advertisers understand the growing influence of new 

media and mediums in that community. Let's take a 

brief look at the future of technology-driven 

advertising and new media. 

Digital Advertising 
If you do an experiment, about 70% of 

people say that they are impressed to buy a product 

just by watching the video online. About 62% of 

purchasing decisions can be found on Facebook & 

Instagram the social media.  Because a lot of people 

spend enough time online, we can also call this their 

second job.  

Because people spend a lot of time online, 

some small businesses need advertisers with low 

advertising budgets to build their brand awareness, 

increase leads, and sell. Or they will not be able to 

survive in the market around them. That is why digital 

advertising is so important. Digital advertising is the 

best way to reach where customers spend most of 

their time. 

The advertiser can take advantage of the 

popularity of trusted sites like Facebook, YouTube 

and Google Search. This is because these sites sell 

your advertising space to you in order to reach many 

other services to their own customers. When you 
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advertise on a platform, you effectively support the 

platform that your customers like. 

Digital Advertising Media 

1. Mobile advertising 

While mobile advertising is not new to you 

all, in the future you will need to focus more on 

location-based mobile advertising. Consumer lifestyle 

is defined by mobile usage. Nowadays, wherever 

people go, mobile is always with them, and some 

insane people even carry mobile in the toilet. So this 

ad-based location-based ad is extremely important 

and crucial for this. With this in mind, the advertiser 

should focus on developing an advertising campaign. 

Creating a highly specific and targeted advertising 

campaign requires the use of location and the right 

data; in fact, using predictive analytics can also help 

tell your product to a target audience and to a specific 

location. 

With billions of people using smart phones to 

purchase and research products, it is not surprising 

that the advertising medium landscape sees mobile 

devices as an important advertising medium. 

According to e-marketer estimates, the cost of global 

mobile advertising in mobile has quadrupled in 2019 

to billions of dollars. 

As customers start coming to the app 

(thereby overcoming the hassle of finding a 

compatible browser to display the site), advertisers 

are investing in mobile and in-app ads. The app has 

the advantage of targeting a more responsive 

audience that can be referenced through ads and 

aggregate demographic information. 

The most suitable ads for mobile will be 

short, interesting and valuable. 

The most popular types of mobile ads are  

banner ads 

Most common mobile ad type. Mobile advertisers 

may put ads on top or bottom banner of a page or 

app.They are design to be clean and more broad to 

provide users with an overview of a particular 

business. 

Video ads 

play before media like you 

tube, Also featured on 

pages apps where they 

can be expanded and played when tapped. 

 Features high users engagement but content must be 

compelling in order to not annoy the user. 

Types of Video Ads: 

1. Linear Video Ads 3. Interactive Video Ads  

2. Overlay Video Ads 4. Companion Video Ads 

Native ads 

 Advertising designed to look like 

this. 

 It reflects the 

content and 

tone of the page or app. 

 Basic ad formats include 

content wall, app wall, news 

feed and content flow. 

"In Feed" Ads 

Ads that appear in your news feed on social networks 

(ie. your Facebook or Twitter feed) 

Search & Promoted 

Listings 

Ad listings that appear at 

the top of your Google 

search results, or in the 

side bar 

Content Recommendations 

Recommended articles that appear below the article 

you just read. 

Gamified ads 

 These ads allow users to interact with them while 

they're watching. 

Full-screen or Interstitial ads 

 Takes up full screen. This is 

why they are also known as 

full screen ads. Increase 

engagement, but need to be 

more focused and quality content. 

 Great for high quality images and messaging and 

videos. 

2. Ads in-app 

The most important of all the new mediums are the 

applications. Mobile applications present a 

challenging but highly engaging medium for 

advertising. In-app ads can compete well with past TV 

ads, and they come in many forms. However, it is up 

to the ad interface designer to attract in-app ads as 
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well as be non-

interactive. In-app 

ads focus on the 

user's interface 

and intuition so 

that customers don't have to worry about it. The use 

of the app is a private activity and the information 

contained in your advertisement may seriously affect 

your campaign. 

3. Social media advertising 

Social media is a new buzzword used to 

describe various web-based platforms, applications 

and technologies that enable people to interact 

socially with each other through the web. Some 

examples of social media sites and of applications 

include Facebook, YouTube, Del.co.us, Twitter, Diggs, 

Blogs and other sites that contribute primarily based 

on user participation - the site that manages and 

distributes user-generated content (UGC). As with 

traditional PR and advertising, which can be 

expensive, the main cost associated with social media 

is not cash. And any business willing to spend some 

time on social media and networking sites, willing to 

build a community or a fan base can benefit. 

There is no doubt that social media advertising is the 

most important platform for advertisers. Advertising 

agencies will need to offer better and more creative 

ways to campaign on specific social media tools. What 

works on Snapchat will not work on Instagram and 

what works on Twitter will not work on Facebook. 

These subtleties need to be carefully evaluated by the 

advertiser and the advertising agency before running 

the campaign. In the future social media ads will be 

more personalized and hyper-local, thanks to all the 

data available at the moment. 

4. Augmented Reality (AR) and Virtual Reality (VR) 

If you feel that augmented reality and virtual 

reality (AR and VR) are primarily limited to games and 

entertainment, you can’t get away from the truth. 

Both VR and AR make ads interactive, giving 

customers more power to interact with your 

marketing or advertising message. The advent of VR 

platforms has already overshadowed digital 

advertising as it provides sensitive and emotional 

connections that other platforms cannot easily do. In 

addition, both AR and VR must be fully present, 

making the customer a hyper-localized solution. 

There is a lot of potential in store ads in this area. 

 

Benefits of digital media  

 Affordable and Scalable 

You can see the headlines: Digital advertising 

costs skyrocketing. But the headlines don't really 

reflect the reality when you can see that Roy can 

break even on small business ventures Digital 

advertising is affordable. You can start digital 

advertising on Facebook with 5 per day. Increase your 

budget as you grow. Analyze, test and streamline to 

maximize your return on investment. It's easy to 

measure based on your conversion rate and the 

number of customers you can handle at any given 

time. If you're a little surprised that your ads are 

performing well, you can suspend them without 

getting caught. 

 Reach and Impressions 

‘Reach’ refers to the number of people who are 

able to see your ad. 

'Impressions' indicates how often your ad was 

displayed. As the ad may be shown to the same 

person more than once, in most cases the number of 

impressions may exceed 'reach'. 

 Click-through ratio 

Click-through ratio (CTR) is the percentage of 

clicks. So, if you get two clicks per 100 impressions, 

your CTR is 2 percent. You can use this metric to 

understand the effectiveness of different advertising 

campaigns. For example, if you have the same 

number on two different campaigns - campaigns with 

more clicks will get better CTR and therefore will 

perform better. 

 Conversions 

‘Conversion’ is the number of people who follow 

your call to action (CTA) and complete the desired 

action by clicking on the ad. Downloading an e-book, 

purchasing a product or signing up for your services 

can be an action. 
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 Rate acquisition cost 

Value per Receipt (CPA) calculates the total cost 

to be paid to the customer. This can be calculated by 

dividing the total campaign cost by the number of 

conversions. 

 Return on investment 

Return on Investment (ROI) is a metric to 

evaluate the effectiveness of your campaign. Also 

known as Return on End Spend (ROAS), ROI measures 

how much a campaign earns compared to the cost 

required to run the campaign. 

Conclusion 

As 2021 begins, the strategies and power 

players in the advertising media are constantly 

changing. As a result, the landscape of advertising has 

evolved. A big shake-up has emerged in the form of a 

growing presence in the digital marketing.  Next year, 

spending on digital marketing will surpass that of 

traditional TV commercials. Vendors should be 

prepared to adapt to upcoming digital marketing 

trends and incorporate new forms of promotional 

content into their strategies. 

The future of advertising is as chaotic as it is 

today. The more we see the race of technology 

ahead, the more difficult it will be to keep creative 

businesses digital with everything. However, this is 

the reality, and many other businesses have suffered 

similar changes. However, AdTech will help the most 

creative to reach the most innovative heights and the 

future can be really exciting for those who are really 

good at it. Ad agencies that don't think about 

personalization or data will fall behind, but agencies 

and professionals who use emerging technologies and 

media platforms smartly will survive now and in the 

future. 
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Abstract  

Art holds an equal place to academics. It 

should be treated equally important in the education 

system. More inclusive approach to the arts not only 

help children perform better in academics but it will 

gradually produce better human beings as it develops 

the sensitivity, emotional connect to the outer world. 

Here we would be focusing on theatre and how this 

art form helps in the academics. There is a publication 

in the national art education association from Harvard 

project zero (REAP) which shows the evidence 

wherein the arts have helped in the academic 

improvement. 

Keywords  
Academics, Theatre Education, Imagination, 

Theatrical Production 

Introduction  

Although art is instrumental in academic 

growth but this study by Harvard claims to just stop 

justifying the arts instrumentally. It says that arts 

offer a way of thinking unavailable in other 

disciplines. The same might be said for athletics. The 

arts are good for our children, irrespective of any non-

arts benefits that the arts may in some cases have. 

Just as a well-rounded education requires education 

of the body through physical education, a balanced 

education requires study of the arts. The arts are 

fundamentally important part of our culture. 

Therefore we should promote art as art and not as 

something which would benefit the children 

academically. For an all-round growth, art is 

important as any other subject. 

The Term “Art” 
Art is something that is created with 

imagination and skill and that is beautiful or that 

expresses important ideas or feelings. Art is a diverse 

range of human activities in creating visual, auditory, 

performing artifacts, expressing the author’s 

imaginative, conceptual ideas, or technical skill, 

intended to be appreciated primarily for their beauty 

or emotional power (ref1, 2). The three classical 

branches of visual art are painting, sculpture and 

architecture (ref 3). Theatre comes in the broader 

definition of the arts. Performing arts comprise 

dance, music, theatre, opera, mime and other art 

forms in which a human performance is the principal 

product. Theatre creates the imagery and scenery out 

of the written text in front of the audiences making 

them believe in the world that is created on stage 

with their imagination. 

Place of Art in Academics 

Classroom drama and verbal skills-in all the 

cases, students who enacted texts were compared to 

students who read the texts but didn’t enact them. 

Drama not only helped children’s verbal skills with 

respect to the texts enacted; it also helped children’s 

verbal skills when applied to new, non-enacted texts. 

Thus drama helps to build verbal skills that transfer to 

new materials. Such an effect has great value for 

education; verbal skill is highly valued, adding such 

drama techniques costs little in term of effort or 

expense and a high proportion of students are 

influenced by such curricular changes (ref 4). 

Art and Imagination 
Art and imagination are inseparable. Any art 

is created with imagination. Imagination enhances the 

creativity. And when we talk about theatre, 

imagination plays a wide role. The play script, which 

itself is a construction of imagination, is just a point of 

departure from which the director and the cast hope 
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to arrive at a finished work of art. Actors must use 

their imagination to create characters including their 

motivation and the meaning of their action. The 

audience will then suspend disbelief and allow the 

imaginary world of the stage to live in them. 

Imagination is everything to a successful theatrical 

production. It is the power of theatre that lets 

audiences imagine whatever they want them to 

imagine. Audience are very well aware that they are 

going to watch a scripted play, but the power of 

performers or let’s say theatre makes them enter into 

the imaginary world of stage and feel and empathize 

with characters onstage. It is all possible only because 

of imagination. And that is why language is no barrier 

for theatre. Theatre has its own language that gets 

communicated to the audiences. And sometimes to 

show one’s own point of view in a scripted play, 

imagination plays its own part.  

Bharatendu Harishchandra is known as the 

father of Hindi literature and Hindi theatre. His most 

famous work “Andher Nagri Chopat Raja” is a popular 

play of modern Hindi drama and a political satire. It 

was his imagination that created a play with fun 

characters but it also commented on the current 

issues of their time due to colonial rule. He tried to 

comment and raise his voice against the colonial rule 

through his art form.  

Art and imagination together tries to bring 

about changes in the systems of how our society 

works. Play “Luna” scripted and directed by Tripurari 

Sharma was performed solo by Sapna Sand. This play 

was based on a poem by Shiv Kumar Batalvi. Luna is 

based on the legend of a young, low caste girl from 

himachal who is forced to marry an ageing king. 

Sapna sand, the actress who herself happens to be 

from himachal says, “in folklore, luna is depicted as a 

villainous character, but batalvi has made her a 

heroine”(ref6). Luna’s spirit is not broken and when 

she falls for king’s son, she doesn’t do the usual 

women thing: she doesn’t keep quiet, expressing her 

feelings for him. He poses the question, if a woman 

displays her feelings and offers her love to a man of 

her age, then has she done something wrong?  

Here from being a folklore to a poem by 

batalvi, the imagination of the artist/poet played a 

very crucial role. The villainous character of the 

folklore is turned into a heroine by a poet. The 

imagination of a woman who would like to express 

herself as she wants. Her longings, her desires, her 

wishes and the cruel society is beautifully presented 

in a form of a theatrical production by tripurari 

sharma. Sapna as the lead luna justifies the character 

through her strong performance and powerful 

singing. The issues presented in the play are still 

relevant.  

Many a times women are not being asked 

about their wishes and their desires. And if they do 

question, then they are termed as dangerous. 

Sometimes plays are constructed by imagination and 

improvisations. Play “Dhara Ki Kahaani” is one such 

example. The play script was based on an idea where 

what if objects start taking revolt for their misuse. It 

was a work of collaboration and improvisation. 

Different actors worked on different ideas to create 

scenes. Every performer crossed their limits of 

imagination to develop concrete scenes. Different 

chunks were arranged and worked upon to form a 

production under the direction of Kanupriya Pandit & 

Maneesh Verma. The primary characters were- fan, 

bulb, tap and dustbin. The story revolves around 

parents and their children and how that family misuse 

the electricity, water etc & harm the environment. It 

was about green revolution and saving the nature and 

planet. This play was a fine product of imagination. A 

talking fan, bulb, dustbin, tap was a delight to watch 

as an audience. Like this production, many a times in 

drama lessons children are motivated to imagine 

themselves as objects or vegetables and talk about it. 

This is a very out of the box situation for them and 

here their knowledge of the particular object or 

vegetable along with their imagination plays a vital 

role in creating something which is challenging and 

sometimes funny for them. Imagination bring about 

the creativity and if not at least they are trying to 

imagine themselves in the given situation and talk. 

Which is ultimately improving their verbal skills. So 

again imagination and art goes hand in hand for any 

creative theatrical production.  

Theatrical productions of Ratan Thiyam are 

appreciated and loved nationally as well 
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internationally. It is the power of imagination that he 

possess through which he creates beautiful scenery 

on stage. He uses traditional art forms, martial arts 

and physical movements to convey the action of the 

story. Audiences can visualize every scenery be it an 

elephant, or a moon through light, props and physical 

actions of performers. His instrument is his 

imagination that is implemented by the actors he 

trains in his repertory. While talking of the ideal actor, 

he says, “theatre is a composite art, and actor a 

vehicle for expression of the thematic content, so the 

actor must be a composite man... he need not master 

all forms of art but he must acquire the basics of 

aesthetics so that he can utilize the experience as a 

vehicle of expression in a space called the 

performance stage”(ref.7). Urubhangam, Andha yug, 

Antigone, Prologue, When we dead awaken are some 

of his finest works to experience as an audience. 

Similarly we have seen director Waman 

Kendre experimenting with folk forms and folk music 

in his theatrical productions. This too requires the 

imagination to develop a script and design the 

production musically in plays like “Zulwa”, 

“Jaanemann”, “Gazab Teri Adaa” etc. Gazab teri ada is 

inspired by Aristophanes “lysisstrata” where women 

refuse physical relationship overtures of 

men/husband unless they renounce recourse to war 

that destroys family and much else. The action of the 

play takes place in imaginary time and place which 

revolves around the never ending aspiration for the 

expansion of kingdom and is the constant battle for 

the continuous fights in the battle field. Under laya’s 

leadership all women refuse to make physical contact 

with their husbands. At the end, the queen too joins 

the protest. Hence the violence appreciating king and 

his war loving soldiers breaks down in front of this 

unique, peaceful and non-violent protest by the 

women. The play ends with the call for peace and 

humanity. 

The original Greek play was a comedy. In fact 

the play might not even be a plea for an end to the 

war so much as an imaginative vision of an honorable 

end to the war at a time when no such ending was 

possible(ref.8) . It was pure imagination showing a 

way, a possibility to end war like situations. 

Imagination thus played a very important part in 

creating a play like lysisstrata. It inspired the director 

to turn this idea into an Indian context, decorated 

musically to connect all the events of the play. 

Theatre in its true sense is trying to reflect the various 

problems of our society and trying to find and think of 

different solutions.  

Conclusion  

Art reflects the problems of our society, sometimes it 

does try to give solutions, sometimes it just try to 

raise questions, sometimes it educates and so on.  Art 

in any form is integral for the growth of our culture 

and society. Art is equally important to academics as 

well. Art and imagination are inseparable.  Art needs 

to be learned, practiced like any other subject. It 

requires the same willingness, dedication and love to 

nurture and grow.  
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Abstract 
The main goal of this study is to design new 

and Innovative packaging design trends in current 

scenario that’s creating good effects on marketing 

Process. “Innovative packaging design can be a 

market-winner”. Such design consists of art, 

supported by knowledge and experience. To create 

an innovative packaging design, it is not enough to 

have an aesthetic sense. It must also be supported by 

experience resulting from a well-known 

problem.Innovative mean unique, something 

different.  

The consumer market is growing rapidly 

every year, and the number of competitors in 

different types of products and commodities has 

steadily increased. In order to stand out from the 

competition, every company tries to invent 

something new and gain a competitive advantage in 

providing products to the end customer. “Innovative 

Packaging and packaging design is a popular and 

important marketing tool”, that can differentiate 

companies from each other and enjoy more priority 

among competitors.  

Keywords 

Innovative packaging, marketing Process, packaging 

as a marketing tool, consumer, perception  

Introduction 

Packaging involves designing and producing 

suitable packaging for the product. Nowadays, the 

importance of packaging has increased because it 

plays a protective role in protecting the product on 

the way to the supermarket shelf, and sometimes 

even during the life and use of the product. Packaging 

helps identification of the product, brand particularly 

with the increasing trend in self-servicing like vending 

machines and since the products are well sealed it 

helps in maintaining quality and handling.And the 

current scenario the pictures have changed for good 

effects on marketing Processonly innovative content. 

Packaging and packaging design have 

become significant factors in the marketing of diverse 

“consumer goods” and have a main role in 

communicating product benefits to the customer. 

Czinkota&Ronkainen (2007) deem that product 

packaging is connected to other variables in the 

marketing mix (Rundh 2009, p. 988). Cateora&Ghauri 

(2000) say that these variables are within the control 

of the company and they help to adapt to the changes 

in the business environment (Rundh 2009, p. 988). 

According to Packaging Federation (2004 a,b), these 

changes occur in different areas: new technology, 

materials development, logistics requirements, 

environmental issues, consumer preferences; all are 

the key factors for making decisions on marketing 

strategy (Rundh 2009, p. 988). 

Practical and necessary innovations: -The biggest 

difficulty in designing innovative packaging is to 

convince customers that they need it. Therefore, to 

create a new product, one should consider products 

that are missing from the existing products on the 

market. They need to be familiar with the problems 

your customers are currently experiencing.  

Personalization of innovative packaging: - When 

acting on the market, where many companies treat 

the customer according to the same schemes, it is 

worth asking for feedback directly. The client wants to 

be charmed and encouraged to buy. He also expects 

the product to be tailored to his individual 

preferences. Innovative Packaging Design Play in 

Your Marketing Strategy. 

Although it can be said to be one of the most 

important factors in marketing products, even if it is 
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not one of the most important factors, in many cases, 

product packaging design has been most overlooked. 

Even if it takes so long to develop the product and in-

depth study of extensive market research to clearly 

understand the target market, and analyze the 

competitors, they may still need to realize the need to 

study attractive product packaging at the last minute. 

Good product packaging is essential for maintaining 

product justice and selling it to the target market. 

According to the requirements of the company and 

marketing process, designing product packaging 

advertising materials should do more important 

things. 

Catching the customer’s eye – Product packaging 

design needs to be distinctive, eye-catching and 

unmistakably their brand and their product. Look at 

them competitors and think about what they can do 

to stand out from them and win over your target 

market. If there product stands out from the crowd, it 

is sure to win more favor with the consumer. By 

spending the time and effort to create unique 

packaging and they stand to make more of an 

impression and gain a positive response from 

consumers, particularly younger ones. They need to 

work hard on creating packaging that is aesthetically 

pleasing and creative to draw the consumer’s 

attention to first the packaging, and then its contents 

at the point of sale. For some products, this is of even 

more importance, particularly in the cosmetics and 

confectionary sectors where consumers are much 

more likely to buy beautifully designed decoratively 

packaged products. 

Functionality and innovation – Innovative packaging 

can make old products seem new, especially if it has a 

strong novelty appeal, for example, seasonal 

packaging. Unusual packaging can help to increase 

interest in a product and therefore boost sales. 

However, whilst innovation is appealing, functionality 

is essential for successful product packaging design. 

As great as a design may look, if packaging can’t stand 

up properly on a shop shelf, it is nowhere near as 

effective.so its necessary to focus on their work. 

Packaging helps and aids the following marketing 

functions 

1. Collecting information on Consumer preferences  

2. To know of the relative position with other 

competing products. 

3. Enhances the perceived value to a customer by 

protecting from deterioration, spilling, Spoilage or 

evaporation during transit from manufacturer to the 

display shelf.  

4. It enhances convenience of usage by cleanliness 

and use without disturbance.  

5. Brand identification and Product handling in stores. 

6. The displayed Product performs a communication 

function by its unique identification features, sales 

promotion through labeling, and general advertising 

and promotion.  

7. Through unique identification it facilitates 

differentiation, and during repositioning Strategy it 

helps by its unique design.  

8. Promotes and triggers impulse buying if packaging 

is attractiveand Innovative.  

9. Through attractive Innovative packaging price 

barriers can be overcome.  

10. Through Innovativedesigned selling messages can 

be imprinted which can promote Sale of product.  

Analysis and emotional decision making 

The function of packaging is one of the most 

important areas of packaging design. It has started 

from simple product identification and gradually 

developed into Brand promotion and image 

communication in a powerful and interesting way. 

This one Communication starts where the buyer 

starts the purchase They are based on several criteria 

(e.g. product category, product category, Product 

size, quantity or quantity, advertising influence, etc. 

all These conditions depend on time, browsing or 

product comparison. but if None of these factors have 

occurred, so the purchase decision will be partly 

analytical And partly emotional.  

Attraction and packaging 

Packaging is a key part of the marketing 

plan for any business that makes or sells products. A 

product’s package can be the selling point for many 

consumers by delivering a sense of quality while also 

reflecting the product’s brand image. It is critical in 

retail sales, where the right packaging design can 

attract the consumer's eye and make the product 

stand out next to a rack of the competitor's product. 
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Packaging "Gold Star of Marketing Mix 

Marketers today are using packaging to attract 

consumers marketing practices that are no longer 

affected by classic advertising and sales – signage and 

advertising are easily overlooked, Butyour innovative 

product simply cannot. If people are looking for 

Specific items, your packaging is what you really want 

to sell Send it to them in a flexible way at any given 

retail location Packaging, especially to convey values, 

mission, and the quality that makes the product so 

outstanding and effective performance of packaging. 

THE FIVE PS OF MARKETING 

Packaging "Gold Star of Marketing Mix"  

Products on the market, store the products in 

Warehouse and sell products in retail stores, and 

Large shopping mall and protect it for end use 

Consumers call it product packaging. Company use 

Product packaging to attract more customers 

packaged products is considered safe to use 

consumer.  

Every product even uses some kind of 

packaging it is just a label with a price. This research 

paper will let you know how innovative 

productpackaging is used in manufacturing, its 

purpose in marketing and some important pack. 

The emerging trend of packaging involves 

more graphics Design to attract customers (see the 

Today, the role of design is not just to discover and 

clarify the importance of shape and shape Structure.  

Packaging designers must have experience 

now Designers, guide customers through difficulties 

unique experience-because of what experience is 

today’s customers are pursuing. The packaging 

designer is now responsible for coaching experience, 

which leads to Links to products and brands.The 

important business benefits that packaging offers:  

 A substantial representation of your brand 
and company values  

 An increased impact on the point of 
purchase 

 Opportunities 
for new channels of 
distribution  

 A comparable 
enhancement of 
product delivery and 

experience Examples- Some innovative 
packaging designs in market.  

When beehives and eggs unit. This packaging 

makes takeaways much more convenient            

Ethnic drinks brand Paper Boat 
This innovative packaging design combines 

unparalleled egg protection with great design. It is 

also made from recycled paper - making it incredibly 

eco-friendly. Instead of the massively wasteful 

packaging traditionally provided by fast food 

restaurants, wouldn't it be great if you could carry it 

all in one hand? Well, that's exactly what this 

compartmentalized fast food packaging solution is 

attempting to achieve. Carry your drink, burger, fries, 

and dessert all in one with this handy, one hand fast 

food package. Paper Boat is a product of Bengaluru-

based Hector Beverages which also produces Tzinga 

(energy drink). The packaging graphics reflect 

simplicity and purity of the drink inside. Its curvilinear 

profile appearance is friendly, memorable and the 

pilfer-proof winged cap is comfortable to hold, turn 

and replace as well as aligned to the brand visual 

language. Flat colors, simple shapes and a pack 

language reminiscent of the childhood landscape, all 

contribute to the delightful nostalgia that the brand is 

all about,” sheadds. Paper Boat packaging also 

recently won at The India Story Design Awards in 

Packaging Design category. 

Conclusion 

For companies newly entering the market or 

introducing companies’new products on the market 

or trying to expand into new products Market, 

packaging can help improve its 

products positioning and pricing 

strategy. Height it is recommended 

to pay appropriate fees to the 

market and enterprises Pay 

attention to the packaging.  

Poor packaging may be one of 

them Causes of product failures on 

the market. It is Necessary conditions 

for formulating and implementing 

innovative packaging standards 

Corresponding strategies to better 

protect and promote a product for a 

http://immonstop.blogspot.com/2012/01/packaging-design-egg-packaging.html
https://www.behance.net/gallery/Fast-Food-Packaging/1284855
https://www.behance.net/gallery/Fast-Food-Packaging/1284855
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good sell to market and a long life memorization on 

product packaging. 
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dyk vkf.k vfHkO;fDr  

 

 

 

 

iYYkoh IkafMr 

,-,Q-,- usV ¼isafVax½ 

vflLVaV izksQslj] uVjkt vkVZ vW.M dYpj lsaVj  

 
xks"kokjk ¼Abstract½ 

 vfHkO;fDr okn gh laKk ik’pkR; dyk 

fo’okr 20 O;k ’krdkP;k lq:okrhyk vfLrRokr 

vkyh vlyh rjhgh dyk vkf.k vfHkO;fDr ;kaP;k 

laca/kkph ikGseqGs FksV ekuokP;k vkfne voLFksi;Zar 

tkÅu iksgksprkr- 

 eqGkr vfHkO;Dr gks.ks gh euq";kph eqyHkwr 

xjt vkgs- dkG o ifjfLFkrhuq:Ik euq"; Lor%yk 

vfHkO;Dr dfjr vkyk vkgs- d/kh gh vfHkO;fDr 

/kkfeZd vfHkO;fDr vlrs rj d/kh rh lkekftd 

vfHkO;fDr vlrs rj d/kh rh O;fDrxr vfHkO;fDr 

vlrs- osxosxG;k dkj.kkus vkf.k dkj.kkLro 

vfHkO;fDr O;Dr gksr vkyh vkgs- 

mdy 'kCn (Keywords) 

vfHkO;fDr] jaxHkk"kk] 'kkeyjax] y;] rky] iz;ksx] 

lektHkku 

IkzLrkouk 

 fp=dysP;k vuq"kaxkus dyk vkf.k 

vfHkO;fDr ;k fo"k;karxZr T;k O;fDrP;k 

vfHkO;fDrps varjax ;sFks myxM.;kpk iz;Ru dsyk 

vkgs- rh O;fDr Eg.kts T;kauh †‚‚‚ P;k toGikl 

dkO;s vkf.k xhrs lkdkjyh] ukV; ys[ku dj.kkjs 

laxhrkrhy uohu jkxkaph fufeZrh dj.kkjs] jfoanz 

laxhrkps tud] lkfgR;jpuslkBh ukscsy iqjLdkj 

feGfo.kkjs ifgys vkf’k;k;h O;fDr&Jh- jfoUnzukFk 

Vkxksj ¼ƒŠˆƒ&ƒ‹†ƒ½ gks;- v’kh gh izfrHkkoku 

O;fDr t.kw ftP;k ftOgsoj o ys[k.khoj ljLorh 

fojktyh vkgs- v’kk O;fDrus vkiY;k vk;q";kP;k 

mRrjk/kkZr fp=dyk fufeZrh lq: dsyh- 

dkgh iz’Uk 

 Lor%yk ’kCnkP;k ek/;ekrwu leFkZ o 

izHkkohi.ks O;Dr dfjr vlrkuk dk Eg.kwu 

jfoUnzukFkkauh fp=dysyk vfHkO;fDrps ek/;e Eg.kwu 

fuoMys vlkos\ vlk egRokpk iz’u vkiY;kyk 

iMrks- lfe{kd o doh lqf/kUnzukFk nRrk ;kauk 

fyghysY;k ,dk i=krhy dforsr vkiY;kyk ;k 

iz’ukps mRrj lkiMrs- rh dfork v’kh vkgs- 

“Words do not pamper me. Her rule is strict my lines 

laugh at their will, they do not restrict me………….’’;k 

[ksjht fp=drhZ jk.kh pank ;kaP;k iqLrdkr 

jfoanzukFkkaP;k fopkjkaps dkgh lanHkZ vk<Grkr T;kr 

rs Eg.krkr- ‘’I wish I could do away with all other 

things and Just paint. I truly feel in my life today an 

urge to paint.’’ ;k vkf.k v’kkp izdkjP;k Hkkouk 

Vkxksjkauh O;Dr dsysY;k vki.kkl vk<Grkr- 

R;ko:u vls okVrs dh] ’kCnkaP;k ek/;ekrwu O;Dr 

gksrkuk ;s.kkjs ca/ku] e;kZnk R;kauk tk.kor vlkos- 

rh viqjsi.kkph o vlek/kkukph Hkkoukp dnkfpr 

R;kauk fp=dysdMs ?ksÅu vkyh- 

Lor%ph jaxHkk"kk 

 VkxksjkaP;k fy[kk.kkpk vkf.k fp=kapk vH;kl 

dsyk vlrk ,d xks"V vkiY;k y{kkr ;srs rh 

Eg.kts ;k nksUgh ek/;ekalkBh R;kauh vkiYkh LoRk%ph 

,d v’kh jaxHkk"kk fuekZ.k dsyh gksrh- doh] 

dknacjhdkj] lfe{kd vlysY;k dsrdh dq’kkjh ;kauh 

jfoanzukFkkaoj fyfgysY;k ,dk fuca/kkr R;kaP;k 

jaxHkk"kspk mYys[k vk<Grks- ;k ’kks/k fuca/kkr R;k 

Eg.krkr] ^^Vkxksj jaXkkaP;k lanHkkZpk mYys[k djrkuk 

eq[;r% ikjaikjhd laLÑr ’kCnkapk o Qkjlh ’kCnkapk 

okij osxosxG;k i)rhus dfjr yky vkf.k fgjO;k 

jaxkalkBh caxkyh Hkk"ksr vuqØes ^yky* vkf.k 

^’kkscqt* vls ’kCn vkgsr- ;k jaxkapk mYys[k ek= 

rs ^eks?ke* jax vkf.k ‘’;key* jax vlk dfjr- 

R;kaP;k ’;key ;k ’kCnkaph O;kIrh cjhp eksBh gksrh- 

>kMkph ikus] tfeuhpk jax bFkiklwu rs ekuoh 

dkrMhpk jax bFki;Zar rs gh laKk okijr- R;kr 

,d ladsrkFkZ nMysyk vk<Grks- rj R;kaP;k 

dforkae/;s vkf.k xhrkae/;s yky jaxkpk laca/k 

R;kauh nq%[k] laosnus’kh tksMyk vkgs- fuGk jax gh 

t.kw VkxksjkaPkh vkuankphp Hkk"kk! ‘fuye.kh yrk* ;k 

Qqykyk ikgwu Vkxksj lgt mn~xkjrkr- ‘rkscw gs 

viwcksZ :Ik ns[kk fnys] dsuks ts ds tkus* Eg.ktsp& 

‘gs vls lkSan;Z ;kiwohZ df/kgh ikfgys ukgh- dks.k 

tk.ks rw>s vfLrRo d’kklkBh vkgs\ VkxksjkaP;k jax 

ladsrkae/;s fuGk Eg.kts :Ik yko.; vkf.k vkuan 

gksrs rj yky Eg.kts vifjfpr vtkuk] vns[kk 

vkf.k T;kpk laca/k nq%[k vkf.k O;Fks’kh vkgs vls 

gksrs- ‘jksax* ¼jax½] jksaxhu ¼jaxhr½ ;k lkj[ks ’kCn 

VkxksjkaP;k Hkk"ksrhy lkeF;Z’kkyh izfrds gksrh- 

R;kaP;kr vusd vFkZgh nMys vkgsr- ts jksaxhu gksrs 
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rsp d:.k vkf.k nq%[kh gh gksrs- ;k [ksfjt 

Nk;k&izdk’k gh ladYiuk R;kauh lkfgfR;d o n`"; 

ek/;ekr okjaokj okijysyh fnlrs- 

dforsrhy 'kCn 

;sFks vki.k dkgh xq:nsokaP;k dforsrhy 

vksGh ikgw;k- gs ’kCn fuf’prp vkiY;kyk 

n`’;kuqHko nsowu tkrkr- & 

‘The sun is hidden, the stars are lost, the red line of 

the road is merged in the must of rain.’ ‘Thou are a 

glimmer of gold from the down on my life’s shore, as 

a dew drops on the first white flower of autumn.’ 

‘Thou art a rainbow from the distance sky behind o’er 

the dust a dream of the crescent moon touched with 

a white cloud.’ v’kk izdkjs lkfgR;krwu jaxkaph 

m/kG.k dj.kkjs Vkxksj fp=dysdMs oGys R;kr uoy 

rs dk;\ Vkxksjkauh dyk fo’okr dsoG Lor%ps 

LFkku izLFkkfir dsys ukgh rj Hkkjrh; fp=dysykgh 

oG.k fnys- o;kP;k mRrjk/kkZr ¼lkBkO;k o"khZ½ 

fp=dys dMs oGysY;k jfoUnzukFkkauh dykdkj Eg.kwu 

dsysyk izokl o R;kaP;k dykÑrha}kjs gks.kkjh 

vfHkO;Drh ;kpk vk<kok vkrk vki.k ?ks.kkj vkgksr- 
jfoanzukFkkaps rRoKku 

fp=dkj Eg.kwu jfoUnzukFkkapk ’kks/k ?ksrkuk 

dyscn~ny R;kapk n`f"Vdks.k dk; gksrk gs tk.kwu ?ks.ks 

egRokps Bjrs- R;kaP;k ‘What Is Art?’ ;k fuca/kkr rs 

fyghrkr- vki.k T;k txkr jkgrks R;kps iw.kZRo 

izkIr >kysys Lo:Ik vkiY;kyk d/khgh tk.kor 

ukgh- ijarq vki.k tsOgk vkiY;k Hkkouka}kjs R;kyk 

xzg.k djrks rsOgk R;kyk iq.kZRo izkIr gksrs- rs vls 

tx vlrs ts vkiY;k laosnukauh vuqHkoys vlrs] 

dkj.k euq"; gk izk.;kaizek.ks dsoG ,d= jkgr 

ukgh rj rks fuekZ.kdrkZ gh vkgs- vkf.k dykRed 

fufeZrh ekxph izsj.kk gh Hkkofud izsj.kk vlrs 

vkf.k vkiY;k laosnuf’ky eukus vuqHkoysys tx gs 

foKku c?kw ’kdr ukgh rsFks dsoG dysphp lj’kh 

gksrs- 

jfoanzukFkkaph dyk 

fp=dyk vkf.k jfoUnzukFkkapk laca/k vkyk rks 

R;kaP;k iwohZ ¼b-l- ƒ‹„‡ lkyh izfl)½ ;k dyk 

laxzgklkBh dfork fyghrkauk >kysY;k [kkMk[kksMhrwu 

th fxjfxV fp=s fuekZ.k >kyh rsOgkp ;k fxjfxV 

fp=kr Vkxksjkauh dsoG izfrek fuekZ.k dsY;k ulwu 

y; o rky ;kapk lerksy lk/k.kkÚ;k ladYiuk o 

QkWeZ ¼:ica/k½ ;kaph ,dkRerk n’kZfo.kkÚ;k R;k 

fp=dysP;k rRokaoj vk/kkjysY;k jpuk vkgsr- 

R;keqGs ;k jpuk fuOoG fxjfxV fp= u jkgr 

lgkftdp R;kauk isaVhaXl fdok MªkWbaXlpk ntkZ izkIr 

gksrks- ;k jpusrhy vkÑR;k ckgsj MksGs vkysY;k] 

Vksdnkj nkr fdaok pksph vlysY;k euq";kÑrh 

oØkdkj lki] dksukRed i)rhr fpf=r dsysyh 

i{;kaph o euq";kaph Mksdh v’kk iBfMrhy vkgsr- 

iwohZps gs gLrfyf[kr Eg.kts t.kw VkxksjkaP;k dYiuk 

foyklkps n`"; :Ik gks;-  

okLro txrkP;k ifydMs vl.kkÚ;k ;k vkÑR;k 

Vkxksjkauh Lor%P;k fo’okr fuekZ.k dsY;k vkgsr- ;k 

jpukackcr Vkxksj Lor% Eg.krkr- ^^eyk rkykps 

mitr Kku** vlkos vls okVrs- ygkui.kkiklwu eh 

dqBys f’k{k.k ?ksrys vlsy rj rs rkykps&y;kps! 

tsOgk d/kh ekÖ;k gLrfyf[krkrhy js[kkV.ks 

eqDrhalkBh vijk/;kizek.k s vkØks’k djrkr vkf.k 

R;kaP;k vlac)i.kkph dq:irk ekÖ;k MksG;kaoj 

vk?kkr djrs] rsOgk R;kaph lqVdk dj.;klkBh] R;kauk 

R;kaP;k n;uh; ’ksoVki;Zar iksgpfo.;klkBh eh 

y;kpk] rkykpk vk/kkj ?ksrks! 

vk;q";kph dkGh cktw 

vkuanh] izsj.kknk;h] ldkjkRed vl.kkÚ;k 

doh jfoUnzkauh vk;q";kP;k dkG;k cktwps fp=.k dk 

dsys vlrs\ dk; ekufldrk vlkoh R;k ekxs\ 

;kpk ’kks/k ?ksrY;kl ;k loZ dykÑrhapk laca/k 

R;kaP;k ckyi.kkP;k vkBof.ka’kh vlkok vls okVrs- 

ckyi.khP;k vkBo.kha lanHkkZr xq:nso fyghrkr- ^^R;k 

dkGkrhy izR;sd ek.klkP;k eukr Hkwrizsr] vkRek 

;kaP;kcn~ny fHkrh fuekZ.k >kysyh vlk;ph- 

Hkwrk[ksrkaP;k vusd xks"Vh ,sd.;kr ;sr- laiw.kZ 

okrkoj.k fHkrhus Hkjys vlk;ps f’kok; R;k dkGh 

ik.;kP;k iqjoB;kph O;oLFkk ulY;kus o 

fotiqjoBkgh ulY;kus va/kkÚ;k o dqcV [kksyhr 

fi.;kP;k ik.;kpk o"kZHkjkpk lkBk dsyk tkr vls- 

gh eksB eksBh ik.;kph HkkaMh ^vk* oklysY;k 

,[kkn;k Hk;adj izk.;kizek.ks Hkklr ;k HkkaM;kaps 

:Ik] Nkrhoj MksGs] iljysys eksBs dku vkf.k ekxs 

oGysys ik; v’kk Hk;adj izk.;kalkj[ks Hkkls- 

va/kkjkr fnl.kkÚ;k v’kk vkÑR;k ikgwu ek>s ân; 

tksjkr /kM/kMr vls o ik; FkjFkj dkir-  

osxGk vuqHko 

;k[ksfjt bFks vtwu ,d xks"V y{kkr 

?;k;yk goh gh fufeZrh v’kk O;fDrph vkgs T;kauh 

vkiY;k vk;q";kr vusd p<&mrkj vuqHkoys vkgsr- 

ygkui.kh gjfoysys ekr`N= ,su rk:.;kr R;kaph 

l[kh vlysY;k dknacjh nsoh ;k ofguhph vkRegR;k 

iq<s iRuh o ikp viR;kaPkk e`R;w f’kok; ifgY;k 

egk;q)kpk ¼b-l- ƒ‹ƒ†&ƒŠ½ gkgk%dkj] fczfV’kkauh 

tkfy;ku okykckx ve`rlj ;sFks ?kMfoysys 

gR;kdkaM ¼b-l- ƒ‹ƒ‹½ ;k lokZpk ,df=r ifj.kke 

uDdhp VkxksjkaP;k gGO;k eukoj >kyk vlkok- 

lgkthdp R;k Hkkouk mRLQwrZi.ks ;k Lo:ikr 

vorjY;k vlrhy- LkHkksorkyh ?kM.kkÚ;k ?kVukae/kwu 

ekuokph leksj ;s.kkjh gh Øwj] Hk;kog] udkjkRed 

dkGh cktw ;k dyk—rhrwu ekaMyh vlkoh vls 

eyk okVrs- R;keqGs R;kaP;k laosnu’khy eukus ts 

vuqHkoys rsp R;kauh vfHkO;Dr dsys- 

jfoanzukFkkaps iz;ksx 

fp=dkj Eg.kwu Lor%yk ?kMor vlrkuk 

jfoUnzukFkkauh vusd iz;ksx dsysr- lq:okrhpk dkGk 
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jax tkÅu rs brjgh jax oki: ykxys- js"ksojhy 

idM etcwr gksr xsyh- jax gkrkG.;kryk 

uo[ksi.kk tkÅu R;kr lgtrk vkyh- b-l- 

ƒ‹„Š&„‹ njE;ku R;kauh fuekZ.k dsysY;k dyk—rhr 

likV i`"BHkkxkoj lkdkjysyh ,dp eq[; vk—rh 

vki.kkal vk<Gwu ;srs- ;k dyk—R;k eq[;Ros 

dkG;kp jaxkr lkdkjY;k vkgsr- b-l- ƒ‹…‚ iklwu 

R;kauh jaxkpk okij vkiY;k dyk—rhe/;s djk;yk 

lq:okr dsyh iq<s fp=dkj Eg.kwu izxYHkrsdMs 

iksgkspysY;k Vkxksjkauh Øs;kWUl] jafxr isfUlyh o 

R;klkscr jax ;kaps lek;kstu d:u O;fDrfp=.ks 

dsyhr- gh fp=.ks R;kaP;krhy ifjiDo gks.kkÚ;k 

fp=dkjkph vksG[k iVforkr- 

Vkxksjkauh vusd psgjs jaxfoys- T;kr xq<rk] 

ukV;e;rk] vn~Hkwrrk] nq%[kh] d:.k vkf.k ?kkcjysys 

vls vusd Hkko R;kaP;k O;fDrfp=.kkr vkiY;kyk 

vk<Grkr- R;kiSdh dkgh dyk—rhapk vki.k vk<kok 

;sFks ?ksÅ-  

O;fDrfp=.k 

jfoUnzukFkkaUkh 

lk/kkj.kr% b-l- ƒ‹„‹ P;k 

v[ksjhl dsysys gs ifgys L=h 

O;fDrfp=.k vlkos v’kh uksan 

vkiY;kyk vk<Grs- ;krhy 

L=hpk vaMk—rh psgjk] 

dslkauh] lkMhP;k injkus 

os<yk vlwu R;kp vkdkjkr 

R;kP;k ekxhy cktwl vkMO;k 

js"ksr jaxysiu dsys vkgs- gs ysiu CysMus dsys 

vlkos vls okVrs- B’kho js"kkauh lkdkjysys gs fp=.k 

vkgs- iq<hy fp=.k b-l- ƒ‹…‚ P;k izn’kZukr 

iznf’kZr dsysys L=h fp=.k vkgs- iq<hy fp=kr jaxhr 

isfUlyhapk mi;ksx dsyk vlwu lkMh lkBh jaxhr 

Øs;kWUl okijys vkgsr- rj pkSFks fp= gs lk/kkj.kr% 

b-l- ƒ‹†‚ lkyh lkdkjys vkgs ;kr dks.kk 

O;fDryk leksj clowu rh lkdkjyh vkgs vls 

okVrs- ;k dyk—rhr psgÚ;kojhy Hkko rhozrsus 

n’kZfo.;kr izdk’kkpk eksBk okVk vkgs- 

;k fp=kapk vH;kl dsyk vlrk ifgY;k 

nksu fp=kr pedR;k MksG;kaP;k] ,su rk:.;kr 

inkiZ.k dsysY;k "kksM’kk eqyhikl wu rs vo[kG 

eqyhpk izokl vkiY;kyk fnlrks- frlÚ;k fp=kr 

izxYHkrk vkysyh L=h tk.kors rj pkSF;k fp=kr 

e/;e o;kph] thoukpk vuqHko ?ksrysyh vkf.k rks 

vkiY;k ppsZrwu n’kZfo.kkjh L=h fnlrs- dkyijRos 

fp=dkj Eg.kwu izxYHk vkf.k vuqHkoh >kysys Vkxksj 

;k dykÑrhrwu vkiY;kleksj ;srkr- VkxksjkaP;k ;k 

vkf.k brjgh L=h fp=.kkapk vH;kl dsY;kl vls 

y{kkr ;srs dh R;k ,d izdkjP;k varHkkZousuh 

vksFkacY;k vkgsr- lkoGk dkGk jax] xMn Nk;sr 

yiysyk psgjk] d:.ksus vksFkacysys MksGs] FksV leksj 

u c?krk MksG;kaP;k dMkarwu c?k.kkjs ?kkcjysys MksGs 

vls fp=.k Vkxksjkauh dsys vkgs- Vkxksjkauh lkoG;k 

jaxkP;k gfj.khlkj[ks MksGs vl.kkÚ;k eqyhaoj 

fyfgysY;k dfork izfl) vkgsr- R;kaP;k UkkVdkP;k 

ukf;dkgh lkoG;kp vkgsr- i.k R;kaps fp=.k R;kauh 

vk’kk vkf.k izsj.kk ns.kkÚ;k uohu ;qxkrhy fL=;kaP;k 

:ikr dsys vkgs- ijarw VkxksjkaP;k fp=krhy fL=;k 

;k R;kaP;k lkfgR;krhy ukf;dka’kh Qkjdr ?ksrkuk 

?ksrkuk fnlrkr- Vkxksjkauh vkiY;k fp=kr 

js[kkVysY;k fL=;k ;k R;kaP;k vuqHkokoj vk/kkjhr 

gksR;k- ikjaijhd caxkyh L=hps fp=.k t.kw Vkxksjkauh 

dsysys fnlrs R;kaps mnkl MksGs vkf.k ik’oZHkwferhy 

eksB;k xMn lkoG;k t.kw R;kaP;k vleFkZrsps d:.k 

:nu djrkr- ;k fL=;k jfld isz{kdkauk t.kw 

ikolkG;krhy cjlwu FkdysY;k o vks÷;kus 

>qdysY;k <xkaph vkBo.k d:u nsrkr- ;k 

dykÑrhrhy jax R;k Hkkoukauk iks"kd okrkoj.k 

fuekZ.k djrkr- Hkkjrh; lektkrhy fL=;kaph th 

,dw.k ifjfLFkrh R;kauh vuqHkoyh gksrh rh R;kaP;k 

dykÑrhrwu leksj ;srs- L=h ps lektkrhy nq¸;e 

LFkku] frP;koj gks.kkjs vR;kpkj] dqpac.kk VkxksjkaP;k 

laosnu’khy eukyk fHkMyh- R;keqGsp frps nq%[k 

R;kauk tk.koys vkf.k v’kk nq%[k lksl.kkÚ;k d:.k] 

vxfrd fL=;kaps fp=.k R;kauh dsys- 

jfoUnzkauh Lor%ps dsysys O;fDrfp=.k o 

jksFksuLVkbZu ;kauh R;kaps dsysys] larkizek.ks Hkkl.kkjs 

O;fDrfp=.k Eg.kts t.kw txkyk&brjkauk 

fnl.kkjs@Hkkl.kkjs jfoUnzukFk o Lor%p Lor%yk 

ikj[k.kkjs jfoUnzukFk ;kaP;krhy fojks/kkHkkl gks;!  

;k O;fDrfp=.kko:u vlk iz’u iMrks dh] 

gh fp=.ks R;kaP;k vcks/k 

eukrwu leksj vkyh vlkohr 

dk\ [kksyoj nMysY;k fHkrhph 

vkf.k vkdka{kkaph Lianus 

vlkohr T;kph /kkj R;kauh 

vkiY;k dforkae/;s rksy 

lkaHkkGwu] rkfdZdrk o 

v/;kfRedrk ckxGwu] euq";kps 

mnkRrhdj.k d:u deh dsyh gksrh- v’kk izdkjs 

jfoUnzukFkkph fp=s gs Lo vfHkO;fDrps fdaok vkarj 

izoklkps t.kw ,d ek/;ep gksrs- 

fulxZ fp=.ks 

jfoUnzukFkkauh dsysY;k fp=.kkr fulxZfp=.k 

gs egRokps vkf.k lq:okrhiklwups fp= fo"k; 

vlY;kps vkiY;kyk fnlwu ;srs- ;k fp=krwu 

fp=dkj Eg.kwu R;kaP;kr mRrjksRrj ;s.kkjh ifjiDork 

vkf.k ek/;ekaojhy idM ,o<sp fnlr ukgh rj 

fp= ek/;ekaizrh vlysyh laosnu’khyrk tls 

jaxkaP;k NVk] iksr] js"ksrhy y; vkf.k lkSan;Z ;kaP;k 

rkdnhpk R;k fof’k"V fulxkZP;k okrkoj.k 

fufeZrhlkBh] xq<rslkBh] rks Hkko fVi.;klkBh 

,df=r dlk mi;ksx djrk ;sbZy ;kph tk.kho 

vf/kdkf/kd n`< >kysyh fnlrs- 

mailto:fnl.kkjs@Hkkl.kkjs
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gh fulxZfp=.ks 

okLrfod fulxkZps dsysys 

fp=.k ulwu rh R;kaP;k 

var%dj.kkrhy Hkkoukaps 

izfrfcac vkgs- ouLirh’kkL=kr 

dqBsgh u vk<G.kkjh Qqys R;kauh lkdkjyh vkgsr- 

fulxZfp= lkdkjrkauk R;kauh R;k fof’k"V 

okrkoj.kkps eeZ vkiY;k dykÑrhr mrjsy v’kk 

i)rhus lkdkjys vkgs- R;kauh lkdkjysyh 

fulxZfp=.ks dqBY;k ,dk fBdk.kkps okLoooknh 

fp=.k ulys rjh ’kkarhfudsruP;k taxykleku 

Hkkl.kkÚ;k ifjljkpk izHkko ;k dykÑrhaoj 

fuf’prp tk.korks- ;k fulxZ fp=ka}kjs eukrY;k 

Hkkoukapk o eufLFkrhpk esG xq:nsokauh fulxkZ’kh 

lk/kysyk fnlrks vkf.k dkrjosGP;k Hkkoukaps izfrfcac 

;k dykÑrhr R;kauh lkdkjys vkgs-   

fu"d"kZ 

’kCnkaP;k ek/;ekrwu O;Dr gksrkuk ;s.kkjs ca/ku] 

e;kZnk jfoanzukFk Vkxksjkauk tk.kor vlkos- rh 

viqjsi.kkph o vlek/kkukph Hkkoukp dnkfpr R;kauk 

fp=dysdMs ?ksÅu vkyh- Vkxksjkauh dyk fo’okr 

dsoG Lor%ps LFkku izLFkkfir dsys ukgh rj 

Hkkjrh; fp=dysykgh oG.k fnys- dykRed fufeZrh 

ekxph izsj.kk gh Hkkofud izsj.kk vlrs vkf.k 

vkiY;k laosnuf’ky eukus vuqHkoysys tx gs 

foKku c?kw ’kdr ukgh rsFks dsoG dysphp lj’kh 

gksrs- 

lanHkZ 

 Ravindranath Tagore -Collection of 
Essays Edited by Ratan Parimoo 
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Observation, Acting and Expression 
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Abstract  
It should be noted right in the beginning that 

acting done in theatre is a difficult art to observe, for 

the many arts of the theatre conspire to produce such 

harmonious unity and it is difficult to isolate one from 

another. Many science, too, are involved in the 

operation of the theatre. For example, physics and 

chemistry aid in producing stage-effects, lighting and 

dyes for costumes and scenery, psychology underlines 

the principles of acting and audience attention and 

others contribute many minor materials used in 

staging a play. Thus the theatre, though a fusion of 

the scientific and the artistic, is one of the most 

complex of the arts.  

Keywords  

Artist, Pleasure, Reality, Artisan, Aesthetics, 

Technique, Illusion  

Introduction    

 It is therefore necessary that acting must be 

observed in relationship to the other arts of the 

theatre. The actor must be evaluated in terms of the 

scene, setting and other actors to whom he is 

attending. His art is one of the moments and can 

never be recaptured in exactly the same way, 

although certain aspects may be photographed by the 

techniques of the motion pictures. Most other arts 

can be observed in a leisurely fashion, for their 

mediums are more or less permanent, but not the art 

of the actor; that vanishes almost before it is 

perceived. Although this evanescent quality greatly 

increases the difficulty in analyzing acting, there are 

certain aspects that may be defined through 

principles common to all fine arts. Any study of the 

fine arts inevitably leads to a discussion of aesthetics. 

As the theories of aesthetics are highly controversial, 

there would be no great value in discussing them in 

the context other than the art of acting. 

How to approach?  

 Perhaps the best approach to the subject 

would be through its purpose. The actor, like the 

artisan of other arts, creates his art object for his own 

pleasure. It is the prime purpose of his creation. The 

pleasure is derived from the process; therefore 

pleasure, the end or objective of art, becomes the 

means to the end. It may be deduced that, since the 

artist is interested in the means whereby an objective 

is produced, rather than in the object itself, he has no 

concern as to the utility of the object created.  

Main Problem  

 The concrete question could well be asked:  

If a man designs a chair to sit upon, does he thereby 

defeat the artistic purpose, and will the chair then not 

be an art object?  How does the purpose affect the 

observer? Must he know the intentions of the 

creator? Does the test of an art object’s purpose lie 

solely in the mind of the creator?  

Art Appeal  

 Art is personal in it’s appeal. In the example 

of the chair, is the spectator, on seeing it,  

Questions its strength, Exclaims over its comfort, 

expresses his need for it, any other utilitarian feature 

of it. Then the chair is not an art object for the 

spectator. If the spectator, however, exclaims at it’s 

beauty and disregards it’s practical purpose, the chair 

has definite artistic values for him. The artistic values 

of the actor’s art are determined by the attitude of 

both, the actor and the spectator.    

Our observation as actor  

 As observers of an art through our empathic 

responses we endow the work of art with human 

qualities. We make the work live in our own 

personalities. After we have endowed the object with 

human attributes, we work on the assumption that 
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object is reality. This, then, is the aspect of the make 

believe, for we know full well that the object is a 

representation of nature and not an actual reality.  

Illusion and reality  

 Illusion in the theatre may be said to be 

commensurate with the ability of the craftsmen - To 

keep the audience-feeling identical with the play 

rather than with itself, To keep the emotions aroused 

at a low but persistent intensity, To establish a mood 

rather than sharp emotional responses. Curious as it 

may seem, the greatest task of the artists of the 

threatre is to keep the audience from the world of 

actual experience.  

Contemplation by the audience  

 If the object of the art 

contemplated is too far removed from nature, it will 

be difficult for many to receive an aesthetic 

experience from it. If an art form becomes too 

abstract, senses of the audience will fail to make an 

association and therefore will not contemplate it. 

Particularly this is true of threatrical art, which 

demands a certain amount of realism as a bond 

between the art and the audience.  Many artists of 

the threatre, in attempting to escape from servile 

imitation, direct copying of nature, or photographic 

realism, make the mistake of giving performances 

which lack fidelity to natural processes. The more 

abstract threatrical art becomes, the fever audiences 

are there who can contemplate them.  

Problems in observation  

 If the object observed is too complex, the 

aesthetic experience will be lost. Audience cannot 

focus its attention on many details at one time unless 

they are unified. In observing the art form the 

spectator must be able to grasp its major concept. 

The spectator becomes disinterested and confused if 

he is lost in its minor details. The theatre furnishes 

many examples of this. If the spectator tries to 

analyze the scenery, there is possibility of missing the 

important action that is in progress on the stage. The 

dictum that great art does not call attention to itself 

could well be stated “that it does not call attention to 

any of it’s parts.”  

The impact of simplicity  

1. The idea of simplicity is well illustrated in all 

phases of the theatre. The playwright, as one 

craftsman of the theatre, simplifies like and 

it’s problems to the point of 

understandability. He permits an audience, 

through the simplicity of his material, to 

understand the inner thought process of his 

characters.  

2. While art may catch the observer’s interest 

by rendering understandable the salient 

truths of life, it destroys interest by being too 

simple, too unified, sameness engenders 

monotony. Interest caught through the 

ability to comprehend and understand must 

be held through the diversity of the object.  

3. The theatre-arts employ diversity an ever-

changing emphasis, the unfoldment of 

character, the progression of the plot toward 

a climax and other devices.  

 Art succeeds best in producing aesthetic 

experience when it’s diverse and complex parts are so 

unified that they give an impression of simplicity. 

Satisfaction of the observer   

 It must be remembered that taste is vital 

determinant in aesthetic experience whose prime 

requisite is pleasure. This is derived from the 

satisfaction received by the observer in his 

contemplation of the object, which in turn is 

definitely conditioned by his likes and dislikes. As the 

individual is attracted to objects he likes, the degree 

of satisfaction would be dependent upon the degree 

of agreeableness the object hold for the observer or 

it’s compatibility with his taste. Taste develops with 

the training experience and social pressure; but a 

discerning taste is always conditioned by the 

fundamental likes and dislikes of an individual.  

Purposiveness and nonpurposiverness  

 Acting, as observed, is a dependent art 

requiring the other arts of the theatre to complete it. 

The function of acting in the theatre is a vital one and 

cannot be dominated nor can the other arts of the 

theatre take on it’s function. It’s purpose is specific, it 

being to convey the emotional content of the drama. 

Acting thus is a purposive or non-purposive, 

depending upon the general intent of the playwright. 
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Art of acting is purposive because it has definite 

purpose in relation to other theatre arts. The art of 

pantomime or play of children could be non-

purposive acting, however, as a functioning 

component of the theatre, is purposive.   

Audio-Visual aspect  

 Acting is both a visual and an 

auditory art, appealing to the eye through motion and 

to the ear through vocalized sounds. In this respect it 

is approached by only one other art from that is 

opera. Although the talking picture uses visual and 

auditory appeals, it is fundamentally visual, being an 

art of motion. On occasion the dance may use music, 

but like the talking picture, it is fundamentally a visual 

art form. For communicating the visual aspects of the 

art, the actor utilizes the technique of one of the 

oldest art forms, hat is pantomime. Although 

pantomime is perhaps the greater part of the actor’s 

art, it is not used in it’s pure form for the auditory 

symbols interpret, augment and verify the 

pantomime. Rarely are the meanings of the play 

converted completely into visual symbols by the 

actor.  

Aesthetics Experience   

 To fulfill it’s requirement as fine arts, acting 

must afford the spectator an aesthetic experience 

which arises in an artistic detachment from reality. It 

must make possible (i) a pleasant excursion into the 

realm of make believe, in which the actor and his 

problems become real because they are endowed 

empathically with life-like qualities of observer. (ii) a 

consummation of the aesthetic experience in a 

pleasurable arousal of sensory perception and (iii) an 

emotional responsiveness.  The passive nature of the 

experience, however, does not permit strong 

emotional reaction leading to action. The 

contemplative attitude requires that the observer 

maintain an aesthetic distance or detachment. The 

emotional experience depicted by the actors may be 

very strong and vital, in fact, it must be so in order to 

arouse empathic and emotional responses in the 

audience. This emotional response in the audience 

may reach a strong level, but it must never be so 

strong as to shatter the illusion of make-believe or to 

call forth an action response.  

Type of Responses  

 Art may be viewed and responded to in 

many ways by an observer. For many it is experienced 

solely at the level of sensory impression. The senses 

are the basis of all aesthetic experience, but the 

observer may go further in his contemplation of an 

art object that empathic response to it’s sensory 

appeals. He may seek to discern and evaluate the 

objects design, which is indicative of the process by 

which it was produced. This process is synonymous 

with the technique of the artist. It is more difficult to 

detect technique in the arts of motion than in 

stationary arts because in the former there is an eve 

changing focus of attention. Two arts of the theatre 

clarify this statement. 

Conclusion  

The drama permits the reader to observe leisurely 

and carefully the playwright’s technique, whereas a 

theatre audience watching the work of the actor, is 

hurried form one scene to the next with great 

paridity.  The observer may go beyond technique to 

an appreciation of the form of the object. The form of 

the completed object is the result of the selection and 

arrangement of materials and of their fashioning by 

tools and technical skill and is unique in that it did not 

exist before and is unlike anything that has existed. 

The observer of theatrical art can contemplate the 

effectiveness of the form and the relationship that 

each part bears to the whole only after the 

production has been witnessed.  The art of acting as 

observed art is a challenge to the actor to understand 

the principles underlying the aesthetic experience, in 

order that he, through study, training and hard work, 

may so order his performance that he can call forth 

such experiences as will fulfill the requirements of his 

art. 
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Abstract 
The old saying is that a picture is worth a thousand 

words 

Human beings are visual creatures by nature. 

Research shows that 90% of the information that 

comes to our brains is visual. And as it turns out, our 

visual intelligence is increasing while verbal 

intelligence is on the decline. This indicates that the 

way people consume information and the way they 

communicate is changing. And marketers who want 

to effectively reach their audiences will need to be 

more strategic with visuals in all their marketing 

tactics—including online advertising. Simply paying to 

be at the top of search results or news feeds is no 

longer enough to get the results you’re looking for. 

But the importance of visual content in your online 

advertisements goes beyond the fact that we’re 

becoming an increasingly visual as a society. Below 

we dive into some other reasons visual content 

should be a focus and outline some best practices, 

too. 

Keywords 

Online advertising, Social media, Visual Impact, 

internet  

Introduction 

In the era of online advertising, where 

people are affected by just one click, as the advertiser 

has to be more precise designing an advertisement. 

Generally, the advertisement has some text, which 

gives information about the product and provides a 

port for the image, then there may be descriptive 

details about the product, other text that provides 

the purpose of grabbing their attention, as well as 

short headlines that act as a kind of slogan, and finally 

the name of the product or service. The 

advertisement has an image or a visual component, 

which is generally a scene that provides the 

background for the entire advertisement. But, in the 

digital advertising times people have become so 

visually active that every product or service or 

anything for that matter, they expect visually. The 

visual recall is becoming very important and 

corporate symbols and advertising will need to be 

stronger and eye-catching to capture consumer 

attention. Nonverbal communication will not only 

become a means for drawing attention to a verbal 

message, but it will also become the message itself in 

many instances. 

Online Advertising  
Online advertising in the last 10 years has 

changed. Online advertising is progressing constantly 
with time. Nearly all age groups are getting engaged 
via the internet for some of the other purposes. 
Almost, half of the world population is using the 
internet. In such a situation online adverting is 
expanding day by day. Generally, online advertising is 
used to expand the business. It is all-inclusive, 
affordable, and easy to handle. It gives various 
opportunities to the large as well as small companies 
to enhance their business. Today, anyone can just 
dive into online advertising and use their strategies to 
raise their online presence. You can sell artworks, 
promote fashion brands, and sell them, advertise 
almost every service may it be travel service or 
beauty service. Online advertising is the most eligible 
media for advertising. It is without any doubt, the 
present, the future, and an essential part of all 
businesses who want to survive. 
Importance of Online Advertising  

Online advertising is pivotal to the success of 

an online business. Research proves that a consumer 

serves the internet to check the product and the price 

of the products before they purchase it. This behavior 

of a consumer cannot be ignored as it indicates the 

advertiser how important online advertising is 
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becoming. Every entrepreneur and marketer should 

use this modern-age advertising media.  It enhances 

their client base, leads generations, marketing reach, 

and eventually helps raise their profits. 

Benefits of Online advertising  
Through online advertising, you can peak 

your business above your local area and reach out to 

your target audience globally. You don’t have to 

travel anywhere to expand your business; you can 

easily connect with your audience with the help of 

the Internet. With this, your business will be 

accessible to millions of clients. Prospects may later 

turn into your customers and help you gain more 

profits. As your business widens its reach on the 

Internet, it will have more prospects and leads in the 

future and ensure more profits. 

Cost Effective 

One of the best advantages of online 

advertising is its value not like other conventional 

methods you don’t have to spend a lot of money to 

promote your products and services. It’s cheap and 

affordable for marketers to explore their business 

online. 

Target Audience 
Online advertising helps you figure out the 

correct audience. It targets the people who are 
mostly interested in what you’re selling. Online 
advertising tools such as online display ads, social 
media ads like Face book and Twitter Ads, video ads 
make it easier to reach your types of the target 
audience.  
Global Reach 

The Internet keeps the audience engaged. 

Doing proper research on the targeted audience 

about their likes and dislikes will keep them engaged.  

Engage Your Customers 

The Internet keeps the audience engaged. 

Doing proper research on the targeted audience 

about their likes and dislikes will keep them engaged.   

Access to Data 

You can analyze customer data such as 

keyword data and can further make the required 

changes. You can easily find out the conversion and 

measure the effectiveness of your campaign. This 

data helps you identify areas for improvement in your 

ads and advertising strategy as well. 

Easy and Quick 

Unlike ancient advertising online advertising 

is quick and easy. Traditional advertising procedure is 

simply too long and consumes much time. But in 

online advertising the moment you begin your ad 

campaign, you start receiving qualified leads. This 

allows you to reach your goals easily.  

Ability to Multitask 

One of the key benefits of online advertising 

is its ability to handling millions of customers at the 

same time. As long as a website’s infrastructure is 

well organized, numerous transactions can easily take 

place simultaneously. 

Instant Transaction Service 

The transaction is easy and fast online. You can 

do the payment through various payment processing 

solutions executed by third party payment processing 

companies.  

Impact of visual in online advertising 

Earlier in 2008, Maximum people use to visit 

cyber café to do internet surfing. There was limited 

time and limited surfing that was done. The Internet 

was not so cheap at that time.  

But, now in 2021, almost half of the world 

population holds internet service in their mobiles. 

Also, every place such as café, workplace, it sector, 

banks, Restaurants, etc. provide free internet service 

to people. Moreover, at home also people have 

attached Wi-Fi connections to have easy access to the 

internet.  This shows that the internet is an integral 

part of the human being. Likewise, the advertiser or 

the runs were they find a maximum mob of people. 

Internet being today’s addiction or necessity, 

advertisers is burning the internet with their 

advertisements. People somehow are positively 

responding to advertisements. As people are 

constantly surfing on the internet, they have got the 

habit of seeing everything visually. The impact of the 

visual on the users is tremendous. They recall the 

advertisement just because they have seen it visually 

somewhere on the internet.    

Visual Impact How People Feel 

Visual has the power to impact and make a 

difference in the mind of the consumer. It generates 

feelings and memories. And in advertisements, visuals 

https://www.redalkemi.com/blog/post/how-to-create-twitter-ads
https://www.redalkemi.com/blog/post/types-of-target-markets-and-audiences
https://www.redalkemi.com/blog/post/types-of-target-markets-and-audiences
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can impact the way we feel about a product or brand. 

When it comes to e-Commerce sites, 67% of 

consumers say the quality of a product image is “very 

important” in selecting and purchasing an item. 

Visual Content is More Engaging 

The visual impact is engaging and eye-

catching by nature. Videos and images can get us to 

stop, look, and watch.  

Visual Content Rules the People 

In today’s digital world, mobile devices have 

put a camera in people’s pockets and the ability to 

share the photos they take in real-time. In 2020, India 

had nearly 700 million internet users across the 

country. This figure was projected to grow to over 

974 million users by 2025. Besides, visual social 

media platforms such as Facebook, Snapchat, 

Instagram, and Pinterest are on the rise—especially 

among young people. The latest data show that 3.96 

billion people across the planet use social media 

today, equating to almost 51 percent of the total 

global population. And of course, YouTube has been a 

growing go-to for people for the last few years. 

Advanced and effective photography 

Today, the quality and level of photography 

have gone high. The use of such photography 

influences people on a digital platform. The photos 

look more effective on any of the digital platforms.  

Video ads are engaging 

Advertisers focus on user’s emotions and 

interests. In a way, they attract and engage the 

people by creating various video advertisements that 

they cannot avoid as they are placed in the middle of 

their surfing. For example YouTube advertisements 

that occur in the middle of YouTube videos. 

Conclusion  

Online advertising in today’s world is 

considered the most important feature for 

accomplishing a desired aim in business. 

Whether we’re talking about a Smartphone, 

tablet, laptop, or desktop, most of us own a gadget of 

some sort. Furthermore, we’re on the Internet all of 

the time. Well, thanks to technology, customers have 

never been so accessible. Online advertising can 

generate leads from all over the world. But crucially, 

over half the population of the world is under the age 

of 30. And technology is only going one way, so online 

advertising is now the most important and beneficial 

medium to advertise. 

Reference  

 The RedAlkemi Blog 
https://www.redalkemi.com/blog/post/impo
rtance-of-online 
advertising#:~:text=Online%20advertising%2
0helps%20you%20find,your%20types%20of
%20target%20audience. 

 Top rank marketing 
https://www.toprankblog.com/2016/05/203
94/#:~:text=Images%20Impact%20How%20P
eople%20Feel&text=A%20picture%20truly%
20is%20worth%20a%20thousand%20words.
&text=And%20in%20advertisements%2C%20
images%20can,selecting%20and%20purchasi
ng%20an%20item 

 Top rank marketing 
https://www.toprankblog.com/2015/11/pai
d-advertising-tips/ 

 Prion 
https://www.perion.com/blog/power-
visuals-creative-digital-advertising/ 

 Exactdrive 
https://www.exactdrive.com/news/5-
benefits-of-online-advertising 

 Wordstream 
https://www.wordstream.com/blog/ws/201
6/05/23/facebook-ad-examples

https://www.redalkemi.com/blog/post/importance-of-online%20advertising#:~:text=Online%20advertising%20helps%20you%20find,your%20types%20of%20target%20audience
https://www.redalkemi.com/blog/post/importance-of-online%20advertising#:~:text=Online%20advertising%20helps%20you%20find,your%20types%20of%20target%20audience
https://www.redalkemi.com/blog/post/importance-of-online%20advertising#:~:text=Online%20advertising%20helps%20you%20find,your%20types%20of%20target%20audience
https://www.redalkemi.com/blog/post/importance-of-online%20advertising#:~:text=Online%20advertising%20helps%20you%20find,your%20types%20of%20target%20audience
https://www.redalkemi.com/blog/post/importance-of-online%20advertising#:~:text=Online%20advertising%20helps%20you%20find,your%20types%20of%20target%20audience
https://www.toprankblog.com/2016/05/20394/#:~:text=Images%20Impact%20How%20People%20Feel&text=A%20picture%20truly%20is%20worth%20a%20thousand%20words.&text=And%20in%20advertisements%2C%20images%20can,selecting%20and%20purchasing%20an%20item
https://www.toprankblog.com/2016/05/20394/#:~:text=Images%20Impact%20How%20People%20Feel&text=A%20picture%20truly%20is%20worth%20a%20thousand%20words.&text=And%20in%20advertisements%2C%20images%20can,selecting%20and%20purchasing%20an%20item
https://www.toprankblog.com/2016/05/20394/#:~:text=Images%20Impact%20How%20People%20Feel&text=A%20picture%20truly%20is%20worth%20a%20thousand%20words.&text=And%20in%20advertisements%2C%20images%20can,selecting%20and%20purchasing%20an%20item
https://www.toprankblog.com/2016/05/20394/#:~:text=Images%20Impact%20How%20People%20Feel&text=A%20picture%20truly%20is%20worth%20a%20thousand%20words.&text=And%20in%20advertisements%2C%20images%20can,selecting%20and%20purchasing%20an%20item
https://www.toprankblog.com/2016/05/20394/#:~:text=Images%20Impact%20How%20People%20Feel&text=A%20picture%20truly%20is%20worth%20a%20thousand%20words.&text=And%20in%20advertisements%2C%20images%20can,selecting%20and%20purchasing%20an%20item
https://www.toprankblog.com/2016/05/20394/#:~:text=Images%20Impact%20How%20People%20Feel&text=A%20picture%20truly%20is%20worth%20a%20thousand%20words.&text=And%20in%20advertisements%2C%20images%20can,selecting%20and%20purchasing%20an%20item
https://www.toprankblog.com/2016/05/20394/#:~:text=Images%20Impact%20How%20People%20Feel&text=A%20picture%20truly%20is%20worth%20a%20thousand%20words.&text=And%20in%20advertisements%2C%20images%20can,selecting%20and%20purchasing%20an%20item
https://www.toprankblog.com/2015/11/paid-advertising-tips/
https://www.toprankblog.com/2015/11/paid-advertising-tips/
https://www.perion.com/blog/power-visuals-creative-digital-advertising/
https://www.perion.com/blog/power-visuals-creative-digital-advertising/
https://www.exactdrive.com/news/5-benefits-of-online-advertising
https://www.exactdrive.com/news/5-benefits-of-online-advertising


 

 Page 97 
  

October -2020  
Issue-1, Vol-01 

MHA/MUL 000000 
ISSN:00000 

 

Significance of Emulation In Learning Calligraphy 
 
 

 
 

Ms Sailee Pramod Shewale 
(MFA Applied Art), Assistant Professor 

Dr D Y Patil College of Applied Arts & Crafts, Akurdi, Pune 

 
Abstract 

The study focuses on the best method to 
learn the art of calligraphy effectively, specifically 
the Latin calligraphy. All the methods or styles of 
learning will be analysed to narrow down the 
options available. The necessity of the reference or 
model while learning calligraphy will be studied. 
The purpose of this paper is to develop a system 
where learning Latin calligraphy will become 
smooth, focusing more on polishing the skill of 
calligraphy than spending time to get appropriate 
resources to learn it. 
Keywords  
Learning, Academics, Art, Calligraphy, Imitation, 
Emulation, Observational Learning, Model, Learning 
Model 
Introduction 

Learning is a process which begins with 
exposure, observation, imitation, modification, and 
practice. ‘Observational Learning’ majorly includes 
the ways of learning through exposure, stimulus 
and emulation. The more you observe the better 
you can imitate and better chances of one learning 
the topic precisely. This holds true for learning 
anything, any topic. Calligraphy is the art of writing 
which needs ample amount of practice. Learning of 
the art will flourish only when the learner observes 
minutely, imitates and practices repeatedly. The 
presence of appropriate reference or learning 
material or model for each style of Latin calligraphy 
is necessary so that the learner observes, imitates 
and practices the various styles of Latin calligraphy 
and learns to do it with maximum efficiency. In this 
research, the researcher is addressing the necessity 
of appropriate learning or reference material for 
learning various styles of Latin calligraphy. Since 
there are numerous styles of Latin calligraphy, 
having a one point reference guide model 
(material) to all the styles will be beneficial not only 
for the learner to learn those styles with maximum 
efficiency but also to the teacher to teach those 
styles with ease and get high quality results from 
their students. Through this research, the 
researcher aims to develop a ‘one point reference 

guide model’ (learning material) of various Latin 
calligraphy styles. This reference guide will include 
brief information about each style of Latin 
calligraphy, tools required to learn that style, style 
guide sheets including the fundamental strokes, 
alphabets, numerals, punctuation marks, and 
related points of that specific style. With the 
development of such a reference guide will ease 
the process of learning and teaching styles of Latin 
calligraphy; and maximum energy, time and 
patience of the learner will be used in observing the 
style minutely and practicing by imitating based on 
the said reference guide.  The researcher will 
identify all the styles of Latin calligraphy, sort and 
organise them, and include all the necessary 
information required to learn practicing them, at 
one reference point. This reference guide or the 
learning material will be beneficial to both the 
learners and the teachers. 
Research Problem 

Learning calligraphy needs a lot of practice 
and if appropriate reference is available during the 
practice, with emulation the quality of work and 
ease of learning will increase tremendously. Various 
different styles are in practice in Latin calligraphy, 
and there is no record of these styles at one point, 
due to which it becomes overwhelming for the 
learner to begin with. New learners then invest 
more of their time in scanning, browsing, and 
looking for these styles and their references in 
books, or on the internet or try getting guidance 
from an expert; now exhausted with the profound 
search little to no energy, time or patience is left for 
the actual practice. This reduces the efficiency of 
the learning process and subsequently the quality 
of work is also affected to being unfavourable. 
Development of a model which resolves these 
problems will improve the quality of work and 
learning process. Moreover this tool will also have 
the potential to be an effective pedagogical module 
which will assist teachers in teaching Latin 
calligraphy. 
Research Statement 
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Development of one point reference guide 
model for the purpose of learning various different 
styles of Latin calligraphy will ease the process of 
learning through observation and imitation. The 
model will also act as an effective pedagogical tool. 
Research Objectives 

The aim of this research is to - Identifying 
various different styles of Latin calligraphy, 
Organising all the styles of Latin calligraphy at one 
point, Creating a wholesome learning reference 
guide which can be used by learner with emulation 
method, Refining the information about each style 
of Latin calligraphy to help it serve as an effective 
pedagogical tool 
Methodology 

The study is based on the analytical 
research methodology; where styles of learning is 
analysed and the most appropriate one to learn 
calligraphy is stated. 
Findings 

Brain research mentions that the human 
being or specifically, the human brain is born to 
learn and it continues learning throughout its life 
(Manfred Spitzer, 2006). Learning is an integral and 
non separable part of our life, whether we learn 
consciously or subconsciously. 
Learning and its styles 

Acquiring new knowledge, understanding, 
behaviours, skills, values, attitudes, and 
preferences is the process of learning. Learning is 
categorised broadly into eight different styles viz., 
visual, aural, verbal, physical, logical, social, solitary, 
and naturalistic. 
Visual learning is a style where learning is done 
with the help of visuals, images, pictures, diagrams, 
or across the spatial aspect; representation of 
information in visual format eg. data visualisation 
or use of colours for emphasis eg. colour coding for 
categorisation are the few key highlights of this 
style of learning. 
Aural learning is when learning through audio 
either words or music happens; audio notes or 
reading or repeating the notes aloud are few 
learning ways of this style. 
Verbal learning happens when learning with use of 
words either written, spoken or read; giving more 
importance to the meaning of words, having 
profound vocabulary, active in elocutions, debates, 
etc. are the key identifying pointers of this learning 
style. 
Physical learning happens when physical action is 
done related to the topic of learning, emphasis is 
on kinesthetics; hands on experience, physical 
involvement or writing are few ways to learn 
through this style. 

Logical learning takes place when logic, reasoning 
and numbers are given priority; recognising 
patterns, establishing connections, information 
grouping, classifying or categorising, problem 
solving, scientific thinking, analysing are key 
highlights of this learning style. 
Social learning is when learning in groups is 
favoured; strong socialising skills, being empathetic 
about others’ feelings or emotions, collaborating 
with others for discussions or brainstorming 
sessions, comfortable in groups are identifying 
pointers for this style of learning. 
Solitary learning takes place when one prefers self 
study, working alone, needs a quiet place where 
concentration is best with no distractions around; 
research work, scientific experiments are few ways 
of learning this style. 
Naturalistic learning happens when working with 
and experiencing the natural outdoor surroundings 
helps in processing the information; deep, heartfelt 
concern for nature is characteristic of this learning 
style. 
Social learning in detail 
Social learning is the process of learning which can 
be acquired by observing and imitating others, the 
learning happens in the social environment. While 
evaluating and analysing this learning style, it can 
be broadly divided into three further categories viz. 
Observation & direct experience 

Is when a learner observes and gets a direct 
experience by imitating the reference. 
Modeling 

This refers to the reference which is used 
by the learner for observing & imitating to get the 
direct experience. Albert Bandura outlined three 
types of modeling: 
Live model - person demonstrates the desired 
result 
Verbal instruction - person describes the desired 
result and gives detailed instructions to help the 
learner achieve the result 
Symbolic - which occurs by means of media 
including; movies, radio, literature, television, 
notes, etc. 
Evolution & cultural intelligence 

Human beings transfer cultural 
information through social interactions, this 
information is carried out to the generations 
together which eventually lead to the evolution of 
the society in terms of the cultural information; this 
is the ultimate level of social learning. 
Observational learning 

Observational learning is a form of social 
learning that occurs by observing to achieve the 
desired results. Observational learning happens 
with surroundings, conditioning and people in the 
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person’s life. Observing and modeling the 
behaviour, attitudes, and results is included in the 
observational learning method. Albert Bandura 
emphasised that individuals may learn from the 
behaviour rather than merely imitating. There four 
stages in observational learning: - Retention - Reproduction - Motivation 
Attention - when an individual is learning from a 
model, they should minutely observe the model 
and its behaviour. This is very important as unless 
one observes things it becomes difficult to learn 
from them. 
Retention - an individual should be in a position to 
remember the behaviour of the model which was 
noticed during the ‘attention’ stage. Only when one 
remembers, they are in a position to imitate it. 
Reproduction - depending on the individual’s 
mental ability of observation & remembering, their 
physical ability to copy or imitate it through 
reproduction is related. 
Motivation - the most important aspect of 
observational learning; an individual should have a 
strong purpose for imitating a specific behaviour or 
the result. If an individual lacks the reason for 
imitating something, then the previous stages, 
attention, retention, and reproduction cannot 
compensate for the lacking motivation. 
Following these crucial stages of observational 
learning, one can easily learn any specific topic. 
Calligraphy and emulation 
When an individual or learner is intending to learn 
calligraphy; social and specifically observational 
style of learning is beneficial. So this includes 
observing the demonstrations by the guide and also 
practicing & imitating from the visual notes 
provided with detailed instructions. This helps the 
learner to learn a new style of art - calligraphy. 
Latin calligraphy has numerous styles under it. To 
name a few: Old English Style Calligraphy, Italic 
Calligraphy, Brush Calligraphy, Copperplate 
Calligraphy, Monoline Calligraphy, Faux Calligraphy 
and many more. When a learner initiates to learn 
Latin calligraphy they are not aware of all these 
numerous styles, they start with few basic ones. 
Once they master these few styles, the next step to 
level up is unsure because they are not aware of all 
the styles available nor is there any one point 
recorded reference or guide where all the styles are 
listed. This leads to lack of awareness about the 
numerous styles of Latin calligraphy. With the 
intention to wipe away this unawareness, the 
researcher proposes the creation and development 
of one point reference guide learning model for 
Latin calligraphy. This model will include all the 
styles under Latin calligraphy where brief 
information about each style is mentioned along 
with the detailed step by step instructions to 

practice the strokes, alphabets, numerals, 
punctuation marks and all related stages to learning 
the specific style. 
CONCLUSION 
Learners will observe, imitate and emulate to learn 
the styles of Latin calligraphy and also provide good 
quality of the work. 
The one point reference guide learning model for 
Latin calligraphy will be inclusive in nature, making 
it a wholesome model. The researcher will identify 
all the numerous styles of Latin calligraphy and 
record them to single point reference. This model 
will be used by learners to observe and practice by 
imitation. Due to the potential of this model to ease 
the learning process, it will also stand a chance to 
be an effective pedagogy tool for the teachers who 
intend to teach Latin calligraphy. 
Understanding the scope of this research, 
researchers may further tap into the potential of 
Calligraphy of different scripts like; Devanagari, 
Gujarati, Gurumukhi, Oriya, Bengali, Kannad, 
Malayalam, Arabic, and many more. 
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Abstract:  

 The aim of this paper is to examine the 

impact of Graphic designing and Aesthetics on 

Product packaging which plays important role in 

our life. Because the Aesthetics on product package 

design elements are crucial and affect the 

consumer purchase decision of different product 

with particular emphasis on these Variables: 

Package colours, Material, all graphic design on 

Product packaging. Basically Graphic design on 

Product Packaging is to decorate the product & 

inform people about product & it's identity. Graphic 

design and Aesthetics on Product Packaging is the 

process of visual communication. The Research 

paper discusses how the use of Graphic design and 

Aesthetics on Product Packaging acts an important 

role in selling the product. Visual Aesthetics play a 

major role of product's success. 

Keywords 

Graphic Design, Aesthetics, Visual Communication, 

Product Packaging, Impact 

Introduction 

 We see Product packaging everywhere 

almost on every product in places like retail venues, 

club stores, super centers, malls, convenience 

stores & supermarkets. Many of these Venues are 

looking for unique Product & Package presentation. 

Different produc have different uses and different 

Aesthetics thus different Aesthetical Graphic 

designing. 

 The study of the impact of package design 

elements on overall purchase decisions is not new 

as various researchers have investigated this before 

(Bloch, 1995; Hewett and Roth, 2000, Munyaradzi 

2013). Product Packaging plays a very significant 

role as a marketing tool (Munyaradzi 2013).Visual 

Aesthetics play a major role of product's success. 

Research shows that aesthetic package design leads 

to an increase in the time consumers spend on 

making decisions (Alex cosper 2017).  

What is Graphic Design? 

 By definition Graphic design means- the 

art of combining words and picture in and for 

different mediums of visual communication. 

Graphic designing uses element like typography, 

spacing, images, colours, etc. to create effective 

representation of ideas and effectively deliver 

messages. Thus Graphic designing becomes visual 

communication and problem solving process 

through various Graphic design elements, and is 

used for brand identity (logos and other branding), 

print media & Advertisements (posters, billboards, 

brochures etc.), publications (magazine, 

newspaper, books), websites and social medias, 

Signage and Product packaging. 

Product PackagingKotler and Keller (2012) said, 

"Product packaging is all the activities of designing 

and producing the container for a product”. 

Product packaging is considered as the buyer's first 

impression with the brand. We see different 

varieties of quality standards brands and products 

use attractive packaging. There are many brands 

that are using good quality of packaging to attract 

the buyer. Frances Burks said Product packaging 

works as a silent salesman, because consumers 

often make a psychological connection with it. 

Quality product packaging have long lasting positive 

affect on consumer. For example brands like Apple 

have always done 

outstanding job with 

their service and 

packaging.Apple created 

a connection with the 

customer that is everlasting. Apple delivering 

external (Quality product packaging) and internal 

https://www.eventige.com/merchandising
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product trustworthily. They used sophisticated 

Color , typography,  

and styling effectively.       

Aesthetical package design elements 

The concept of aesthetics has been related to 

an experience. In marketing, brands as well as 

products change their graphic design, product 

packaging for development and they add beauty 

and art in the design of the outward features of the 

product. In this paper, aesthetics entail and the 

packaging colours, Graphic design, material, 

instructions and typography that are employed by 

manufacturers and retailers to beautify their 

market offerings. In most instances, the aesthetics 

design elements are meant to appeal to the target 

market and to encourage consumer purchase 

behaviour. 

The packaging design is important from a 

functional and aesthetical point of view. It is as 

important to have the functionality as much to look 

beautiful or attractive, to such as ease of use, 

preservation, consumer information, and the 

facility of distribution. This functionality depends 

on the selection of the suitable material and 

packaging system which in turn depends on the 

product to be packaged. 

The solution must solve all the problems to 

ensure the maximum functionality of ease of use, 

preservation, consumer information, and the 

facility of distribution of the product. Thus the 

product will increase in its availability and will also 

be adaptable in regular lifestyle because if its ease 

of use. 

If all the basic need of the consumer in the 

functional and aesthetical sense are fulfilled the 

sales of product will always be good. Thus making 

the role of packaging more important and an 

essential one in the process of purchasing by the 

consumer. 

Product Packaging Colours  

Colour is a visual representation of any 

brand or product. It is 

integral part of product 

packaging and is the 

secret of producing a 

good identity for a 

company. Colours are more than just a visual aid 

because they convey emotions, feelings and 

experiences and have the potential to create long 

lasting impressions and image about the product or 

brand. Thus directly having an impact on 

purchasing decision. Marketer/ Designer use 

colours to catch attention of customers. Colours 

convey special messages about the brands. 

"&me" products Packaging for a range of 

Women Centric-Beverages. Merhaki foods and 

Nutrition made beverages Indian woman for 

encouraging them to priorities to their health, 

"&me" creates unconventionally shaped bottle. The 

colours on the packaging change with flavours. 

Bottle have opaque packaging. 

So, Colour has been argued as one of the 

most important packaging factors. 

Product Packaging Material  

Marketers/Designers use different 

materials for packaging products like Molded 

packaging design, Replica model packaging design, 

Protective packaging, Transparent packaging etc. 

Packaging design plays a very important role as it 

ensures not just safety and protection of the 

product but also promotes and markets its brand 

identity. Nowadays the technology is very 

developed and companies use product packaging 

on their respective product because people like 

different types of designs and ideas on their 

favourite products so most of the product 

packaging are attractive. 

Examples of Food & Beverages Product Packaging 

1. Paper Boat- Packaging design for Beverages. 

Paper boat brand's visual 

language which is playful, 

fresh, and childlike. The 

Aesthetic of paper boat 

packaging is bold, minimal and 

abstract.  

Packaging: Flexible spout pouch with a unique 

shape. 

Package Colour: Matte colours on white 

background. 

Graphics: The package include an illustration of the 

primary fruit or content of the pack. 

Highlights: The packaging highlights the brand 

name and tagline "drink and memories" a paper 

boat floating on water. This product Packaging has 

very effective Graphics and perfect colours 

schemes according to the flavour of fruits. Because 

of content information of the product people can 
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decide whether it is tasty or healthy for them or 

not. 

Packaging of Paper boat have pear-shaped 

flexible pouch and unconventional theme with bold 

fonts. This product showing brand story into its 

packaging, it builds a strong connect with 

consumers. so its building a brand’s unique 

identity. 

2. Tata Q- A ready to eat range 

of products from the Tata 

group Quick quisine/ Ready to 

eat food for youngsters living 

alone who craved for 

convenient and quick food with 

good taste and freshness. This 

is new quick food product in 

market. The most striking 

Feature on Product packaging is 

- Q.  

Q meaning a central unit and unique 

colour palette which distinguished it from other 

ready to eat offering. Q enclosure changed with 

each flavour.  

Package Colour: Matte Brown and Yellow, Green, 

red, Blue and orange colour.  

Graphics: The package includes an illustration of 

the food, cheese vegetables graphics in "Q" and 

different attractive, colorful graphics and Product 

Photographs.  

Highlights: The packaging highlights the brand 

name and tagline "Quick Quisine"  

Packaging Structure: Different Packaging 

structure. The package comes in a thermoformed 

microwavable polypropylene tray pack. The pack 

effectively conveys the instruction of use through 

illustrations. To make it an engaging experience 

for consumer, designers added fun illustration 

on inside of the box. 

Designer use attractive colours for packaging and 

added tempting photographs on packaging.  

3. Too Yumm!- A healthy snacking products. Too 

Yumm snacking product h as 

been recently launched. Too 

Yumm is healthy solutions to 

snack-y 

cravings. 

Contem

porary flavour available in too 

yumm product with Fox nuts 

and Wheat Thins were twists on traditional Indian 

snacks. 

 Package Colour: Matte Black colour for all bases of 

packs. And use pop colors on packaging. Pop 

colours also gave a great shelf stand out. 

Graphics: The package include photography of the 

snacks with mouthwatering depiction of tasty 

ingredients, and photographs of Virat Kohli as its 

brand Ambassador. And they give conventional 

hand written message about how or why healthy. 

Highlights: The packaging highlights the brand 

name and tagline "Anytime Anywhere". Too Yumm 

has the regular Packaging as that any chips packet. 

Each packaging has a colour coded packaging 

depending on its flavor. The combine of glossy and 

matte finish is impressive factor on packaging. Too 

Yumm! Was launched in 2017 The product quality 

and Packaging Aesthetics won the prestigious India 

Star Packaging Excellence award is winning many 

hearts across the country. 

Purchase decisions 

 A target consumer is very important. 

Graphic design on product packaging have a clear 

idea on how to approach your target audience. 

Target consumers may belong to different age 

group, gender. Since some graphic design on 

product packaging are concentrating on a specific 

group of consumers and have to convey the 

message with clarity and precision. It is very 

important to know the consumers to whom you are 

sending the information through graphic designing 

on product packaging. 

Fig.1 Aesthetic package 

design elements that 

affect consumers 

purchase decision. 

 

Conclusion 

 With the observations and reference data 

collected it can be surely said that use of Graphic 

designing and the Aesthetic for product packaging 

plays a vital role in the growth of sales for the 

product and thus to the growth of brand. 

 Thus it can also be concluded that the 

Aesthetical use of graphic design elements like 

color, images, text and space etc. makes the 

product unique and helps it stand out and attract 

attention of the consumer and thereby making a 

strong impact on the purchase decision of the 
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potential buyers, thus again leading an increase in 

the sale of the product. 

 Aesthetically done Graphic designing 

attracts more attention but with that it also 

enhances the transfer of knowledge and messages 

across visually. Incredible use of elements of 

graphic design proves to the an advantage and also 

accounts to the products popularity. 

 Again one can deduce from the above 

observations the importance of Graphic design and 

Aesthetics from the advertiser's point of view. 
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        (Abstract) 

dykRed lt̀u izfØ;spk fopkj 

djrkuk frP;k ekufld iSywapk fopkj vko’;d 

vkgs- vkf.k laosnuk’kkL= gh xks"V VkGw ’kdr 

ukgh- dYiuk’kfDr eqGsp vkdyu’kfDrps iqUk% 

O;oLFkkiu ?kMrs- euke/;s lkBoysY;k xks"Vhauk 

iqUgk pkyuk feGrs- dYiuseqGs dykoarkP;k 

eukr xks"Vh n`’; Lo:ikr fnlk;yk ykxrkr- 

vfHkO;fDr ifj.kke dkjd dj.;klkBh 

R;kP;ktoG yofpdrk o ifjfLFkrh’kh tqGowu 

?ks.;kph {kerk R;kP;ktoG goh- ;kf’kok; 

R;kps fopkj izR;{k fl) oLrwr :ikarfjr 

dsY;koj gh oLrq ewyHkwr Lo:ikph okVyh  

ikfgts- dYiuk’kfDr eqGsp vkdyu’kfDrps iqUk% 

O;oLFkkiu ?kMrs- euke/;s lkBoysY;k xks"Vhauk 

iqUgk pkyuk feGrs- dYiuseqGs dykoarkP;k 

eukr xks"Vh n`’; Lo:ikr fnlk;yk ykxrkr- 

dYiusps vusd izdkj vlrkr-R;kr l`tu’khy 

dYiukaeqGs lkSan;Z lq[k ykHkrs- gh l`t’khyu 

dYiuk vn’̀; oLrwpk Hkkl gks.;kP;k 

dYiusis{kk fHkUUk vlrs- dykRed izfØ¸ksr 

dkj.k ;qDr tkx`r eu vkf.k mitr Kku 

;qDr v/kZtkx`r eu ;kaps vfr’k; egÙo vkgs-  

mdy ’kCn (Keywords) 

l`tu] vkfo"d`r] laosnuk’kkL=] vfHkO;fDr] 

voyksdu] ewY;oku] Le`fr] rdZ’kkL= 

izLRkkouk 

cqf)eRRksps Li"Vhdj.k nsrk ;sr ukgh- 

xka/khps f’kYi fuekZ.k dj.kkÚ;k f’kYidkjkyk gs 

dqBwu dGrs fd fNUuhP;k lgk¸;kus R;kyk 

nxMkrwu udks vlYksyk xka/kh NkVk;pk vkgs 

vkf.k mj.kkj vkgs rks xka/kh vlsy-  

 dohP;k MksD;krhy fopkj dkO; 

ek/;ekrwu dls dk; ckgsj iMrkr\  

 ;kps Li"Vhdj.k dk; vkf.k dks.k 

nsbZy\  

 dyk fuekZ.k dj.kkÚ;k dykoark f’kok; 

fdaok dkO; fuekZ.k dj.kkÚ;k dfo 

O;frfjDr dks.k vkfo"d`r  

 dykd`rhps Li"Vhdj.k nsÅ ’kdsy\  

 rks rjh nsÅ ’kdsy dk;\  

 Lif"Vdj.kkph vko’;drk rjh vkgs dk 

gk gh iz’u vkgs- 

dykRed l`tu izfØ;k 

dykRed lt̀u izfØ;spk fopkj 

djrkuk frP;k ekufld iSywapk fopkj vko’;d 

vkgs vls okVrs- laosnuk’kkL= gh xks"V VkGw 

’kdr ukgh- fLOkl ekul’kkL=K dkyZ ;qax 

;kus ^^fo’ys"k.kkRed ekul’kkL=kpk** 

(Analytical Psychology) fl)kar izLFkkfir 

dsyk] vls Li"V djrks fd oSKkfud izfØ;sP;k 

lanHkkZr ekul’kkL=h; izfØ;spk lEca/k 

laosnuk’kkL=k’kh gh ;srks- dysps ekul’kkL= 

Li"V dj.;kP;k n`"Vhus laosnuk’kkL=kpk mi;ksx 

gksÅ ’kdrks v’kh /kkj.kk vkgs- dykdkjkyk 

cjspnk ;ksX; cqf)oku] izfrHkkoku] bZ’ojh 

ns.kxh vlysyk fdaok xzg.k{kerk vlysyk vls 

lacks/kys tkrs- vls Eg.k.ks Eg.kts dykoarkr 

dykRed lt̀urk (Artistic Creation) vkgs vls 
eku.ks gks;- 

vesfjdu ekul’kkL=K xqyQksMZ us 

dykoark toG dks.kR;k ;ksX;rk vlY;k 

ikfgtsr ;k fo"k;h EgVys vkgs fd dykoarkPks 

fopkj vL[kfyr vlys ikfgts- rs Li"V 

vlkosr- R;kr lafnX/krk udks- R;kps Li"V 

fopkj R;kyk dykd`frrwu fl) djrk vkys 

ikfgts- ;klkBh R;kph vfHkO;fDr ifj.kke 

dkjd dj.;klkBh R;kP;ktoG yofpdrk o 

ifjfLFkrh’kh tqGowu ?ks.;kph {kerk R;kP;ktoG 

goh- ;kf’kok; R;kps fopkj izR;{k fl) oLrwr 

:ikarfjr dsY;koj gh oLrq ewyHkwr Lo:ikph 

okVyh  ikfgts- 
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dykaorkph {kerk 

dykoark toG vlysys gs xq.k & 

fo’ks"k Eg.kts nsokph ns.kxh vkgs vls tsOgk 

vki.k Eg.krks rsOgk R;kpk vFkZ vlk fd 

thoukcíps R;kps voyksdu rh{.k Lo:ikps 

vkgs- dykd`rhP;k lkeqxzhph R;kus dsysyh 

fuoM ;Fkk&;ksX; vkgs- o y{k os/kd vkgs- rh 

Lej.kkr vkgs- Lej.kkr vlYksY;k ;k 

lkeqxzhyk lkgp;kZP;k rRokuqlkj dykoar 

vkiY;k {kersus dyk&:ikr vk.kq ’kdrks- 

vkIkY;k thoukP;k osxosxG;k dkGkr 

euq"; dks.kR;k uk dks.kR;k dykRed d`rhr 

xqaryk vlyks- ijarq dykRed ;ksX;rk 

vlysykp dsoG lkekftd :fp vlysY;k 

xks"Vhaps dykRed ewY; vkfo"d`r d: ’kdrks- 

dykRed ns.kxh vlysyk O;fDr lkekftd 

n`"Vîk ewY;oku vlysY;k dykd`rhps l`tu 

d: ’kdrks- cqf)oku dykoar jk"Vªh;rs’kh 

fuxfMr dyk ewY;kaps lt̀u d: ’kdrks- R;kps 

txkcíyps vkdyu vf/kd ekSfyd Lo:ikps o 

vk’k;?ku vlrs- 

dykRed Lk`tu vkf.k Le`fr 

dykRed lt̀uklkBh ^Lef̀r* vko’;d 

vkgs- dykdkjkph Le`fr vkj’kkizek.ks ulrs- 

Le`fr fuoMd vlrs- rlsp rh l`tu’khy 

vlrs- eklsZy ikmLV ;k dykoarkus ^Le`fr* ;k 

ladYiusyk vfr’k; egRo fnys- okLrokyk 

dykRed vkdkj ns.;kps dk;Z Le`fr djrs gh 

xsk"V R;kyk ,o<h iVyh fd R;kus vkiY;k 

thoukrhy xrLe`rhauk eqíke mtkGk fnyk 

vkf.k vkiY;k dykd`fr fufeZrhr R;kapk 

dykRed mi;ksx dsyk- 

vkarfjd eqDrrk 

dykRed l`tursP;k ekufld jpuspk 

egRokpk ?kVd Eg.kts vkarfjd eqDrrk gk 

vkgs- gh vkarfjd eqDrrk dykoarkP;k vkxzgh 

LorRo fuosnukyk eksdGh okV d:u nsrs- 

;kf’kok; R;kyk eukiklwu okV.kkjk dGoGk o 

R;kP;krhy BGd laLdkjkauk vkiY;k vR;ar 

toGP;k O;fDrauk eueksdGsi.kkus lkaxk;yk 

vkarfjd eqDrrk enr djrs- 

l`tu’khyrk vkf.k eukP;k voLFkk 

dykd`rhP;k l`tu’khy izfØ;sr 

v/kZtkx`r eu] tkx`reu vkf.k vfrtkx`r 

;kapk lekos’k vlrks- izR;sd l`tu’khy 

izfØ;syk euq";kps v/kZtkx`r eu dkj.khHkwr 

vlrs- bFksp loZ izdkjP;k leL;kapk mxe 

gksrks- bFksp osxosXkG;k izfrek r;kj gksrkr- 

bFksp osxosxG;k ?kVukae/;s ekufld lkgp;Z 

fuekZ.k gksrs- ek= R;kr vLi"Vrk o 

vfuf’prrk vlrs- euq";ktoG vlysY;k 

lgtKkukeqGs] R;kP;krhy laosnukRed 

letkeqGs] lkSan;Z o lkaeT;lrk ;kaP;k 

ckcrP;k R;kaP;k bafnz; KkukeqGs rks v/kZtkx`r 

eukrhy mi;qDr v’kk izfrekaps p;u djrks- 

lgtKkukP;k jpuk fØ;spk laca/k 

laosnu ’kkL=k’kh vkgs- Ýsap xf.krK gsUVh 

ikWbZuds;jps vls Eg.k.ks vkgs fd xf.krh 

cq)hpk laca/k rdZ’kkL=k’kh ulwu rks 

laosnuk’kkL=k’kh vkgs- v/kZtkx`r eukrhy 

lR;kps fud’k rdkZP;k lgk¸;kus mjork ;sr 

ulY;keqGs v/kZtkx`r eukrwu tkx`r eukr 

vkysY;k loZp dYiuk cjkscj vlrkrp vls 

ukgh- rdkZis{kk laonsuk fdaok lkSan;Z fud’k 

vlw ’kdrks- banzh; lkSan;Z {kerseqGs v/kZtkx`r 

eukrhy ladYiukaps uhV vk;kstu gksrs o 

v’kk vk;ksthr o laxBhr dYiuk 

tkx`reukP;k izkarkr iksprkr- tkx`reukr dk;Z 

dkj.k HkkokP;k lgk¸;kus  ;k dYiukaoj 

rkfdZd izfØ;k ?kMrs- bFkwu ;k dYiuk 

lqij&dkWU’klusl P;k izns’kkr tkrkr] ftFks ;k 

dYiukauk fuf’pr ladYiukRed vkdkj  izkIr 

gksrks- ek= lkeatL;iw.kZ vkf.k laosnukiw.kZ 

vlysY;k ladYiukp dsoG fVdrkr- dykoar 

dsoG v’kkp ladYiukapk fopkj djrks-  

v’kkizdkjs dYiusiklwu ladYiusi;Zar 

vkf.k ladYiusiklwu dykoarkP;k fuf’pr 

fopkjki;Zar th izfØ;k ?kMrs rh iqUgk ijr 

v/kZtkx`r eukr izos’k djrs- iqUgk frFks 

lgtKkukP;k enrhus uohu dYiuk lqprs o 

iqUgk rhp izfØ;k lq: gksrs- vkrk ts uohu 

l`tu’khy dk;Z fuekZ.k gksrs R;kr vf/kd 

izxYHkrk o rdZ fnlwu ;srks- l`tu’khy izfØ;k 

eukP;k T;k ;k rhu voLFkkae/kwu tkrs R;k 

frUgha voLFkkaph izR;sdh Lor%ph Hkk"kk vlrs-  

,dk Hkk"ksps nqlÚ;k Hkk"ksr gks.kkjs 

:ikarj.k Eg.kts dykRed l`tu’khyrsph lgt 

izfØ;k vlrs- v’kk ;k nqgsjh Hkk"kkarjkeqGs 

dykRed fopkjkaph ekaM.kh gksrs o frpk fodkl 

gh ?kMrks- dykoarkP;k ckcrhr gk tks vkarfjd 

fodkl vlrks rks l`tu’khy rj vlrksp i.k 

R;kp cjkscj ifj.kke dkjd ns[khy vlrks- 

l`tu’khy izfØ;sr d/kh&d/kh LrC/krk ;srs- gh 

egRokph vlrs dkj.k bFksp uohu dYiukapk 

mxe gksrks tks lgt fopkj [kafMr >kysyk 

vlrks rks iqUgk izokfgr gksrks- dykRed 
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izfØ¸ksr dkj.k ;qDr tkx`r eu vkf.k mitr 

Kku ;qDr v/kZtkx`r eu ;kaps vfr’k; egÙo 

vkgs- v/kZtkx`r eukr tj izfØ¸kk ?kMyhp 

ukgh rj iq<hy ,dgh izfØ¸kk ukgh- v/kZtkx`r 

eukps l`tu’khy izfØ¸ksr brds egÙokps LFkku 

vkgs- 

dYiuk vkf.k l`tu’khyrk 

dYiuk’kfDr f’kok; lt̀u’khy izfØ;spk 

fopkj djrk ;sr ukgh- dkj.k dYiuk’kfDr 

eqGsp vkdyu’kfDrps iqUk% O;oLFkkiu ?kMrs- 

euke/;s lkBoysY;k xks"Vhauk iqUgk pkyuk 

feGrs- dYiuseqGs dykoarkP;k eukr xks"Vh 

n`’; Lo:ikr fnlk;yk ykxrkr- 

dYiusps vusd izdkj vlrkr- 

vkHkkleku fdaok va/kqd O;Drhaph xnhZ fnl.ks] 

rkfRd Lo:ikph fdaok xhr ;qDr dYiuk] 

LoPNanoknh dYiuk] dyqf"kr vfr’k;ksfDriw.kZ 

dYiuk] okLrofod Lo:ikP;k dYiuk bR;knh- 

l`tu’khy dYiukaeqGs lkSan;Z lq[k ykHkrs- gh 

l`t’khyu dYiuk vn`’; oLrwpk Hkkl 

gks.;kP;k dYiusis{kk fHkUUk vlrs- 

Hkkofudrk vkf.k lgtKku 

vesfjdu ekul’kkL=K ÝWad cWjku 

;kus ,dq.k 56 vesfjdu ys[kdkaph ,d 

pkp.kh ?ksryh- ;kr vxnh yksdfÁ¸k 

ys[kdkaiklwu rj uohure v’kk loZ izdkjP¸kk 

ys[kdkapk lekos’k gksrk- R;krwu vlk fu"d’kZ 

fu?kkyk fd Hkkofudrk vkf.k lgtKku ;k 

nksu ladYiukapk R;kaP;kr Hkjiwj izek.kkr 

fodkl >kysyk vkgs- dk;Zdkj.k Hkkokus izsfjr 

ys[kdkaph la[;k deh vk<Gyh- 56 iSdh 50 

ys[kd lgtKkukus izsfjr vlY;kps y{kkr 

vkys- ;krhy 12 ys[kdkapk dys’kh dkfggh 

laca/k uOgrk- v/kZtkx`r eukph Hkwfedk l`tu 

izfØ¸ksr fdrh egÙokph vkgs ;k ckcrhr IysVks] 

gksej] fiaMkj ;kauhgh vkiys er izdV dsys 

vkgs-  

euksfodkjkaps ifjekTkZu 

folkO;k ’krdkr flxeaM ÝkbM ;k 

ekul’kkL=Kkps y{k l`tu’khy izfØ;sr 

v/kZtkx`r HkwfedsdMs os/kys xsys- R;kaP;k gs 

y{kkr vkys fd ekul fo’ys’k.kkewGs v/kZtkx`r 

eukps egÙo dGrs- dykoarkP;k v/kZtkx`r 

eukrhy euksfodkjkaps izxVhdj.k lt̀u’khy 

izfØ;sr ?kMrs- gk ,d izdkjs eTTkkrarwrhy 

fodkjkpkp izdkj vkgs- dykek/;ekrwu v’kk 

euksfodkjkaps ifjektZu dykoar djrks vkf.k 

R;kewGs rks Lor% ekufld n`"Vîk lqnzq<+ jkgrks 

vkf.k thoukrhy okLrokapk lkeuk fuHkZ;i.ks 

eu%dfYir Lo:ikr gksrs- ijarq vls vlys 

rjh dsoG v/kZtkx`r eukeqGsp gs ?kMrs vls 

flxeaM ÝkbMyk okVr ukgh- 

fu"d"kZ 

 dykoarkps Lor%psp lgtKkukdMs y{k 

tkrs- vkiY;k dykd`fr jpusrhy R;kps 

egÙo R;kyk Lor%ykp tk.kors- v’kk 

izdkjs lt̀u’khy izfØ;k tkx`reu 

vkf.k v/kZtkx`r eu] dk;Zdkj.k Hkko 

vkf.k mitr Kku ;krhy vkarjd`fr 

vkgs] rs ;kaP;krhy }a} ukgh-  

 ^’khyj* P;k ers v/kZtkx`r eukyk 

tsOgk dk;Zdkj.k Hkkokph tksM feGrs 

rsOgk ^dykoar* fuekZ.k gksrks-  

 dk;Zdkj.k HkkokaeqGs lt̀u’khy 

dykd`rhaps xq.kkRed ewY; ok<rs-  

 tkx`r eu dykoarkyk fo’ys"k.k 

djk;yk Hkkx ikMrs- dykoarkyk 

Lor%oj fu;a=.k Bsok;yk f’kdors- 

;keqGs dykoarkpk dykRed fodkl 

?kMrks- 

lanHkZ xzaFk 

 n fgLVªh vkWQ osLVuZ vkVZ] ys[kd 

txrki] izdk’kd t;izdk’k 

 ik’pkR; lkSan;Z’kkL=] ys[kd MkW- fouksn 

banwjdj] fot; izdk’ku 

 lkSan;Z feekalk ys[kd jk-Hkk-ikV.kdj] 

ekSt izdk’ku 

 ik’;kR; dyspk bfrgkl] ys[kd laKk 

dsrdj] T;ksRluk izdk’ku 
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Abstract   
The reflection of our culture & traditions 

depicted through the visual art utilized in 

contemporary 'Social advertising'. Since19th century; 

social Advertising published in urban & rural area on 

adequate scale for the elimination of various social 

problems and implementation of solutions. Under 

national program of social advertising, government 

published many visual based social advertising in all 

over the country. 

 Since last two decades; social issues such as 

'Clean India', 'Built & Use Toilets', and many more are 

the most popular promotional advertising programs 

appreciated by the society. Progressively, Indian 

society have understood their responsibilities and 

behaved gradually. The need of visual art & publicity 

for prompt social act is necessary. In the modern era; 

advance technologies, satellite programs, & 

customization in all aspects executed vital role in 

globalization and affected on all aspects of 'Visual 

Art'. Visual based social advertising is a versatile tool, 

which is having vast competency in expressing & 

spreading social messages to the society with precise 

impactful motivation toward nation's development. 

Keywords 
Visual Art, Social Advertising, Expressive 

communication, Social Impact, Culture & Tradition, 

Arts, Music, Dance, Drama, Painting, Social 

Advertising Media. 

Introduction  
 Indian lives are full of Art & evolving as per 

the present trends in every aspect & context. In our 

society Arts & culture have cultivated during 

generation to generation, which have been 

expressively arising through social advertising. 

Obviously such involvement of visual design cultivates 

social attitude rich & artistic in all manner. The 

reflection of our culture & traditions depicted through 

the 'Social Advertising'. It is a powerful medium, 

which visually feels impactful because of the 

appealing social messages & easy accessibility. We are 

surviving with numerous day to day activities with lot 

of communications including Music, Paintings, Dance, 

Design, Literature, Food, Domestic Sciences, Physical 

Culture, Social Engineering, 

Professional skills and many 

more. Visual Art is within us, 

which appears every 

moment for social 

enhancement in creative 

way.  

Chart - 1.1 

The Government participation in Visual 

based social advertising 

 In current context, around 800 National & 

Regional social issues are waiting for the precise 

solutions. In 4
th

 April 1959, government of India has 

established a special department of Advertising & 

Publicity for the enhancement of mass 

communication to solve the social issues. 'DAVP'; 'The 

Directorate of Advertising & Visual Publicity' is the 

nodal agency to undertake multi-media advertising 

and publicity for various Ministries & Departments of 

India. Indian government has activated through the 

various social advertising media. Many current 

examples of social advertising use a particular 

Internet service to collect social information establish 

and maintain relationships with people and for 

delivering communications, e.g. Google, Twitter, 
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Facebook & Instagram. MIB (Ministry of Information 

and Broadcasting) of India spent close to Rs 10000 

crore on social Publicity 

in last16 years, from 

2002-03 to 2017-18. As 

per DAVP, the data is 

available only from 

2002-03.  

Chart - 1.2  

As per the information provided by the MIB 

in response to an application under RTI, a total of Rs 

81.62 crore is spent on social media advertisements in 

the six (6) years between 2012-13 and 2017-18.  

Chart - 1.3 

89% of people have preferred to access the Audio-

Visual Ads & social networking, more than 24% 

readership of newspapers along with Audio-Visual 

Ads & social networking. More than 69% of young 

people watch TV five or more days in a week. 65% 

multi age group people have read & observe the 

outdoor Advertisements by passing on streets. 

According to this survey, Social networking, TV Ads, 

Audio Ads, Outdoor Ads and Newspaper Ads have the 

most viewed social advertisements by Indian society. 

As per the Annual Reports 2018 of DAVP, presently 

under national program of social advertising, 

government published many social campaigns 

through various media; such as Newspapers, 

Magazines, Audio-visual broadcastings, Billboards, 

Posters, Banners, City Transport, SMS Alerts, Digital 

videos, Community Radios, Exhibitions & 

miscellaneous Print Media in urban & rural area. The 

expressive meaningful visuals are powerfully handled 

the objectives & motivational aspects. The social 

issues such as, 'Sarva Shiksha Abhiyan', 'Breast 

feeding', 'Home Violence', 'Built & Use Toilets', 'Claim 

your right', Save Girl Child', 'Avoid Smoking', 'Child 

Abuse', 'Cruelty', 'Diseases', 'Incredible India', 

'National Integrity', 'Terrorism' and many others have 

communicated by 'DAVP' with effective visual designs 

and appreciated by the society.  

The contribution of 'Visual Art' in Indian 

Social Advertising 
 Visual Art contributed by providing visual 

base intellectual depictions on many social issues, 

such as 'Use Helmet', 'Anti-alcoholism', 'Polio', 'HIV', 

'Water harvesting', 'Beti Bachaao-Beti Padhaao' and 

many others. These visuals have normally created in 

illustrative, photographic, typographic & audio-visual 

manner for national & regional level social ads. It 

communicates expressively on social issues & 

alerting, appealing, explaining, warning, educating 

through the creative visual based designs. The 

powerful visuals insist for social emotions; such as 

Patriotism, Bravery, Leadership, Gratitude, 

Accountability, Acceptance, Awareness, Care, Fear, 

Humor, Happiness & Sad. It motivates people and 

builds the social beliefs. The national survey indicated 

that, more than 78% people in India have influenced 

positively by Social Advertising. 'One picture speaks 

thousand words'; accordingly people have gradually 

motivated with this form of Art & Design that 

systematically forces them through the peer-

pressure, friend recommendations, and other forms 

of social appeals. It's improved & changed their 

behaviors on individual level; which encouraged them 

for; 'Accepting new behavior', 'Modifying current 

Behavior','Rejecti

ng potential 

behavior' and 

Disposing old 

behavior'.  

Chart - 1.4 

The impact of 'Visual Art' on Indian society 
These social advertisements are nothing but 

a depiction of precise visual base appeal coordinated 

with relevant messages arranged in design manner, 

considers as a 'Communicative Visual Art'. The visual 

impact consistency broadly depends on three things. 

1) Semiotic - relate with the meaning & theme of 

subject, 2) Aesthetics - relate with beauty of design 

formation, 3) Teleological - relate to function, 

purpose, application & usability, these functional 

synchronizations involves in the understanding 

process. Health, Diet, Clean India, Pollution, Diseases, 
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Preventions, Medical Treatments, Safety, National 

Integrity, Government Services & Schemes, 

Environment, Farming, Medical Services, Fetish 

elimination and many other sectors are having 

problems. It have visually designed & published 

through the social advertisements, which is very 

impactful and spreads effectively in the society.  

We can observe the following chart – 1.5 A   

Chart - 1.5 B 

1] The Ministry of information & 

broadcasting had published the press advertisements 

under Bharat Nirman on National & Rural Level. The 

objective of the Ad was 'Claim your right to live a 

healthy life' and it conveyed the message with 

suitable visual. An Indian woman is appealing to the 

society to claim the right for their children's' healthy, 

government's free check-up, free vaccination and free 

medical services, but common people are not aware 

about it. On this background; the overall visual & 

atmosphere is giving complete idea about the 

objective. 80 % response from society had calculated 

by MIB and 2.5 crore children got the benefit of free 

vaccination.  

2] HCG, Cancer Hospital, India had published 

the press advertisements in public interest; which 

appealed to society to 'Avoid cigarette smoking in 

pregnancy'. This advertisement belonged to particular 

class of our society. The head-line stating that; 

"Pregnant smokers give birth to children susceptible 

to lung diseases" & appealed to put out the fire. The 

visual impact is very powerful & appropriately 

convinced the relevant class of society. The mouth of 

baby in the mouth of mother created sound impact; 

which attracted people directly. 68 % specific class of 

the society responded positively and More than 57 % 

people motivated for the act.  

3] The Ministry of information & 

broadcasting had published the press advertisements 

for Bangalore traffic police under 'Regional traffic 

Mission'. A photographic visual expressively attracted 

people & insisted to watch it carefully. The blood flow 

& face expressions on woman's face coordinated well 

& enhancing the curiosity. The message is 'Don't talk 

while he drives'. The objective was, 'Avoid talk while 

someone drives'. As per MIB data; 72 % people 

Sr. 
Nos 

Social 
Advertisem
ent 

Objecti
ve / 
Aim 

Message 
Respon
se 

Impact 

01 

Bharat 
Nirman 
(National 
Rural Health 
Mission) 
Claim your 
right  
- by 
Ministry of 
information 
& 
broadcastin
g 
- Press Ad 

Claim 
your 
right to 
live  
a 
healthy 
life 

My 
children 
got the 
right to 
live a 
healthy 
life. 
(Language 
- English, 
Hindi & 
Regional) 

80 % - 
Motiva
tional 
(Nation
al & 
Rural 
Level)  

2.5 
crore 
childre
n got 
the 
benefit  
of free 
vaccin
ation.   

02 

HCG - 
Cancer 
Hospital - 
India, 
Published in 
public 
interest. 
Cigarette 
smoke 
inflames - 
Press Ad 

Avoid 
Cigaret
te 
smokin
g in 
pregna
ncy  
 

Pregnant 
smokers 
give birth 
to 
children 
susceptibl
e to lung 
diseases. 
Put out 
the fire 
(Language 
- English) 

68 % 
positiv
ely 
respon
ded.  
- 
Classifi
ed 
(Nation
al 
Level) 

More 
than  
57 % 
people 
motiva
ted for 
the 
act.   

03 

Bangalore 
traffic 
police, 
(Regional 
traffic 
Mission)  
- by 
Ministry of 
information 
& 
broadcastin
g 
Don't Talk -  
Press Ad 

Avoid 
talk 
while 
someo
ne 
drives    

Don't talk 
while he 
drives. 
(Language 
- English) 

72 %  
positiv
ely 
respon
ded on 
regiona
l Level 

More 
than 
62% 
people 
motiva
ted for 
the 
act.   

04 

D.o.t. - Ads 
of the 
world; a 
corporate 
Advt. 
company 
Published in 
public 
interest.   
- Press Ad  

Avoid 
corrupt
ion for 
voting     

Don't lose 
your voice 
to the 
Note, Just 
Vote. 
(Language 
- English) 

62 % - 
positiv
ely 
respon
ded 
(Nation
al 
Level) 

More 
than  
46 % 
people 
motiva
ted for 
the 
act.   
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positively responded & more than 62 % motivated for 

the act.  

4] Ads of the world; a corporate advertising 

company published this advertisements in public 

interest under the theme D.o.t., 'Democracy of truth'. 

The objective of this advertisement was, 'Avoid 

corruption for voting'. It has depicted very creatively 

by the commanding visual; shown that an Indian 

currency fixed on the mouth of common voter 

woman. The visual & caption is very creative, it 

insisted people that, "Don't lose your voice to the 

Note, Just Vote". As per AOTW, data; 62 % people 

positively responded & more than 46 % are 

motivated.  

Conclusion  
The overall impact of 'Visual Art' used in 

social Advertising is depended on the meaningful 

themes of subjects (semiotic), striking visual based 

expressive design formation (Aesthetics), functional 

synchronization, objective, application & usability 

(Teleological), these contents affected on society for 

their acceptance. Visual based social advertising is a 

versatile tool, which is having vast competency in 

expressing & spreading social communication to the 

society with precise impactful motivation toward 

nation's development. Without it social welfare 

promotional publicity program will be the risk factor 

for social development.   
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Abstract  

There is no doubt that the icon has been 

known to the interface designer himself or to any 

Graphic Designer since time immemorial. The 

symbols through drawings, maps, booklets, 

schemes progressed in a progressive way and 

gradually this type of symbols became very wide 

and the ability to go further digitally increased. 

Keywords  

ICON, Symbol, Sign, Mobile, Space, Images  

Introduction  

The current era is understood as the 

digital age. In these twenty-five to thirty years, 

despite the significant progress that has been 

made in the digital age, opportunities have 

become available to designers in this field. At the 

same time, different software’s came into being 

and the meaning of the words needed in them 

began to need symbols, so the designer also got 

the job but had to work accordingly. What does 

that word mean to the designer? What does that 

word mean? With all these things in mind, when it 

comes to creating a sign like that word, 

photography has to be done. They used it as a 

symbol, but as time went on, different important 

changes took place in the symbols as well. That 

is to say, simple but meaningful symbols began 

to be created in minimal lines or shapes. 

Icons-Small but Iconic  

Graphic designers and users alike know 

the details, some of the symbols have some 

meaning in them but some of the symbols are 

understood by the general public but at least in 

line drawing and in applications it is easy to take 

action and those lines have to be just  as 

attractive, even in drawing. If the symbols are 

simple and full of meaning, it is easy to put them 

in a basic shape and give them a color tone and 

they look and feel attractive. Attracts the user. 

The term ‘ICON’ has a broad meaning: 

Sign or broad meaning of the word 

In the book Merriam-Webster (Dictionary) its 

meanings are available which show its movement 

from the physical world to the design of the digital 

world. E.g. : ‘A’ is a symbol (such as a word or 

graphic symbol) indicating its form. ‘B’ is a 

graphic symbol on a computer display screen that 

represents an object (such as a file) or a function. 

(Such as the command to delete) On that basis, 

the interactivity of symbols or symbols can be 

identified as symbolic or symbolic, images that 

meet specific requirements. 

Benefits of Icon and Symbols 

Symbols have some advantages that 

make ‘symbols’ effective in any type of user 

interface and require the ability to replace or 
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support text. Icons created with a good 

knowledge of the audience successfully replace 

the words in the interface and have the following 

benefits. 

They are useful to people who speak 

different languages because images that show 

identifiable physical objects-people who speak 

different languages can clearly understand and 

they can give more results in the icon interface. 

Types of Icon or images and their 

importance 

In the present age, mobile applications 

seem to have a unique general importance. 

When a topic is explored in an application. The 

overall development of the application is then 

looked at, from the symbol used in it to its 

entirety. 

There are a large number of 'icons' 

available at all levels today, all of which have 

"Set" on the subject, but a researcher has to 

create the 'icons' for his app from the designer 

himself, and all the common icons are 

permanently published. So it helps the users to 

understand the application which is useful to the 

customers and makes it easy for the users. E.g. : 

"@ At Sign" In 1972, Ray Tomlinson sent the first 

electronic message, now known as an e-mail, 

indicating the recipient using the "@" sign. 

Tomlinson Model "@" Using a typewriter, he 

realized that there was a great need to use an 

invisible sign that would not cause confusion. 

“Tomlinson" The Tomlinson logical choice was an 

"at sign" because the word was not likely to 

appear on someone's name.  

Easy icons or images Important for 

computer use 

In order to appreciate the future, one 

should pay attention to the ‘best work of art’. In 

the 1970's, the word 'humble or salutation' 

became widely used. Now that history has been 

collected, the collection of symbols is as follows. 

Many computer systems came into existence 

between 1981 and 2010. 

                     

1984 - Macintosh System 1.0 (fig 1)                                                                

1984 - Macintosh System 1.0 (fig 2) 

Well-designed 

Icons: Simple, 

attractive, 

expressive symbols 

Improving the visual-communication of 

your program is very important. 

The visual designs of your program have 

a profound effect on the user-appreciation for the 

overall repair. 

Your program should be easily identified 

and learned by the movement of objects and 

actions. The following image shows what is 

different from the arrow style images in Windows 

Vista compared to the style used in Windows XP. 

                      

 

Window Lock & Key                                                                                                       

World & Calendar The icon or image of Windows 

Vista (lock and key on the left) will look real and 
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has a kind of taxing color effect on it. The images 

are not drawn, they are outlined and rendered by 

color, that is, whether the photos are realistic or 

not. The Windows Vista icons (the two on the left) 

are professional and beautiful. In which the 

attraction of the icon emphasizes beauty. This 

Windows Vista symbol represents the alleged 

accuracy of the optical balance or their shape in 

perspective and detail. These help them to see 

big or small, very close or from some distance. 

Images or icons of this style work for high-

resolution screens. These examples represent a 

variety of icons or images, including the 3D 

creation object-front facing (3D) icon and the 

toolbar icon. 

Flat Icons 

Flat symbols are commonly used for file 

symbols and plate real-world objects. Such as a 

document or a piece of paper coming from the 

left about 1300 degrees While you can use layer's 

overlays for flat symbols, other flat symbols have 

to be considered. The shadow of any symbol or 

object can change to some extent which may 

look best. Accordingly, the aggregation of the 

size seems to have a good effect, as well as the 

other icons in Windows Vista which cause the 

icons to be compatible and have a good effect. 

When designing a symbol, a subtle range of 

colors can be used to achieve the desired effect 

of all the objects placed on top of each other. And 

can cause images to look bad. E.g. Screen shot 

of narrow drop shadow dialog box, screen shot of 

paper icon, drop shadow in layer style dialog box, 

typical shadow for flat icon etc. 

3D symbols or Icons: Three – 

Dimensional Icons 

Three-dimensional ‘symbols or images’ 

help to show the differences created based on 

the size and position of the object. Sometimes it 

is important to reduce the shadow to avoid being 

cut (cropped) by the shape of the icon box 

(square). 

Color Saturation 

Signs or images appear to be created 

using more color scheme in Windows XP. But it 

may be convenient to use gradients to make 

more realistic symbols or images appear. 

Although there are some criteria for such color 

matching, keep in mind that in most of the 

contexts, it is necessary to work in a specific 

color scheme or in themes. The use of a 

particular color scheme for a meaningful symbol 

or image may be appropriate. E.g. Standard 

symbols, such as the 'warning' symbol, should 

not be repainted because the meaning may be 

hidden in that color or in the shape of the symbol. 

Because users will not find the task easy to 

understand and they will be confused. That is 

why it is very important to understand the 

meaning of color when using color 

ICON- Design Principles 

To achieve simplicity when designing, 

one always has to think while designing for 

potential people. When designing a (User Inter 

Face) design with the user's thoughts in mind, 

they have more impact and potentially come to 

the limelight. It is possible to overcome the 

problem if the design work is done with an easy 

goal in mind. It can be very important to pay 

attention to some basic shapes of an icon or 

image to get its simplicity. It needs to be simple 

and attractive in lines or in basic shape without 
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falling into the trap of making it too difficult. It is 

important that it is easy for users to understand 

but can be used properly. 

Icon Design Techniques 

It is possible to choose a simple set that 

is easy to get in an icon or an image, find the 

features that are in it and it is convenient to use it 

properly. Therefore, it is always appropriate to 

use symbols or images to understand the users 

and fulfill those objectives. This makes it easier to 

set up. Easy to design - very easy to use if you 

hold the elements in a minimal size, attractive 

girl. It is wise to make some tough decisions. 

The task bar has to be considered when using 

any set of icons or images together. It is 

important to keep in mind the objectives of what 

can be fitted and used properly by the users. If 

that doesn't happen, the consequences can be 

devastating. Each sign is meant to work 

independently. It is advisable to hide or increase 

its working capacity if there is excessive disability 

in it. Which sign should be able to have its own 

independent operating system? E.g. relevant 

functions for photo editing should be clearly 

separated from the function of collecting photos. 

Symbols consist of consistency, coherence, and 

generalization. But this can lead to unnecessary 

complications. It’s worth reviewing your design for 

the wrong attempt at consistency. Using 

meaningful high-level combinations of symbols. It 

is better to choose a group of related elements 

than some individual elements. Examples include 

'folders', themes, styles user groups. 

Conclusion 

The advantages of using attractive app icons 

in the competitive world of the market emphasize 

the value of the icon created by the designer. The 

study carried out aesthetic analysis of the 

attractive app symbol, to determine the 

relationship between the eight attractive elements 

and the solid design element, as well as the 

results and qualitative tests.  Designers use these 

findings to influence the positive sentiment for 

each design element and property, thereby 

assessing and implementing the design element, 

as well as examining the correlation between app 

icons and users. The reaction of the user to the 

icon from different backgrounds is different but 

emotional. The attractiveness of the same design 

element varies from user to user on the same 

background. Designers who create app icons 

need to study this topic in detail. In response to 

different users, however, the presentation of the 

icon or image in the app market may vary. For 

example: Icons may present different images 

depending on the user's profile. Digital interfaces 

are different in design than a typical product and 

do not have a permanent presence.  
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Abstract 
There is no expression without excitement, 

without turmoil"- Dewey. J 

The present study positions a research to 

analyze and attempt to experiment with Indic scripts 

with academic typography students. A thematic 

analysis of the graffiti used to investigate a script on a 

superficial surface. As a single lifetime is barely 

enough to explore one script fully, especially since 

each one is so deeply rooted in a particular historical 

and cultural context. Many children are growing up in 

diverse bilingual or multilingual contexts and learn to 

speak and read in more than one language. India, 

home to vivid and beautiful scripts in urban spaces is 

one of the most ideal environments to study and 

practice type design. The output of the research shall 

be a system design being an academician to foster a 

wholesome learning environment for Indic scripts. 

The conference could itself be an opportunity to 

discuss possibilities and encourage design students in 

this endeavor. 

Keywords 

Typography, Pedagogy, Urban Spaces; Indic Script, 

Graffiti, Layout, Form, Exploration, Academic 

Educational Project. 

Introduction 
When typographic communication created 

for a certain audience is consumed or encountered in 

a different cultural landscape, what are its effects? 

The acknowledgement and cognizance of this 

‘consumption’ and ‘encounter’ leads to questioning of 

purpose and interrogating the merit of what we 

produce as visual communicators and type designers. 

[4] Culture is “the way the social relations of group 

are structured and shaped; but it is also the way 

those shapes are experienced, understood and 

interpreted” [1]. John Berger makes clear that images 

of social difference work not simply by the way they 

show but also by the kind of seeing that they invite. 

He uses the expression ‘ways of seeing’ to refer to the 

fact that “we never look just at one thing; we are 

always looking at the relation between things and 

ourselves” [6].  

The ideas put forth in this paper are generic and can 

be used as measures to assess any paraphernalia that 

communicates visually. 

Fig 01. Photograph from Dharavi, Mumbai, India. [5] 

To consider 

graffiti as popular 

culture, and as a 

teachable text. With 

some questions we 

asked each other as 

we worked with these 

images. In what ways 

is graffiti popular culture? In what ways is it a 

teachable text? Are graffiti an urban popular form? Is 

graffiti art or politics? Is it free expression or 

vandalism? Is it an archive or a crime —or an archive 

of crimes? By evoking such questions, graffiti 

expresses tensions and contradictions that are 

inherent in cultural production more broadly. It is 

punk, street, youth culture. It can be fascist or 

feminist. [7] culture [3] The Schematic view attempts 

to represent the structure of graffiti writing culture. 

The horizontal axis is the ‘juridical’; the vertical axis is 

the ‘aesthetic’. The broken line represents the 

structural shift, or ‘development’, that I think 



 

 Page 116 
  

October -2020  
Issue-1, Vol-01 

MHA/MUL 000000 
ISSN:00000 

occurred during the 1990 s. To be sure, ‘commercial’ 

and ‘legal graffiti’ did exist prior to 1990, but it was 

much less common than it is today. The shaded area 

to the left of the ‘aesthetic’ dimension represents 

where, or how, graffiti writing culture generally 

existed for much of its earlier history. The shaded 

areas to the right of the ‘aesthetic’ dimension indicate 

the ‘legal’ and ‘commercial’ graffiti were marginal 

modes of production during the 1970 s and 1980 s. [3] 

Below are few graffiti studies from western and 

Indian cultures. With these self-critical and purpose 

driven reflections our audiences surely have a lot to 

gain. 

Graffiti Case I  

A stenciled poster declares “TODX PRESX ES 

PRESX POLITICX.” (“ALL PRISONERS ARE POLITICAL 

PRISONERS.”) Why is the “OS” replaced with an “X”? 

Why do x’s appear so often in graffiti around here? 

Fig 03. Graffiti on the wall at 

Oaxaca, in Southern Mexico 

[7] 

The graffiti above are the true 

reflection from slogans 

scrawled and spray-painted 

on the walls and sidewalks, 

and more elaborate stenciled 

graffiti and artwork painted 

and plastered. This give rise to 

a new era of activist art tradition to convey a message 

to the community, which makes this media more 

powerful.  

Germ of this research paper 

Typography is one such thing that we are Analysis of 

Graffiti  

Fig 02. 

The structure of 

graffiti writing 

surrounded with, 

in today's world. 

This paper is an 

attempt to discuss 

about 

appreciating the concept of forms in typography to 

the students of design to develop their typographic 

sensitivity. 

Objective 

To study existing graffiti writing and 

incorporate size, color, texture and lettering aspect in 

an Indic script and learning the art of replicating it or 

getting close to the overall impact of it. 

Learnings from letterforms 

Letterforms are the structural elements of all 

typographic communication. The alphabet epitomizes 

articulated frequencies. The contemporary forms of 

letters are derived from a typographic evolution. It 

developed from handwriting and that is why the chief 

section that constructs each letterform is a linear 

stroke.  

Word as an image 

We all possess a subtle vocabulary of style 

that compels us to read a composition involving 

letterforms on many levels. Subjective representation 

is conceptual interpretation. It is used on a theme or 

an idea that creates an experience for the viewer. In 

some cases, the perfect expression makes striking 

typography. The priority is to find the correct visual 

language which will communicate in a precise way. 

Once this concept is clear language is not a barrier, 

but it gives a greater scope for exploring ideas 

through typography. [2] 

Statemen 

Are graffiti something to be archived? Or to 

elevate and translate graffiti as “street art,” 

something to be taught in the academy, produced 

and consumed for new purposes.  

Approach 

Is it necessary to capture graffiti, to record it, 

in order to teach it? Does the significance of the 

gesture change when we remove it from its context? 

When we take graffiti seriously as teachers, we use a 

range of overlapping perspectives through which we 

and our students can engage with popular culture. 

Graffiti is discourse, art, and visual culture.  

Introducing urban spaces  

The environment plays a vital role in 

grooming as a human and aids to observation 

sensitivity on different peripheries. In this exercise we 

asked our students to capture various graffiti in 

vicinity as well as well-known areas. Absorbing the 

city from another point as the normative forms of 

understanding a city are differentiated zones of 
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activity and flows of people and materials between 

the zones a collage was 

derived. 

Fig 06. Documentation, 

brainstorming and collage 

done by typography design 

students 

Extracting visuals and interpretations 

This is the crucial stage of this experiment 

where we try to redefine the meaning of compassion 

and caliber in relation to graffiti using different Indic 

scripts. In order to understand the core of visual 

cultural display and meaning-making processes 

involved as part of this exercise. Further it modestly 

initiates a style of analytical overview over few known 

and other unknown influencing factors that bring 

forth the indigenous in the type expressions in the 

vivid strokes forming different scripts. 

Fig 07. Process 

to derive Tamil 

Graffiti done by 

academic 

typography 

student with 

Urdu Graffiti 

followed by 

Bengali Graffiti 

applications done by typography students. 

Observation 

Scripts differ in appearance; the visual form is 

appreciated. Symbol units, called akshara, represent 

graffiti at the level of both a syllable and a pictorial. In 

contrast, to the composition and script there is visual 

balance with coherent    to the execution. 

Interdependency on scripts to learn individual script. 

(Transfer of learning). As student can have different 

phonological awareness profiles, it is desirable to 

assess students in both of the languages spoken with 

individual system rather than replicating each other. 

Fig 08. Arial view Photograph of Dharavi, Mumbai, 

India 

[5] 

 

 

 

Conclusion  

Graffiti is discourse, art, and visual culture. It is a 

handmade, homemade, imprint upon the built 

environment. Graffiti is, first and foremost, 

ephemeral: its extreme and explicit temporariness is 

inherent in both its creation and its consumption. 

Graffiti brings the language of visual culture to the 

surfaces of built and natural environments, mediating 

the ways we see where we are, imprinting brick, steel, 

and mortar with color, script, and shade. Graffiti plays 

with the simultaneous gestures of representation and 

erasure, legibility and illegibility, authorship and 

anonymity. However, we define it, has seeped from 

its own domain into other realms: from the streets 

into the gallery, when we take graffiti seriously as 

teachers, we use a range of overlapping perspectives 

through which we and our students can engage with 

popular culture. India land of masses weather street 

or contemporary will always deliver unexpected 

fallouts. Working in groups, whether intra or 

interdisciplinary, is above all recognized for its 

capacity to unlock creative potential, to promote the 

unexpected.  
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Abstract 
The paper attempts to outline the works of 

Hokusai (Manga Comics) in the field of Animation 

with a critical interpretivist perspective. It is a 

diachronic study related to the research and 

development of Manga Comics. It also analizes the 

success of Manga in the international market of 

cultural goods in the same way as commercial of any 

other products.  

Keywords  
Hokusai, Manga, Comic, Market,  

Introduction  
The Early life and artistic training of 

Hokusai; He belonged to an artisan family in the 

Katsushika district of Japan. He was known as ‘wood 

block print series. He focused on images of the 

courtesan and Kabuki actors who were popular in 

Japan. After the death of Shunsho in 1793, Hokusai 

began exploring other style of art, including European 

styles, which he was exposed to through French and 

Dutch copper engravings that he was able to acquire.  

Hokusai also changed the subject of his work moving 

away from the images of courtesans and actors, 

which were the traditional subjects. Instead, his work 

became focused on landscape and images of the daily 

life of Japanese people from a variety of social levels. 

This change of subject was a breakthrough in 

Hokusai's career dates from this period of Hokusai's 

life.  

In 1811, at the age of 51, Hokusai changed 

his name to Taito and entered the period in which he 

created the Hokusai Manga and various etehon, or art 

manuals. These etehon, beginning in 1812 with Quick 

Lessons in Simplified Drawing, served as a convenient 

way to make money and attract more students. 

Manga (meaning random drawings) included studies 

in perspective. The first book of Hokusai's manga, 

sketches or caricatures that influenced the modern 

form of comics known by the same name was 

published in 1814. Together, his 12 volumes of manga 

published before 1820 and three more published 

posthumously include thousands of drawings of 

animals, religious figures, and everyday people. They 

often have humorous overtones and were very 

popular at the time. Later, Hokusai created 4-frame-

cartoons. Many of his Manga also illustrates rich 

people's live in a humorous way.  

The Objective of the study  

1. The aim is to understand the impact of Manga 

Comics in the field of Animation.  

2. To study the style of Animation done by Hokusai 

used in Manga Comics  

3. To do a diachronic study of the development of 

Animation with the Perspective of Japanese 

Animation Artist.  

4. To understand the dynamics of the 2D and 3D 

animation, formation of characters, development and 

applications.  

5. To establish a relation between Graphics, 

Animation and VFX.  

6. To study the global impact of animation on the 

audiences.  

Research Question 
What is the contribution of Hokusai in the 

field of Animation? How has his work, creativity and 

style shaped the world of 2D and 3D animation? What 

are his landmark works? How did Manga came into 
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existence? What is the global impact of Manga 

Comics?  

Methodology 
With the main objective in mind the 

researcher has opted for qulaitative content analysis 

of animation with special reference to Manga Comics 

and the works of Hokusai. The research has carefully 

studied the 2 D and 3 D animation and different styles 

mentioned in Manga Comics. The secondary level of 

data collection is drawn from the Books, Magzines, 

Internet and TV shows, and available material in the 

university libraries. The data obtained through 

historical (Diachronic) research is presented in the 

article.  

Etymology 
The word first came into common usage in 

the late 18th century. In Japanese, he term Manga 

refers to both comics, animation and cartooning. The 

word "manga" comes from the Japanese word 

composed of the two kanji meaning "whimsical or 

impromptu" and meaning "pictures”. The same term 

is the root of the Korean word for comics, "manhwa", 

and the Chinese word "manhua".  

The word first came into common usage in 

the late 18th century with the publication of such 

works as Santō Kyōden's picture book Shiji no yukikai 

(1798 and in the early 19th century) with such works 

as Aikawa Minwa's Manga hyakujo (1814) and the 

celebrated Hokusai Manga books (1814–1834) 

containing assorted drawings from the sketchbooks of 

the famous ukiyo-e artist Hokusai. Rakuten Kitazawa 

(1876–1955) first used the word "manga" in the 

modern sense.  

Among English speakers, "manga" has the 

stricter meaning of "Japanese comics", in parallel to 

the usage of "anime" in and outside Japan. The term 

"ani-manga" is used to describe comics produced 

from animation cells.  

Diachronic study of Manga style  
The history of Manga is said to be originate 

from scrolls during back to the 12th century and it is 

believed they represent the basis for the right to left 

reading style. Manga style is developed in Japan 

where people of all ages read Manga. Outside Japan, 

the word is typically used to refer to comics originally 

published in the country. The medium includes works 

in a broad range of genres: action, adventure, 

business and commerce, comedy, detective, drama, 

historical, horror, mystery, romance, science fiction 

and fantasy, erotica (hentai), sports and games, and 

suspense, among others. Manga genres are based on 

Japanese livelihood which is shown in certain lines 

and strokes. Many are also translated into other 

languages.  

Manga has a very specific drawing style. Just 

like comics it can be about anything from historical 

fantasy to superheroes. So, though, Manga does have 

a unique style to it, it is not really a genre as much as 

it is a format. Just like there are tons of different 

genres within comics, there are just as many genres 

of manga. Manga in the title doesn't refer to the 

contemporary story telling just like the sketches in 

the work are not committed to each other.  

Manga ads work on two levels. Firstly, 

Japanese people have grown up reading manga as a 

staple form of entertainment. Therefore, it has 

positive connotations and people are more likely to 

read ads that incorporate manga. Secondly, it has 

been proven that the combination of both visuals and 

words allows the brain to understand and retain more 

information in a shorter period.  

These stories are typically printed in black-

and-white—due to time constraints, artistic reasons 

(as colouring could lessen the impact of the artwork) 

and to keep printing costs low although some full-

colour manga exist. In Japan, manga are usually 

serialized in large magazines, often containing many 

stories, each presented in a single episode to be 

continued in the next issue. Collected chapters are 

usually republished in tankōbon volumes, frequently 

but not exclusive. A manga artist typically works with 

a few assistants in a small studio and is associated 

with a creative editor from a commercial publishing 

company. If a manga series is popular enough, it may 

be animated after or during its run. Sometimes, 

manga are based on previous live-action or animated 

films.  

Basic Manga Genres 
Manga cartoons and comics come in several 

different styles, geared toward different audiences 
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that range from young children to older readers 

interested in topical issues. The following list 

describes each manga genre. Kodomo Manga: Comics 

for little kids (Doraemon, Pokémon, Pretty Rhythm, 

Pripara, Winners of the Shogakukan, Star Wars). 

Shōnen Manga: Comics for young teenage boys 

(DRAGON BALL Z, NARUTO & NARUTO SHIPPUDEN, 

MY HERO ACADEMIA, HUNTER X HUNTER, MAGI: THE 

LABYRINTH OF MAGIC ). Shōjo Manga: Comics for 

young teenage girls. Seinen Manga: Comics for young 

adult males. Seijin Manga: Adult comics for males. 

Redisu (Lady’s) Manga: Comics for young adult 

females. Dōjinshi Manga: Comic publication that’s 

written by and for amateurs. Often created for self-

promotion. Yonkoma Manga: Four-panel comics 

(usually published in newspapers). Gekiga Manga: 

Comics focusing on serious topics geared toward 

mature audiences  

International markets 
The first cartoon is said to have been 

produced in 1499. It depicted the pope, the holy 

roman emperor and the kings of France and England 

playing a game of cards. Since then, many humourists 

and satirists have been known to produce cartoon 

strips for the general audience. Even today, one can 

find archives of old cartoon strips and newly 

published cartoon on the web.  

Anime has a very recent history as compared to a 

cartoon. In 1937 the United States of America was 

introduced to Snow White and the Seven Dwarfs 

though the first anime (full length feature) to be 

released was Momotaro's Divine Sea Warriors’ in 

Japan in 1945. Since then, there has been no looking 

back and with each passing year, anime has become a 

profitable venture for many TV & film producers.  

The word “anime” refers to Japanese hand-drawn or 

computer animation. When the word is used outside 

of Japan, anime often conjures colourful graphics, 

magical or fantastical settings, and spirited 

characters. While “anime” refers to animation, the 

term “manga” refers to comics and cartooning. Anime 

movies are often inspired by manga. The “kodomo” 

genre defines children's anime. Popular kodomo 

anime includes Hello Kitty and Pokemon.  

 

Content Analysis: A study of popular culture 

through Manga  
Popular culture is generally recognized by 

members of a society as a set of the practices, beliefs, 

and objects that are dominant or prevalent in a 

society at a given point in time. It is also called mass 

culture and pop culture. Pop culture is also a 

theory/base of mass communications. In modern 

times it is heavily influenced by mass media. This 

collection of ideas permeates the everyday lives of 

people in each society. Hence it has a way of 

influencing an individual’s attitude towards certain 

topics.  

It is generally viewed in contrast to other 

forms of culture such as culture, working- culture 

class , or high culture, and also through different 

theoretical perspectives such as psychoanalysis, 

structuralism, postmodernism, and more.  

The most common pop-culture categories 

are: entertainment (such as film, music, television and 

video games), sports, news (as in people/places in the 

news), politics, fashion, technology, and slang.  

Similarities  

 Pop culture and Manga both include media 
objects, entertainment and leisure.  

 They both have the unique ability to grow 
with their followers.  

 They both have wide arrays of genres.  

Differences  

 Manga’s stroke sign is usually printed in 
black and white while pop culture goes 
colourful.  

 There is a large industry of music, films and 
the product of huge comic book industry 
among others forms of entertainment game 
centres and well known hang out places for 
teens. Whereas Manga has a very large form 
of readership from a quite early time.  

Audience impacts  

 Manga- The industry of manga has taken the 
world by storm since the late 20th century. 
Not only do manga hold a large market share 
in Japan, but they have also attracted a 
global audience and become a popular 
medium for a broad range of genres. In 
foreign countries, they are not only selling 
well but also penetrating the local culture. 
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Manga have been successful in transcending 
cultural barriers and making an important 
and lasting impression on audiences around 
the globe.  

 Pop culture- Pop culture affects society in 
many ways. The first and most rudimentary 
effect of pop culture is how it builds and 
strengthens interactions with people who 
are also into the same kind of things. Events 
to celebrate pop culture such as Comic-con 
help foster bonds among people of different 
background. Pop culture thus acts as a 
unifying agent for youth across the globe. It 
has given the youth suffering with intense 
introversion things and topics to talk about 
and overcome their anxiety.  

Impact on viewers  
From basic pencil drawing and illustration 

techniques to composition and colour theory, The Art 

of Drawing Manga & Comic Book Characters provides 

all the in-depth knowledge you need to create 

dynamic manga and graphic novel characters.  

The impact on sport viewers’ attention and 

confusion, Visual animation of sponsorship signage 

has become a frequently used technique at televised 

sports with the aim to increase viewer attention.  

Conclusion  

 Unlike reading English books or comics, one 
must read manga panels from right to left. 
One can find just about any genre of manga, 

from action-packed shounen, typically 
romance-centered shoujo, quirky slice-of-life, 
drama and thrillers, to space cowboy epics. 

 In accordance with the range of manga 
genres, manga sit on a continuum of age 
appropriateness. When looking for a manga, 
one must look not only at the genre, but also 
the topics discussed in the story itself.  
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सार (Abstract) 

हम िह कतई नहीं मान सकत े कक सौंदिज 
कला के क्षते्र से बाहर है । सच तो िह है कक प्रकृयत 
में सौंदिज है । प्रकृयत जहां से कलाकार पे्रररत होता है 
ि सजृनर्ीलता को अग्रसर होता है । िस्तुतः जो 
व्िजक्त प्रकृयत के अनेक पदाथों और क्षेत्रों में सौंदिज के 
आस्िादन में असमथज है िह कला के मालमजक सौंदिज 
का तयनक भी अिगाहन नहीं कर सकता है। कला के 
क्षेत्र में सौंदिज कलाकार के हृदि में उदि होता है 
,पलता है और पुष्ट होता है, और कफर अनेक माध्िमों 
द्िारा अलभव्िक्त होता है। कलाकार जजस आध्िाजत्मक 
स्फूयतज और सौंदिज का अनुभि अपने अंतर में करता है 
उसी को पुनः जागरण ककए बबना रलसक सौंदिज का 
आस्िादन नहीं कर सकता रलसक और कलाकार का 
िह लमलन भािना के स्तर पर कला के भाि लोक में 
होता है, दोनों ही सौंदिज जगत में तन्मि होकर पहंुचते 
हैं। 

कूट र्धद (Keywords) 

अलभव्िजक्त, सौंदिाजनुभूयत, समात्मभाि, सौंदिज लसिांत, 

इंदिि बोध, सजृनर्ीलता । 

कला 
कला की सिाजर्धक प्रचललत और सामान्ि 

पररभार्ा िही है कक िह विलर्ष्ट कक्रिा है जजसका 
लक्ष्ि भौयतक उपादेिता नहीं िरन जनता को आनंद 
देना है । िह आनंद जो आत्मा का उत्थान ि उन्निन 

करें । कला में उसके सषृ्टा के आदर्ों की उच्चता , 

उसकी अनुभूयतिों की सत्िता, और प्रखरता उसकी 
कल्पनाओं की स्िच्छंद गयत , उसके गुणों का अिसाद 
और जीिन की सरलता िहां तक कक उसके चररत्र का 
सौरभ रहत ेहैं।  कलाकृयत के माध्िम से जजस सौंदिज 
की अलभव्िजक्त होती है िह सौंदिज बाह्ि जगत के 
प्राकृयतक उपकरणों में  कुछ अंर् में विद्िमान रहता 
है , इसके साथ ही उसकी जस्थयत कलाकार के अंतमजन 
में भी होता है। िस्तु अपने सौंदिज के कारण कलाकार 
के मन में प्रिेर् करती है , तत्पश्चात कलाकार उन्हें 
अपने भािों में रंग कर अलभव्िक्त करता है। कलाकृयत 
बाह्ि उपकरणों से पे्रररत कलाकार के अंतमजन की 
सौंदिाजत्मक अलभव्िजक्त होती है । कलाकार बाह्ि 
जगत में सुंदर कहे जाने िाले प्राकृयतक उपकरणों को 
भी अपने ह्रदि जस्थत सौंदिज में रंग कर सुंदर बना 
देता है । प्राकृयतक उपादान कलाकृयत में अलभव्िक्त 
होकर अथिा कलाकृयत बन जाने के पश्चात असुंदर हो 
ही नहीं सकत े हैं । अपनी अनुभूयत की तीव्रतम 
अिस्था में कलाकार को केिल सौंदिज का दर्जन होता 
है । करुण, विभत्स , अद्भतू, रौि  आदद भािों को 
व्िक्त करने िाली कलाकृयत का लक्ष्ि भी सौंदिज बोध 
कराना होता है। रजस्कन प्रत्िेक कला में ईश्िर कृत 
िस्तुओं के प्रयत मानि की प्रसन्नता देखता है। रवििं 
नाथ ठाकुर के अनुसार कलाकृयत में मानि स्ििं 
अपनी अलभव्िजक्त देखता है इसी प्रकार कला के संबंध 
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में अनेकानेक मत कला में व्िक्त सौंदिज की ही 
मीमांसा करत ेहैं। 

सौंदिज 
सौंदिज र्ास्त्र दहदंी में 'एस्थेदटक' का पिाजि 

बन कर प्रचललत हुआ है। सौंदिजर्ास्त्र के सच्च ेस्िरूप 
और व्िपदेर् को अच्छी तरह समझने के ललए 
'एसथेदटक' र्धद पर ही विचार करना आिश्िक है कहा 
जाता है कक एसथेदटक र्धद ग्रीक भार्ा से ललिा गिा 
है जजसका मूल रूप है Antoqntikos । िही ग्रीक र्धद 
बाद में Aesthesis बनकर  उपजस्थत हुआ जजसका अथज 
होता है इंदिि सुख की चेतना । सौंदिज अथाजत सुंदर 
िह है जो हमारे मानस पर सुखकर प्रभाि डालकर उसे 
सरस बना देता है कुछ लोगों के अनुसार सौंदिज िस्तु 
में होता है , कुछ लोगों के अनुसार ग्रदहता के मानस 
में होता है और कुछ लोग इन दोनों में सौंदिज की 
उपजस्थयत मानत ेहैं । सौंदिज चतेना हमारी चतेना का 
एक विर्ेर् रूप है जजसका महत्ि हमारे ललए धालमजक , 

िैज्ञायनक,  नैयतक आदद चतेना से कम नहीं । इससे 
रस का संचार होता है और जीिन को अर्धक फुती 
प्राप्त होती है। जीिन की िे र्जक्तिां जो यनत्ि र्चतंा 
और व्िग्रता के कारण कंुदठत और क्षीण होती रहती है 
, सौंदिाजस्िादन के क्षणों में निीन हो उठती है िह 
सौंदिज चतेना मानलसक जगत की िास्तविक घटना है। 

सौंदिज की पाश्चात्ि अिधारणा 
सौंदिज को लेकर पाश्चात्ि जगत में 

अनेकानेक मत है रूसी भार्ा में के्रसेटा (सौंदिज) र्धद 
का अथज है केिल िह िस्तु जो नेत्र रंजक हो। 
बॉमगाटजन ने सौंदिज को 'संबंध' कहकर पररभावर्त ककिा 
है, अथाजत पूणज के प्रयत संबधं । सौंदिज का लक्ष्ि 
आनंददत करना और एक कामना उत्पन्न करना है। 
बॉमगाटजन के ठीक परिती रहे सल्जर (1720-77) का 
कथन है कक उसी िस्तु को सुंदर माना जा सकता है 
जजसमें लर्ि भी समजन्ित हों। उनके मतानुसार मानि 

जीिन के संपूणज जीिन का कल्िाण। नैयतक भािनाओं  
के संस्कार से इस रस की उपलजधध होती है और इसी 
लक्ष्ि का अनुिती कला को होना चादहए। सौंदिज िह है 
जो इस भािना को जगाए ि संस्कृत करे। करीब-करीब 
उसी प्रकार मेडलेसोत्र्हा (1725-86) द्िारा भी सौंदिज को 
समझा गिा। उनके अनुसार भािना द्िारा 'सुन्दर' तब 
ही कला है जब तक िह सत्ि और लर्ि ना हो जाए। 
कला का लक्ष्ि है नैयतक पररपूणजता। र्ेर्फ्सबरी सौंदिज 
को अलौककक सत्ता की अलभव्िजक्त मानत ेहैं। उनके 
अनुसार कला का कािज इंदिि बोध से प्राप्त भाि, 

विचार और कल्पना के स्िरूप को मजस्तष्क के समक्ष 
प्रस्तुत करना है। इस प्रकार ि े सौंदिज के िस्तुपरक 
दृजष्टकोण का ही समथजन करत ेहैं। सौंदिज जब इंदिि 
बोध से प्राप्त होगा तो इसका अलभप्राि है कक िह 
बाह्ि जगत से उपलधध होगा।  बाह्ि जगत में सौंदिज 
चाहे ककसी भी िस्तु से प्राप्त हो िा कलाकृयत से, 

विर्िगत हुआ। इस प्रकार सौंदिज अंदर कक नहीं बाहर 
की िस्तु हुई। हीगेल ने सौंदिज को एक भाि माना है 
िह चतेना को इसी रूप में ददखाई पड़ता है। भाि की 
अलभव्िजक्त का जो प्रिास होता है िही सौंदिज है और 
उस अलभव्िजक्त का माध्िम सुंदर है। िे कला को 
अनुकरण नहीं िरन आत्मा का चैतन्ि मानत े हैं। 
की्स ने सौंदिज और सत्ि को एक रूप माना। सुंदर 
सत्ि है और सत्ि ही सुंदर ऐसा इसललए कक सत्ि 
र्चत्त का स्िरूप है। र्चत्त आह्लाद  का कारण है 
और सौंदिज का भी पररणाम औलाद ही है। 

सौंदिज की भारतीि अिधारणा  

पाश्चात्ि मनीवर्िों ने कला को सौंदिज का 
अंग मानकर सौंदिज को उसका प्रयतपाद्ि माना। इसके 
विपरीत भारतीि विचारोकों ने केिल काव्ि को कला 
का अंग नहीं माना। समस्िा पूयतज कला हो सकती है 
पर स्ििं काव्ि नहीं काव्ि में रस की प्राजप्त 
आिश्िक मानी गई है और इसी रस का विश्लेर्ण 
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भारतीि मनीवर्िों ने अनेक प्रकार से ककिा है। 
पाश्चात्ि सौंदिजर्ास्त्र और भारतीि कला र्ास्त्र के 
अंतर को स्पष्ट करत ेहुए डॉ के.सी. पांडिे ने ललखा है 
कक भारतीि काव्िर्ास्त्र में पाश्चात्ि सौंदिजर्ास्त्र की 
तरह काव्िेत्तर कलाओं की वििेचना की प्रिजृत्त नहीं 
है। ककंतु काव्ि के क्षेत्र में हम भारतीिों को 
काव्िर्ास्त्र से अर्धक नाटक वप्रि है जजसके कारण 
भारतीि काव्िर्ास्त्र में अन्ि कलाओं का प्रसंगिर् 
उल्लेख हो गिा है क्िोंकक नाटक तो काव्ि, संगीत 
र्चत्र और स्थापत्ि सभी कलाओं का समुच्चि है। 
आनंद कुमार स्िामी ने सौंदिज को कला की देह तथा 
रस को उसकी आत्मा बताई है। काललदास सौंदिज को 
िथा स्थान- वियनिोजजत, अलौककक मानत े हैं ।संगयत 
सौंदिज का कारण है। िस्तु का उर्चत स्थान पर 
सजन्निेर् करने पर ही सौंदिज उत्पन्न होता है। सौंदिज 
को अलौककक सजृष्ट मानने के कारण काललदास उसमें 
प्रत्िेक अिस्था में आकर्जण देखत े हैं। काललदास की 
िह अिधारणा अंगे्रजी की कहाित 'सुंदर िस्तु सदैि 
आनंद देने िाली होती है' के एकदम यनकट है। 
कला और सौंदिज के साथ सािजजनीनता 
कलागत सौंदिज पर दो दृजष्टिों से विचार ककिा जा 
सकता है पहली दृजष्ट िह है जजसमें हम रचनाकार को 
कें ि में रखकर विचार करते हैं अथाजत कलाकार की 
कल्पना में ककस प्रकार कोई कलाकृयत आकार ग्रहण 
करती है । और कफर ककस प्रकक्रिा से उसका 
बाह्िकरण होता है। दसूरी दृजष्ट से िह है जब हम 
पे्रक्षक अथिा दर्जक को कें ि मानकर चलत ेहैं अथाजत 
कोई कलाकृयत दर्जक के मन में ककस प्रकार प्रयतकक्रिा 
उत्पन्न करती है और उसके व्िजक्तगत िा सामाजजक 
जीिन में ककस प्रकार, ककतनी मात्रा में पररितजन करती 
है। इन सब बातों पर विचार करने के पश्चात ही 
कलाकृयत को उसकी पूणजता में समझा जा सकता है । 
कलाकृयत का यनमाजण करत े समि कलाकार को और 

उसके भाि ग्रहण करत ेसमि ग्रदहता को एक विर्ेर् 
प्रकार के आनंद की उपलजधध होती है। कलाकृयत से 
प्राप्त आनंद भािात्मक होता है इसके अयतररक्त उस 
आनंद का आधार मूतज स्िरूप होता है। कला से प्राप्त  
सौंदिाजनुभूयत की अिस्था आलबंन विहीन नहीं होती है। 
इसी प्रकार कलाकार अपने व्िजक्तत्ि की इकाई में 
कलाकृयत का यनमाजण नहीं करता है। कलाकृयत से 
ग्रहीता को सौंदिाजनुभूयत समात्मभाि से प्राप्त होती है 
। कलाकार जैसा अनुभि करता है तदनुरूप कला का 
यनमाजण करता है । इसी प्रकार ग्रहीता कलाकृयत से 
ठीक िैसा ही भाि ग्रहण करता है जैसा कलाकार में 
उत्पन्न हुआ था। ग्रदहता कलाकृयत के स्िरूप के 
अभाि में सौंदिज नहीं प्राप्त कर सकता है । इसी 
प्रकार कलाकार अपनी कला कृयत के ललए समाज से 
आधार प्राप्त करता है रु्ि सौंदिज का आनंद 'समार्ध' 

की अिस्था में सजृन की गई कला से प्राप्त होता है। 
क्िोंकक जो कला जजस अिस्था में रची जाती है िह 
रलसक में भी उसी अिस्था को जाग्रत करती है। 

यनष्कर्ज 
 कला सभ्िता को सौंदिज प्रदान करती है उसे 

रुर्चकर और मानिीि बनाती है ।  

 सौंदिजर्ास्त्र की सभी लललत कलाओं का 
र्ास्त्र है और उसकी सीमा काव्ि के साथ 
सभी काव्िेत्तर कलाओं स्थापत्ि,मूयतज, र्चत्र 
और संगीत तक फैली हुई है इसललए 
सौंदिजर्ास्त्र मात्र काव्िर्ास्त्र नहीं, बजल्क कला 
र्ास्त्र है। 

 कला चतेना का प्रभाि अपने तक सीलमत 
नहीं रहता। आनंद की अनुभूयत जो इस 
चतेना का कें ि बबदं ुहै अन्ि तक भी पहंुचाती 
है । 

 कला संस्कृयत को सरसता और सौंदिज प्रदान 
करती है जीिन के नैयतक ,सामाजजक, धालमजक 
आदर्ज  कला से कोई संबंध न रखें तो इनकी 
नीरसता इनको अिश्ि ही अरुर्चकर बना 
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देगी। सभी देर्ों में दर्जन और कला , धमज 
और कला , नीयत और कला का घयनष्ठ संबंध 
रहा है। अपने-अपने विर्िों में रोचकता लाने 
के ललए इन्होंने कला के सौंदिज लसिांतों का 
उपिोग ककिा है। 

 िास्तविक कला लोक के ललए सौंदिज का 
सजृन करती है जो स्ििं परम मंगल का रूप 
है । 

 कला र्चतंन की दृजष्ट से सौंदिज के प्रयत 
भारतीि दृजष्टकोण ही सिोत्तम प्रतीत होता 
है क्िोंकक इसमें आध्िाजत्मक िजृत्त, 

आंतररकता और प्रकृयत पे्रम को प्रचुर मात्रा में 
महत्ि ददिा गिा है। 
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